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Let  it  be  impressed  upon  your  Minds,  let  it  be  instilled  into  your  Giildren,  that  the  Liberty  of  the  Press  is  the  Palladium  of  all  the  Civil, 
Political  and  Religious  Rights  of  Freemen. — jUNius.  Congress  shall  make  no  law  *  *  *  abridging  the  Freedom  of  Speech  or  of  the 
Press;  or  the  right  of  the  people  Peaceably  to  Assemble  ♦  *  * — First  Amendment  United  States  Constitution,  December  15,  1791. 
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The  new  home  of  The  Daily 
Newi  now  nnder  conatraction 
on  the  bank  of  the  river  juM 
west  of  ChicaRo’g  loop  dis¬ 
trict. 

The  first  six  floors  will  house 
the  offices  and  publishinR  plant 
of  The  Daily  News.  The 
two  smaller  floors  at  the  top 
will  be  used  for  the  broad- 
castinR  studios  and  executive 
offices  of  WMAO.  The  Daily 
News  radio  station. 

Space  is  available  and  offered 
for  rent  on  eixht  of  the  in- 
terveninR  floors  of  this  beau¬ 
tiful  buildiuR. 


For  Advertising  Agencies  and 
Publishers’  Representatives  in  Chicago 

Office  Space  Now  Renting  in 

THE  NEW 

CHICAGO  DAILY  NEWS 
BUILDING 

Possession  April,  1929 

Site:  The  West  Bank  of  the  Chicago  River  between  Madison  and 
Washington.  Convenient  to  all  transportation. 

Structure:  A  twenty-five  story  building  of  steel  and  Indiana  lime¬ 
stone  with  plaza  on  the  river  and  connected  by  pedestrian  bridge 
with  North  Western  station.  Massive  and  synunetrical  in  line. 

Distinctively  American  in  its  style  and  architecture. 

Offering:  High  class  office  space.  An  ideal  center  and  address  for 
agencies,  representatives  and  allied  concerns. 

For  floor  plans,  rates  and  fuU  details,  write 

WINSTON  AND  COMPANY,  Agents 

38  S.  Dearborn  St.  Chicago 
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Cides  of  the  Binningham  Market — 

TUSCALOOSA 


•A  it 


Population:  26,000,  Urban,  33,500,  Trade  Territory, 
65,000. 

Indvastrial  Wealth:  $106,432,000.00  yearly  production. 
Payroll,  $8,000,000.00  yearly.  90  Industries  in  operation. 
New  Industries:  $6,000,000.00  Paper  Mill,  $3,000,000.00 
Milk  Condensery.  Foundries,  Blast  Furnaces,  Coke  Ovens 
produce  pig  iron'  and  steel  used  locally  and  shipped  to  for' 
eign  countries. 

Natural  Resources:  Coal,  Iron  Ore,  Limestone,  Silicon — 
in  unlimited  deposits- 

Bank  Deposits:  Jan.  i,  1928:  $8,216,017.61. 

Postal  Receipts:  1927,  $83,575.90. 

Commercial  Outlets:  Warrior  River.  3  Railroads. 

Schools:  Grammar,  4;  Junior  High,  i;  Senior  High  i;  Ala' 
bama  University.  Enrollment,  Regular  Schools,  4,181 — 
Ala.  U.,  3,000.  Home  of  Stillman  Institute,  Negro  Voca- 
tioiul  and  Industrial  School. 
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Churches :  1 1 — ^Six  denominations. 

Trade  Outlets:  Drugs.  13.  Groceries,  62  Clothing,  7. 
Dept,  a  Ready'to-wear,  12.  Hardware,  5.  Automobiles,  8. 
Jewelry,  4.  Furniture,  11.  Shoes,  3.  5c  6^  loc  Stores,  2. 
Restaurants,  3.  Beauty  Shops,  2.  Banks,  3.  Theatres,  4. 
Hotels,  4. 

Circulation :  Birmingham  News  and  AgC'Herald,  Morning 
— 516,  Evening — 1235,  Sun^y — 974. 
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Tne  Sunpapers 

gained  590,223  lines 

of  local  aisplaj^  advertising 
in  tKe  first  7  months  of  1928 
oVer  the  same  period  of  1927 
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Gi^eatW/  Newspaper. 


THE  BUSY  LIFE 

CF  America's  third  city 


Philadelphia  ...  a  vast  outlet  for  the 
manufacturer  of  a  fine  product. 

Forty-four  thousand  retailers.  Hufie  de¬ 
partment  stores  covering  city  blocks. 
Five  thousand  wholesalers  with  the  goods 
of  the  world  in  their  stocks. 

A  network  of  railways  bringing  extensive 
suburbs  close  to  the  city's  center.  Great 
ships  plying  their  trade  with  distant  ports. 

More  than  two  million  people  to  be 
clothed  and  fed.  More  than  six  hundred 
thousa  nd  homes  to  do  their  shopping  here. 

A  great  market  .  .  .  and  a  market  offer¬ 
ing  the  advertiser  a  unique  opportunity. 

For  the  busy  life  of  .4merica's  Third 


City  is  focused  in  a  great  newspaper  — 
The  Evening  Bulletin. 

Six  hundred  thousand  homes  .  .  .  more 
than  five  hundred  thousand  circulation. 
A  newspaper  coverage  that  has  no  paral¬ 
lel  in  all  the  great  markets  of  America. 

Philadelphia  .  .  .  the  city  of  homes;  The 
Bulletin  ...  the  newspaper  of  the  home. 

Winning  confidence  by  its  sane,  moder¬ 
ate  spirit.  Avoiding  sensations  and  ex¬ 
treme  in  handling  news. 

Using  no  premiums  or  contf*sts  to  in¬ 
flate  its  sales.  Building  ivii  merit  alone. 

throwing  from  a  few  thousand  leaders  in 
1895.  to  more  than  half  a  million  today. 


The  largest  by  far  in  its  city.  One  of  the 
great  newspapers  of  America. 

Here— at  one  advertising  cost  (and  a  low 
cost)  your  sales  message  is  seen  ...  is 
read — in  nearly  every  home  in  the  <-oun- 
try's  third  largest  market. 

Here  —  the  confidence  won  by  a  third- 
century  of  newspaper  effort,  shortens 
the  sales  road  for  your  product  in  the 
Philadelphia  home. 
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A  Solid  Substantial  Growth 

A  quxlitr  growth  I  Extended  over  ■  long 
period.  The  Bulletin  is  sold  solely  on  its 
merits  as  a  fine  newsraper,  —  without 
premium,  prize  or  contest.  In  1927  the 
netpaiddaily  average  was  349.148  copies. 


Wit  €6tmi^  Bulletin 


N«w  York  OfBeet  247  Park  Aw^mmm 
Chleaco  Offiaat  SSSN.MIchisan  Avenna 
Detroit  OAeei  S2I  Lofayette  Bonlerard 
San  Fraodaeo  CMReet  681  Market  Street 


City  Hall  Square 

PHILADELPHIA. 


"Busin*u-fAmn  Onutatitn 


There  are  over  166,000  business  leaders  in  Philadelphia. 
(FroSi  the  Office  of  Citr  Statistician.)  Small  cir¬ 
culations  can  not  teach  this  great  group  of  Philadelphia 
business  men  who  control  laige  pnrdiases.  Tbpnmh 
coverage  of  this  important  noup  is  assured  by  The  Eve¬ 
ning  Bulletin's  mote  than  half-a-iniUion  daily  circulation 
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The  Fourth  Estate 
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Agencies  Promise  Increased  Linage  in 
Dailies  During  Fall  and  Winter 

Survey  Shows  Optimism  Among  Agents  and  Advertisers  for  Remaining  Months  of  Year — Automo¬ 
tives  Add  Papers  to  Lists — Ford  Activity  Promised 


rNCOURAGING  promises  of  increased 
^  newspaper  linage  during  the  remain¬ 
ing  months  of  this  year  were  made  this 
week  to  Editor  & 
Publisher  by  ad¬ 
vertising  agency 
executives.  At 
the  same  time, 
based  on  anony¬ 
mous  quotations 
from  agency 
sources,  the  Bu¬ 
reau  of  Adver¬ 
tising  of  the 
American  News¬ 
paper  Publishers 
Association  made 
the  corroborating 
„  „  •  prediction  that 

HeBEEBT  SCHAEFFEB  jjnJ 

winter  would  wit¬ 
ness  an  increase  in  national  newspaper 
a^ertising  over  the  same  period  last  year. 

Newspapers  are  being  added  rather 
than  cut  from  the  big  lists  of  dailies  used 
as  advertising  media  by  the  automotive 
clients  of  the  Campbell-Ewald  Company, 
according  to  Lynn  B.  Dudley,  manager 
of  the  New  York  office. 

“At  the  request  of  dealers  some  changes 
have  been  made  in  the  newspaper  lists  of 
some  automobile  advertisers  and  in  evei7 
case  the  changes  have  resulted  in  the  ad¬ 
dition  of  new  papers,”  he  said. 

“There  is  no  visible  cut-down  in  auto¬ 
mobile  advertising  generally,  but  rather 
an  increase.  I  know  of  two  clients  in 
New  York  alone  that  are  planning  sub¬ 
stantial  increases  in  their  national  cam¬ 
paigns.” 

Mr.  Dudley  said  he  had  received  en¬ 
couraging  business  condition  reports  from 
bankers  and  was  optimistic  over  the  fall 
and  winter  outlook. 

Representatives  who  have  been  in  De¬ 
troit  recently  reported  prospects  are 
bright  for  a  renewal  of  Ford  advertising 
in  the  newspapers  before  the  year  ends. 
Visitors  to  N.  W.  Ayer  &  Son,  Phila¬ 
delphia  advertising  agency  handling  the 
account,  likewise  spread  expectations  of 
additional  linage  from  this  source. 

E.  D.  Hill,  treasurer  of  the  H.  K. 
McCann  Company,  reported  clients  of  his 
company  would  place  as  much,  if  not 
more,  business  the  rest  of  this  year  than 
during  the  same  period  in  1927.  Usually 
accounts  of  the  H.  K.  McCann  Company 
are  billed  for  summer  publication,  but, 
according  to  Mr.  Hill,  this  year  two 
clients  will  go  into  the  newspapers  with 
extensive  campaigns  to  continue  through 
the  fall  and  winter. 

“All  plans  for  the  remainder  of  the 
year  are  approved  and  no  cancellations 
*re  in  prospect,”  Mr.  Hill  said.  “Busi¬ 
ness  of  most  of  the  agency’s  clients  is 
and  there  is  no  basic  reason  why 
wy  should  be  affected  by  the  Presi- 
wtial  campaigns.  There  is  nothing 
drtrimental  to  business  in  the  tariff  stands 
nf  either  party.  Underlying  business  con¬ 


By  PHILIP  SCHUYLER 


ditions  are  sound.  Automotive  sales  are 
ahead  of  last  year.  Agricultural  returns, 
when  in,  are  expected  to  be  splendid. 
Whatever  effect  politics  has  on  business 
will  be  merely  psychological. 

“Our  advice  to  advertisers  is  tempered 
to  specific  rather  than  general  conditions, 
but,  as  far  as  our  clients  are  concerned, 
we  see  no  reasons  for  retrenchment.  We 
are  particularly  optimistic  and  look  for 
the  close  of  this 


year  to  be  pros¬ 
perous  and  see 
1929  as  a  banner 
year.  Many  of 
our  clients  have 
shown  increases 
in  sales.  Some 
have  shown  in¬ 
creases  as  high 
as  30  per  cent 
over  last  year. 
There  isn’t  a  pes¬ 
simistic  viewpoint 
in  the  minds  of 
any  of  our  60 

John  F.  Mayeb  clients.” 

Sixty  per  cent 
of  the  H.  K.  McCann  Company  business 
is  placed  in  newspapers,  the  remaining 
40  per  cent  being  distributed  among 
magazines  and  radio. 

“We  believe  that  the  advertising  dollar 
wisely  spent  means  a  continuation  of  ap¬ 
propriations,  while  $5  unwisely  spent 
generally  means  retrenchment,”  he  said. 

Three  clients  of  the  Charles  C.  Green 
advertising  agency,  two  of  which  place 
virtually  all  of  their  copy  in  newspapers 
exclusively,  have  increased  their  adver¬ 
tising  appropriations  and  will  be  par¬ 
ticularly  active  this  fall  and  winter. 

“We  have  had  the  biggest  summer  we 
ever  had  and  the  biggest  fall  we’ve  ever 
had  lies  ahead  of  us,”  Mr.  Green  said. 
“There  will  be  no  let  up  in  any  of  our 
accounts  during  1929.” 

The  Kelvinator  Corporation,  makers  of 
electrical  refrigerators,  has  met  with  suc¬ 
cess  in  the  use  of  rotogravure  advertising, 
C.  K.  Woodbridge,  president,  informed 
Editor  &  Pubusher  this  week.  Con¬ 
tinued  use  of  this  medium  is  expected. 
He  said  his  company  is  now  making  plana 
for  1929  and  newspapers,  both  black  and 
white  and  rotogravure  will  be  included 
in  the  program. 

Most  of  the  clients  of  Street  &  Finney, 
Inc.,  New  York,  are  running  right 
through  the  year  but  extra  campaigns  for 
some  accounts  are  promised  for  this  fall 
and  winter,  according  to  J.  F.  Mayer, 
space  buyer. 

“We  are  sending  out  fall  schedules  now 
for  Whitehouse  coffee  commencing  in 
September,"  he  said.  “The  list  for  this 
account  is  larger  for  this  year  than  last." 

The  Federal  Advertising  ^  Agency, 
New  York,  is  satisfied  with  pros¬ 
pects  for  the  remainder  of  this  year. 


according  to  Robert  Tinsman,  president. 

“Our  rate  man  just  told  me  our 
schedule  is  approximately  25  per  cent 
ahead  of  last  year’s  for  the  concluding 
quarter  of  the  year,”  Mr.  Tinsman  said. 

All  clients  of  the  Erickson  Company, 
New  York,  are  planning  fall  campaigns, 
according  to  H.  S.  Conley,  manager. 

“This  is  the  busiest  summer  I’ve  seen 
in  many  years  and  it  looks  as  though  it 
will  continue 
right  through  to 
New  Year’s 
Day,”  he  declared. 

Atwater  Kent 
will  have  an  ex¬ 
tensive  newspa¬ 
per  campaign  be¬ 
ginning  in  Sep¬ 
tember,  placed 
through  Barton, 

Durstine  &  Os¬ 
born,  according 
to  Ben  Duffy, 
space  buyer  of 
the  agency.  Gen¬ 
eral  Motors  is  Lynn  B.  Dudley 
also  using  news¬ 
papers  this  fall  and  winter  in  an  institu¬ 
tional  campaign  which  Barton,  Durstine 
&  Osborn  is  handling. 

“It  looks  very  encouraging  for  this  fall 
and  winter,”  Mr.  Duffy  said. 

Richard  Dunn,  manager  of  the  media 
department,  is  authority  for  the  state¬ 
ment  that  clients  of  the  J.  Walter  Thomp¬ 
son  Company  will  make  increased  use  of 
the  newspaper  medium  for  advertising 
this  fall  and  winter. 

“It  looks  like  a  good  newspaper  fall,” 
Herbert  R.  Schaeffer,  space  buyer  of  the 
William  H.  Rankin  Company,  New  York, 
predicted. 

“We  are  contemplating  a  big  campaign 
for  the  Goodrich  Tire  &  Rubber  Company 
to  begin  in  about  two  weeks  using  news¬ 
papers  in  1,000  cities.  Copy  ranges  from 
600  lines  to  1,120  lines.  The  advertising 
of  the  Lipton  Tea  Company  will  continue 
through  the  fall  and  winter,  using  166 
newspapers  with  eight  insertions  a  month, 
and  the  advertising  for  William  Penn 
cigars  will  run  right  through  to  De¬ 
cember.” 

Replies  which  the  Bureau  of  Adver¬ 
tising  of  A.  N.  P,  A.  received  to  a  ques¬ 
tionnaire  it  sent  out  to  150  agencies  of 
every  size  told  of  increased  billings  for 
newspaper  advertising  for  the  remaining 
months  of  1928.  Some  predicted  a  small 
increase,  while  others  indicated  an  in¬ 
creased  billing  that  will  range  as  high 
as  75  to  100  per  cent.  Only  five  agencies 
replying  indicated  a  decrease  in  newspaper 
linage  the  last  few  months  of  the  year. 
Fourteen  believed  they  would  show  in¬ 
creases,  but  wanted  more  time  to  make 
an  estimate  in  percentage!. 

The  Bureau  quoted  from  a  few  of  the 
letters  in  order  to  indicate  the  feelings 


of  the  agencies.  With  names  withheld, 
these  quotations  follow : 

“Our  billing  in  newspapers  will  be  25 
per  cent  over 
what  it  was  the 
last  four  and  a 
half  months  of 
1927.  Our  news¬ 
paper  billing,  as 
well  as  our  total 
billing,  is  larger 
this  year  than  it 
was  last.” 


“There  will  be 
a  considerable  in¬ 
crease  in  the  vol¬ 
ume  of  newspa¬ 
per  business  em- 
anating  from  this  ' 
office  during  the 

next  few  months.  We  venture  as  a 
guess  that  our  billing  for  newspaper  ad¬ 
vertising  will  increase  25  per  cent  as 
compared  with  last  fall  and  winter.” 

“We  will  have  a  larger  newspaper  bill¬ 
ing  for  the  balance  of  this  year  than  we 
have  ever  had.  It  will  be  at  least  50  per 
cent  greater — probably  75  per  cent.” 

“We  anticipate  a  40  per  cent  increase 
in  newspaper  advertising  during  the  next 
five  months.” 

"We  will  have  a  considerable  increase 
in  newspaper  advertising  over  last  year, 
as  we  are  just  placing  10,000  line  con¬ 
tracts  in  about  75  to  100  of  the  larger 
newspapers  in  America.” 

“We  expect  a  considerable  Increase  in 
our  newspaper  billing  over  that  of  last 
fall.  We  have  several  new  newspaper 
campaigns  that  should  make  for  an  in¬ 
crease  of  about  75  per  cent.” 

“We  expect  a  20  per  cent  increase  in 
newspaper  advertising  for  1928.” 

“The  figures  now  on  hand  would  indi¬ 
cate  a  25  per  cent  increase  in  billing  for 
the  last  quarter  of  1928,  over  the  same 
period  of  1927.” 

“We  not  only  expect,  but  have  definitely 
scheduled  on  our  books  a  very  decided 
increase  in  newspaper  advertising  for  the 
last  six  months  of  1928  as  compared  with 
the  first  six  months  of  the  year.  This 
increase  amounts  to  approximately  140 
per  cent  at  the  present  time,  and  indica¬ 
tions  are  that  it  may  be  as  high  as  155 
per  cent  to  160  per  cent.” 

“We  exp<^  to  release  a  limited  amount 
of  advertising  in  newspapers  for  the 
balance  of  this  year,  but  whatever  it  will 
be,  it  will  be  100  per  cent  above  that  of 
last  year  as  we  practically  released  no 
newspaper  advertising  during  the  last  six 
months  of  1927.” 
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COAST  GROUPS  ACT  TO 
CURB  STOCK  SALES 

Stat*  Corporation  ComnuMioaor  Will 
Obtain  Facts  From  Pnblishars  Bo> 
fore  Issuing  Permits  to  Sdl  Nows- 
papor  Sba^M 

An  order  issued  on  Aug.  20,  by  the 
California  State  Corporation  Commis¬ 
sioner  at  the  instigation  of  the  Allied 
Sacramento  Valley  Newspapers  ma^  have 
far  reaching  effect  in  the  protection  of 
established  newspapers  against  competi¬ 
tion  from  new  publications  attempting  to 
establish  themselves  on  a  “shoestring;” 
through  the  sale  of  stock  to  the  public. 
While  the  order  is  designed  to  protect 
the  investing  public,  it  will,  at  the  same 
time  offer  protection  to  publishers. 

The  order  reads : 

“Commissioner  Friedlander  requests 
that  in  the  future,  before  granting  any 
application  authorizing  the  sale  of  stock 
in  connection  with  a  newspaper,  the 
views  concerning  that  matter  and  case  be 
secured  from  the  newspaper  agencies,  as 
follows;  The  California  State  Press  As¬ 
sociation  and  the  Allied  Sacramento  Val¬ 
ley  Newspapers.  This  order  is  effective 
immediately  and  is  made  for  the  purpose 
of  placing  at  the  disposal  of  the  de¬ 
partment  pertinent  facts-  ^ind  figures 
which  may  be  of  assistance  to  it  in 
handling  such  matters.  The  Allied  Sac¬ 
ramento  Valley  Newspapers  can  be 
reached  through  its  Manager,  J.  C  Alli¬ 
son  at  827  Folsom  street,  San  Francisco, 
whereas  the  California  State  Press  As¬ 
sociation  can  be  reached  in  care  of  the 
Berkeley  Gazette,  2048  Center  street, 
Berkeley.” 

The  association  of  Sacramento  Valley 
publishers  interested  itself  in  the  Corp^ 
ration  Department’s  issuance  of  permits 
to  sell  stock  in  newspaper  enterprises, 
following  the  action  of  the  Department 
in  granting  a  permit  to  sell  stock  in  a 
new  newspaper  in  a  northern  California 
city,  soon  after  two  long  established 
newspapers  had  been  forced  into  con¬ 
solidation,  through  failure  of  the  field 
adequately  to  support  both. 

By  the  permit  the  promoters  of  the 
new  enterprise  were  authorized  to  dis¬ 
pose  of  50,000  shares  of  stock  at  $1  a 
share.  The  promoters  were  to  receive 
without  cash  payment,  50,000  shares,  plus 
a  commission  of  15  per  cent. 

For  a  number  of  months  the  stock  sale 
lagged,  and  an  amendment  was  granted 
by  the  Corporation  Department,  cancel¬ 
ling  many  of  the  important  safeguards  in 
the  permit,  and  allowing  the  newspaper 
to  begin  publication  with  only  a  fraction 
of  its  contemplated  capital. 

Tt  was  at  this  juncture  that  the  Allied 
Sacramento  Valley  Newspapers  interested 
itself  in  the  matter,  on  the  grounds  that 
a  dangerous  precedent  was  being  estab¬ 
lished.  The  result  was  that  in  the  future 
they  will  have  an  opporttmity  to  present 
facts  to  the  state  Co^ration  Department, 
showing  the  justification,  or  lack  of  it  for 
the  sale  of  stock  in  a  publication  in  a 
field  already  served  by  a  newspaper  or 
newspapers. 

In  the  belief  that  the  State  Corporation 
Commissioner,  as  well  as  the  general 
public  may  have  a  faulty  conception  of 
the  earning  capacity  of  small  daily  news¬ 
papers,  it  will  be  the  purpose  of  the  as¬ 
sociation  to  assemble  and  present  un¬ 
biased  facts  to  the  commission  and  to 
the  public,  in  instances  where  attempts 
may  be  made  to  establish  new  papers  at 
public  expense,  in  fields  incapable  of  their 
support. 

In  the  case  referred  to,  a  majority  of 
the  principal  advertisers  had  signified 
their  satisfaction  with  tjie  estaMished 
newspaper  by  signing  exclusive  contracts 
with  the  established  paper,  after  it  be¬ 
came  known  that  an  attempt  was  being 
made  to  promote  a  second  paper  in  its 
field. 


JOINS  A.  N.  P.  A. 

L*  Courrier  da  PaciHque  of  San  Fran¬ 
cisco,  Cal.,  has  been  elected  to  member¬ 
ship  in  ttie  .\merican  Newspaper  Pub¬ 
lishers’  Association. 


APPOINTS  MUSIC  CRITIC 

Oscar  Tkempson  Fills  Vacancy  on 

N.  Y.  Post  Croatad  by  Rasignatioa 

Oscar  Thompson,  formerly  with  the 
New  York  Sun,  became  music  editor  of 
the  New  York  Evening  Post  last  week, 
filling  the  vacancy  left  since  Olga  Sama- 
roff  resigned  from  the  position  of  music 
critic  a  year  ago.  Mr.  Thompson  has 
had  a  varied  newspaper  career,  having 
worked  as  managing  editor,  city  editor, 
news  editor,  make-up  editor,  telegraph 
editor  and  ^itorial  writer  on  a  numt^r 
of  dailies. 

Although  born  in  Crawfordsville,  Ind., 
Mr,  Thompson’s  boyhood  was  spent  on 
the  Pacific  Coast.  He  studied  music  in 
New  York. 

Among  the  papers  for  which  Mr, 
Thompson  has  worked  during  his  20 
years  of  expedience  were  the  Cincinnati 
Inquirer,  Pittsburgh  Post-Gazette,  Toledo 
Blade,  Newark  (N,  J.)  Star-Eagle, 
Seattle  Times,  Tacoma  News-Tribune, 
Vancouver  (D.  C.)  Proi<ince,  New  York 
World  and  New  York  Sun.  For  eight 
years  he  was  chief  music  critic  of 
Musical  America.  He  also  wrote  for 
Modem  Music  and  worked  for  the  Asso¬ 
ciated  Press. 

FLETCHER  HRST  AT  WRECK 

N.  Y.  Tdcgram  Executiw,  Homeward 

Bound,  Gives  Paper  Subway  Story 

Hal  J.  Fletcher  had  done  his  day’s 
work  as  advertising  manager  of  the  New 
York  Telegram,  and  shortly  after  five 
o’clock  on  the  evening  of  Aug.  24  he  was 
in  the  midst  of  the  homeward  bound 
crowd  near  Times  Square.  At  5:09  a 
crashing  roar  from  the  subway  just  south 
of  the  Times  Square  station,  followed 
by  silence  and  darkness,  as  all  motion 
ceased  and  the  lights  faded,  warned  alert 
minds  that  the  long-dreaded  rush-hour 
collision  in  the  underground  tubes  had 
at  last  occurred. 

Fletcher  forgot  his  downstairs  news¬ 
paper  connection,  slipped  a  police  card  un¬ 
der  his  hatband,  and  made  his  way  to  the 
car,  cut  in  half  by  impact  with  a  con¬ 
crete  collision  wall  and  surrounded  by 
dead  and  injured  passengers.  He  was 
the  first  newspaper  man  on  the  scene  and 
after  assisting  the  first-aid  efforts  of  the 
police  and  fire  departments  and  the  am¬ 
bulance  crews,  he  went  among  the  in¬ 
jured,  learning  their  names  and  addresses. 
The  Telegram  issued  the  first  evening 
paper  extra  containing  a  casualty  list 
shortly  after  seven  o’clock. 

TO  HOLD  GOLF  TOURNEY 

Invitations  are  out  for  the  first  annual 
Metropolitan  Invitation  Newspaper  Men’s 


EDITOR  &  PUBLISHER 
CALENDAR 

Sept.  7-10 — Amu.  of  Gennan  Ad¬ 
vertising  Men,  convention,  Dussel- 
dorf,  Germany. 

Sept.  10-11 — Interstate  Cirenla- 
tion  Managers  Assn.,  fall  meeting, 
Stacey  Trent  Hotel,  Trenton,  N.J. 

Sept.  10-15 — International  Typo¬ 
graphical  Union,  annual  conven¬ 
tion,  Charleston,  S.  C. 

Sept.  11 — Associated  Dailies  of 
Florida,  meeting,  St.  Augustine, 
Fla. 

Sept.  12-13 — Board  of  Governors, 
I.  A.  A.,  first  meeting.  New  York. 

Sept.  17  —  Eastern  Executives 
Hearst  Newspapers,  meeting,  Al¬ 
bany,  N.  Y. 

Sept.  17-20 — National  Financial 
Advertisers  Assn.,  Utica,  N.  Y. 

Sept.  18-19 — Midwest  Circulation 
Managers  Assn.,  ‘Congress  Hotel, 
Chicago. 

Sept.  18-19 — National  Publishers 
Assn.,  annual  convention,  Shawnee- 
on-Delaware,  Pa. 

Sept.  24-26 — Directory  and  Ref¬ 
erence  Media,  meeting,  Atlantic 
City,  N.  J. 


PASSAIC  (N.  J.)  DAILIES 
RAISE  PRICE 

Daily  News  and  Herald  Give  Increased 

Cost  of  Production  as  Reason  for 

Price  Rise  from  Two  to  Three 
Cents,  Effective  Sept.  4 

Announcement  was  made  Aug.  28  by 
the  Passaic  (N.  J.)  Daily  News  and  Pas¬ 
saic  Herald  that  street  sale  prices  would 
be  raised  from  two  to  three  cents  a  copy, 
beginning  Sept.  4.  Increased  cost  of  pro¬ 
duction  .was  given  as  the  reason  for  the 
advance. 

The  two  newspapers  were  active  rival 
competitors  for  many  years.  On  Aug.  11, 
Dow  H.  Drukker  and  James  H.  Walden, 
controlling  owners  of  the  Herald,  pur¬ 
chased  the  controlling  interest  in  the  Daily 
News,  then  held  by  Emmett  A.  Bristor, 
former  publisher  of  the  Herald,  and 
Harry  H.  Weinberger,  former  presidrat 
of  the  New  Jersey  Bankers  Securities 
Company. 

Both  newspapers  are  continuing  their 
editorial  policies  as  heretofore,  without 
change  of  personnel. 


WARD  SELLS  IN  UMA 

L.  T.  Ward,  for  the  past  year  general 


Metropolitan  Invitation  Newspaper  Mens  L.  1.  Ward,  tor  thejMst  year  general 
Golf  Tournament  to  be  held  at  the  Gal-  manager  of  the  Lmwo  (0.)  Star,  has  dis- 
loping  Hill  Golf  Course,  Kenilworth  and  posed  of  his  stock  in  that  paper,  and 


Union,  N.  J.,  Sept.  25-27. 


served  his  connection. 
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N.  Y.  EVENINGS  RAISE 
PRICE  TO  DEALERS 

Newaatand  Owumra  New  Paying  $2.21 
Par  Hundred,  a  15c  Increase 
— Dealers  Threaten 


The  New  York  Sun,  Post,  Ei-emsf 
World,  Telegram  and  Journal  have  in¬ 
creased  their  price  to  dealers  15  centi 
per  100,  effective  Aug.  23,  it  was  an¬ 
nounced  this  week.  The  papers  formerly 
sold  for  $2.10  per  100. 

The  reasons,  according  to  a  joint  state¬ 
ment  from  the  circulation  d^rtmenti, 
are  the  mounting  costs  of  distribution  re¬ 
sulting  from  the  necessity  for  increased 
equipment  of  both  trucks  and  men  to 
combat  the  delays  of  traffic  congestion, 
and  .the  further  increase  in  costs  result¬ 
ing  from  a  recently  concluded  contract 
with  the  Distributors’  Union,  which  pro¬ 
vides  for  an  immediate  increase  on  a  five 
year  contract  and  a  further  increase  at 
the  end  of  the  third  year. 

According  to  the  newspapers  involved, 
the  increase  has  not  bem  seriously  op¬ 
posed  by  the  newsdealers.  The  News¬ 
boys’  and  Newsdealers’  Protective  Asso¬ 
ciation  met  Aug.  28,  however,  to  plan  a 
fight  on  the  increase.  A  committee  was 
elected  to  see  publishers  and  ask  that 
the  advance  be  r^inded  or  the  price  to 
the  public  be  increased. 

t  - 

LAWSON’S  MEMORY  HONORED 

Church  HoI«ls  Special  Service  Markiag 
Third  Anniversary  of  His  Death 

'The  third  anniversary  of  the  death 
of  Victor  F.  Lawson,  late  publisher  of 
the  Chicago  Daily  News,  was  observed 
at  memorial  services  held  Sunday,  Aug. 
26,  in  the  New  England  Congregational 
Church.  Hundreds  of  friends  and  em¬ 
ployes  of  the  Daily  News  attended  the 
services. 

Dr.  Ozora  S.  Davis,  president  of  the 
Chicago  Theological  Seminary  and  mod¬ 
erator  of  the  National  Council  of  Con¬ 
gregational  Churches,  was  the  principal 
speaker.  He  gave  a  critical  estimate 
of  the  publisher’s  life,  recounting  his 
achievements  and  recalling  his  personal 
characteristics. 

Dr.  Davis  is  at  present  gathering  ma 
terial  for  a  biography  of  Mr.  Lawsoa 

«  -  I 

I.  N.  S.  MAN  AMNESIA  VICTIM 

Robert  W.  Ginsburg,  manager  of  the 
St.  Louis  bureau  of  the  International 
News  Service,  is  home  after  having  wan¬ 
dered  over  three  states  as  a  victim  of 
amnesia.  Ginsburg  disappeared  Aug.  20. 
He  was  driving  his  car  at  the  time.  On 
Aug.  22  his  auto  was  found  on  a  road 
near  Fulton,  Mo.,  but  there  was  no  trace 
of  him.  He  appeared  at  the  home  of 
friends  in  Richmond,  Mo.,  the  night  of 
Aug.  24,  wearing  unfamiliar  clothes  and 
in  a  dazed  condition.  He  could  recall 
nothing  since  leaving  St.  Louis. 

LATTA  LAUNCHES  MAGAZINE 

Latta’s  Fortnightly  Review  is  the 
name  of  a  new  publication  which  made 
its  first  appearance  in  Tulsa,  Okla.,  Aug. 
26,  under  the  editorship  of  Tom  I^tta, 
former  editor  of  the  Tulsa  World.  A 
department,  “Along  Life’s  Highway," 
similar  to  one  under  the  same  head  he 
wrote  for  the  World,  is  a  feature  of  the 
magazine. 

PLANS  $15,000,000  MILL 

The  International  Paper  Company 
has  let  a  contract  to  the  Domill  Con¬ 
struction  Company  of  Canada,  Ltd.,  for 
the  erection  of  a  new  pulp  and  paper  mill 
at  Dalhousie,  N.  B.,  at  an  estimated  cost 
of  $15,000,000,  it  was  learned  this  week. 

NEW  EVENING  PAPER 

R.  D.  Lyons  has  started  publication  of 
the  Tryon  (N.  C.)  Daily  News,  an  ev^ 
ning  paper.  It  has  been  elected  to  mem¬ 
bership  in  the  Associated  Press. 


REALISTIC  PRESS  PLAY  ROMANCE  TO  PUBUC 


Newspaper  Men  View  “The  Front  Pagre”  Approvingly — Atmosphere  and  Dialogue  Called  True  to 

Life,  Though  Plot  Strains  Imagination 


PROBABLY  it  seMom  occurs  to  the  By  PHIL  D.  STONG  drool  life  out  hopelessly  in  the  dingy  press 

megatherium,  wandering  around  the  room,  among  the  cuspidors,  the  battered 

Happy  Hunting  Grounds  with  his  herd,  The  instruction  which  he  afterwards  Hildy’s  hat  went  off,  a  real  Hildy  would  and  stub-bunit  desks,  the  obscene  walls, 
that  he  is  a  curious  and  spectacular  ob-  telephones  to  his  assistant  about  the  have  gone  off,  too — as  far  off  as  the  ter-  A  fine  touch  of  realism  is  furnished  by 

ject.  No  more  does  the  police  reporter.  Tribune  man,  to  “put  him  to  writing  rain  would  permit,  unless  the  reporter  the  mad,  impossible  stories  the  men  tele- 

ffl  his  native  haunt,  stand  in  amazed  and  poetry  and  when  he  finishes  tell  him  it  was  an  idiot.  phone  to  their  offices,  safe  in  the  knowl- 

ikeptical  regard  of  himself,  his  person,  stinks  and  kick  him  downstairs”  pleases  There  are  other  inaccuracies  in  Tracy's  edge  that  a  rewrite  man  will  fit  them  to 
habits  and  instincts.  Thrust  out  upon  the  a  select  ^oup  in  the  audience,  also.  portrayal  of  Hildy,  too,  some  of  them  the  paper.  While  Earl  Williams  is  at 

stage  before  the  uninitiate,  however,  the  There  is  the  City  Press  reporter  who  his  fault— some  the  fault  of  the  play,  large,  sought  by  a  large  band  of  the 

effect  is  astonishing  even  to  one  who  has  calls  up  a  news  prospect  to  ask  her  if  When  he  calls  up  his  city  editor,  early  Sheriff’s  relatives  and  friends  drawing 

learned  to  view  police  reporters  with  calm  pay  as  special  deputies,  the  City  Press 

familiarity.  |^^^^^=|===j|=^^=|||=||g  reporter  telephones  in  his  “sidelights  on 

Ben  former  Chicago  Evening  the  man  hunt.”  A  band  of  deputies  have 

Post  columnist,  but  only  a  at  been  compelled  their  patrol  wagon 

heart,  and  Charles  MacArthur,  former  as  for 

Herald  Examiner  reporter,  only  a  play-  colored  woman.  “Immediately  after  the 

wright  essentially,  despite  their  newspaper  child  was  bom,”  the  reporter  telephones 

experience,  have  mainuined  a  freshness  was  (questioned  by  the  depu- 

intcrest  in  the  most  newspaper  certain  that  it  was  not  Earl 

specimens,  which  has  enabled  them  to  in-  Williams,  escaped  murderer.” 

terpret  the  creature  to  non-members  Rumors  come  in  in  profusion  but  the 

what  real  newspaper  men  never  call  “the  reporters  recognize  familiar  wild  goose 

craft.”  George  S.  Kaufman,  who  “I,”  says  the  indolent  senbe 

ittnds  reluctant  feet  where  the  K  the  banjo,  after  one  of  these  stones 

Times  and  literature  meet,  has  mounted  B  :  has  l^en  reported,  “am  pretending  thm 

the  animal  in  his  natural  setting,  so  that  ^int  ^  such  guy  as  Earl  Williams.  But 

you  could  almost  imagine  he  was  the  hint  of  one  veritable  report  sends  them 

and  about  to  pounce  on  a  story  or  B*'  tripping  madly  out  the  building, 

a  pair  of  kings.  You  can  look  reporting  appears  whm.  after  the 

and  marvel  at  Mr.  Jed  Harris’s  presen-  L  Tribune  reporter  has  phoned  in  a  little 

tation  “The  Front  Page”--and  finally  B.*:-  ‘  story  to  his  office,  the  other  reporters  arise 

believe  it.  The  play  opened  Aug.  14  f  intervals  wd  report  with 

at  the  Times  Square  Theatre,  New  York,  \  ^^fhing  new  on 

a^  has  played  to  capacity  houses  ^  ^he  f^arl  Williams  rase— oh,  ^s.  you 

someone  wrote  a  play  about  the  flight  get  a  c<mple  lines  out  of  this— 

Masons  or  the  Knights  of  Pythias  Tribune 

which  the  effect  depended  upon  the  se-  IBB^^HIBBBB^BI  I:.  BBBii^BI^^^^H  .  As  one  leaves  the  theater  the  astound- 
cret  significance  of  ritualistic  phrases,  it  romanix  to 

is  probable  tlat  after  the  memfcrs  of  the  Ben  Hecht  Charles  MacArthur  •  the  audience  comes  out  of  the  commmU 

order  had  attended  the  receipts  would  »he  crowd.  It  is  romantic,  but  it  is 

dwindle.  That  has  been  the  weakness  of  ^  true  that  she  has  been  the  victim  in  the  play,  to  tell  him  that  he  is  irre-  ThTr’^  No^  ladj^ffi  yJS  Jntffic 
other  newspaper  p  ays.  To  a  snail  de-  a  Peeping  Tom.  After  an  extended  vorably  on  his  way  to  the  advertising  job,  ^'jf^r^ija  bunwlow  out  iriama^ra^J 
free,  that  IS  a  weakness  of  this  play,  brt  ^nd  delightful  interrogation  he  inquires  if  there  is  no  seriousness  in  his  denunciation  jji  n-y^r  hear  what  thev  reallv  s’wrar 

the^Ir^^ne  and  ^  hontas  m  an  Hks  pageant  somi:  years  be-  pper  game  m  general.  Most  reporters  ^  ^ 

to  escape  the  arrane  and  they  nave  fore.  Immediately  afterward,  with  a  great  m  similar  circumstances  have  a  few  and  «n  rraiv  the  next  ?”  Thev  mnlA 
Ihte^ed  his  mysterious  passiOTs  and  com-  air  of  injury,  he  reports  to  his  listening  choice  statements  saved  up  against  the  woSt  talk  like  that  to  the 

pulsions  upon  a  chain  of  pudy  and  melo-  colleagues  that  “she  hung  up.”  day.  There  is  a  little  hysterical  touch  ^  I  ‘iP,  "^*  *“*  ^ 

dramatic  plot  which  will  hold  the  non-  xhe  irate  wife  of  a  colleague  ruins  a  to  Hildy’s  triumph  that  rings  false,  too.  final  motnent  of  the^v  is  one  of 

Kientific  and  the  uninformed.  poker  player’s  hand  by  exposing  it.  The  Nothing  in  creation  is  more  serenely  editor  and  &ildy  have 

The  play  opens  in  the  reporters’  room  other  pilayers  l(X)k  up  with  long  whistles,  pompous  than  the  triumph  of  a  news  slave  triumphed  and  Hildy  and  his  vacuous 
of  the  Criminal  Courts  Building,  where  There  is  a  silence  of  30  seconds  and  then  who  has  just  landed  a  better  job.  It  is  -^re  reconciled.  Grossly  sentimen- 

the  representatives  of  eight  Chicago  the  player  says,  with  the  air  of  an  obit-  calm,  comfdete  and  vituperative  because  realistic  the  two  newspapermen 

papers  are  awaiting  the  hanging  of  ^rl  uarian— “That’s  the  second  straight  flush  it  is  not  true.  No  one  quits  sustaining  express  maudlin’ admiration  and  aff^ion 

Williams,  murderer  of  a  colored  police-  I  nvr  held  in— my — life!”  a  newspaper  “property”  without  regret  other  and  the  dty  editor  as  a 

nun.  Poker  and  a  banjo  assuage  the  Best  of  all  is  the  driving  portrayal  of  and  tremblings.  Criticism  may  be  plenty  fipgi  touch  of  sentiment  mves  Hildy  a 

weary  hours.  Hildy  Johnson,  the  hero,  the  Herald  Examiner  city  editor  by  Os-  among  slaves  in  the  same  galley,  but  to  watch  engraved  with  his*  name  and  “To 

appears,  to  tell  the  gang  that  he  is  just  good  Perkins.  Thinking  on  the  problem  slaves  in  other  galleys  they  solemnly  aver  the  best  newspaper  man  in  the  world." 

leaving  newspaper  work  to  take  a  good  of  getting  the  desk  containing  Earl  Wil-  that  they  are  on  the  fastest  boat  in  the  £^0,^  the  big  boss.  The  bride  Is  recon- 

job  with  an  adyertising  agency — also  to  liams  from  the  Criminal  Courts  Build-  fleet  and  they  believe  it.  gj|g^  to  Hildy’s  “queer"  boss  and  gives 

take  a  handsome  but  insipid  bride  who,  ing  to  the  Herald  Examiner,  he  alter-  Tracy’s  show-off  of  properties  and  per-  him  a  parting  kiss.  The  pair  leaves 

with  her  mother,  is  waiting  for  him  to  nates  betwen  despair,  ecstacy  and  the  de-  quisites  would  get  him  nothing  but  coo-  jj,g  gj^y  gdJtor  strolls  atout  the  stage 

catch  the  train  to  New  Yor^k.  vices  of  the  lunatic  asylum.  The  enthusi-  tem^  from  the  average  news  hound  and  fog  ,,  moment,  thoughtfully,  his  face  an 

Follows  the  escape  of  Earl  Williams  asm  of  Perkins  and  Lee  Tracy,  playing  his  loud  recital  of  the  advantages  accru-  -motlMiless  mask  of  nwlitation  Thm  h#. 

and  Hildy’s  attempt  to  hide  him  in  a  Hildy  Johnson,  when  they  think  they  have  ing  to  his  marriage  and  his  new  job  ggg,  m  the  phone, 

roll-top  desk,  to  assure  a  scoop  for  his  the  story  bottled,  is  a  beautiful  thing,  would  most  pobably  be  accorded  an  elab-  “Hello,  Grady’*  he  tells  his  assistant 

paper.  The  denouement  is  caught  up  in  Chicam  will  name  streets  after  them,  orate  disregard.  There  is  a  little  t<x)  fog  office.  “Call  up  the  chief  of  police 

the  arrival  of  a  reprieve.  The  sheriff  It  will  be  the  biggest  scoop  in  history,  of  much  of  Mr.  Tracy’s  former  role,  the  ^t  La  Porte  and  tell  him  to  arrest  Hildy 

and  mayor,  thinking  of  the  colored  vote,  course,  though  forgotten  tomorrow.  For-  hoofer  from  “Broadway,”  in  Hildy  John-  Johnson  on  the  train  for  New  York,  Yes 

attempt  to  bribe  the  messenger  to  dis-  gotten  is  Hildy’s  broken  romance,  the  ad-  son  of  “The  Front  Page."  give  hjm  a  description  and  everything! 

appear,  but  he  reappears  at  the  end  when  vertising  job,  everything — even  the  exi-  But  there  is  pathetic  realism  in  the  re-  jfog _ jmlc  my  watch!" 

the  murderer  has  been  found,  and  Hildy  gencies  of  the  next  minute.  Tracy,  ob-  flections  of  the  assembled  press  room 
and  his  city  editor  have  been  arrested  for  viously  not  a  newspaper  man,  most  after  Hildy  has  danced  off  with  the  scrub¬ 
hiding  him,  and  blurts  out  enough  of  his  nearly  approaches  realism  at  this  minute,  woman.  One  remembers  that  he  had  a 

story  to  “wise”  them  and  secure  their  When  he  needs  a  man  badly,  Perkins  chance  to  take  a  g(X)d  publicity  job  some 

release.  At  intervals,  Hildy  is  compelled  is  master  of  a  cajolery  which  has  grown  time  before — an()tner  considers  the  prob- 

to  run  his  dazed  bride  and  her  stumbling  up  in  the  intimate  and  admirable  bonds  of  able  rewards  which  he  ran  reasonably  an- 

mother  out  of  the  police  room,  more  or  the  profession.  ticipate  from  his  paper — they  are  infin- 

less  brutally,  but  that  is  all  cleared  up  “Now  listen  here,  Hildy — you  know  itesimal  enough,  and  it  is  unhappily  ob-  has  entered  the  field  previously  occupied 

at  the  end,  of  course.  there  isn’t  a  thing  in  the  world  I  wouldn’t  vious  that  for  these  romantics  the  report-  by  the  Orotnlle  Mercury-Register,  an 

The  reporters  are  not  the  reporters  of  do  for  you  ....  Do  you  remember  er’s  estimate  is  probably  accurate  enough,  evening  paper,  alone,  removing  one  one- 

our  daily  work.  Sometimes  their  swear-  when  we  worked  on  that  Smithers  story  The  thing  that  they  accept  as  payment  newspaper  town  from  the  growing  list 

ing  is  less  than  naturalistic  and  in  gen-  together  .  .  .  and  the  Blank  story  .  .  .?  for  their  expert,  expensive  labor  peconKs  The  Mercury- Register  was  formed  by 

eral,  perhaps,  it  is  a  bit  t(X)  profuse,  but  The  powerful  brew  of  their  trade  de-  apparent  a  little  later  when  a  thinly  dis-  the  merger  of  the  Oroville  Mercury,  an 

the  whole  characterization  is  no  more  fies  the  reporters’  disillusion — slim  pay  guised  Big  Bill  Thompson  enters  as  the  evening  paper,  and  the  Oroxnlle  Register, 

heightened  than  that  of  Gil  Bias  or  Tom  check,  hard  duties,  careless  ingratitude,  mayor  of  Chicago.  George  Barbier  plays  a  morning  paper. 

Jones.  Occasionally,  there  is  a  bit  so  Cynical  and  defiant  they  tell  their  rulers  the  part.  The  reporters  treat  him  with  The  Oroville  Printing  and  Publishing 

accurate,  so  artistically  true,  that  a  per-  to  go  to  this  or  that  place,  to  do  this  or  frank  contempt,  secure  in  their  knowledge  Company  will  publish  the  new  daily,  with 
ceptible  glow  of  delight  shines  around  that,  but  when  the  siren  screeches  and  of  his  private  purposes  and  peccadilloes.  George  M.  Swindell  as  managing  direc- 
every  newspaper  man  m  the  audience.  It  shots  fly,  they  jump.  There  is  one  very  To  his  blatant  and  empty  announcements  tor.  Alex  E.  Wilson,  who  was  for  12 
Is  so,  when  Osgood  Perkins,  as  the  Her-  maudlin  bit  at  this  point.  Hildy’s  hat  is  they  reply  with  shrewd  questions  about  years  associate  editor  of  the  Oroville 
old  Examiner  city  editor,  in  getting  a  shot  off  and  he  continues  madly  telephon-  the  cofor^  vote,  and  the  tangled  projects  Register  and  for  one  year  news  editor 
Tribune  reporter  out  of  the  way  promises  ing.  Most  reporters  have  seen  the  morgue  of  politics.  of  the  Oroville  Mercury,  will  be  editor, 

him  a  job  and  a  byline  and  that  his  copy  and  they  are  usually  realistic  about  their  It  is  because  with  their  esoteric  sources  Mr.  Wilson  was  formerly  associate 

"shall  be  sacred  in  the  Herald  Examiner  lives — not  about  the  arrangement  of  their  of  infornnation  they  feel  themselves  in  the  editor  of  the  Daily  Californian,  student 

office."  lives,  but  about  the  conclusion.  When  majestic  role  of  Justice,  the  reporters  publication  of  the  state  university. 


Charles  MacArthur 


Ben  Hecht 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  1, 


THREE  EXECUTIVE  SHIFTS  MADE  BY 
SCRIPPS-HOWARD  NEWSPAPERS 


W.  L.  Sturdevant  Succeeds  Late  Jack  Bethea  as  Editor  of 
Birmingham  Post — William  Cady  Becomes  Director  of 
National  Advertising  Department — Irvin  Transferred 


(O.)  Chronicle  and  the  Cleveland  Press 
Newspapers  as  classified  advertising 
manager  of  the  New  York  Telegram. 
He  was  later  made  assistant  adveHising 
manager  in  charge  of  local  display. 
About  two  months  ago  he  went  to  Qeve- 
land  to  familiarize  himself  with  the  pol¬ 
icies  and  technique  of  the  advertising 
side  of  the  Cleveland  Press. 


U.  S.  CUSTOMS  COURTS 
DEFINES  NEWSPRINT  ||^ 


TMPORTANT  appointments  were  an- 
nounced  this  week  by  headquarters 
office  of  the  Scripps-Howard  News¬ 
papers. 

William  Sheldon  Cady,  formerly  ad¬ 
vertising  manager  of  the  Cleveland 
Press,  became  director  of  the  national 
advertising  department  effective  Sep¬ 
tember  1,  when  he  took  over  the  po¬ 


sightedness  during  the  World  War,  he 
purchased  a  half-interest  in  the  Predonia 
Herald  for  $6,000.  His  partner  was  ac¬ 
cepted  for  service  and  went  across. 
Twenty  months  later,  the  war  over,  the 
partner  back,  Cady  resold  his  interest  for 
$9,000.  In  that  period,  he  had  served 
his  paper  as  reporter,  editorial  writer, 
compositor,  advertising  solicitor  and 


SCRIPPS  ACCOUNTING 
APPEAL  DISMISSED 


Final  Decrae  Dismissing  Amended  Bill 
of  Complaint  Notes  and  Allows 
Exceptions — Expect  Continu¬ 
ation  of  Suit  on  Appeal 


William  Cady 


W.  L.  Sturdevant 


The  amended  bill  of  complaint  of  Mrs. 
Josephine  Scripps  of  Miramar,  Cal.,  ask¬ 
ing  an  accounting  involving  $7,000,000  to 
^  $10,000,000  of  the  estate  of  E.  W. 
Scripps,  founder  of  the  Scripps-Howard 
newspaper  group,  was  dismissed  by  Fed¬ 
eral  District  Court  Judge  Hicke^ooper 
in  Cincinnati,  Aug.  27.  At  the  same 
time  it  jvas  made  apparent  that  the  suit 
would  be  continued  in  the  higher  courts 
when,  after  giving  judgment  for  the  de¬ 
fendants  of  costs  against  Mrs.  Scripps, 
Judge  Hickenlot^r  noted  that  excep¬ 
tions  to  the  finding  had  been  made  and 
allowed  them. 

Mrs.  Scripps,  executrix  of ‘the  estate 
of  her  late  husband,  James  G.  Scri|^s, 
son  of  K  W.  Scripps,  sued  Robert  Paine 
Scripps,  her  husband’s  brother  and  presi¬ 
dent  of  the  Scripps-Howard  group,  as  ex¬ 
ecutor  of  his  father’s  estate. 

Mrs.  Scripps  contended  that  the  ac¬ 
counting  was  due  her  husband’s  estate 
under  an  agreement  between  him  and  his 
father  by  which  hCr  husband  was  to 
have  50  per  cent  of  the  increment  in  the 
value  of  the  assets  of  the  newspapers. 
Judge  Hickenlooper  made  his  original 
ruling  against  Mrs.  Scripps  several  weeks 
ago. 


sition  vacated  by  Stuart  S.  Schuyler,  now 
business  manager  of  the  Nrw  York  Eve¬ 
ning  Telegram.  John  L.  Irvin,  formerly 
of  the  advertising  department  of  the  New 
York  Telegram,  was  named  to  succeed 
Mr.  Cady. 

On  the  editorial  side,  W.  L.  Sturde¬ 
vant,  former  editor  of  the  New  York 
Telegram  and  most  recently  assistant  to 
George  B.  Parker,  editor- 
in-chief  of  the  Scripps- 
Howard  Newspapers,  has 
been  made  editor  of  the 
Birmingham  Post,  succeed¬ 
ing  Jack  Bethea,  who  took 
his  own  life  July  2. 

Mr.  Cady  was  broken  into 
the  newspaper  business  by 
Merle  Thorpe,  now  editor 
of  The  Nation’s  Business. 

Mr.  Thorpe  was  head  of 
the  journalism  department 
of  the  University  of  Kan¬ 
sas  in  1914  when  Mr. 


Cady,  then  20,  was  a  stu-  j.  l 

dent  fhere.  He  called  Mr. 

Cady  into  his  faculty  office  and  said : 

“Bill,  I  am  making  you  business  man¬ 
ager  of  the  Daily  Kansan.  I’m  doing  it 
for  just  one  reason.  You  don’t  know 
much  al>out  advertising;  in  fact,  you 
don’t  know  much  about  anything,  and 
you  know  so  little  that  you  don’t  know 
enough  not  to  work.” 

“I  believe  in  making  plenty  of  calls,” 
was  Mr.  Cady’s  simple  advertising  phil¬ 
osophy  then  and  now. 

Mr.  Cady  was  bom  in  Fredonia,  Kan., 
April  12,  1894.  Young  Cady’s  first  job 
was  carrying  papers  for  the  Fredonia 
Herald,  which  at  the  age  of  23  he  was  to 
own.  Bv  turns  he  became  a  soda  jerker, 
laundrv  wagon  driver,  water  boy  at  the 
brick  yards  and  local  news  reporter  at 
his  high  school  for  the  Daily  Herald. 

At  18  he  was  a  freshman  at  Baker 
University,  Baldwin,  Kan.  He  spent  his 
final  three  college  years  at  the  University 
of  Kansas.  Graduated  in  1916,  he  went 
to  the  Dodge  City  (Kan.)  Daily  Globe 
as  advertising  manager  for  a  year.  Then, 
in  the  summer  of  1917,  he  worked  on  the 
Lawrence  Journal  World. 

When  Cady  was  rejected  for  near¬ 


manager,  and  general  all-around  handy¬ 
man.  He  then  worked  successively  on  the 
Hutchinson  News,  Oklahoma  City  Okla¬ 
homan  and  Times  and  Wichita  Beacon. 
He  became  national  advertising  manager 
of  the  Cleveland  Press  iu  June,  1925. 
Two  years  later  he  became  advertising 
manager. 

In  Birmingham,  Mr.  Sturdevant  takes 
the  place  of  J.  W.  Foster 
who  has  been  in  charge  of 
the  editorial  department  since 
Mr.  Bethea’s  death.  Mr. 
Sturdevant  has  had  21 
years  of  newspaper  experi¬ 
ence,  beginning  as  country 
correspondent  in  Geneva,  O., 
for  the  Ashtabula  Beacon- 
Record.  He  is  39  years  old. 

After  attending  Allegheny 
College  at  Meadville,  Pa., 
and  working  a  short  while  at 
Geneva,  O.,  Mr.  Sturdevant 
became  editor  of  the  Geneva 
I«vix  Press  Times.  Subsequently 

he  worked  for  the  Warren 
most  of  his  experience  being  obtained  on 
the  latter  paper,  under  Mr.  Parker.  He 
was  managing  editor  of  the  Qeveland 
Press  a  year  and  a  half  before  he  was 
transferr^  to  Yoimgstown,  O.,  to  be¬ 
come  editor  of  the  Youngstown  Tele¬ 
gram.  He  was  editor  of  this  paper  from 
1921  until  1927  when  he  was  transferred 
to  New  York. 

The  career  of  J.  L.  Irvin  parallels  that 
of  Cady,  in  that  they  both  were  born  in 
small  towns  in  the  West  and  got  exten¬ 
sive  early  newspaper  editorial  and  ad¬ 
vertising  training  on  papers  of  moderate 
size. 

Irvin  was  born  in  Creston.  Iowa,  37 
)rears  ago.  His  first  job  was  with  the 
Des  Moines  Register-Tribune.  He  started 
in  with  that  newspaper  shortly  after  he 
sprouted  long  trousers  and  was  with  it 
for  a  period  of  18  years,  becoming  classi¬ 
fied  advertising  manager. 

He  left  the  Register-Tribune  to  become 
affiliated  with  the  Netv  Orleans  Item- 
Tribtme,  with  which  he  remained  18 
months.  He  was  with  the  Hearst  organ¬ 
ization  for  a  few  months  and  on  May 
15,  1927,  came  to  the  Scripps-Howard 


BRCX)KLYN  DAILY  DROPS 
SUNDAY  EDITION 


Standard-Union  Purchased  by  P.  Block 
to  be  Six  Day  Paper — No  Rotogra¬ 
vure — Executives  to  Concen¬ 
trate  on  Building  Daily 


Upholcb  Contentions  of  A.  N.  P.  A 
Paper  Committee,  Declaring  Weight 
Single  Factor  in  Determin¬ 
ing  Standard 


United  States  Customs  Court  has 
handed  down  a  decision  defining  news¬ 
print  which  upholds  contentions  of  the 
paper  committee  of  the  American  News¬ 
paper  Publishers  Association,  the  latter 
organization  announced  last  week.  'The 
court’s  decision  stated: 

“  ‘Standard  newsprint  paper,’  as  used 
in  paragraph  1672  of  the  act  of  1922  is 
not  limited  to  the  particular  grade  or 
quality  of  newsprint  which  meets  the 
requirements  of  modem  high  speed  ro¬ 
tary  or  cylinder  presses  such  as  are  em¬ 
ployed  by  the  large  metropolitan  daily 
newspapers,  but  likewise  embraces  news¬ 
print  like  that  involved  in  the  present 
importations,  which  is  used  by  weekly  and 
semi-weekly  newspapers  in  printing  their 
regular  editions.  The  single  factor  rec- 
pgnized  as  standard  in  all  newsprint  is  its 
Weight,  to  wit,  32  pounds  to  the  ream 
of  5(X)  sheets  24  by  36  inches.  Other 
specifications  are  not  standardized  and 
therefore  do  not  govern  in  the  trade.” 

Prior  to  1922,  newsprint  was  on  the 
free  list  and  not  subject  to  duty.  The 
Fordney-McCumber  'Tariff  Bill,  which 
became  law  in  September,  1922,  provided 
that  “Standard  newsprint”  be  admitted 
duty  free.  Subsequently  the  Treasury 
Department  drew  up  a  definition  of  stan¬ 
dard  which  would  exclude  from  free 
entry  much  of  the  product  that  had 
ways  come  within  the  meaning  of  the 
term  when  previously  used.  The  new 
court  ruling  is  the  second  favorable  one 
handed  down  on  this  question. 

The  A.  N.  P.  A.  paper  committee  has 
always  fought  this  definition,  and  last 
week  in  its  bulletin  on  newsprint  the  as¬ 
sociation  stated: 

“It  is  sincerely  hoped  that  having  been 
twice  defeated  in  its  efforts  to  maintain 
its  inaccurate  definition  before  the  cus¬ 
toms  court,  the  Treasury  Department 
will  now  abandon  its  efforts  in  that 
direction.” 


The  Brooklyn  Standard  Union  has  dis¬ 
continued  its  Sunday  edition,  according 
to  an  announcement  made  by  Daniel  Ni- 
coll,  general  manager  of  the  paper.  The 
last  issue  of  the  Sunday  paper  was  pub¬ 
lished  August  26. 

In  a  statement  to  Ed{tor  &  Publisher 
Mr.  Nicoll  said  :  “We  have  discontinued 
the  Sunday  edition  in  order  to  concentrate 
more  thoroughly  on  the  daily.  No  other 
issue  of  the  Standard  Union  will  be 
pushed  as  a  substitute  for  the  Sunday. 
Every  issue  will  be  given  the  same  atten¬ 
tion,  in  our  effort  to  make  a  better  daily,” 

The  rotogravure  section,  a  regular  fea¬ 
ture  of  the  Sunday  edition,  will  be  dis¬ 
continued,  according  to  Mr.  Nicoll.  No 
staff  changes  will  be  involved  in  the  drop¬ 
ping  of  the  edition. 

The  Standard  Union  was  recently  pur¬ 
chased  by  Paul  Block. 


COMMITTEE  NAMED  TO 
STUDY  A.  P.  LAWS 


Frank  B.  Noyes,  President,  Names  Body 
to  Meet  in  New  York  Oct.  1  Follow¬ 
ing  Suggestion  at  Annual  Meeting 
On  Sundays  Status 


NEW  A.  P.  MEMBERS 

Following  papers  have  been  elected  to 
the  Associated  Press  since  Aug.  1 :  Ster¬ 
ling  (Ill.)  Daily  Gazette:  Grand  Haven 
(Mich.)  Tribune;  Cherokee  (la.)  Daily 
Times;  Charlottesville  (Va.)  Daily  Pro¬ 
gress;  Neroport  (Ark.)  Independent; 
Mexko  City  El  Universal  Graheo;  Yreka 
Siskiyou  ((3al.)  Nervs;  Two  Riwrs 
(V/is.)  Reporter  and  Chronicle;  and 
Sandford  (Fla.)  Signal  and  Times. 


MOVES  CHICAGO  OFHCE 


Thomas  F.  Dark  Co.,  Inc.,  publishers’ 
representatives,  on  Sept.  1,  moved  their 
western  offices,  now  located  at  140  South 
Dearborn  street,  to  larger  quarters  on  the 
tenth  floor  of  the  De  Paul  building,  M 
East  Lake  street,  Chicago. 


Frank  B.  Noyes,  president  of  the  Asso¬ 
ciated  Press,  has  appointed  the  special 
committee  to  study  the  A.  P.  by-lawi 
which  he  recommended  at  the  annual 
meeting  in  New  York  last  April.  The 
purpose  of  the  committee  as  he  then 
stated  it  to  the  members  is  to  “consider 
problems  confronting  the  organization 
with  relation  to  the  by-laws.” 

Mr.  Noyes  will  be  chairman  of  the 
committee.  The  first  meeting  will  be  held 
in  New  York,  Oct.  1,  just  prior  to  the 
regular  quarterly  meeting  of  the  board 
of  directors,  Oct.  3. 

Those  appointed  are :  George  B. 
Dealey,  Dallas  (Tex.)  Morning  Neics; 
Maj.  John  S.  Cohen,  Atlanta  (Ga.) 
Journal;  Charles  A.  Webb,  Asheville 
(N.  C.)  Citisen;  W.  T.  Anderson, 
Macon  (Ga.)  Telegraph;  Walter  R. 
Strong,  Chicago  Daily  News;  E.  H. 
Butler,  Buffalo  Eivning  News;  Col. 
Luke  Lea,  Memphis  Commercial  Appeal; 
Fred  B.  Murphy,  Minneapolis  Tribune; 
John  Cowles.  Des  Moin  s  Register  & 
Tribune;  and  Henry  J.  Allen,  Wichita 
(Kan.)  Beacon. 

The  problems  confronting  the  A.  P. 
with  relation  to  the  by-laws  are  said  to 
concern  Sunday  i»per  memberships  and 
the  hours  of  publication  of  morning  and 
evening  papers.  The  by-laws,  first  drawn 
in  1900,  have  been  amended  almost  every 
year  since,  but  it  is  still  felt  there  are 
some  laws  embarrassing  to  the  growth  of 
the  organization. 


MAKING  ADVERTISERS  PAY  THE  KIOADCAST  BILL 


Radio  Executives  Concur  With  Data  Showing  Broadcast  Advertising  Cannot  Be  Maintained  At 
Expense  of  Newspapers — Columbia  Finds  Radio-Newspaper  Campaign  ‘ideal.” 


>HF.  total  amount  spent  in  advertising 
over  the  radio  in  1928  will  run  be- 

een  $12,000,000  and  $15,000,000,  if  the  modes  and  the  channels  of  radio  adver- 
tio  of  the  last  quarter  of  1928  to  the  tising  are  strictly  limited. 

It  quarter  of  1927  maintains  the  ratios  These  limitaMons  are  well  recognized 
the  first  three  quarters  of  those  years,  by  the  chains.  The  powerful  organiza- 
[  this  amount,  the_  National  Broad-  tions,  prestige  and  experience  which  are 
iting  networks  will  absorb  about  being  built  behind  the  large  broadcasting  lessens 
,000,000,  as  compared  with  its  last  chains  now  existing  make  it  extremely  stations. 

^'s  income  of  $3,000,000,  and  the  unlikely  that  any  third  chain  of  compar-  l.!.  J  - - 

iltimbia  Broadcasting  System  will  get  able  influence  will  enter  the  field.  Two  the  country,  cantiot  all  listen  to  more  than 
)«t  of  the  remainder.  The  latter  organizations— three  chains.  When  a  one  program  at  a  time— with  two  prin- 
rtetn  was  not  organized  until  October,  newspaper  or  magazine  fills  its  pages  with  cipal  chains,  6,000,000  sets,  gex^  and^  bad, 
Z3,  so  that  there  are  no  significant  com-  advertising,  it  can  print  more  pages,  can  be  allocated  to  each  chain.  If 
rative  figures.  Radio  chains  cannot  put  more  hours  in  chains  increase,  the  audience  necessarily 

■■  ■  When  100  to  150  national  or-  grows  smaller  and  the  intrinsic  uncer- 

5  have  bought  one  or  more  tainties  of  radio  “circulation" 

•eek,  or  month,  the  best  avail-  mendously  larger. 


Bv  PHIL  D.  STONG  estimated  to  be  up  to  12,000.000  radio 

’  sets  m  the  United  States  at  this  time. 

partment  is  turned  back  into  broadcast-  each,  according  to  Department  of  Com¬ 
ing — into  N.  B.  C.  estimates,  serving  5.7  persons. 

It  is  doubtful  if  advertisers  would  be  Considering  the  deaf,  the  fiscally  in- 
so  foolish  as  to  support  additional  net-  capable,  the_  persons  who  have  grown 
works.  Each  competitor  in  the  field  tired  of  playing  with  their  sets  and  those 
the  effectiveness  of  existing  could  never  at  any  time  have  oeen 

The  radio  audience,  sitting  be-  persuaded  to  purchase  or  listen  to  a  radio, 
hind  the  7,0(X),(K)0  to  12,000,000  sets  in  's  apparent  that  while  radio  circula¬ 
tion  has  not  reached  its  limit,  it  is  well 
past  the  halfway  mark. 

... _ ,  The  mode  of  radio  advertising  is  the 

If  the  most  clearly  defined  element  of  the  in¬ 
stitution.  Radio  advertising  cannot  per¬ 
suade  or  ex|>lain — it  can  do  three  things; 
grow  tre-  It  may  create  good-will  by  presenting 
p<)ssible  consumers  of  advertised  products 
With  star  performers  selling  at  $2,500  with  high  class  entertainment, 
a  half-hour  and  up,  it  is  not  likely  that  It  may  familiarize  the  public  with  the 

_ _  _ _ _  anyone  will  establish  himself  in  the  field  name  of  a  product. 

field  occupied  by  chains  which  by  sheer  merit  of  programs  at  rates  to  It  may  create  prestige  by  associating 
a  profit  operating  at  a  loss,  compete  with  $2,500  and  $2,962.50  per  a  product  with  programs  of  impressive 

for  instance,  is  the  station  of  half-hour.  .  quality.  ,  , . 

■  —  •  ~  ■  ■  ”*•  ‘  ‘  "  is  strictly  limited,  Ihe  unalterable  edict  of  the  radio 

rease  for  a  time  public  enforces  these  limitations  and  the 
“rirriilatinn"  and  broadwsting  chains  have  been  wise 

The  national 

_  _  I — — .  V..  .,.,,.^0  to 

j  j”  costs  reason-  broadcast  over  its  Red  Network  for  one 
‘circulation,”  there  hour  can  do  the  following  things  in  the 
way  of  advertising  his  pnxluct : 

At  the  beginning  of  the  program  he 
can  have  announced  that  the  program  is 


Tte  three  networks  maintained  by  these  -the  day. 
two  companies — two  by  National  and  ganizatioi 

ooeby  Columbia — handle  the  national  ad-  hours  a  ' 

KTtising  that  is  broadcast  down  to  a  able  facil 

negligible  fraction.  For  a  one-hour  pro-  Compel 
pam  over  its  Red  Network  of  20  would  ha 

stations.  National  charges  $4,740  with  entering  ; 

fractional  charges  of  about  54  of  that  can  maki 

amount,  or  $2,962.50,  per  half-hour  and  N.  B.  C.,  _  -  -  - 

^  or  $1,845.37  per  quarter-hour,  the  General  Electric  Company,  and  its  Though  air  “space 
Columbia  charges  $5,000  for  one  hour  primary  function  is  to  advertise  that  or-  the  budgets  may  ini 

on  its  22  stations  with  the  fractional  ganization  and  to  promote  the  sale  of  through  increase  of  "circulation  ana  uiuau^sung  cnains  nave  been  w 

charge  pro  rata.  The  N.  B.  C.  rates  are  General  Electric  radio  apparatus  by  fur-  improved  “copy.”  They  cannot  do  so  in-  enough  to  recognize  them.  The  natioi 

subject  to  quantity  discounts  running  up  nishing  programs  which  radio  buyers  definitely.  There  are^^enough  good  radios  advertiser  who  pay^  C.  ^$4^,740 

to  25  per  cent  on  300  hour  contracts.  will  want  to  hear.  According  to  officials,  entertainers  to  keep  “copy”  n  .  . 

In  each  case  about  one-fourth  of  the  the  whole  revenue  of  its  advertising  de-  ably  stable.  As  to  “circ 
fee  is  charged  to  the  program  and  if  the 
advertiser  furnishes  his  own  program 
National  discounts  that  amount,  minus 
certain  special  charges. 

These  figures  are  for  the  best  hours — 

Le,  seven  o’clock  in  the  evening  until  1 1 ; 
for  other  hours  National  charges  half 
price.  The  principal  demand  is  for  the 
choice  hours,  at  the  higher  price,  though 
some  specialties  prefer  hours  most  likely 
to  attract  class  listeners.  A  company 
selling  aluminum  cooking  utensils,  for  in¬ 
stance,  might  choose  a  position  close  to 
a  dopiestic  science  hour,  or  furnish  a 
domestic  science  hour,  between  breakfast 
dishes  and  luncheon  in  the  morning,  or 
at  the  housewife’s  rest  period  after  the 
luncheon  dishes  have  been  put  away. 

Will  the  $15,000,000  coine  out  of  news¬ 
paper  advertising  appropriations,  or  from 
magazine  appropriations,  or  from  Iwth, 
or  neither?  What  will  the  advertisers 


GEORGE  HEARST  DONATES  AVIATION  CUP 


Editing  on  these  announr.^ments  is 
strict.  T  hey  are  limited  generally  to 
about  75  words,  superlatives  are  seldom 
Iiermitted,  argument  and  explanation  are 
strictly  banned  and  even  slogans  and  un¬ 
derlines  are  edited  if  they  seem  fulsome 
or  otherwise  unsuitable  to  the  broadcast 
censors. 

In  addition,  skits,  songs  and  even  cos¬ 
tumes  can  be  whipped  into  the  advertis- 
*  they  satisfy  the  broadcast  censors. 
Thus  the  Ipana  Troubadors  are  described 
yellow  colors 
which  characterize  the  Ipana  tooth  paste 
container.  The  blue  pencil  of  the  censor 
IS  suspended  over  such  statements  on  a 
thread,  however,  and  behind  it  is  the 
capricious  public,  its  fingers  on  the  dial 
ready  to  turn  to  another  program  at  the 
slightest  hint  of  boredom. 

A  complete  Ipana  announcement  is  as 
follows : 

‘  Smile  and  the  world  amilea  with  ytwi — good 
advice  from  the  Ipana  Troubadours,  who  have 
Md  manr  monthi’  experience  is  sending  amilea 
“T^  radio  to  thousands  of  friends. 

And  it’s  a  happy  message,  you'll  agree,  this 
message  of  smiles  that  the  Troubadours  bring 
you  from  the  makers  of  Ipana  Tooth  Paste, 
each  Wednesday  night — a  message  to  which 
every  one  of  us  may  take  heed. 

“Tonight’s  cheery  array  of  smilos  include: 

(At  this  point  the  announcer  runs  through 
the  items  on  the  program.) 

These  will  be  played  in  the  best  Ipana  man- 
tier.  which  means  plenty  of  pep,  sparkle  and 
brilliance.  And,  too,  tbs  Ipana  Troubadours 
are  wearing  their  vivid  red  and  yellow  costumes 

to  mark  them  as  the  representatives  of  Ipana _ 

the  tooth  paste  in  the  red  and  yellow  striped 
tube.” 

_  Toward  th€_  end  of  the  program  a 
lively  number  is  played,  preceded  by  this 
announcement : 

"Brilliance  and  sparkle  are  characteristic  of 
the  Ipana  Troubadours’  program  of  musical 
smiles,  for  they  want  you  to  know  how  Ipana 
Tooth  Paste  can  give  your  smiles  the  same 
qualities.” 

A  few  bars  of  the  ancient  melody 
"Smiles”  are  played  at  the  end  of  the 
program,  which  concludes  with  this  sell¬ 
ing  statement : 

“If  you  enjoy  the  smiles  brought  you  by  tba 
Ipana  Troubadours,  they  hope  that  the  very 
next  time  you  are  in  a  drug  store  you  will 
treat  yourself  to  a  smile.  Just  remember  them 
(Contimud  on  next  page) 


cases;  that  its  services  will  be  char¬ 
acteristic  and  not  comparable  to  those 
rendered  by  the  older  media.  The 
studied  effort  of  the  radio  to  promote  its 
advertising  and  retain  the  full  co-opera- 
continues  un- 


tion  of  the  newspapers 
abated. 

There  is  no  reasonable  metl^  of  esti- 
nating  a  milline  rate  for  radio  advertis¬ 
ing.  It  is  fair  to  say  that  there  is  no 
way  of  estimating  radio  “circulation” 
which  will  approach  the  accuracy  of  the 
audits  of  newspaper  and  magazine  cir¬ 
culation.  It  is  even  questionable  whether 
broadcast  advertising  has  yet  existed  as 
an  institution  for  a  sufficient  time  to 
allow  assessment  on  a  broad,  general 
basis  of  results — unless  those  results  are 
aasessed  very  generally  and  roughly. 

However — at  the  rates  quoted,  and 
working  on  the  sketchy  data  which  are 
obtainable,  59  national  advertisers  are 
nring  N.  B.  C.  regularly  and  by  October 
15,  one  year  after  its  entry  to  the  field, 
between  45  and  50  national  advertisers 
will  be  using  Columbia,  accordii^  to  ex¬ 
ecutives  of  the  system, — and  national  ad¬ 
vertisers  will  be  spending  with  radio 
more  than  twice  the  amounts  which  were 
«P«t  in  1927. 

If  the  radio  field  were  as  unlimited  as 
the  newspaper  or  magazine  field,  this  rate 
of  growth  in  itself  would  constitute  a 
menace  to  the  older  forms  of  advertis- 
l®f.  The  field  is  not  unlimited — both  the 


Miss  Corinne  Wolff,  shown  with  the  magnificent  silver  loving  enp  donated 
by  George  Hearst,  president  of  the  San  Francieco  Examinar,  as  one  of  the 
priiee  in  the  Nadonol  Air  Races  in  September.  The  cup  will  be  known  as  the 
Hearst  Pacific  Coast  Aviation  Trophy  and  will  be  awarded  to  tbe  pilot  making 
the  best  time  in  the  California  air  race.  The  National  Air  Races  will  be  belt! 
from  Sept.  8  to  16. 
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u  the  reprcienutive*  of  Ipana,  I-P-A-N-A,  the 
Tooth  Paate  in  the  red  and  yellow  itriped  tabe.” 

Bristol-Myers,  manufacturers  of  Ipana, 
last  year  had  an  advertising  appropriation 
of  $1,500,000,  about  $200,000  of  which 
was  spent  in  newspaper  advertising. 

An  example  of  prestige  advertising  is 
furnished  by  Cities  Service  Company 
which  employed  the  Goldman  Band  and 
broadcast  from  Carnegie  Hall  during  the 
19^1927  season.  The  announcements 
which  accompanied  the  programs  har¬ 
monized  with  the  general  intention, 
ihentioning  the  Company’s  operations  in 
“33  states  and  37  foreign  countries’’  its 
“300,000  partners”  (stockholders)  and  so 
on. 

Lord  &  Thomas  and  Logan,  which 
placed  the  advertising,  expected  to  place 
more  than  $1,000,000  with  the  broadcast 
systems  during  1928. 

To  what  extent  does  the  radio  cross 
the  newspaper’s  path?  h'Dllowing  is  the 
complete  list  of  N.  B.  C.  clients  as  of 
Feb.  M,  1928,  with  duplications  of  the 
A.  N.  P.  A.  Bureau  of  Advertising’s  list 
of  1926  newspaper  advertisers  indicated 
by  figures  representing  amounts  spent 
with  &e  newspapers  that  year. 

Armand  Company,  Great  Atlantic  & 
Pacific  Tea  Company,  American  Maize 
Products  Company,  Ampico  Corporation, 
Bristol-Myers  Company  (1927  appropria¬ 
tion  in  newspapers  $200,0(X)),  Lucille 
Buhl,  Inc.,  Breyers  Ice  Cream  (Company, 
California  Petroleum  Company,  Centaur 
Company,  Cities  Service  Company,  Con¬ 
solidated  Gas  Company,  Thomas  Cook  & 
Son,  James  S.  Coward  Shoe  Clompany, 
Crowell  Publishing  Company,  Fisk  Rub¬ 
ber  Company,  General  Baking  Company, 
Happiness  Candy  Stores,  Jeddo  High¬ 
land  Coal  Company,  Keystone  Watch 
Case  Corporation,  Klein’s  Rapid  Shoe 
Repairing  Company,  LaFrance  Manufac¬ 
turing  Company,  Montgomery  Ward  & 
Company,  Hiysical  Culture  Shoe  Com¬ 
pany,  Radio  Household  Institute,  Royal 
Baking  Powder,  Sealy  Mattress  Com¬ 
pany,  Seiberling  Rubber  Qjmpany, 
Stetson  Shoe  Company,  Sylvania  Prod¬ 
ucts  Company,  Smith  Brothers,  U.  _  S. 
Playing  dard  Company,  Victor  Talking 
Machine  Company,  Washburn-Crosby 
(Company,  M.  J.  Whittall  Associates, 
Wiclwire  Spencer  Steel  Company,  A. 
Wittnaucr  Company,  Atwater  Kent 
Manufacturing  (Company  ($450,000)  ; 
California  Fruit  Growers’  Exchange 
($216,000) ;  C3iampion  Spark  Plug  Com¬ 
pany  ($l(j0,0(X)) :  Chcek-Neal  Cx)ffee 
Company  ($300,000) ;  Cliquot  Club 
Company  ($500,000)  ;  Dictograph  Prod- 


CO-operative) ;  Fansteel  Ffoducts  Com¬ 
pany  ($300,000);  General  Motors  Cor¬ 
poration  ($350,000  institutional) ;  Good¬ 
rich  Rubber  Company  ($235,0(X)) ; 
Hoover  Company  ($125,0TO  with  co¬ 
operative)  ;  Metropolitan  Life  Insurance 
C^pany  ($150,0()0) ;  National  Carbon 
Company  ($425,000) ;  Palmolive-Peet 
Company  ($500,000) ;  Philadelphia  Stor- 
Me  Battery  Company  ($200,0(X)) ;  Radio 
Corporation  of  America  ($500,000); 
^efl  Oil  Company  of  California 
($50,000);  Standard  Oil  of  California 
($250.000) ;  Sundard  Oil  of  New 
York  ($^,000) ;  Stromberg-Carlson 
Telephone  Manufacturing  Company 
($283,000) ;  White  Rock  Mineral  Springs 
($240,000) ;  Wm.  Wrigley,  Jr.,  Company 
($1,250,000). 

.\mong  the  Columbia  clients  are 
Columbia  Phonograpli  Company 
($200.000) ;  Congress  Cigar  Company 
($400.(^) ;  Hewes  &  Potter,  Inc.;  Mac- 
radden  Publications.  Inc.  ($900.000) ; 
John  T.  St.inley  Company;  Eastman 
Kodak  Company  ($285,000) ;  Kolster 
Radio  Corporation,  but  a  complete  list 
of  (Columbia  broadcasters  is  not  available. 

Although  this  list  would  indicate  that 
at  the  National  Broadcasting  Company 
alone,  radio  and  the  daily  newspaper  are 
drawing  together  from  22  large  national 
accounts,  radio  executives  refuse  to  admit 
that  they  are  competing.  They  cite  the 
remarkable  relative  advance  of  both 
radio  and  newspapers,  as  shown  in  the 
recent  A.  N.  A.  survey,  as  proof  that 
radio  funds  do  not  come  from  the  news¬ 
paper  bixlget. 

Moreover,  in  a  number  of  specified 
cases,  radio  has  demonstrably  brought 
advertising  imo  the  newspapers,  they 

say. 


The  following  figures  may  shed  some 
light  on  the  situation.  They  are  amounts 
shown  by  the  Bureau  of  Advertising  of 
the  .American  Newspaper  Publishers’ 
Association  to  have  b«n  spent  in  news¬ 
paper  advertising  over  the  years  1925, 
1926  and  1927.  Only  advertisers  spend¬ 
ing  more  than  $5(t.()00  are  listed.  The 
advertisers  are  users  pf  radio  as  of  Feb. 
1928  except  for  the  Columbia  clients  wbo 
were  listed  in  June  and  July  radio  sum¬ 
maries.  Amounts  are  in  dollars. 


Advertiser 

1925 

1926 

1927 

Atwater  Kent.. 

400,000 

450,000 

500,000 

Champ.  Spark 

Plug  . 

100.000 

100,000 

135,000 

CalifT  Fruit.... 

250,000 

216,000 

185,000 

Cheek-Neal  . . . . 

300,000 

300,000 

500,000 

Clicquot  Club. . . 

500,000 

500.000 

250,000 

Columbia  Phono. 

150,000 

200.000 

300,000 

Congress  Cigar. 

390,000 

400.000 

400,000 

Dictograph  .... 

no  est. 

110.000 

* 

Dodge  Bros . . . . 

1,500,000 

1.800,000 

2.500,000 

Eastman  Kodak . 

210.000 

285,000 

320,000 

Fansteel  . 

180,000 

300.000 

200.000 

Gen.  Mot.  (inst.) 

300,000 

350,000 

1,000,000 

Goodrich  Tires. 

750,000 

235,000 

400,000 

Hoover  Co . 

50,000 

125,000 

none 

MacFadden 

Pubs . 

1,100,000 

900,000 

550,000 

Met.  Life  Ins. . 

140,000 

150,000 

125,000 

Nat.  Carbon. . . . 

425,000 

425,000 

300,000 

Palmolive-Peet. . 

700,000 

500,000 

550,000 

Phi  la.  Storage 

Bat.  Co . 

175.000 

200,000 

520,000 

Radio  Corp.... 

500,000 

500,000 

850,000 

Shell  OU  . 

100.000 

50,000 

100,000 

Stand.  Oil, 

Calif . 

750,000 

250.000 

200,000 

SUnd.  Oil,  N.  Y. 

600,000 

600,000 

no  est. 

.Stromberg- 

Carlson  . 

170,000 

283,000 

330,000 

White  Rock.... 

120,000 

240,000 

80,000 

Wrigley  . 

1,250,000 

1.250,000 

100,000 

Total  (complete 

entries) . 

9,510.000 

10,009,000 

10,395.000 

COWBOY  EXPERIENCE  HELP- 
ED  EUGENE  YOUNG 


pAST  experience  as  a  cowboy  in 
^  .Arizona  stood  Eugene  Young, 
foreign  editor  of  the  New  York 
World,  in  good  stead  during  his 
vacation  in  the  .4dirondacks,  when, 
injured  by  a  hatchet,  he  had  to 
ride  a  frisky  mare  down  a  wild 
trail  to  civilization. 


Mr.  and  Mrs.  Young,  who  are 
both  westerners,  pitched  thercarap 
two  miles  up  one  of  the  less  fre¬ 
quented  mountain  trails  this  sum¬ 
mer.  Just  before  the  end  of  his 
vacation  the  editor,  rutting  wood 
with  a  hatchet  aceidenta'.ly  gave 
his  leg  a  nasty  cut.  The  problem 
was  how  to  get  the  injured  man 
down  the  mountain  side.  Crutches 
were  tried,  but  they  sank  in  the 
soft  leafy  turf  and  were  useless. 
Finally  the  mare,  which  had  been 
in  pasture  all  summer,  was 
brought. 

Mr.  Young  climbed  on,  riding 
bare-back.  The  mare  bucked  and 
pranced.  She  nearly  ran  away  with 
him  when  down  tbe  last  hill  and 
saw  her  red  bam  home. 

The  editor  remembered  “Ride 
'er,  cowboy!”  and  made  the  grade. 


*l.efs  than  $50,000. 


ticts  Corporation  ($110,000) ;  Dodge 
Brothers  ($1,800,000  including  dealer 


For  a  final  word  on  the  subject,  how¬ 
ever,  the  advertising  world  must  await 
the  totals  of  1928. 

“Radio  advertising;  will  never  affect  the 
newspapers  otherwise  than  favorably,” 
George  Ingraham,  in  charge  of  advertis¬ 
ing  at  the  (Tolumbia  Broadcasting  System, 
says.  “We  think  over  here  that  we  hare 
found  the  ideal  advertising  combination, 
and  that  is  radio  and  the  daily  news¬ 
paper.  The  radio  tells  the  consumer 
whai  the  product  is,  gives  him  a  certain 
intimate  and  friendly  interest  in  it  by 
presenting  him  with  a  good  program, 
makes  him  think  that  the  product  must 
be  good  since  the  company  can  turn  out 
quality  in  its  entertainment. 

"Then  comes  the  selling  talk  in  his 
newspaper — the  details  which  cannot  be 
thrust  into  a  radio  program,  name  of 
the  local  dealer  possibly.  There  is 
another  thing  that  the  newspaper  does — 
it  tells  the  public  about  the  radio  program 
in  which  the  advertising  is  presented. 

“Here  is  a  concrete  illustration  of  the 
operation  of  the  ideal  advertising  pro¬ 
gram.  Two  weeks  ago  we  put  on  Mack 
and  Moran,  ‘Two  Black  Crows,’  to 
advertise  the  Majestic  Electric  Radio. 
The  program  was  repeated  last  week. 
On  each  occasion  Majestic  used  half¬ 
pages  in  65  dailies  to  advertise  the 
feature  and  the  radio.  They’ve  already 
spent  nearly  $100,000  in  the  newspapers 
and  before  they’re  through  will  have  spent 
$200,000. 

“The  result  of  this  hook-up — and  the 
rush  of  orders  can  only  indicate  that  the 
new  business  came  through  this  synchT<> 
nized  program — has  been  that  Majestic 
is  rushing  work  on  a  new  factory  unit  to 
add  to  the  two  it  already  has.  It  was 
prepared  for  a  response  to  its  radio 
newspaper  program,  but  not  for  such  a 
response  as  it  got. 

“Naturally,  with  results  like  that,  we 
try  to  sell  every  radio  advertiser  the 
idea  of  tieing  in  with  a  synchronized 
newspaper  campaign.  Each  medium 
strengthens  the  other.  In  some  instances 
we  have  refused  to  take  accounts  with¬ 
out  such  a  tie-up.  We  felt  that  the 
product  needed  a  campaign  of  this  type 
and  that  the  results  would  be  disappoint¬ 
ing  without  the  newspaper  angle  and 
would  hurt  radio,  finally,  more  than  it 
would  help  it  immediately. 

“What  we  are  trying  to  get  oyer  to 
advertisers  and  to  newspaper  men  is  that 
radio  and  newspaner  furnish  a  new  and 
economical  medium  for  the  national 
advertiser  which  comes  as  near  being 
ideal  as  an  advertising  procedure  can  be. 
Each  supplements  the  other  in  a  charac¬ 
teristic  and  essential  way.  For  the  price 
of  one  color  page  in  a  national  maga¬ 


zine  we  Can  put  on  four  radio  programs 
for  an  advertiser,  or  we  can  put  on  a 
limited  radio-newspaper  campaign  that 
will  get  more  attention  and  establish 
more  points  than  any  magazine  page 
possibly  can. 

"Does  anyone  imagine  that  the  con¬ 
sumer,  sitting  down  with  his  magazine 
in  the  evening,  grinds  through  200  pages 
of  advertising  before  he  goes  to  bed? 
When  the  advertiser’s  message  goes  on 
tl^  magazine  of  the  air  it  is  a  full  page 
display  in  a  one  page  publication.  It 
makes  contact  and  the  newspaper  sells.” 

The  advertising  statistics  of  the  radio 
have  been  elaborately  worked  out  in  a 
booklet  published  by  the  National  Broad¬ 
casting  Company.  As  of  Jan.  1,  1928, 
N.  B.  C.  estimates  that  it  broadcasts 
over  a  territory  containing  54,665,000 
urban  dwellers  and  29,332,000  farm  and 
rural  dwellers,  these  figures  including 
three  groups  supplementary  to  the  Red 
Network.  The  groups  and  their  prices 
per  hour  arc  as  follows:  Minneapolis- 
St.  Paul,  $210;  Milwaukee,  $190;  Denver, 
$190;  Southeastern  group — I^isville, 
$180;  Nashville,  Memphis,  Atlanta, 
Charlotte,  $190  each;  Southwestern 
group — Tulsa,  Dallas-Ft.  Worth,  Hous¬ 
ton,  San  Antonio,  $190  each ;  Pacific 
Coast  (not  included  above) — San  Fran¬ 
cisco,  $300;  Los  Angeles,  $300;  Portland, 
$150;  Seattle,  $200;  Spokane,  $150. 
Additional  population:  url»n,  4,673,0(X); 
farm  and  rurals,  1,262,000. 

The  Red  Network  alone  includes  New 
York,  Boston,  Hartford,  Providence. 
Worcester,  Portland,  Me.,  Philadelphia, 
Washington,  Schenect^y,  Buffalo,  Pitts¬ 
burgh,  Qcveland,  iStroit,  Cincinnati, 
Chicago,  St.  Louis,  Davenport,  Des 
Moines,  Omaha,  Kansas  Citv.  Columbia 
has  one  short  wave  station,  2XE  of  New 
York  and  two  regulation  New  York 
stations,  as  well  as  the  following  cities: 
Philadelphia.  Boston,  Providence,  Syra¬ 
cuse,  Buffalo,  Baltimore,  Pittsburgh, 
Akron,  Columbus,  Cincinnati,  Detroit, 
(Thicago,  Ft.  Wayne,  St.  Louis,  Kansas 
City,  Council  Bluffs,  Toledo,  Bridgeport, 
Cleveland. 

The  N.  B.  C.  basis  for  estimating  cir¬ 
culation  was  exi^ained  by  Merlin  Hall 
Aylesworth  of  N.  B.  C.  in  an  address 
as  follows,  briefly — 

.All  N.  B.  C.  chains  together  broad¬ 
cast  within  reception  range  of  the 
7.()00,0(X) — now  estimated  as  high  as 
12,000,000 — receivers  in  the  United  States. 
Estimating  five  persons  to  the  set — the 
Department  of  Commerce  fi^re  is  5.7 — 
the  total  available  audience  is  more  than 
30,000,000.  If  newspaper  circulations 
were  estimated  in  the  same  way,  of 
course,  they  too  would  be  multiplied  by 
5.7. 

Making  allowance  for  sets  tuned  in  on 


use,  sets  cri 
worth  claH. 
a  rea  -onali? 


other  programs,  sets  not  in 
of  order,  etc.,  Mr.  Aylesworth 
one-fourth  of  the  total  as  a  rea-onahk 
minimum  audience — 7,500,000  persons. 

Anyone  casually  familiar  with  radjJ 
will  recognize  that  this  figure  is 
variable,  from  season  to  season,  fr^ 
day  to  day,  through  climatic  condition 
nature  of  the  programs  available,  etc 

An  interesting  sidelight,  too,  is  thjr| 
programs  sold  in  New  York  at  best  hoe 
rates  may  not  reach  the  west  durisj 
those  hours,  owing  to  the  difference  i 
time,  and  vice  versa. 

The  Red  Network  has  assessed  hi] 
audience  as  follows :  Its  individuals  c%: 
radio  sets  averaging  $75  in  value;  i: 
per  cent  own  cars;  bO  per  cent  o*-! 
their  own  homes ;  40  per  cent  owi 
pianos;  they  raise  products  valued  a 
$33.373,658,(j00  as  compared  with  tb 
Lnited  States  total  of  $47,078,552,000; 
they  own  7,493,000  of  the  9,809,(XX)  rea- 
deuce  telephones  in  the  country.  Piu 
duction  and  telephone^  figures  do  not  in 
elude  th  Pacific  Lioast  network  terri 
tory. 

It  may  be  assumed  that  for  what  tb 
figures  are  worth,  they  will  apply  fairly 
closely  to  Columbia.  (Columbia  estimatei 
its  circulation  on  the  following  basis- 

There  are  9,00(),000  sets  in  the  United 
States — again,  this  figure  is  subject  to 
audit — of  which  it  is  assumed  5,000,0% 
are  kept  in  fairly  regular  operation  and 
reach  25,000,000  Mople — or  28,500,000 
according  to  the  Department  of  Coo- 
merce. 

“If  there  were  only  three  national 
magazines  in  the  United  States,”  sap 
Mr.  Ingraham,  “almost  everyone  would 
subscrilx  to  one  and  most  people  wou! 
see  all  three  frequently.  There  are  nnl;.  i 
three  great  broadcasting  networks  u,; 
these  25,000,000  subscribers. 

“It  is  fair  to  assume  that  this  list  il 
evenly  divided  on  the  average  and  tlu;s 
reception  for  one  program  can  be  esti  js 
mated  at  about  8,{j00,()00  persons.”  Ard 
estimate  reasonably  close  to  Mr.  .Ayle^ 
worth’s. 

“However,  we  are  selling  our  clier' 
on  the  idea  of  a  regular  broadcast  a 
fixed  periods  over  a  year.  Now  while  : 
would  be  very  difficult  to  predict  wlu-. 
any  one  of  those  25,000,000  listi  ncr ' 
would  be  doing  on  any  particular  evdiin  I 
it  would  be  perfectly  safe  to  say 
over  52  evenings  each  of  them  will  hesi 
the  broadcast  of  best  hour  ad\>‘rtiscr- 
at  least  once.” 

There  is  no  question  of  the  dependency 
of  radio  upon  ihe  newspapers.  Radio 
advertising  has  often  referred  listenm 
to  synchronized  newspaper  advertisin* 
Radio  advertising  executives  admit  it 
candidly  but  they  say  that  the  dependency 
extends  even  farther  than  the  newspapen 
recognize.  They  believe  that  much  oi 
the  future  of  radio  advertising  lies  in 
the  establishment  of  harmonious  ^ 
operation  with  newspaper  advertising 
facilities  and  that  once  recognized  and 
developed  the  newspaper-radio  tie-up 
campaign  will  give  additional  business  to 
both  media  with  a  saving  for  tb 
advertiser. 


CONDUCTS  STRAW  VOTE 


The  Salt  Lake  City  Tribune  is  con¬ 
ducting  a  nation-wide  straw  vote  on  the 
presidential  candidates.  Post  cards  mailed 
to  voters  throughout  the  country  hate 
brought  returns  from  251,408  persons  b 
31  states.  The  ballot  on  Aug.  25  showed 
128,248  votes  for  Hcx)ver  and  123,160 
.Smith.  The  result  is  printed  each  day  b 
the  Tribune  and  the  figures  are  segre 
gated  to  show  the  number  of  men  and  the 
number  of  women  voting  for  eadl 
candidate. 


AMERICANS  ARRESTED 


Arrested  by  Paris  police  with  .Mi? 
Doris  Stevens,  wife  of  Dudley  Field  .M2 
lone.  New’  York  attorney,  were  Mrs 
lowing  Pickering,  wife  of  the  former  Ssf 
Francisco  newspaper  man  and  forisk’ 
manager  of  the  North  American  New- 
paper  Alliance,  and  Mrs.  Betty 
.Swing,  wife  of  Raymond  Gram  Swini 
l.ondon  correspondent  of  the  Philadelphia 
ledger.  The  women  were  c-ricern.  d  b 
an  attempt  to  thrust  feminist  pia  ar™ 
into  the  notice  of  visiting  diplomats,  s 
ing  the  world  peace  treaty. 
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JULY  LINAGE  IN  38  CITIES  3.9  PERCENT  BEHIND  LAST  YEAR 


LOUISVILLE 


BALTIMORE 


Daily  newspaper  linage  in  38  large  cities  showed 
a  loss  of  3.9  per  cent  during  July,  against  July, 
1927,  according  to  figures  gather^  by  the  Snv  York 
Evening  Post  Statistical  E)epartment,  Inc.  and  Editor 
k  PUBUSHER,  as  follows: 

Summary  of  Advertising  by  Cities 

38  cltle*  Hated  10  abow  gain  28  ahow  loaa 

ISS  I'apera  Hated  52  abow  gain  08  abow  loaa 

8  no  rompariaon 
1028  1027 

11.123.120  11,432.802  306.673  Loaa 

5.686,086  5,031,603  245,517  Loaa 

5.190.500  5,570,634  380,044  Loaa 

4,237,338  4,122.902  114,436  Gain 

3,045,1.50  3.058,425  13.275  Loa.. 

3,175,440  3,070.380  06,060  Gain 

4.753.271  5.040.3;t0  206.059  Loaa 

8.372,244  8,062.046  290,702  Loaa 

5.800,458  6,15.5,730  265,272  IXMa 

2,645,538  2,606.217  30,321  Gain 

3,507,714  3.814,706  306.022  Loaa 

2,437,040  2.521,961  84,021  Loaa 

3.356.000  8.777.170  421.176  Loaa 

8,055,654  8,077,690  22,030  Ixwa 

8.09(^875  8.273.751  173,876  Ixtaa 

2,418,263  2,432.782  14,519  Loaa 

2,745,078  2,702.454  47.376  Ixiaa 

2,530,341  2,701,818  171,477  Lgaa 

2..'t93.498  2.508,860  205,362  I»aa 

2,205,492  2,251,754  46,262  Ixwa 

2,823,872  3,103,361  270,480  I.oaa 

2.429,900  2,463,282  33,292  Ijon 

1,972,642  1,986.740  14,098  Loaa 

2,064,272  2.061.136  8.136  Gain 

1.511,014  1,434,522  76,402  Gain 

2,448,502  2,336,894  111,608  Gain 

1.614.342  1,503.110  51,220  Gain 

2,301,172  2.660.448  269,276  Loaa 

2,000,058  2,622,424  38,234  Gain 

1,318,503  1,365,308  46,805  lawa 

2,306,080  2,407,545  41,465  Loaa 

2.9.30,360  2.712..334  224,026  Gain 

2,381,841  2,420,640  88,700  Loaa 

2,671,476  3,027,880  364,404  Loaa 

1,533.680  1,304,548  220,138  Gain 

1.304,510  1.3.50,306  45.796  Loaa 

2,530.572  2.665..VI0  125,958  lx>aa 

3,175.813  4,403.666  1,317,853  Loaa 


27.713  Gain 
50,770  Gain 
204.419  Loaa 
106.506  Loaa 
22.8:10  Gain 


Sun  . 

‘Brenlng  Sun 
American  , . , 

•Newa  . 

•I*oat  . 


Courier-Journal 
*Herald-15Mt  .. 
*Tlmea  . 


.  3,372.244  3,662.046  200.702  Loaa 

LOS  ANGELES 

1928  1027 

.  1,887.760  1.904.644  16,884  Loaa 

.  1.635,208  1,717.114  81.816  Loaa 

.  067,772  704,900  37,128  Loaa 

.  1,116.076  1,208.732  91,756  Luaa 

.  328.160  :i88.tl82  60,522  Loaa 

.  254,402  231,658  22.834  Gain 

.  5.800.4.58  6,155,730  265,272  Loaa 

BUFFALO 

1928  1027 

.  766.197  761,101  5,096  Gain 

.  858,152  856,876  1,276  Gain 

.  1,021.180  088,240  32,940  Gain 


To  tala 


*Dla|>atcb 
IMoneer  . 
Newa  ... 


TImea  . . . 
Examiner 
’Bxi.reaa 
•Herald 
•  Record 
Newa  ... 
Totala 


Nen  York ... . 

Ckbago  . 

Philaclelpbia  .. 

DetreOt  . 

Cleveland  .... 

St.  I/Mila . 

Boston  . 

Baltimore  .... 
Ixw  Angelea... 

BulTalo  . *. 

San  rranclaco. 
Milwaukee  ... 
Waaliington  . . . 
Cincinnati  . . . . 
New  Orleana... 
MInneapolla  .. 

Seattle  . 

Indlanai>oHa  . . 

Denver  . 

Proridenca  .... 
Columboa  .... 
LoaiaTille  . . . . 

St.  Paul  . 

Oakland . 

>  Omaba  . 

BIrmIngbam  .. 
Richmond  .... 

Dayton  . 

Houaton  . 

Dea  Molnea... 

Atlanta  . 

Knnaaa  City.. 
Mempbla  .... 
Ruclieater  . . . 
Long  Beacb  . 

Newark  . . 

Portland  .... 
Pittabui'gh 


Totala 


. ..  1,072,642  1,086,740  14,008  Loaa 

OAKLAND 

1928  1027 

;..  1,370,654  1,370,278  224  Loaa 

,,.  604,218  690,858  3,360  Gain 


Tribune  . 

•Poat-lnqulrer 


courier-  Bxpreaa 

Timea  . 

•Newa  . 


Totala 


.  2,064,272  2,061,136  3,136  Gain 

OMAHA 

1928  1027 

888,871  878,465  10,406  Gain 

622,143  556,057  66,086  Gain 


, , . .  2,645.538  2,606,217  39,321  Gain 

MILWAUKEE 

1928  1927 

.  1,200.267  1,260,003  21.264  Gain 

_  404,078  .566,852  71,874  Loaa 

....  130,873  138,270  7.307  Loaa 

_  520.022  547,836  26,014  Loaa 


Totala 


World-Herald 
Bee-Newa  ... 


Journal  . 

Hentlnel  . 

•Leader  . 

•Wlaconain  Newa 


Totala 


Age-Herald 

Newa  . 

•I’oat  . 


.  2,437,640  2,521,061  84,021  Loaa 

WASHINGTON 

1928  1027 

.  1,804,046  1.011.326  107.280  Loaa 

.  624.285  60.5.308  71,113  Loaa 

.  :186.618  520,109  133.581  Loaa 

.  381.376  477,730  96.:<63  Loaa 

.  159,675  172,514  12,830  Loaa 


Totala 


....  2,448,502  2,336,804  111,606  Gain 

RICHMOND 

1028  1027 

841,476  832,602  8.778  Gain 

....  802,872  760,424  42,448  Gala 


Star  . 

I'uat  . 

•Brenlng  Timea 

Herald  . 

•Evening  Newa 


•Newa-Leader 

Tlmea-Olapatcb 


_  3,356,000  3,777,176  421,176  Loaa 

CINCINNATI 

1028  1027 

....  660,240  678,300  18,060  Loaa 

_  906,954  092.390  4,564  Gain 

_  1,113,350  1,143.296  20,046  Loaa 

_  285,110  263,701  21,406  Gain 


Totala 


Totala 


..  1,644.342  1,608,116  51,228  Gala 

DAYTON 

1928  1927 

..  1,165,004  1,201,766  126,742  Ijom 

645,820  770,812  124,002  Loaa 

580,328  507,870  17,542  Loaa 


•Poat  . 

•Timea  Star 
Enquirer  .. 
Tribune  . . , 


Newa  . . 
•Herald 
Journal 


Totala  .  116,710,520  121.537,555  4,81 

Note  referencea  under  Individual  newspaper  linage. 

NEW  YORK 

1928  1927 

American  .  888,785  933,646  4 

Herald  Tribune  .  1,201.280  1.1B4..3U0 

Timea  .  1,932  4:12  1,949.314  1 

IVorld  .  1,058, 1.16  1,179,900  12 

•Mirror  (Tabloid)  .  91.400  152,178  6 

Newa  (Tabloid  .  614.418  568,214  4 

•Evening  Graphic  .  206.700  211,420 

•Evening  Journal  .  701,970  733,600  3 

•Evening  Poat  .  309.0.58  .321.686  1 

•Evening  World  .  516.440  533.180  1 

Hun  .  852,784  826,570  2 

•Telegram  .  300.696  421,5.50  •  » 

Brooklyn  Eagle  .  1.307.710  1,107,846  10 

Brooklyn  Timea  .  .353.7.52  388.086  .3 

Standard  L'nion  .  344.310  378.152  .3 

Hume  Newa  .  383,1.58  44.3.1.30  5 


.  3,(X>5.6o4  3,077.600  22.036  Loaa 

NEW  ORLEANS 

1928  1027 

.  1,372,077  1,410,465  38,388  Loaa 

.  605,101  762.225  67.124  Loaa 

.  503,373  640,264  46,891  Loaa 

.  430,324  460,707  21,473  Loaa 


Totala 


Totala 


. , .  2.301,172  2,660,448  260,276  Loaa 

HOUSTON 

1028  1027 

...  1,180.542  1,111.334  19,208  Gain 

...  074,830  035,614  38,606  Gain 

...  555,786  575.456  10,670  Loaa 


Timea- Picayune 

Item  . 

Staten  . 

•Tribune  . 


Chronicle  . , . 
Pont-Oiapatcb 
•Preaa  . 


.  3,000,875  3,273,751  173,876  Luaa 

MINNEAPOUS 

1028  1927 

.  962,646  081,001  19,2.55  Loaa 

.  991,079  1,036,555  45,476  Luaa 

.  464,538  414,326  50,212  Gain 


Tutala 


TotaU 


....  2,660,658  2,622,424  38,234  Gain 

DES  MOINES 

1928  1927 

619,570  635,570  16,000  Loaa 

-  608,9^  720,720  30,796  Loaa 


Tribune 

Journal 

•Star 


Reglater 

•Tribune 


Totala 


Totala 


.  1,318.508  1,365,308  46,805  Loaa 

SAN  FRANCISCO 

1928  1927 

. .  414,190  393,204  20.986  Gain 

.  587.496  724,2.34  136,7.38  Loaa 

.  81.5,4.58  836,556  21,008  L<ian 

.  1,186,864  1.273..504  86,730  Luna 

.  503,706  587,118  83.412  Luaa 


..  11.123.120  11,4:12.802  308.673  I,K>aa 

CHICAGO 

1928  1927 

..  1,. 301. 655  l.:i.56.948  .52,293  I»aa 

..  2,112.516  2.110,020  2.496  Gain 

. .  863,628  0O7.:i86  43,758  L  aa 

..  :t07.620  :i56.019  48..399  IxmH 

917.709  906. .540  11,109  Gain 

179  658  291.618)  111,7:12  Ixiaa 


Totala 


1927 

1,247,848  81,522  Gain 

616,264  9,906  Luaa 

513,4.56  24,010  Loan 

94,892  94.892  Loaa 


Timea  . 

I'uat-lotelHgencer 

•Star  . 

•L'nlim- Record  .. 


•Bulletin 
•CMll  ... 
Chronicle 
Examiner 
•Newa  .. 


•Hally  Newa  ... 

Tribnne  . 

Herald  Examiner 

•I'oal  . 

•American  . 

•Journal  . 


.  2,745.078  2,792,454  47,;176  Ijan 

INDIANAPOUS 

1928  1927  •  -• 

.  1,224.330  1,308.312  83.982  Uiaa 

.  904.743  1,013.700  108.966  Luaa 

.  401.268  379,7^7  21.471  Gain 


...  3,507.714  3,814,706  306.992  Loan 

ATLANTA 


•News 
Star  .. 
•Timea 


.  .5.686.086  5,631.603  24.5.517  Ixtaa 

PHILADELPHIA 

1928  1927 

.  1,366,680  1.4«).265  33.605  Ixtaa 

.  541. .520  699  ItNO  1.57. .560  Ixtaa 

.  873,082  1,003.(8)1  129,919  Ixtaa 

.  7(6), 028  861.474  62  448  L  aia 

.  1.188,647  1.207.654  18.107  Ixtaa 

.  118.715  118.715  Ixtaa 

.  430,335  290,025  140,310  Gain 


Conatitutlon 
Journal  .... 
Geurgian  . , 


..  2.530,341 

DENVER 

1928 
607,192 
. .  1.000,655 

425.842 
350,509 


Inquirer  . . 

Record  . 

IxMlger  . 

•Evening  Ledger 

•llnllelln  . 

•Sun  . 

•Newa  . 


Totala  .  2.360.080  2,407,345  41,405  Loaa 

KANSAS  CITY 

1928  1927 

Journal  .  468.335  421.606  46.729  Gain 

•Poat  .  422.004  .328,713  94.191  Gain 

Star  .  1,310.927  1,233,028  77.899  Gain 

•Timea  (Homing  Star) _  734,194  728.987  5,207  Gain 


. .  6. 199  .500  5,570.634  380.044  Loaa 

San  diacontinued  February,  1928. 

DETROIT 

1928  1927 

Newa  .  2,110,682  2,062,528  28,1.54  Gain 

Timea  .  1,(819.610  18)1.624  104.986  Gain 

Free  Preaa  .  1,117,016  1,1:13.7.50  18  701  Ixtaa 


_  2.393.498  2.598,860  205,362  Loaa 

PROVIDENCE 

1928  1927 

.....  750,218  767.356  17.138  Loaa 

.  939.971  905,733  34.238  Gain 

.  234,158  297,488  63.330  Loaa 

_  281.145  281,177  32  Loaa 


Totals 


Journal  . 
•Bulletin 
Tribune 
•Newa  . . 


Totala 


..  2.636.860  2,712.334  224.023  Gain 

MEMPHIS 

1928  1927 

..  1.164.296  1,120,770  43,526  Gala 

570.101  563..TJ4  13,223  Lose 

647.444  716,555  60.111  Loss 


_  4.237.3-38  4,122.902  114.436  Gain 

CLEVELAND 

1928  1927 

_  1.2.Tl,22.5  1,294,425  61.200  Ixtaa 

_  812.7*5  796,57.1  16,200  Gain 

....  999.150  967,425  31.725  Gain 


.  2.265.492  2,251,754  46.262  Loaa 

PITTSBURGH 

1928  1927 

527.277  . 

1,618,554  1,672.932  .54.378  Ixtaa 

1.029,982  . 

.  802,1.30  . 

.  743.542  . 

.  734,;«»2  . 

.  518.700  . 


Totals 


Commercial  Appeal, 
•Evening  Appeal  . . 
•Preaa  Scimitar  .. 


Ilain  Dealer 
News  Ixtader 
•ITeaa  . 


•’•eal-tjaoette  . 

Preaa  . . 

HiiO'TeleiTraph  . 

•Chronicle-Telegrapta 

(iaxette-Tlmea  . 

Post  . 

•Sun  . 


Totals 


..  2.381.841  2.420,840  38,799  Loss 

NEWARK 

1928  1927 

..  1,304.610  1,350.306  46,796  Loaa 


...  3,015.1.50  3,058.423  13.273  Ixtaa 

ST.  LOUIS 


•News  _ 

•Star-Bagla 


1'oat-Dlapatch  . 
Globe- Democrat 

•Star' . 

•Times  . 


3.1T5.8I3  4,493.606  1,817,833  Loss 

PORTLAND 

1928  1927 

33L814  437.710  105.900  Loaa 

913.108  99.3. 4S2  80,374  Loss 

765.702  643.124  177,422  Ixtaa 

.528.618  291.214  237,784  Gala 


Totals 


•Newa  . 

Oregonian  . 

Oregon  Journal 
•TVlegram  .... 


.  3.175  440 

BOSTON 

1928 

.  1.002.535 

.  1,120,768 

922.970 
:ta9.989 
.  300.220 

659  920 
436.860 


Totals 


Jonrnal-Amerlcao  .... 

•rimea-rnlOB  . . 

Democrat  h  Chronlcla. 


2..53».572  2.606.530  126,958  Loaa 

COLUMBUS 

1928  1927 

...  1.483..348  1,559..52S  76.175  Loss 

...  .535.237  642.876  107,639  Ixtaa 

806.287  900.982  95.875  Loss 


Herald  . . . 

Globe  _ 

Poat  . 

Advertiser 

•American 

•Traveler 

•Traaacrtpt 


Tittuia 


.  2,671,476  3.027.880  840,404  Loss 

LONG  BEACH.  CAL. 

1928  1927 

.  1,085,980  915,516  120.414  Gala 

.  497,756  888,032  108.724  Gala 


Totala 


Illa|iatch 
Journal 
•Cl  t  lien 


Preaa  Telegrai 
Sun  . 


Totala 


ToUls 
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Estate  for  September  1 , 


MOXIE  PLANNING  LARGER  NEWSPAPER 
DRIVE  BASED  ON  PAST  SUCCESS 

Soft  Drink  Firm  Expected  to  Become  Big-Volume  National 
Space  User  After  Years  in  Eastern  Field — 

New  Corp<H'ation  Formed 

By  HAMMOND  EDWARD  FRANKUN 


AN  already  large  sectional  newspaper 
advertiser  is  expected  to  become  a 
big-volume  national  newspaper  space  user 
within  the  next  few  months  as  the  result 
of  the  formation  of  the  Moxie  Company 
of  America  to  distribute  Moxie  (previ¬ 
ously  a  popular  soft  drink  in  New  Eng¬ 
land  and  New  York  State)  over  the 
world. 

Frank  M.  Archer,  the  presiding  genius 
behind  a  most  unusual  form  of  newspaper 
advertising  in  effect  consistently  for  years 
to  popularize  Moxie.  will  be  president  of 
the  newly  formed  corporation.  The 
treasurer  of  the  new  organization  will  be 
Mr,  Archer’s  son,  Frank  M.  Archer,  Jr., 
who  has  been  associated  with  the  dis¬ 
tribution  of  Moxie  during  recent  years. 

William  E.  Stanwood  of  Spencer  Trask 
&  C^pany,  investment  bankers,  B. 
Devereux  Barker,  a  Boston  attorney,  and 
Benjamin  B.  Avery,  of  the  legal  firm  of 
Avery,  Taussig  &  Fisk  and  president  of 
the  American  Extract  &  Supply  Ccra- 
pany,  are  among  the  business  men  taking 
an  active  part  in  the  new  enterprise. 

The  Moxie  Company  several  years  ago 
at  ^ston  moved  into  a  large  new  plant 
which  is  called  “Moxieland.”  The 
Average  is  prepared  from  roots  and 
herbs.  The  company  always  has  handled 
its  own  manufacture  and  bottling  and 
never  sold  extract  to  other  bottlers. 

For  nearly  50  years  newspapers  have 
been  utilized  to  carry  the  story  of  Moxie 
to  the  dealer  and  the  public.  The  ex¬ 
penditure  for  space,  placed  by  the  Wood, 
Putnam  &  Wood  Company  advertising 
agency,  has  totalled  close  to  the  quarter 
million  mark  annually  many  years  and 
this  advertising  has  bwn  concentrated  on 
a  comparatively  few  states. 

Mr.  Archer  personally  has  dictated  and 
sign^  many  advertising  appeals  of  a  dis¬ 
tinctly  “different”  flavor — often  daringly 
sol  He  has  not  been  satisfied  to  cling 
to  conventional  copy.  Advertising  has 
been  his  hobby.  Only  the  shrewd  mind 
of  a  practical,  yet  imaginative,  Maine 
farmer  boy  would  have  created  some  of 
the  ideas  he  has  evolved. 

Mr.  Archer  introduced  the  Horsemo- 
bile,  a  life-size  model  of  a  thoroughbred 
white  horse  mounted  upon  the  chassis  of 
a  light  automobile  and  driven  by  a  Moxie 
jodcey  sitting  in  the  saddle.  This  strange 
“animal"  toured  the  Moxie  territory  and 
was  the  subject  of  much  newspaper  ad¬ 
vertising. 

When  “Doug”  Fairbanks  and  Mary 
Pickford  visited  Boston,  a  large  adver¬ 
tisement,  showing  them  quaffing  Moxie, 
was  released  with  pertinent  comments  by 
both  at  right  and  left  of  the  photograph, 
captioned  “Mary’s  column”  “Doug’s 
column.” 

Once  a  year  the  Moxie  Company  has 
taken  the  crippled,  orphan  and  destitute 
children  of  Boston  for  an  outing  to  the 
seashore  in  its  trucks.  Often  as  many 
as  2,000  children  have  been  transported. 
In  13  outings,  the  company  carried  19,288 
children,  2,206  attendants  and  had  3,023 
drivers  take  part.  'The  kiddies  were 
supplied  with  Moxie  and  Moxie  lollypops. 

The  company  on  such  occasions  has 
asked  the  dealers  to  “please  get  their 
orders  in  ahead  of  time”  so  that  salesmen 
and  drivers  would  be  free  for  the  day. 
The  newspapers  carried  the  request. 

The  “Moxie  butler,”  a  tall  wooden 
gentleman  bearing  a  tray  just  right  for 
a  glass  of  Moxie,  was  made  a  feature  of 
newspaper  advertising  of  the  Moxie  Com¬ 
pany.  This  figure,  strangely  like  Ray¬ 
mond  Hitchcock  in  appearance,  created 
much  comment 

The  “Moxie  Boy,”  a  cardboard  cutout 
of  a  white-coated  boy  pointing  directly 
at  the  reader  with  the  slogan,  “If  at  all 
particular,  drink  Moxie,”  has  been  pub¬ 
lished  thousands  of  times.  Sometimes  his 
j  picture  and  the  words.  “Meet  me  at  the 
-  Fair,”  would  be  printed. 


At  one  time  a  play,  “The  Prince  of 
Moxieland,”  was  given  by  children  who 
afterwards  were  given  a  special  treat  by 
Mr.  Archer,  inciting  a  chance  to  ride 
on  the  special  Moxie  rocking  horse  he 
perfected.  He  also  wrote  a  book  for 


yffytSt  Butler 
Always  at 
Your  Service 

His  business  is  to  cany 
to  men,  women  and  chit- 
dren  the  refreshing  mes¬ 
sage  of  Moxie. 

Pure,  sparkling  Moxie! 
The  beverage  which 
scientifically  quenches 
thirst,  tones  up  a  jaded  ap¬ 
petite,  and  tastes  good  all 
the  year  round. 

The  Moxie  Butler  rep¬ 
resents  only  one  of  the 
unique  and  original  meth¬ 
ods  by  which  the  Moxie 
Company  sends  out  the 
message  of  100%  purity 
and  p^ectioa 

does  the  rest — U 
tastes  so  good  and 
IS  so  good  / 


The  Moxie  butler  featured  in  Moxie 
advertising  copy 

youngsters  called  “The  T.  N.  T.  Cowboy,” 
a  feature  story  of  the  thriller  type.  He 
has  referred  to  “T.  N.  T.  Betty”  and 
other  characters  in  his  advertising. 

At  one  time  he  published  the  photo  of 
a  Chelsea  girl  in  a  costume  made  from 
Moxie  “ads”  and  offered  a  prize  of  a 
Moxie  bathing  cap  to  any  who  could 
identify  her  by  name. 

Now  and  then  advertising  to  foster 
pride  in  the  achievements  of  New  Eng¬ 
land  has  been  released.  Practically  every 
national  holiday  has  been  the  subject  of 
special  comment  with  only  a  most  indirect 
reference  to  Moxie. 

Mr.  Archer’s  hobby  has  been  the  stage. 
As  a  consequence,  he  is  a  personal  frie^ 
of  many  leading  actors  and  actresses.  In 
connection  with  one  famous  actress  play¬ 
ing  the  Keith  “big  time,”  he  gave  away 
1,000  Moxie  lollypoi». 

The  sales  of  Moxie  grew  by  leaps  and 
bounds.  The  success  of  the  product 
brought  many  imitators.  These  were 
tracked  down  by  special  investigators  and 
prosecuted,  with  the  result  that  injunctions 
have  been  issued  against  many  persons. 
The  company  thus  has  eliminated  much 


imitation  and  substitution  of  other  bever-  ] 
ages  for  its  own.  It  not  only  has  pub¬ 
lished  extracts  from  many  verdicts  in  its 
favor,  but  also  has  featured  its  victories 
in  newspaper  advertising. 

Increases  in  sales  have  been  reported  to  ‘ 
the  public  through  local  advertising. 
Much  is  made  of  the  part  played  by  the 
employes  who  are  known  as  Moxie  asso¬ 
ciates.  The  following  advertisement,  with 
a  photo  of  four  feminine  Moxie  associates, 
suggests  the  spirit  which  has  animated 
Moxie  advertising : 

THE  MOXIE  ASSOCIATES  ! 

“(The  Moxie  Company  has  no  employes  ; 
or  help.  Everyone  from  the  president  ‘ 
down  is  an  associate.)  j 

“The  above  picture  represents  four  of  ' 
the  Moxie  Girl  Associates  who  are  on 
their  way  to  Brockton  Fair.  Naturally,  • 
they  are  accompanied  by  all  the  Moxie 
Girl  Associates,  whom  we  should  have 
liked  to  have  shown,  had  space  permitted. 
Give  them  the  *0.0.’  or  ‘Once  Over’,  at  ' 
the  many  Moxie  stands,  including  the  ' 
famous  Moxie  bottle  wagons. 

“They  will  be  supplemented  by  members 
of  the  Intelligence  Department  in  our 
search  for  a  big  and  little  sister  to  the 
famous  Moxie  Boy.  Whoever  may  be  . 
fortunate  enough  to  be  selected  will  un-  ' 
questionably  b^ome  as  famous  as  their 
big  brother. 

“You  will  notice  that  the  Moxie  Girl 
Associates  are  contented  and  smiling, 
which  is  typical  of  the  Moxie  Associates. 

“That  an  outing  at  this  time  is  not  out 
of  place  is  evidenced  by  the  fact  that  they 
have  been  under  some  tension  since  Jan. 

1,  as  we  shipped  more  Moxie  in  the  first 
nine  months  than  for  the  entire  previous 
year.  In  fact,  we  made  a  gain  in  nine 
months  over  the  whole  year  of  144  car¬ 
loads.  All  the  Moxie  that  we  ship  from 
October  1st  to  January  1st,  with  144  car¬ 
loads  added,  will  be  a  gain  over  the  year 
1921.  Let  us  again  thank  our  loyal 
friends.  Sincerely  yours.  The  Moxie  Com¬ 
pany,  By  F.  M.  Archer.” 

Moxie  Associates  J.  E.  Robertson  and 
Charles  F.  West,  are  among  others  who 
have  large  space  devoted  to  their  achieve¬ 
ments.  Every  year  the  associates  have  an 
outing. 

Perhaps  the  most  interesting  use  of 
newspapers  by  the  Moxie  Company  has 
been  for  the  quick  conveying  of  messages 
to  its  army  of  several  hundred  thousand 
retailer  outlets.  Instead  of  mailing  a 
broadside,  the  company  buys  white  space 
in  the  papers  to  notify  the  dealers 
when  its  Special  deal,  known  as  Order  C. 
is  on.  when  the  company  is  short  of 
“empties”  and  needs  more,  etc. 

'The  company  has  b^  frank  to 
acknowledge  that  newspaper  advertising 
has  been  a  powerful  influence  in  its  con¬ 
tinual  upward  growth  of  sales.  With  Mr. 
Archer,  bom  adept  in  the  novel  use  of 
space,  at  the  helm,  it  is  likely  that  the 
enlarged  sphere  of  action  of  the  company 
will  place  it  in  front  rank  nationally 
among  enthusiastic  users  of  the  newspaper 
columns. 

SEEKS  IDEAS  FROM  SALESMEN 

Tinaman,  President  Federal  Advertit- 
ing  Agency,  Goes  to  Field  for  Advice 

Helpful  advertising  and  sales  ideas 
can  be  obtained  from  salesmen  in  the 
field  according  to  Robert  Tinsman,  presi¬ 
dent  of  the  Federal  Advertising  Agency, 
New  York. 

For  20  years,  Mr.  Tinsman  has  been 
making  an  annual  address  to  salesmen 
of  the  Bradley  Knitting  Company,  Dela- 
van,  Wis.  This  year’s  address  is  sched¬ 
uled  for  Sept.  4.  Mr.  Tinsman  wanted 
to  make  his  remarks  as  newsy  as  pos¬ 
sible  and  sent  a  letter  out  to  45  sales¬ 
men  of  the  company,  asking  them  for 
ideas  and  to  recount  personal  sales  ex¬ 
periences  and  exploits.  He  is  picking  12 
of  the  replies  and  is  building  a  talk 
around  them  that  will  reflect  on  current 
conditions. 

“Salesmen  are  the  ones  upon  whom 
we  must  rely  to  supply  our  advertising,” 
Mr.  Tinsman  said.  “And  agency  men,  I 
:  have  found,  have  been  inclined  to  over- 
1  look  this  source  of  information.  Sales- 
I  men  can  furnish  all  sorts  of  interesting 
and  instructive  data  to  the  advertising 
I  agency.” 


1.  A.  A.  MAY  ABSORB 
IDEA  EXCHANGE 

Latter  Group,  Planning  to  Duband, 
Ask*  International  Association  to 

Continue  Exchange  of  Mer¬ 
chandising  Plan* 

A  suggestion  that  the  International 
Advertising  Association  take  over  the 
woric  of  the  Society  for  Excluding 
Merchandising  Ideas  will  be  considered 
at  the  first  meeting  of  the  newly  consti¬ 
tuted  board  of  I.  A.  A.  governors  to  be 
held  in  New  York,  Sept.  12-13. 

The  society  was  organized  about  two 
years  ago  in  Dayton,  O.,  has  a  member¬ 
ship  of  100,  mostly  manufacturers,  and 
was  planning  to  disband. 

“The  society  has  no  money,  and  no 
debts.”  Earle  Pearson,  general  manager 
of  I.  A.  A.  said.  “It  has  collected  con¬ 
siderable  good  material  and  has  contacts 
with  manufacturers  and  retailers  which 
would  be  helpful  to  us,  I  believe,  in  ar¬ 
ranging  program  material  for  the  indi¬ 
vidual  clubs,  members  of  which  might 
be  interested  in  merchandising  ideas.” 

Fred  J.  Nichols,  formerly  connected 
with  the  National  Cash  Register  Com¬ 
pany,  now  in  business  for  himself  in 
Dayton,  is  president  of  the  Society  for 
Exchanging  Merchandising  Ideas.  It 
was  he  who  made  the  proposal  that  I.  A. 
A.  continue  the  society’s  work.  James 
A.  Cook,  Jr.,  assistant  advertising  mana¬ 
ger  of  the  California  Fruit  Growers  Ex¬ 
change,  is  the  society’s  secretary. 

Twelve  of  the  17  members  of  the 
Board  of  Governors  have  notified  I.  A. 
A.  that  they  will  be  present  for  the  New 
York  meeting  next  month. 

SEEK  N.  Y.  STATE  APPROPRIATION 

Frisbie  of  Schenectady  Heed*  Group 
Asking  Advertising  Fund 

Organizations  throughout  the  Hudson 
and  Mohawk  Valleys,  embracing  trails 
associations,  chamt^rs  of  commerce, 
automobile  clubs  and  historical  societies, 
will  be  invited  to  join  the  movement  be¬ 
ing  sponsored  at  Schenectady  to  promote 
an  intensive  advertising  program  for 
New  York  State. 

Miles  R.  Frisbie,  past  president  of  the 
Schenectady  Advertising  Oub  and  now 
chairman  of  the  district  International 
Advertising  Association,  is  leader  in  the 
plan,  which  includes  a  renewed  appeal 
to  the  state  legislature  in  January  for 
an  advertising  appropriation. 

Two  previous  schemes  for  a  state  ad¬ 
vertising  fund  have  been  allowed  to  die 
in  legislative  committees.  Each  called 
for  a  minimum  appropriation  of  $50,000 
to  include  chiefly  newspaper  advertising. 
It  is  understood  that  preliminary  drafts 
of  Mr.  Frisbie’s  program  stress  news¬ 
paper  copy  as  the  best  means  of  state 
advertising. 

ARKANSAS  DAILY  SOLD 

Guy  R.  Edge  of  Tulsa,  formerly  with 
the  staff  of  the  Tulsa  World,  has  taken 
over  active  management  of  the  Siloam 
Springs  (Ark.)  Daily  Register,  having 
purchased  the  plant  from  John  P.  Qegg, 
who  has  been  editor  for  the  past  four 
years.  Mrs.  Edge,  who  is  an  experienced 
linotype  operator,  and  who  is  now  em¬ 
ployed  by  the  Tulsa  World,  will  assist 
her  husband. 

PLAN  A  DAILY 

The  McMinnville  (Ore.)  Telephone' 
Register  has  been  started  as  a  semi¬ 
weekly.  It  is  the  intention  of  Jack  B. 
and  L.  E.  Bladine,  the  putflishers,  to 
put  it  in  the  daily  field  shortly.  'The 
Bladine  brothers  went  to  McMinnville 
from  Cedar  Falls,  la. 

SPEEDS  MARKET  FINAL 

The  Chicago  Daily  News  has  again 
advanced  the  publication  time  of  its  final 
markets  edition — the  Red  Streak — and 
now  furnishes  Chicago  with  a  complete, 
:  final  report  of  the  financial  day  at  2:35 
o’clock. 
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FAMOUS  N.  Y.  “BEATS”  OF  FORMER  DAYS  RECALLED 

loifimodore  Bennett  Astounded  When  His  Own  Herald  Printed  Confidential  Report  of  N.  Y.  Yacht 
Club— How  Livingstcm  Obtained  Body  of  Electrocuted  Criminal 


By  JOHN  C.  KLEIN 


'OOD  reporters,  like  tne  gold  inine& 
t  of  which  old  Western  miners  used 
speak,  are  “wherever  you  find  them.” 
ere  is  no  geographical  limitation  to 
Tterritory  in  which  they  may  be  found. 
£,;--p<r  “beats”  which  they  have 
oc.i  are  recorded  in  offices  all  over 
;  country.  As  might  be  expected,  be- 
of  its  exceeding  size  and  the  conse- 
nily  greater  opportunities  for  news  to 
Jop  than  in  many  smaller  cities.  New 
k  with  its  many  daily  newspapers  of 
6rst  class  has  been  productive  of  an 
said  number  of  “beats,”  springing  from 
;  ose  by  star  reporters  of  brains,  plus 
i^cefulness,  ingenuity  and  persistence. 
Some  of  these,  of  course,  “stand  out” 
a  greater  extent  than  do  others.  To 
ntion  all  of  them,  needless  to  say,  is 
--^ti.,ible.  but  some  of  the  best,  in 
^  York  Gty,  may  be  mentioned, 
hrir  individual  “exclusiveness”  as  news 
often  short-lived,  for  the  custom 
iidi  exists  today  and  was  in  force  years 
[0,  more  particularly  in  the  case  of  the 
f^in?  newspapers,  of  having  a  report- 
wait  near  the  press  rooms  of  rival 
:vr>  and  by  the  “underground”  method, 
,..;.!iiMriited  by  the  use  of  cash,  grab 
e  of  the  first  cojMes  off  the  press,  and 
t  a  convenient  telephone,  hastily 
ive  his  office  a  summary  of  the  nwre 
:pt>rtant  news  carried  by  the  opposition, 
“exclusiveness”  in  all  editions  often 
icult.  Thus  the  “beat”  would  be 
jftfcl’'  and  although  in  abbreviated 
cm,  would  be  exclusive  no  longer, 
iolding  out  important  exclusive  news 
the  out  of  town  editions  relieves 
situation  only  in  part. 

There  is  a  difference  of  opinion  among 
newspaper  men  as  to  whether  in- 
“■nal  “beats”  are  as  easily  obtainable 
3i<iays  as  some  years  ago.  The  for- 
r  city  editor  of  a  New  York  daily, 
defunct,  who  is  well  qualified  to 
Pdgf,  told  me  he  believed  the  oppor- 
iinities  for  obtaining  "beats”  in  the  pres- 
k!  day  are  lessened  because  of  the  fact 
it  the  news  gathering  associations  now 
dve  larger  staffs,  arc  better  organized 
concentrate  more  intensely  on  getting 
.c  news  than  was  the  case  formerly. 
V’riCttji.fiitly,  he  held,  the  difficulties  of 
Gaining  exclusive  news  by  any  one 
«>papcr  are  increased,  although  the  op- 
''|iunities  for  getting  it  must  always 
naturally,  to  a  greater  or  less  cx- 

The  Sun  (morning  edition,  now  de- 
numbered  on  its  staff  many  of  the 
f't  reporters  in  the  country.  One  of 
^  was  the  well  known  “Jersey”  Cham- 
rlin.  When  the  Spanish-American  war 
in  (Thamberlin  and  a  number  of  other 
nn  men  were  assigned  to  cover  opera- 
i‘'n'  on  land  and  sea  in  Cuba  and  on 
1  coasts.  Chamberlin  covered  Havana. 
One  night  in  July,  1898,  the  following 
"jle  message  was  received  in  the  Sun 

“Havana 

Sun,  New  York 

“Davis  at  Guantanamo  stop  Davies  Si- 
y  stop  Dieuaide  Santiago  stop 
«,ey  Post  Antonio  stop  Jack  Ochre 
^’vina  stop. 

"Chamberlin” 

The  cable  desk  could  see  no  point  to 
«  story.  It  was  known  that  Sun  men 
Rf?  at  the  places  indicated  but  Jack 
‘^hre  was  unknown.  No  man  of  that 
Isn*  was  on  the  staff.  The  message 
shown  to  Chester  S.  Lord,  then 
^-■^nsing  editor.  With  others  he  puz- 
>“i  over  the  meaning  of  the  message 
N  why  C^mberlin  had  sent  it. 

Now,  for  generations  yellow  fever  had 
the  scourge  of  Central  American 
N  South  American  countries.  Its  com- 
hoo  name  was  “Yellow  Jack.”  Then 
C  s^denly  occurred  to  one  of  the  bright 
^■"•*“5  who  were  examining  the  despatch 
^it^the  word  “ochre”  also  meant  “yel- 
and  that  “Jack”  was  "jack.”  At 
it  became  plain  that  Chamberlin 
*1’  telling  his  office  that  yellow  fever 


had  again  broken  out  in  Havana,  prob¬ 
ably  causing  many  deaths,  and  that  he 
had  adopted  this  way  of  evading  the 
sharp  eyes  of  the  censor,  who  would  no 
doubt  have  killed  the  message  had  it  con¬ 
tained  the  bare  announcement  that  yellow 
fever  was  again  raging  in  the  Cuban 
capital. 

The  following  morning  the  Sun 
“beat”  everybody  with  the  news. 

One  of  the  most  important  “beats”  in 
the  history  of  the  Nnv  York  Herald  dur¬ 
ing  the  regime  of  James  Gordon  Bennett, 
the  younger,  was  obtained  by  Robert  E. 
Livingston,  then  one  of  the  star  men  of 
the  paper  and  who  now  occupies  a  posi¬ 
tion  of  importance  with  the  Consolidated 
Ckts  Company  of  New  York. 

The  Earl  of  Ehuiraven,  an  English 
nobleman  of  wide  reputation  as  a 
sportsman,  acting  under  the  sponsorship 
of  the  Royal  Yacht  Qub  of  England,  in 
1895  challenged  for  the  America  Cup, 
held  by  the  New  York  Yacht  Qub.  The 
Earl  built  the  Valkyrie  III  to  make  the 
race  while  a  syndicate  of  wealthy  mem¬ 
bers  of  the  New  York  Yacht  Oub  built 
the  Defender  to  defend  the  cup. 

The  first  race  was  sailed  off  Sandy 
Hook,  N  J.,  on  Sept.  5  and  was  won  by 
Defender.  In  the  second  race  Valkyrie 
fouled  Defender.  The  more  or  less  noble 
earl  withdrew  his  yacht  from  the  third 
and  what  was  to  have  been  the  deciding 
race,  charging  that  the  Americans  were 
guilty  of  fraud  in  that  the  measurements 
of  Defender  on  the  water  line  were  in¬ 
tentionally  misstated  for  the  purpose  of 
giving  the  American  craft  an  advantage 
over  the  Britisher.  The  Earl  and  his 
yacht  returned  to  England. 

The  charges  against  the  Americans 
made  a  tremendous  sensation.  The  New 
York  Yacht  Oub  is  one  of  the  most 
prominent  and  highest  class  sporting  or¬ 
ganizations  in  the  country.  James  Gor¬ 
don  Bennett  was  its  commodore  while 
among  its  members  were  many  million¬ 
aires  and  men  well  known  in  New  York 
business  life.  The  whole  country  roared 
its  disapproval  of  the  Earl  of  Dunraven’s 
action  and  called  him,  among  other 
things  a  “cheap  sport.”  The  charges 
were  formally  considered  by  the  cup 
committee  of  the  club  and  after  hearings 
which  continued  for  a  number  of  weeks 
its  report  was  concluded  and  sent  to  the 


printer  to  be  put  into  formal  printed 
form  for  submission  to  the  club. 

William  C.  Reick  was  then  nunaging 
editor  (city  editor  as  the  position  w^ 
termed  by  the  Herald).  He  called  in 
Livingston  and  assigned  him  to  get  a 
copy  of  the  committee’s  report  if  at  all 
possible  and  within  any  reasonable  cost. 
Requests  of  club  officials  for  a  copy  of 
the  report  were  met  with  frigid  stares. 

Knowing  that  the  book  and  job  office 
of  the  Evening  Post,  at  Broadway  and 
Fulton  street,  did  much  high  class  work, 
Livingston  went  there  and  saw  the  fore¬ 
man,  asking  carelessly,  “When  is  that 
report  for  the  New  York  Yacht  Qub 
to  be  finished?”  The  foreman  denied 
that  his  office  had  the  jcb,  but  in  a 
helpful  way  said,  “Why  don’t  you  try 
So-and-so’s”  (naming  a  certain  print¬ 
ing  office)  “in  Murray  street  They 
might  be  doing  it,  as  it  is  in  their  line.” 

Livingston  went  straight  to  the  Mur¬ 
ray  street  office  and  took  up  a  posi¬ 
tion  directly  across  the  street,  trying  to 
devise  some  means  of  making  an  “ap¬ 
proach.”  It  was  just  the  noon  hour. 
In  a  few  minutes  a  young  fellow  came 
out  who  bore  the  earmarks  of  a  print 
shop  employe,  and  with  an  empty  coffee 
can  started  towards  Broadway.  Liv¬ 
ingston  ran  up  to  Broadway,  crossed 
over  and  walked  down  the  street,  meet¬ 
ing  the  printer  face  to  face.  He  caught 
him  by  the  hand  and  said  “Hello, 
don’t  you  remember  me?  I’m  Livingston 
of  the  Herald.”  The  printer  looked 
puzzled  for  a  moment  and  said,  “Your 
face  is  familiar.”  Livingston  made  him 
believe  he  had  met  him  in  a  billiard 
room,  and  invited  him  to  have  a  glass 
of  beer.  The  printer  accepted.  After 
chatting  a  few  minutes  Livingston  said, 
“By  the  way,  when  is  your  shop  going 
to  finish  the  cup  committee’s  report  for 
the  New  York  Yacht  Club?”  The 
printr  replied,  “How  did  you  know  we 
were  doing  it?  Why.  we  have  finished 
about  four  hundred  pages  and  we'll  close 
up  the  rest  in  a  week.” 

Livingston  then  became  confidential 
and  told  him  he  was  mighty  an.xious 
to  get  a  copy  of  the  report.  The  printer 

otested  that  it  couki  not  be  done, 
hut  when  Livingston  offered  him  $250 
for  the  full  report  he  agreed  to  meet 
him  from  time  to  time  with  such  proofs 


as  he  could  manage  to  “sneak  out.” 

They  met  in  Madison  Square  Park 
at  night,  when  the  printer  would  receive 
an  advance  of  $50  and  hand  over  a  batch 
of  proofs.  These  Livingston  would  take 
to  his  office,  where  they  were  placed  in 
the  safe.  When  the  entire  report  was 
in  hand  and  the  night  arrived  on  which 
it  was  to  be  set  up,  Mike  Geary,  fore¬ 
man  of  the  composing  room  was  secretly 
told  that  it  was  to  be  published  the 
following  morning.  A  head  for  the  story, 
which  made  nearly  four  pages,  and  had 
been  written  and  placed  in  a  sealed  en¬ 
velope,  was  given  to  Geary.  The  fore¬ 
man  then  had  the  report  cut  into  “takes,” 
but  so  marked  that  adjoining  linotype 
operators  could  not  establish  a  context 
between  each  other’s  copy.  The  presses 
were  watched  to  see  that  not  a  copy  of 
the  paper  left  the  press  room  before 
the  regular  time  arrived  for  the 
“huskies”  of  the  circulation  department 
to  take  charge  of  the  editions. 

When  the  Herald  appeared  the  follow¬ 
ing  morning  with  its  smashing  four-page 
“beat”  the  opposition  papers  wailed  in 
anguish,  while  the  town  in  general  vras 
thrilled  by  the  committee’s  findings, 
which  to  all  intents  and  purposes  accused 
the  Earl  of  Dunraven  of  direct  false¬ 
hood  and  of  being  a  “cheap  sport.” 
I.oud  were  the  protests  from  the  New 
York  Yacht  Oub  at  the  Herald’s  pub¬ 
lication  of  the  report  “in  the  Commo¬ 
dore’s  own  paper.  ”  Many  of  Mr.  Ben¬ 
nett’s  friends  in  New  York  cabled  him 
in  Paris  declaring  the  Herald’s  action 
was  “an  outrage.”  He  had  not  been 
informed  that  the  “beat”  was  in  prepa¬ 
ration  and  as  one  of  the  leading  members 
of  the  club,  was  astoumled  to  hear  that 
his  own  paper  had  published  such  news. 
.So  angry  was  he  that  for  a  few  ^ys 
it  seemed  as  if  some  heads  would  f^l 
in  the  Herald  office,  yet  nothing  hap¬ 
pened.  It  was  a  splendid  “beat.” 

Isaac  D.  White,  now  in  charge  of 
the  bureau  of  accuracy  and  fair  play 
of  the  New  York  World,  but  then  one 
of  its  best  reporters,  on  one  occasion 
“put  over”  a  “beat”  for  his  paper  that 
attracted  country-wide  attention. 

Russell  Sage,  since  dead,  was  at  one 
time  a  leading  figure  in  Wall  Street  ami 
the  New  York  financial  world.  It  was 
said  of  him  that  he  could  produce  more 
ready,  actual  cash  in  a  short  time  than 
any  man  in  America.  When  big  opera¬ 
tors  in  the  Street  were  caught  short  in 
the  market  and  needed  immediate  cash 
they  went  to  Sage  and  obtained  it,  but 
paid  him  large  interest  for  its  use. 

Sage’s  office  was  at  the  corner  of 
Broadway  and  Rector  street.  On  Dec. 
12,  1891,  a  man  walked  into  his  office 
with  a  note  of  introduction  purporting 
to  have  been  signed  by  John  D.  Rocke¬ 
feller.  As  it  afterwards  proved  the 
signature  was  a  forgery,  the  man  hav¬ 
ing  used  it  to  obtain  a  personal  inter¬ 
view  with  Mr.  Sage.  When  he  was 
shown  into  the  financier’s  private  office  he 
at  once  demanded  $1,000,000,  threatening 
to  blow  .Mr.  Sage  to  pieces  with  a  dyna¬ 
mite  bomb  unless  he  complied  forthwith. 
Sage  jumped  up  and  shielded  himself 
behind  an  em^oye.  The  stranger  threw 
the  bomb,  but  in  such  a  way  that  although 
it  did  not  injure  S^e  it  blew  the  man 
himself  almost  to  pieces.  His  head  was 
tom  from  his  shoulders.  Nothing 
whatever  was  then  found  on  the  body 
which  might  establish  his  identity.  Waif 
Street  was  in  a  panic  for  15  minutes  as 
it  was  not  known  what  might  happen 
after  the  explosion,  which  was  heard 
all  over  the  financial  district.  The  ex¬ 
citement  was  intense. 

White  was  assigned  to  the  story  on 
the  second  day.  He  went  to  Police  Head¬ 
quarters  and  asked  Inspector  T.  R. 
Byrnes  to  show  him  the  clothing  the 
bombthrower  wore.  On  a  button  of  the 
trousers  were  the  words  “Brooks, 
Boston,”  stanrped  in  the  metal. 

Receiving  permission  to  take  the  but¬ 
ton  and  a  piece  of  the  cloth  from  the 
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Reporters  cornered  Governor  Smith  on  the  porch  of  the  Hotel  Monmouth, 
Seagirt,  N.  J.,  during  his  visit  there  last  week  and  bombarded  him  with 
questions.  Among  those  in  the  picture  with  the  Governor  are  Pete  Haubert 
of  the  Associated  Press;  Elarnest  K.  Lindley,  Neus  York  World;  Joseph  Cowan, 
New  York  City  News  .Association;  Alfred  Warner,  Neve  York  Times;  and 
Harold  Brayman,  New  York  Evening  Post.  Standing  behind  the  Governor 
is  Joseph  L.  Cohn,  his  personal  press  representative. 
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coat  the  man  wore  White  took  the  first 
train  to  Boston.  There  he  searched 
the  city  directory  and  found  the  address 
of  a  tailor  named  Brooks.  The  tailor 
said  he  seemed  to  recognize  the  cloth 
and  button.  Comparing  the  cloth  with  a 
bolt  of  cloth  on  a  shelf  he  found  the 
number  on  the  bolt  and  then  looked  up 
his  books.  In  the  meantime  one  of  the 
tailors  employed  in  the  place  recognized 
the  sewing  in  the  shoulder  of  the  coat 
and  also  the  material  as  having  bee? 
worked  on  by  him. 

The  books  then  showed  that  the  coat 
had  been  made  for  one  Henry  L.  Nor- 
cross,  who  was  employed  as  clerk  in 
a  Boston  bank  but  who  lived  with  his 
parents  at  Somerville,  in  the  suburbs 
of  that  city.  White  visited  the  home  of 
the  dead  man  and  after  talking  with 
his  family  called  on  his  father  who  was 
employed  in  a  butcher  shop.  He  identi¬ 
fied  the  cloth  in  the  coat  as  being  the 
same  as  that  in  his  son's  garment.  His 
son,  he  said,  was  a  Sociaii.t.  and  had 
gone  to  New  York  the  day  before. 

The  identification  was  sufficient.  White 
wrote  the  story  and  the  World  the  fob 
lowing  day  carried  a  “beat”  which  made 
New  York  talk  about  it  for  days. 
Joseph  Pulitzer,  the  elder,  gave  White 
a  large  check  as  evidence  of  his  ap¬ 
preciation. 

White  scored  again  with  a  clever 
“beat”  in  1895.  On  March  31  the  body 
of  a  woman,  wrapped  in  a  piece  of  por- 
tierre,  was  found  in  the  rear  of  the 
American  Hank  Note  Company’s  build¬ 
ing  at  Sixth  avenue  and  Waverly  place. 
She  was  a  negress  and  had  been  mur¬ 
dered.  All  means  of  identification  were 
missing. 

The  city  desk  placed  White  on  the 
story.  At  that  time  Minetta  Lane  and 
the  West  Thirties  were  sections  of  the 
city  where  negroes  lived  in  greatest  num¬ 
bers.  Horse  street  cars  then  operated  in 
Sixth  avenue,  going  no  further  south 
than  Fourth  street,  several  blocks  north 
of  Minetta  I^ne.  White  figured  that 
the  murderer  was  more  likely  to  have 
come  by  street  car  from  the  Thirtieth 
.street  section  than  from  the  direction  o.' 
Minetta  Lane,  where  a  person  carrying 
a  large  package  such  as  the  body  made, 
would  probably  attract  attention. 

And  so  White  went  to  the  Tenderloin 
district,  in  which  the  streets  numbering 
Thirties  are  located,  and  looked  up  a 
fxig  negro  known  as  “Flat  Foot”  Morris. 
This  man,  who  had  taken  part  in  several 
professional  prize  fights,  had  been  em¬ 
ployed  as  a  “bouncer”  and  waiter  in  many 
Tenderloin  saloons  frequented  by  negroes. 
He  induced  Morris  to  accompany  him 
to  the  city  morgue  with  the  object  of 
identifying  the  body  of  the  murdered 
woman.  There  Morris  said  he  knew 
the  woman  well,  that  she  had  frequented 
saloons  where  he  had  been  employed  and 
that  she  w'as  the  common  law  wife  of 
a  negro  named  William  Caesar,  although 
she  was  known  as  Mary  Martin. 

Morris  knew  Caesar’s  address,  which 
was  148  West  27th  street.  There  White 
found  him.  He  insisted  that  his  “wife” 
had  gone  to  Baltimore  and  tliat  he  had 
received  post  cards  from  her.  He  was 
told  her  body  had  been  found  in  New 
York.  White  took  him  to  the  morgue, 
also,  where  he  looked  at  the  body  and 
identified  it. 

Back  to  148  West  27th  street  White 
went  with  Caesar.  There  White  found 
that  one  of  the  portierres  in  the  room 
the  negro  occupied  matched  that  in 
which  the  murdered  woman’s  body  was 
wrapped.  Other  occupants  of  the  house 
told  White  of  having  heard  loud  talking 
in  Caesar’s  room  the  night  before  the 
body  was  found. 

Then  White  went  after  Caesar,  with 
the  result  that  the  negro  confessed  he 
had  murdered  the  woman  because  she 
consorted  with  other  men.  It  was  early 
in  the  morning  when  Caesar’s  arrest 
took  place,  but  not  early  enough  for 
the  other  morning  papers  to  get  the  news 
whidi  the  World  had  exclusively.  TThe 
murderer  was  convicted  but  died  in  Sing 
Sing  prison. 

Four  dead  men  in  general  and  one  in 
particular  figured  in  another  “beat” 
which  Robert  E.  Livingston  scored  for 
Ae  New  York  Herald.  'The  New  York 


Legislature  in  1891  abolished  execution  of 
criminals  by  hanging  and  substituted 
electrocution.  Four  murderers,  J.  J. 
Slocum,  H.  A.  Smilcr,  J.  Wood  and  S. 
Jaugiro  were  sentenc^  to  be  electro- 
cut^  July  7.  This  method  of  killing 
criminals  was  new  and  created  a  certain 
amount  of  opposition  on  the  part  of  the 
public  which  protested  the  “burning  of 
men  while  they  are  alive.”  There  was 
also  much  interest,  particularly  in  the 
merlical  profession,  in  ascertaining  what 
effect  the  administration  of  a  high  volt¬ 
age  electrical  current  would  produce  in 
a  human  body ;  to  what  extent  the  tissues 
would  be  broken  up  and  if  it  seemed  that 
unnecessary  pain  had  been  endured  by 
the  condemned. 

At  that  time  no  newspaper  men  or 
other  witnesses  than  the  prison  officials 
and  a  few  medical  men  were  permitted 
to  view  executions.  The  law  also  pro¬ 
vided  that  immediately  after  execution 
the  bodies  were  to  be  buried  in  quick¬ 
lime. 

Livingston  was  ordered  by  the  Herald 
to  “get  one  of  those  bodies,  bring  it  to 
New  York  and  have  an  autopsy  made. 
Then  write  the  story.”  Some  assign¬ 
ment!  He  decided  upon  the  body  of 
Smilcr  as  the  one  most  likely  to  meet 
the  requirements  of  the  Herald’s  city 
desk.  The  man,  whose  home  liad  been 
in  Harlem,  had  no  other  relatives  than 
a  wife.  Livingston  arranged  with  four 
doctors,  one  of  whom  had  been  engaged 
by  the  Herald,  to  “stand  by”  for  the 
purpose  of  performing  an  autopsy  on 
Smilcr’s  body  if  it  could  be  brought  to 
New  York.  Then  he  engag^  an 
undertaker  to  go  to  Sing  Sing  prison 
and  in  the  name  of  Smiler’s  widow 
demand  that  the  body  be  given  to  him. 
The  prison  authorities  gave  him  the 
corpse  and  he  returned  to  his  undertak¬ 
ing  establishment  in  West  125th  street. 
No  autopsy  had  been  performed  after 
execution.  Sing  Sing  prison’s  official 
undertaker  was  well  “taken  care  of” 
by  the  Herald  for  his  work. 

Livingston’s  doctors  were  all  ready 
to  perform  the  autopsy  when  the  body 
arrived.  It  was  found  that  the  brain 
was  “jellied”  as  a  result  of  the  electrical 
shock,  that  other  tissues  were  also 
affected  and  that  death  must  have  been 
instantaneous. 

Livingston  had  his  story  and  wrote  it, 
but  suddenly  there  was  a  “jolt,”  and 
a  serious  one.  He  was  called  into  Mr. 
Reick’s  office  and  told  that  he  had  sub¬ 
jected  himself  to  prosecution  for  having 
taken  part  in  an  autopsy  performed 
without  the  written  consent  of  the  dead 
man’s  widow.  The  four  doctors  were 
in  the  same  hole.  What  to  do? 

With  a  certain  amount  of  Herald 
money  in  his  pocket,  and  accompanied 
by  J.  W.  Slaght.  another  of  the  Herald’s 
good  men,  Livingston  rushed  back  to 
Harlem  and  to  the  home  of  the  dead 
man’s  widow.  There  it  was  diplo- 
nutically  explained  to  her  that  it  would 
aid  the  cause  of  science  greatly  if  she 
would  consent  to  have  an  autopsy  per¬ 
formed  on  her  late  husband’s  body.  Liv¬ 
ingston  had  himself  written  a  dozen 
words  giving  permission  for  an  autopsy 
to  be  held,  and  only  needing  her  signa¬ 
ture  to  make  it  complete,  but  purposely 
dated  one  day  before  that  on  which  the 
autopsy  had  actually  taken  place. 

The  widow  would  not  listen  to  the 
suggestion.  No.  nol  She  would  never 
conse»;t  to  having  her  dead  husband’s 
body  mutilated.  Enough  had  been  done 
already  in  his  killing  by  the  state,  she 
said.  Things  began  to  look  not  so  good 
for  Livingston,  who  could  not  bring 
himself  to  regard  with  equanimity  the 
prospect  of  occupying  a  nice  block  cell 
in  Sing  Sing  prison  for  having  partici¬ 
pated  in  an  unauthorized  autopsy. 

He  and  Slaght  argued  and  reasoned 
with  the  poor  woman,  however,  and 
after  she  was  assured  there  would  be 
no  disfiizurement  of  her  dead  husband’s 
body  and  with  the  added  solace  of  $250 
in  bills,  she  signed  the  written  permission 
to  hold  the  autopsy. 

Late  that  night  the  Sun’s  man  at  Sing 
Sing  ’phoned  his  office  that  a  Harlem 
undertaker  (giving  his  name  and  address) 
had  taken  away  Smiler’s  body  soon  after 
the  electrocution.  The  city  desk  rushed 


CRITIC  WIFE  COMMENTS  ON 
COLUMNIST-HUSBAND’S 
ACTING 

"DUSSEL  CROUSE,  columnist  of 
the  Nett)  York  Evening  Post, 
who  made  his  debut  as  an  actor 
this  week,  was  assured  of  kindly 
treatment  from  at  least  one  dram¬ 
atic  critic.  His  wife.  Alison  Smith, 
wrote  the  review  of  the  play, 
“Gentlemen  of  the  Press,”  in 
which  Crouse  appeared. 

She  wrote: 

“In  the  group  of  minor  report¬ 
ers  one  figure  emerged  as  dimly 
familiar.  The  name,  it  seems,  is 
Crouse.  He  was  greeted  hy  a 
kindly  burst  of  applause  from  a 
warm-hearted  audience  and  he  re¬ 
ceived  at  least  one  telegram  from 
a  former  editor  stating  (we  hope 
not  ambiguously),  ‘Your  work  was 
unbelievable.’  To  this  we  may  add 
that  be  gave  the  best  back  view  of 
a  city  newsman  ever  presented  in 
a  ten-line  part  and  in  a  five-minute 
big  emotional  scene  with  a  ham 
sandwich.” 


O.  K.  Davis  out  on  the  story.  Davis 
went  tearing  up  to  Harlem  and  straight 
to  the  undertaker's  establishment,  which 
he  found  closed.  Then  he  went  to  the 
man’s  house  and  gave  the  door  bell  a 
violent  pull.  The  bell  handle  came  out 
followed  by  five  or  six  feet  of  wire. 

“A  Livingston  job!”  shouted  Davis. 
And  so  it  was.  With  the  object  of  pre¬ 
venting,  or  at  least  delaying  reporter: 
from  other  newspapers  seeing  the  under¬ 
taker,  Livingston  had  cut  the  bell  wire. 
By  the  time  the  undertaker  was  seen  it 
was  too  late  for  the  Sun  to  print  more 
than  a  few  lines  of  the  story,  and  this, 
necessarily,  was  incomplete. 

And  that’s  how  Bob  Livingston  not 
only  got  a  beat  for  his  paper,  but  what 
was  more  satisfying,  succeeded  in  keep¬ 
ing  out  of  jail. 


RADIO  REHEARING  DENIED 

U.  S.  Refute*  to  Reopen  Cate  of  Inter¬ 
national  Quotations  Company 

The  Federal  Radio  Commission  has 
refused  to  reopen  the  case  of  the  Inter¬ 
national  Quotations  Company,  which  has 
twice  been  refused  a  license  for  trans¬ 
oceanic  transmission  of  stock  reports  by 
radio. 

The  application,  of  the  International 
Quotation  Company,  then  the  S.  P. 
Radio  Company,  for  license  to  operate  a 
short-wave  length  station,  was  rejected 
in  June,  when  the  available  short-wave 
channels  were  allocated,  the  newspaper 
publishers  being  alloted  20  of  the  chan¬ 
nels. 

The  case  was  reopened,  and  the  appli¬ 
cation  was  denied  on  Aug.  23.  Reuters, 
Havas,  and  Wolff  agencies  opposed  the 
granting  of  the  license.  On  the  day  of 
the  second  denial,  Ormsby  McHarg,  at¬ 
torney  for  the  International  Quotations 
Cornpany,  wired  the  radio  commission, 
asking  for  a  rehearing  of  the  case, 
charging  that  Reuters  was  not  complying 
with  the  rules  of  the  New  York  Stock 
Exchange  in  its  transmission  of  stock 
quotations  to  Europe  by  radio.  At  the 
same  time,  the  New  York  Stock  Ex¬ 
change  wrote  the  commission  a  letter 
stating  that  the  exchange  had  not  author¬ 
ized  the  International  company  to  trans¬ 
mit  quotations,  as  had  apparently  been 
represented  at  the  hearing  before  the 
commission  on  Aug.  21. 

The  commission  refused  on  Aug.  27  to 
reopen  the  case. 

LAUNCHES  STAFF  PA^ 

The  Chicago  Daily  Journal  has  started 
publication  of  a  house  organ  for  and 
about  its  employes,  the  first  issue  ap¬ 
pearing  Sept.  1  under  the  title  “You 
Name  It.”  Suggestions  will  be  received 
from  staff  members  for  a  permanent 
name.  Ashley  Greene  is  acting  as  editor. 


USES  NEWS  STORY  STY  / 
TO  APPLY  FOR  JOB 

Mt.  Clement  Reporter  "TelU  4  gg 

Concerning  Hi*  Reaignetion  a 
Special  DUpatchet  to  City 
Editor* 

The  following  unusual  applicatioo  T* 
a  reportorial  job  was  received  last  « 
by  the  city  editor  of  the  Kansas  f 
Post  and  probably  by  several  more 
editors :  ^ 

"(Special  to  the  Post) 

“Mr.  Clemens,  Mich.,  Aug.  22.— T 
raucous  verbal  strife  heard  recently^ 
the  city  rwm  of  the  Daily  Leader,  a  nt " 
paper  here,  culminated  in  the  n  signa,_. 
of  Kenneth  E.  ‘Ted’  Cook,  24,  a  * 
porter,  it  was  learned  today.  A  sv,__ 
of  petty  differences  with  the  city  editi* 
climax^  by  Mr.  Cook’s  refusal  to  w 
tales  concerning  the  whereabouts  of|f 
fellow-reporter  on  a  particular  night,  ioi 
to  the  disorder  which  disturbed  i  .ccupM 
of  adjoining  offices.  The  cause  had 
held  secret  until  today. 

“Cpnstemation  in  the  executive 
of  the  Leader  and  ilibilation  througha 
the  quarters  of  tne  opposition  pap|^ 
marked  Mr.  Cook’s  demise  from  ne 
paper  circles  here.  Concerning  his 
for  the  future,  the  reporter  made 
following  statement:  - 

“  ‘I  have  no  new  employment  yet, 

I  may  find  I  was  a  bit  rash  in  leavil 
the  Leader  so  precipitously.  My  aj 
cations  for  reportorial  work,  broad 
from  time  to  time  during  the  past  y 
have  been  “filed  for  future  reference' 
the  wastebaskets  of  some  of  the  L 
newspapers  in  the  country.  NevcrthelJ 
I  am  convinced  that  there  are  newspa  * 
in  the  United  States  which,  at  this 
ment,  need  a  man  of  my  qualities,  and 
intend  to  canvass  the  best  of  them  wi( 
out  delay.  I  trust  that  I  will  establish 
new  connection  before  I  get  too  luing 

“The  former  Leader  reporter,  who  is 
graduate  of  the  University  of  Wiscon 
siupped  his  fingers  at  the  suggestion  t 
his  two  months’  experience  here  wo 
aid  him  in  obtaining  a  job.  ‘This  is 
a  splash  in  the  well  compared  with 
fourteen  months  with  the  Miliy'nui 
Journal,’  he  said.  ‘On  that  sheet  I  wr 
features,  read  copy  and  did  rewrites  fo| 
the  state  editor,  John  (5.  Baker.  I  kne 
that  John  stands  ready  to  tell  the  wof 
my  work  was  satisfactory  and  Wal 
.Arnold,  the  news  editor,  will  back  hL, 
up.’ 

“Mr.  Cook  left  the  Journal  to  do 
vagabonding  in  Europe.  Later  he 
turned  and  took  his  position  with  ’ 
Leader  here.  He  will  maintain  his  r 
dence  in  Mt.  Qemens  at  26  L'diwy 
avenue  until  he  receives  a  call  to  a  i 
position.” 

I  - 

STORM  STORIES  CRmCIZED 

Florida  Dailie*  Object  to  Storie* 
bjr  Associated  Press 

Directors  of  the  Associated  Dailies 
Florida  in  conference  at  Orlando  A 
2f>  adopted  a  resolution  condemning  w 
it  termed  exaggerated  reports  of 
storm  of  Aug.  8-9  sent  out  by  the  As 
ciated  Press. 

Lack  of  conservatism  in  the  treatm 
of  news  dispatches  was  criticized  and 
surance  of  absolute  authenticity  in 
matter  of  weather  reports  was  rocom 
mended. 

Herbert  Felkel  of  St.  Augustine.  pr» 
ident  of  the  Associated  D'ailies,  Se 
tary  G.  H.  McEwan  and  Vice  Presid 
Treasurer  Frank  P.  Beddow  atter 
the  conference.  The  next  meeting  of 
organization  was  set  for  Sept.  11  at 
Augustine.  State  Attorney  General  Fi 
H.  Davis  will  be  sought  as  speaker  i 
the  next  session. 

At  the  headquarters  office  of  A.P.  * 
New  York  it  was  stated  that  complai 
of  the_  Florida  papers  was  being  care  ft 
investigated.  It  was  pointed  out  that 
stories  now  called  exaggerated  were  suf 
plied  to  the  A.  P.  by  staff  writers 
member  papers  in  IHorida.  The  ma 
storm  story  was  written  by  the  editor 
the  Stuart  (Fla.)  Daily 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  1,  1928 


OF  AVERAGES  EVAPORATES  MANY 
POPULAR  SUPERSTITIONS  AND  IDEAS 

mer  Slump,  Presidential  Year,  June  Brides  and  Other 
Similar  Notions  Proved  False — Average  Man  Fails 
at  Advertising  Slogan  Contest 

'AN  V  popular  superstitions  of  our  day  could.  The  highest  got  but  thirty -eight. 


evaporate  under  the  scrutiny  of  ex-  Can  you  si 
s  applying  the  law  of  averages,  ac-  average  pei 

rdinc  to  Kenneth  M.  Goode,  advertising  1.  Ask 

in,  who,  in  a  recent  interview  with  Helen  2.  Ask 

erbert  Foster  in  the  Sunday  Magazine  3.  Best 

tion  of  the  Brooklyn  Eagle,  listed  some  4.  Built 

the  facts  revealed.  He  drew  what  he  5.  Cane 

rilx'l  as  a  sketchy  composite  of  the  6.  Chas 

ra^;i  man”  and  presented  SO  adver-  7.  A  C 

g  slogans  which  ne  said  the  average  8.  Clea 

iin  could  not  recognize.  9.  Cocc 

A  very  interesting  point,”  Mr.  Goode  10.  Cov< 

,_j  quoted  as  saying,  “is  the  way  the  ‘law  H-  Evei 

f  iverages’  simply  evaporates  many  of  12.  The 

popular  superstitions.  ‘June  Brides’  13.  Fror 

example.  June  averages  only  about  20  14.  Han 

cent  more  marriages — five  couples  in-  jS.  Has: 

id  of  four — than  May  or  October.  16.  It’s 

osines!.,  contrary  to  popular  tradition,  is  17.  ^ke 

nerally  unusually  good  in  election  years.  18.  The 
“During  the  great  summer  slump  only  You  Want. 


t  two  people  in  every  100  are  out  of 
Seven  dollars  spent  by  the  average 
instead  of  his  regular  eight  marks 
main  difference  between  prosperity  and 


Can  you  strike  as  high  a  figure?  The  ‘ 

average  person  cannot.  *  t>  ii t 

1.  Ask  Dad— He  Knows.  ^  ^  ... 

2.  Ask  the  Man  Who  Owns  One.  ^9.  Every-w-hcre  on  Everything. 

3.  Best  in  the  Long  Run.  '^0.  For  the  Gums. 

4.  Built  for  Sleep.  '  " 

5.  Candy  Mint  With  the  Hole.  ROTHMAN  PROMOTED 

6.  Chases  Dirt.  _ 

7.  A  Clean  Tewth  Never  Decays.  to  H.  T.  Ewald, 

8.  Cleans  As  It  Polishes.  „  j  .  c  r-  w  n  ir  u  r- 

9.  Cocoa  With  That  CTiocolaty  Taste.  of  CampboU-EwaW  Company 

10.  Covers  the  Earth.  Appointment  of  E.  E.  Rothman  as  as- 

11.  Eventually — ^^Why  Not  Now?  sistant  to  the  president  of  the  Campbell- 

12.  The  Flavor  Lasts.  Ewald  Company,  New  York  advertising 

13.  From  Contented  Cows.  agency,  was  an- 

14.  Hammer  the  Hammer.  nounced  this  week 

15.  Hasn’t  Scratched  Yet.  by  H.  T.  Ewald, 

16.  It’s  Toasted.  president  of  the 

17.  Like  Old  Friends,  They  Wear  Well,  company.  The 

18.  The  More  You  Eat  the  More  position  has  been 

You  Want.  newly  created  to 

19.  No  Metal  Can  Touch  You.  relieve  the  head 

20.  The  Skin  You  Love  to  Touch.  of  the  agency  of 

21.  There’s  a  Reason.  some  of  the  in- 

22.  Time  to  Re-tire.  i  n  c  r  e  asing  de- 


3f>.  The  Watch  of  Railroad  Accuracy. 

37.  Mild  as  May. 

38.  You  Just  Know  She  Wears  Them. 

39.  Works  While  You  Sleep. 

40.  The  Coffee  That  Lets  You  Sleep. 

41.  Now  You’ll  Like  Bran. 

42.  The  Quality  Is  Remembered  Long 
.After  the  Price  Is  Forgotten. 

43.  Concrete  for  Permanence. 

44.  Good  to  the  Last  Drop. 

45.  The  Instrument  of  the  Immortals. 

46.  Keep  That  Schoolgirl  Complexion. 

47.  It  Floats. 

48.  .\  Pillow  for  the  Body. 


19.  No  Metal  Can  Touch  You.  relieve  the  head 

20.  The  Skin  You  Love  to  Touch.  of  the  agency  of 

21.  There’s  a  Reason.  some  of  the  in- 

22.  Time  to  Re-tire.  i  n  c  r  e  asing  de- 

23.  The  Watch  with  the  Purple  Ribbon,  mands  upon  his 


•This  law  of  large  numbers,  or,  as  we  ^  j'" 

jre  often  call  it,  the  ‘law  of  averages,’  is  "• 
most  interesting  study.  Women,  weather,  5’ 
eball,  railroad  accidents,  elections,  K^gui. 

n  babies  and  bridge  whist — it  works 
lartially. 

It  shows,  for  example,  that  the  average  „.'r;  J 
_ >.  Kitchen  Aid. 


24.  When  It  Rains — It  Pours. 

25.  Built  Like  a  Skyscraper. 

26.  Makes  Every  Meal  an  Event. 

27.  Regular  as  Clockwork. 

28.  America’s  Most  Famous  Dessert. 

29.  For  Economical  Transportation. 


time. 

Mr.  Rothman 
has  been  with  the 
company  for  p  E  rothmak 
seven  years.  He 

is  a  graduate  of  the  University  of  Penn- 


erican’s  expectation  of  being  murdered 
t  year  is  about  one  in  10,000.  This, 
identally,  is  almost  exactly  the  suicide 
te  for  the  boro  of  Brooklyn — and  just 
-half  of  that  for  Manhattan  and  the 
ronx.  Strangely  enough,  San  Diego, 
ith  all  its  sunshine,  will  in  1928  have 
ree  times  as  many  suicides  in  proportion 
hs  population  as  Boston.  Of  every 
our  who  take  their  own  lives  in’  1929 
hree  will  be  men.  Half  of  these  men  will 
se  firearms  and  only  one  in  nine  poison, 
hile  one  woman  in  three  will  prefer 
ison  and  only  one  in  six  firearms. 

This  sounds  pretty  gloomy,  but  listen 
re.  This  law  of  averages  is  also  applied 


30.  Let_  the  Kitchen  Maid  Be  Your  sylvania.  He  entered  the  agency  imme- 

itchen  Aid.  diately  following  his  graduation  and  has 

31.  His  Master’s  Voice.  .served  in  all  of  its  departments.  For  the 

32.  No  Springs — Honest  Weight.  last  two  years  he  has  been  a  major  ac- 


It  Beats  as  It  Sweeps  as  It  Cleans.  c(  unt  executive.  Mr.  Rothman  will  con- 


34.  Delicious  and  Refreshing. 

35.  Soft  as  Old  Linen. 


tinue  to  direct  several  of  his  accounts  in 
addition  to  handling  his  new  duties. 


‘PLEASE,  MR.  SMALL  TOWN  PUBUSHER  .  .  .* 

By  JOHN  W.  DARR 

General  Manager,  J.  H.  Newmark,  Inc.,  New  York 


affairs  of  the  heart.  I.ove,  for  instance.  rOR  years  you  and  your  representatives  no  matter  how  strongly  intrenched  could 
ts,  the  romantic  love  of  the  poets.  A  ^  have  battered  at  the  doors  of  the  survive  if  it  rendered  the  indifferent  serv- 


amous  English  psychologist,  he  informed  agencies  seeking  and  getting  an  audience,  ice  to  its  customers  that  you,  all  too 

N  tabulated  with  formal  precision  the  you  have  told  the  story  of  small  town  often,  do. 

Itmtiit';  that  make  people  fall  in  love.  America— you  have  sold  small  town  No  national  business  could  survive, 

)ne  thousand  lovers  were  analyzed.  No  America  to  the  big  national  advertisers,  financially,  if  it  made  it  at  difficult  for 

tirprise  comes  from  his  discovery  that  have  done  a  big  job — you  have  its  customers  to  pay  their  bills  as  you 

norc  men  fall  in  love  with  women  s  eyes  increased  your  “national”  business.  do  yours. 

han  any  other  feature.  Hair  comes  next,  ^'ou  have  helped  advertisers  to  expand  Let  an  agent  tell  you  a  few  things  that 

eeth  third,  and  so  on  down  to  finger  nails  markets,  you  have  opened  up  new  would  make  it  easier  for  agents  in  gen- 

nd  feet.  Eight  per  cent  of  the  men  ad-  channels  of  distribution  for  merchandise,  eral  to  do  business  with  you.  Let  me.  in 
ired  slender  figures.  Ten  per  cent  of  the  yoy  have  been  an  important  factor,  in  all  humility,  dare  to  tell  you  some  of  your 

iris  called  for  regular  white  teeth,  while  jhis  way.  in  unifying  the  buying  habits  faults,  as  you  editorially  tell  others  of 

per  cent  specified  broad  shoulders.  But.  America.  theirs. 

15,  for  the  songwriters,  lamented  Mr.  y^y^  individually,  are  the  spokesmen  Let  me,  as  one  who  sincerely  believes 

k)o<l(,  the  average  man’s  fancy  turns  by  f^r  your  community.  You  mold  thought;  you  to  represent  the  most  effective  ad- 
per  cent  against  2  per  cent  in  favor  of  y^y  as  a  ryjc_  jy  the  vanguard  of  vertising  media  in  America,  tell  you  how 
ng  eyelashes  as  compared  with  curls,  every  worthwhile  thing  in  your  town  or  to  make  it  easier  to  apply  that  effective- 
“Worked  out  from  7,000,000  cases,  the  city.  You  are  often  counselor  to  tlMse  ness  and  to  increase  your  profit.  Here 
w  of  averages  tells  the  surety  companies  charged  with  the  responsibility  of  civic  are  a  few  things  you  can  all  do,  and  if 
hat  only  one  man  in  every  hundred  of  and  local  governmental  affairs.  these  lines  will  make  you  do  it.  the  ad- 

hose  they  bond  in  1940  will  go  wrong.  You  are  often  looked  upon  as  the  busi-  vertising  agents  of  this  country  should 
and.  of  each  seventy  that  do  get  into  ness  partner  of  every  merchant  and  busi-  carve  the  writer’s  homely  features  in  the 
ouhk,  only  one  will  do  so  through  ness  man  in  your  trading  area.  Collec-  enduring  stone  of  .some  high  mountain 
-liberate  criminal  intent.  More  im-  lively  you  could  control  the  thoughts  and  with  this  legend  “The  man  who  in- 
ortant.  it  tells  them  that  the  ideal  risk  is  opinion  of  this  entire  country.  Working  duced  others  to  attemi  to  their  own  busi- 

n  Englishman  or  Dutchman  well  over  as  a  group  you  could  be  the  most  power-  «c,ss. 

thirtv  years  of  age.  married  and  fat.  quietly  ful  influence  in  America.  You  could  L  Collect  the  data  on  your  market 

t  work,  interested  in  a  hobbv,  and  if  pos-  make  or  unmake  Presidents  at  will.  You  and  have  it  ready  when  a  national  adver- 

ible.  quick-tempered  and  profane.  .Aver-  could  make  war— you  could  lead  your  nser  wants  it— better  still,  see  that  he  gets 
es  also  tell  the  casualty  companies  that  constituency  to  a  lasting  peace.  Yours  it  liefore  he  needs  it. 
every  man  or  woman  hurt  next  year  is  the  Gideon’s  horn  of  American  ac-  2.  Put  your  representatives  in  posses- 
falling  off  a  stepladder,  one  man  and  tivity.  Advertising  men  who  give  sober  sion  of  such  facts  that  they  may  repre- 
half  will  be  hurt  getting  into  bed  and  thought  to  the  spending  of  their  adver-  .'ent  and  not  misrepresent  you. 
ee  hurt  climbing  in  and  out  the  bathtub,  tising  dollars  know  all  these  things,  and  3.  Follow  instructions  in  the  adver- , 

average  age  of  the  New  York  police  know  that  in  any  campaign  you  must  be  tising  orders  you  receive. 


orce  or  of  the  emplovees  of  General  a  factor. 


otors  Corporation,  or  of  the  Long  Island  Now  then,  why  in  the  name  of  all  your  how  to  cast  a  mat 


Get  a  good  casting  lx>x  and  learn 


ailroad,  will,  in  1936  or  in  1950,  be  the  greatness  don’t  you  make  it  just  a  little 


«me  as  it  is  today.  This  simple  fact  en-  bit  easier  for  all  of  us  to  do  business  with  to  insert  them 


Don’t  lay  orders  aside  aixl  forget 


DAILIES  SPAR  BY  WIRE 
OVER  A  CARTOON 

Chicago  Daily  Newt  Finds  Local  Pride 

Hurt  by  N.  Y.  World  Drawing — 
Stories  on  Situation  Exchanged 

I-eading  business  men  of  diicago  reg¬ 
istered  indication  this  week  over  a  car¬ 
toon  by  Will  B.  Johnstone,  appearing  in 
the  Neu’  York  World,  August  13,  kidding 
the  city  about  its  offer  of  a  prize  for  a 
poster  boosting  its  World  Fair  in  1933. 
It  depicted  a  gunman  leaning  over  the 
dome  of  an  exhibition  hall  and  firing  a 
pistol,  the  smoke  from  which  spejicd 
“Chicago  Welcomes  You.” 

.Another  building,  labeled  “British 
Empire  Exhibit,”  was  shown  in  flames 
and  over  the  flaming  hall  flutters  a  ban¬ 
ner  bearing  the  words  “100  per  cent 
.American — Thompson  Hall.” 

.A  telegram  signed  “City  Editor,  Daily 
News.”  was  the  first  protest  to  reach  the 
World  office  from  Chicago.  It  read:  “In 
the  World  of  Aug.  13,  we  note  a  cartoon 
headed  ‘A  Poster  Design.’  Will  you 
state  for  publication  whether  this  ex¬ 
presses  the  sentiment  of  the  New  York 
public  regarding  Chicago  and  its  pro¬ 
posed  World  Exposition?  Kindly  answer 
by  Western  Union  collect  in  as  many 
words  as  you  wish.” 

The  World  replied : 

“We  made  no  canvass  of  ‘New  York 
public  sentiment  regarding  Chicago  and 
its  proposed  World  Exposition’  and  we 
are  unable  at  this  time  to  report  on  it. 
The  World’s  sentiments  on  any  subject 
are  expressed  on  its  editorial  page  only. 
The  cartoon  headed  ‘.A  Poster  Design’ 
expresses  only  the  view  of  the  artist. 
Will  B.  Johnstone,  who  is  a  Chicagoan 
by  birth  and  who  lived  there  many  years. 

“Please  wire  l,ffff0  word  report  on  the 
public  excitement  in  Chicago  which  your 
telegram  indicates  has  been  aroused  by 
the  publication  of  Johnstone’s  cartoon.” 

The  Daily  Nnvs  sent  l,fffW  words  from 
its  story  about  the  cartoon.  The  story 
contain^  some  of  the  kicks  registered 
by  Chicago  business  men  among  whom 
were  Reulicn  H.  Donnelly,  president  of 
the  iirinting  corporation  bearing  his  name ; 
Jacob  L.  Kesner,  real  estate  man  and 
general  manager  of  the  Chicago  Fair 
from  1895  to  1900;  Robert  E.  Peacock, 
president  of  C.  D.  Peacock,  jewelers; 
and  Stuyvesant  Peabody,  head  of  the 
Consumers  Company  and  chairman  of  the 
enrollment  committee  for  five  dollar  mem- 
lierships  in  the  Chicago  World’s  Fair 
Ijegion. 

When  asked  to  comment  on  Chicago’s 
attitiKle  toward  his  cartoon,  Mr.  John¬ 
stone  said :  “Chicago  seems  to  have  lost 
its  sense  of  humor.  I  was  born  out 
there  and  when  I  lived  there  they  were 
able  to  take  a  joke,  but  the  gunmen  must 
have  gotten  Chicago’s  goat.  Even  its 
own  newspapers  kid  the  city  about  its 
gangsters’  activities.  In  my  opinion  the 
gunmen  have  become  a  symbol  of  Chicago 
the  same  as  the  big  wind  and  the  stock 
yards.” 

HOLMAN  A  CONNELL  APPOINT 

Territorial  Repretentativea  Named  for 
Sunday  Magaxine  Group 

Holman  ft  Connell,  San  Francisco, 
heailquarters  for  .Associated  Sunday 
•Magazines,  announce  the  following  ap¬ 
pointments;  ICastern  representatives: 
Kuggles  &  Brainard,  New  York;  West¬ 
ern  rejiresentatives,  F.  E.  M.  Cole,  Inc., 
Chicago;  Southern  ('alifornia  represent¬ 
ative;  Flallett  E.  Cole,  I»s  Angeles. 

This  group  is  composed  of  the  maga¬ 
zine  sections  of  the  following  news¬ 
papers  ;  San  Fratwisco  Chronicle,  Oak¬ 
land  Tribune,  l.os  Angeles  Times,  Port- 
hunl  Orei’onian,  Tacoma  Ledger,  Seattle 
Tinv  s,  Sfokane  Spokesman-Reeietv  and 
the  Salt  Lake  Tribune. 


hies  2.500,000  .Americans  to  be  blanketed  you  ? 


6.  Get  your  space  bills  out  on  time, 
y  group  insurance.”  No  national  business  today  could  pos-  And  if  you  would  truly  glorify  this 

How  many  of  these  famous  slogans  do  sibly  succeed  if  it  kept  its  customers  as  scribe — 

Tou  recognize?  Sixteen  advertising  men  poorly  informed  of  itself  and  its  product  7.  Send  checking  copies,  send  check 
were  asked  to  idenCfy  as  many  as  they  as  you  keep  yours.  No  national  business,  ing  copies.  Send  Checking  Copies. 


TEXAS  PAPER  SOLD 

H.  A.  McDougal  has  sold  the  Tyler 
(Tex.)  Courier  to  T.  B.  Butler. 


Romances  of  American  Journalis 

Stories  of  Success  Won  by  Leaders  of  the  Press 


By  JAMES  A.  MURRIN 


WHILE  James  B.  Borland,  66-ycar-oId 
”  managing  editor  of  the  Franklin 
(Pa.)  News-Herald  was  in  the  midst  of 
celebrating  his  SOth  anniversary  as 
founder  of  the  paper,  last  February,  he 
was  asked: 

“What  would  you  do,  if  you  were  start¬ 
ing  all  over  again  ?”  He  lost  no  time  in 
answering : 

“I  would  probably  follow  through  pretty 
much  the  same  course,  trying  to  make 
fewer  mistakes,”  was  his  reply. 

The  friendships  that  have  been  his  down 
the  long  road  of  journalistic  endeavor, 
and  the  ones  he  has  added  to  that  long  list 
in  the  last  eight  years,  during  the  publica¬ 
tion  of  the  “Jim  Borland”  column  on  the 
editorial  page  of  the  paper,  emphasize  the 
hold  he  has  upon  the  trend  of  affairs  and 
the  thought  of  northwestern  Pennsylvania. 

Jim  Borland  isn’t  any  preacher,  but  his 
philosophy  of  life,  his  constant  encourage¬ 
ment  of  fair  play  and  his  interest  in  his 
home  town  and  the  home  folks  have  made 
him  an  outstanding  character.  While  he 
is  66  and  his  hair  is  gray,  his  genial 
smile  and  his  interest  in  young  men  stamp 
him  as  a  man  who  has  scarcely  turned  50. 

He  likes  Charles  Lindbergh — he  thinks 
he  is  an  ideal  for  the  boys  of  America 
to  follow.  “And  while  1  shall  not  live 
long  enough,  1  feel  confident  that  the  time 
is  coming  when  the  men  and  women  of 
America  and  probably  of  all  parties,  will 
be  glad  to  vote  for  Lindy  for  President,” 
he  has  stated. 

And  he  means  it.  Jim  Borland  has  a 
serious,  captivating  way  about  him.  He 
has  been  “playing”  the  newspaper  “game” 
ever  since  he  and  several  companions 
started  one  February  afternoon  l»ck  in 
1878,  and  put  to  press  a  four-page  two- 
column  publication  which  they  called  The 
Evening  News. 

The  type  was  set  in  the  medicine  room 
of  Dr.  J.  R.  Borland,  his  father,  and  it 
was  he  who  wrote  the  salutation  for  the 
first  issue.  Jim  Borland  was  hardly  17 
then.  The  forms  were  made  up  on  an  oil¬ 
cloth  coveretl  table  in  the  doctor’s  office, 
and  carried  down  and  across  the  street 
to  the  weekly  newspaper  plant,  where  the 
daily  issue  was  put  to  t)ed.  All  wasn’t 
Msy  going  then.  One  of  the  boy  pub¬ 
lishers  soon  dropped  out  and  a  few  years 
later  the  second  of  the  trio  <|uit,  leaving 
Borland  to  carry  on  alone.  He  stuck  to 
the  task  and  pulled  the  tiny  infant 
through. 

The  first  years  of  growth  were  slow. 
The  only  apprenticeship  he  ever  had  was 
as  an  amateur  publisher  in  tlie  printing 
of  school  bulletins  or  papers  in  1876  and 
1877,  and  for  25  years  after  the  Evening 
News  t^gan  its  limited  circulation,  Bor¬ 
land  did  everything  that  an  old-time 
printer  was  called  upon  to  do.  As  show¬ 
ing  his  ignorance  of  the  trade,  the  columns 
of  the  early  issues  of  the  News  were 
made  two  inches  in  width,  which  hap|tened 
to  be  12  ems,  while  13  ems  was  the 
standard  measure  in  those  days. 

Looking  lack  now,  hard  as  those  early 
days  proved  to  be,  Borland  confesses  that 
he  liked  that  end  of  the  business  better 
than  any  other,  and  is  so  proud  of  the 
fact  that  he  was  a  printer  that  to  this 
day  he  carries  his  composing  and  make-up 
rules  in  a  vest  pocket.  On  the  occasion 
of  his  ^h  anniversary  he  was  accorded 
the  privilege  of  nuking  up  his  own 
column  on  the  editorial  page,  and  one  en¬ 
tity  “50  Years,”  summarizing  his  career, 
which  occupied  a  full  column  on  the  first 
page  of  the  News-Herald. 

The  Spanish-American  War  added  cir- 


He  has  published  several  lx>oks, 
the  Creek”  and  “Wood  Roads  and  Wj 
Ways.”  He  has  a  style  that  is  very  ir 
like  John  Burroughs’,  and  Burroughs!, 
self,  during  his  last  year  of  life, 
to  him  in  appreciation  of  his  work,  i 
cently  Borland  completed  writing  T 


Years  in  the  Newspaper  Game.” 

During  an  Old  Home  Week  cf'c!. 
bration  which  the  city  had  in  1910 
wrote  a  book  entitle  “Db  You  i 
a  title  which  has  since  h 


member?' 

copied  generously,  and  the  idea  has  Q 
carried  out  by  many  newspapers  in  ^ 
country,  few  probably  realizing  whert] 
originated.  ! 

'There  are  said  to  be  only  two  nejj 
papers  in  the  United  States  which  s«i 
started  as  amateur  publications  and  whi; 
are  still  thriving  today.  One  of  thj 
is  the  News-Herald,  and  the  other  is  a 
published  in  Batavia,  N.  Y.,  but  now 
the  boys  who  started  the  latter  paper  a 
now  with  it — which  leaves  Borland  sou 
what  in  a  class  by  himself. 

During  his  lifetime  as  publisher,  he  t 
evolved  a  code  of  ethics  which  would 
well  for  many  publishers  to  follow: 

1.  Do  not  rush  into  print  with  t 
name  of  a  first  offender  in  police  cr 


the  facts.  I^t  readers  form  their  oJ 
judgment.  If  they  are  intelligent  cnouj 
to  buy  your  product,  they  are  intelli(;t| 
enough  to  reason  what  they  read. 

4.  Be  fair  at  all  times.  Get  the  fa,: 

first.  I 

5.  Remember  this  is  a  “home  t('w  ' 
Boost  it — but  if  you  must  criticize,  'i 
it  be  constructive  and  helpful. 

Jim  Borland  is  on  the  job  every  d. 
He  doesn’t  have  to  report  at  7 :30  or 
in  the  morning,  but  he  is  around  at 
o’clock,  and  he  works  a  regular  tric' 
Frequently  he  is  at  work  in  the  c  vniir: 


polishing  off  his  column  for  the  next  dai 
or  outlining  some  feature  to  be  follow:' 
out  in  a  w’eek  or  so. 

He  is  a  member  of  the  National  hr 
sociation  of  Audubon  Societies,  the  Web¬ 
ern  Pennsylvania  Audubon  Society,  th 
National  Geographic  Society,  Anierlca 
Nature  Association,  American  F>re5tr 
Association,  and  of  the  National  Travt! 
Club. 

He  is  one  of  the  most  enthu<^ias!i: 
members  of  The  Fossils,  that  ory.mfe 
tion  of  old-time  amateurs — men  wh 
printed  and  published  papers  in  the  h;' 
70’s  and  early  SO’s — which  celebrated  it? 
silver  jubilee  this  year  at  the  .inmrd 
dinner  held  at  the  Hotel  Pennsylvania 
New  York,  in  April. 

He  has  been  president  of  three  O!' 
Home  Weeks— in  1905,  1910  and  192- 
all  had  such  a  good  time  in  1925  that  s 
resulted  in  a  self-appointed  committee  t; 
raise  funds  for  purchasing  a  testinioniai 
to  Jim  Borland,  and  this  proved  to 
a  bird  fountain  in  the  City  Park.  Th: 
choice  was  made  because  of  his  writin? 
about  Nature  and  particularly  of  the  bird- 


Specially  draun  for  E^OiTok  &  Pv*lishe>  by  Seymour  Marcus 

James  B.  Borland,  Publisher  Franklin  (Pa.)  News-Herald 


ITAUAN  WEEKLY  SUSPENDS 

II  Pensiero  Italiano,  Utica,  N.  V. 
weekly  Italian  and  English  newspaper, 
has  suspended  after  IS  years  of  existence 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  1, 


Because  It  Prints  The  News 


The  Florida  Times-Union  is  in  reality  a  news-mirror  of  its  state.  That  is  one  reason  why  it 
not  only  is  the  preferred  newspaper  in  Jacksonville,  but  is  the  state’s  most  widely  read  daily 
newspaper. 

The  happenings  of  the  day  in  scores  of  cities  and  communities  are  covered  by  Florida 
Times-Union  correspondents.  Day  by  da  y  there  is  a  news  picture  of  what  is  happen- 
.  ing  in  Florida.  And  of  course  the  Florid  a  Times-Union’s  news  of  national  and  for-  , 
^  eign  affairs,  the  current  events  of  the  day,  is  complete.  m 

Readers  are  the  real  makers  of  newspapers.  And  readers  want  news.  In  the  m ^ 

Florida  Times-Union  they  get  it.  However,  it  is  more  than  incidental  that  m  K 
in  serving  its  thousands  of  readers  both  in  Jacksonville  and  throughout  m ^ 

^^^k  Florida,  the  Florida  Times-Union  also  serves  national  and  local  adver-  m  K 
^^^k  tisers  to  their  greatest  advantage — because  it  is  an  axiom  that  the  m  K 

^^^k  paper  which  is  popular  because  of  its  news  service  also  serves  its  m  K 
advertisers  best.  a  K 


JACKSONVILLE ,  FLA. 


Three  Papers  Started,  Nine  Sold  and  Two  Merged  in  California 
County  in  Past  Year — Small  Area  Has  Five  Dailies 
and  Twenty-two  Weeklies 


In  Orange  county’s  newest  town,  San 
Qemente,  established  by  Ole  Hanson, 
former  mayor  of  Seattle,  the  El  Heraldo 
tie  San  Clemente,  a  weekly,  is  published 
by  J.  Harmon  Caskey  and  Tod  Bates. 
The  paper  was  found^  Dec.  6,  1926,  by 
D.  D.  McDonald,  owner  and  publisher 
contracted  with  the  United  Press  for  a  of  the  Ontario  Herald,  with  Caskey  as 
new  high  speed  wire  service.  editor.  The  paper  was  purchased  Jan. 

The  Sunday  paper,  which  carries  a  1,  1928,  by  Mitchell  &  Bates.  On  March 
complete  line  of  features  and  comics,  1,  Mitchell  sold  out  to  Caskey,  Bates 
was  started  in  December  of  1927.  The  remaining  as  his  partner, 
shopping  review  is  published  as  a  sup-  Caskey  is  an  old  time  newspaper  man. 

_ _ He  founded  the  Dawson  (Alaska)  News 

1899.  Bates  started  as  a  printer’s 
devil  on  the  Childress  (Tex.)  Daily 
Index,  in  1906  and  later  on  wrote  fea- 
^Hr  ture  articles  on  the  Mexican  revolution. 

The  El  Heraldo  de  San  Gemente 
Hi,  boasts  that  it  has  never  run  a  line  of 

boiler 

In  western  Orange  county,  the  West 
Orange  Publishing  company  was  taken 
^  over  in  July  by  Henry  Schmitz  and 

^  Miller.  Schmitz,  publisher  of  the 

Buena  Park  News  for  a  number  of  years, 
founded  the  company  in  1927  with  a 
group  of  associates.  The  company’s 
printing  i^ant  is  situated  in  Buena  Park. 
The  firm  publishes  five  weeklies,  Buena 
plement  to  the  Saturday-Sunday  edition.  Park  News,  Cypress  Enterprise,  Miduny 
Turning  to  the  weeklies  again,  nu-  City-lVestminster  Gaxette,  Los  Alamitos 
merous  changes  are  revealed.  Frank  Press  and  the  Stanton  Progress. 
Rospaw,  who  sold  his  Yorba  Linda  Star  The  Huntington  Beach  News,  a  week- 
acouired  the  Placentia  ly,  was  purchased  in  September,  1927, 
eventually  was  acquired  by  E.  M.  De-  Courier  on  July  15  from  C.  E.  Purdue,  -  "  “ 

Ahna,  who  put  it  wt  in  magaziw  foim  publisher  of  the  Eddyville  (la.)  Times. 

J**'  Purdue  purchased  the  Placentia  Cou- 

Im  and  Miss  ‘Belle  McCord  Roberts  a  one  month  prior  to  selling  to  Ros- 
few  years  later,  bemg  printed  m  Long  buying  from  Colonel  Henry  Honey. 

Beach.  Recently,  Conklin  acquired  the  Purdue  has  returned  to  Iowa. 

W«  «tah-  The  Courier  was  established  on  Aug. 

lished  in  February  of  1927  by  Walter  hand'  mes“s*^n  Si^tht 

Gemmons.  who  immediately  consolidated  J*  then  new  townsUe.  R«paw 

It  with  the  Mirror  In  July  ' ,  em  columns  in^e 

near  future.  At  present  the  paper  runs 
nected  with  the  Des  Motnes  (la.)  Reg-  columns,  being  printed  ohlate  type 

_  _ _  machinery.  Previous  to  coming  to  Cali- 

'  •■Ijif  . fomia,  Rospaw  was  with  the  Hutchinson 

;  (Kan.)  News  and  Gasette. 

I  /;  The  buyer  of  Rospaw’s  Yorba  Linda 

7  i  Star  was  Giarles  Vernon,  well  known 

^  *  Pacific  Coast  newspaper  man.  Previous 

acquiring  the  Star,  Vernon  was  editor 
***  and  general  manager  of  the  San  Diego 

'  '  j,-  Independent.  He  began  his  newspaper 

career  as  a  reporter-solicitor  on  the 
■  : i  Emporia  (Kan.)  Gacette.  He  was  a  re- 

WJEaB^B  porter  on  the  St.  Louis  Glob.'-Democrat, 

^^B  >  managing  editor  of  the  Salma  (Kan.) 

an*  «'W’iB^BB|  Journal,  owner  of  the  Manhattan  (Kan.) 

Mercury,  reporter  on  the  Los  Angeles 
Crailes  Veehon  James  s.  Faequhae  Express,  night  manager  of  the  Associ¬ 
ated  Press,  western  division  and  manag- 
ister  for  a  number  of  years,  bought  out  jug  editor  of  the  Santa  Barbara  Mom- 
Clemmons.  In  December  of  last  year,  Press 

Harold  McCormick,  chairiMn  of  the  yorba  Linda  Star  was  established 

teard  of  directors  of  the  International  ^  ^  ^  y  Douglass.  The 

Harvester  Company  purchased  a  half 

interest  from  Lambert.  T  ,  ,  r 

The  South  Coast  News  is  published  in  ,  Douglass,  who  established  the  U 
its  own  building,  a  structure  being  erected  „  ,  o  ,.^r  1”  ^  *. 

especially  for  the  publication.  Sumner  Yorba  Linda  Star,  sold  a  half  interest  in 
Crosby,  widely  known  writer,  is  editor-  La  Habra  puWication  on  July  1, 

in-chief,  and  Ernest  Wooster  is  manag-  1928,  to  A.  W.  McBride,  who  has  been 
ing  editor  'o  newspaper  work  for  the  past  20  years. 

Hal  Forest  has  been  editor  of  the  “oie  to  California  in  January  of 
Laguna  Beach  Life.  Previous  to  going  19^  Iowa  Falls,  la.,  where  he 

to  Laguna  Beach  he  was  city  editor  of  published  the  Sentinel. 
the  Long  Beach  Telegram,  now  the  McBride’s  first  newspaper  venture 
Long  Beach  Press-Telegram.  alone  was  the  Times  at  Paullina,  la.  He 

The  latest  paper  in  the  Orange  county  owned  the  Times  for  seven  years,  acquir- 
field  is  the  Santa  Ana  Times,  which  ing  the  Vidette  at  Panora  at  the  end  of 
made  its  initial  bow  on  Aug.  16.  M.  C.  that  time.  He  spent  six  years  there 
and  Dan  Mahoney,  formerly  publishers  and  then  purchased  the  Sentinel, 
of  the  Coos  Bay  (Ore.)  Times,  are  the  In  the  early  part  of  the  summer,  Raoul 
owners.  The  Times  is  a  daily  and  car-  Cyr,  formerly  of  San  Diego  county,  pur- 
rios  Associated  Press  news.  Santa  i\na  chased  the  San  Juan  Capistrano  Mis- 
now  has  two  dailies,  the  Register  being  sionite  from  F.  H.  Fowler,  publisher  of 
the  other.  that  paper  and  also  the  Tustin  News. 

The  Register,  which  was  purchased  by  The  third  newspaper  established  in 
T.  Frank  Burke,  of  Elyria,  O.,  in  Sep-  Orange  county  in  the  past  year  was  the 

tember  of  1927,  from  J.  P.  Baumgartner,  Harbor  Herald,  which  was  started  Dec. 

T.  E.  Stephenson  and  Harry  Duckett,  is  9,  1927,  at  Newport  Beach,  by  H.  L. 
the  largest  daily  paper  in  the  field.  Sherman. 

Since  acquiring  the  Register,  Burke  The  Harbor  Herald  was  taken  over 
has  established  a  Sunday  paper,  issued  June  8,  1928,  by  Charles  F.  Crawford,  a 
in  conjunction  with  the  Saturday  paper,  reporter  on  the  Santa  Ana  Register  for 

a  shopping  review,  a  weekly,  and  has  the  past  five  years.  Crawford  is  the 


Too  Bates 


Feark  Rosfam 


J.  Feark  Bueke 


The  Booth  Newspapers 
Avoid  Waste  Circulation 


The  Booth  Newspapers  cover  the  buy¬ 
ing  power  of  Michigan  (outside  of  the 
Detroit  Area)  with  a  minimum  of  waste  or 
duplication  of  circulation. 

Clearly  defined  marketing  areas  that  con¬ 
form  to  the  natural  jobbing  and  retcdl  influ¬ 
ence  of  the  different  cities  have  been  laid  out 
for  each  Booth  newspaper. 

The  circulation  of  each  Booth  Newspaper  is 
concentrated  within  these  sections  so  as  to 
offer  advertisers  complete  coverage  with¬ 
out  waste  or  duplication. 

1928  Edition  of 

.  The  Michigan 

lH^Hl  Contains  the  full  story  of  the 

Booth  Newspaper 

MBD  If  you  haven’t  re- 

ceived  a  copy 
Write  for  one  t^ay. 


Saginaw  Daily  News 
Kalamazoo  Gazette 


Moskegon  Chronide 
Ann  Arbor  Daily  News 


I.  A.  KLEIN,  Eattem  Rapraaantativa 
SO  East  42Bd  St.,  Naw  Yark 


J.  LUTZ,  Waatam  Rapraaantmttoa 
6  Nortk  MickicaB  Avs.,  CUcago 


[  he  Richmond  (Oirtenri  NewsLea^dc 

Is  THe  OHoice  OP  L,ocawl  Deader  s 

For  Rdidio  Sades  Promotion 
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MILLION  LINE 
ADVERTISING 
GAIN 

proves  this  fact: 


NOW  Things  Are 
Different  in 
St.  Louis  f 


On  the  opposite  page 

— is  a  dispassionate  outline  of  the  changed 
newspaper  situation  in  St.  Louis. 

It  is  set  in  twelve-point  type — the  casual 
reader  will  pass  it  by. 

But  national  advertising  space  buyers, 
serious  in  their  desire  to  obtain  for  their 
principals  the  greatest  possible  profits 
from  their  advertising  in  the  St.  Louis 
market,  will  carefully  read  and  assimilate 
it . 

.  .  .  and  many  will  revise  materially  their 
previous  opinions  concerning  the  proper 
apportionment  of  advertising  appropria¬ 
tions  among  St.  Louis  newspapers. 
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From  April  1,  this  year,  to  June  6th,  seven  large 
St.  Louis  merchants  did  not  use  any  advertising 
in  the  St.  Louis  Post-Dispatch,  daily  or  Sunday. 
During  that  period  of  nearly  ten  weeks  they,  of 
course,  increased  the  amount  of  space  in  the 
remaining  three  St.  Louis  newspapers.  The  St. 
Louis  Star  was  selected  to  assume  the 
responsibility  of  maintaining  the  advertisers’ 
volume  of  sales  and  received  80%  of  the  excess 
space  placed  in  the  three  daily  newspapers 
during  the  ten-week  period.  This  action  wos 
taken  without  any  contract  or  agreement  of  any 
sort  whatever  other  than  existing  advertising 
contracts  long  in  effect. 

Perhaps  the  best  indication  of  the  wisdom  of 
that  policy  is  contained  in  the  Federal  Reserve 
Bank  report  for  May,  which  showed  that  the 
department  store  sales  for  May  were  greater  by 
6.6%  than  during  the  same  month  in  1927.  That 
statement  was  supplemented  by  numerous 
voluntary  favorable  comments  from  advertisers 
relative  to  the  business  directly  traceable  to 
advertising  published  exclusively  in  The  Star. 


The  net  result  of  the  controversy  was  to  shed 
a  new  light  on  the  real  advertising  value  of  The 
Star.  Some  advertisers,  who  had  believed  in 


The  loss  of  the  daily  Post-Dispatch  has  grown 
from  1,014,000  at  the  end  of  June,  to  1,239,000 
on  August  24.  The  loss  of  the  daily  Globe- 
Democrat  between  the  same  dates  increased 
from  127,000  lines  to  195,000  lines. 


The  St.  Louis  Star’s  gain  of  more  than  a  million 
lines  is  represented  by  gains  in  every 
department  of  advertising  .  .  .  EXCEPT 
NATIONAL.  Its  gain  in  national  advertising 
during  July  and  thus  far  in  August,  while  all 
other  St.  Louis  daily  newspapers  lost,  indicates, 
however,  that  buyers  of  national  advertising 
space  in  increasing  numbers  are  taking  serious 
interest  in  the  changed  newspaper  situation. 


Certainly  any  man  charged  with  the 
responsibility  of  buying  space  profitably  in  St. 
Louis  newspapers  for  his  firm  or  for  a  client, 
who  gains  possession  of  the  true  facts,  must 
realize  that  their  interests  are  best  served  only 
when  The  St.  Louis  Star  receives  a  just  share  of 
the  appropriation — a  realization  that  will  be 
intensified  by  reason  of  the  fact  that  in  the  two 
years  that  The  Star’s  circulation  has  increased 
23,000  copies  daily,  its  national  advertising  rates 
have,  to  date,  remained  stationary. 


The  ST.  LOUIS  star  presents  this 
outline  of  the  present  St.  Louis  situation 
in  the  belief  that  buyers  of  advertising 
space  on  a  national  scale,  having  heard  various 
conflicting  accounts  of  what  has  taken  place  in 
the  past  several  months,  want  the  true  facts. 
They  shall  be  given  herein  without 
embellishment.  Round  numbers  will  be  used 
to  prevent  confusion. 


Other  advertisers,  not  identified  with  the  policy 
of  the  seven,  but  observant  of  the  results  they 
obtained,  increased  their  schedules  in  The  St. 
Louis  Star. 


the  theory  of  “concentrating”  in  the  paper 
largest  in  circulation,  have  since  revised  their 
opinion  and  adopted  the  more  profitable  policy 
of  market  coverage  by  a  more  equalized 
distribution  between  the  two  large  afternoon 
newspapers. 


Whereas  The  St.  Louis  Star  gained  421,000  lines 
as  a  result  of  excess  copy  received  from  the 
seven  large  merchants  during  the  ten  weeks 
period,  its  GAIN  TO  AUGUST  24  IS  MORE 
THAN  A  MILLION  LINES. 


THE  ST.  LOUIS  STAR.  ) 
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PAUL  BLOCK  RUNS 
SAFETY  DRIVE 

Entertains  5,000  Children  m*  Climax  of 
Safety  Campaign  Conducted  by 

Brooklyn  Standard  Union — Citi- 
sens  and  Corporations  Aid 

A  safety  campaign  inaugurated  by  the 
Brooklyn  Standard  Union  reached  its 
climax  this  week  when  Paul  Block,  owner 
of  the  daily,  was  host  to  about  5,000  chil¬ 
dren  on  the  Long  Meadow  in  Prospect 
Park,  Brooklyn,  Aug.  30.  The  Brooklyn 
Edison  Company  and  the  Brooklyn  Gty 
Railroad  Company  cfwperated  with  the 
paper  by  sending  their  bands  to  play  at 
the  outdoor  meeting.  Many  private  citi¬ 
zens  aided  in  getting  the  children  to  the 
park  by  lending  their  automobiles. 

The  Standard  Union’s  safety  campaign 
was  started  a  short  time  ago  by  Mr. 
Blfick  in  an  effort  to  reduce  the  number 
of  child  deaths  from  auto  accidents  on 
Brooklyn  streets.  As  part  of  the  cam¬ 
paign  a  motion  picture  showing  traffic 
dangers  was  made.  Victor  Pope  was  hired 
by  the  paper  to  direct  the  film,  and  it  is 
soon  to  be  shown  in  all  Brooklyn  the¬ 
atres  on  the  I.>oew  circuits. 

A  feature  of  the  safety  drive  was  a 
gold  painted  automobile  donated  by  the 
Willys-Knight  Company,  which  was 
driven  through  the  city  streets  labeled 
"Brooklyn  Stanflard  Union  Safety  Cam¬ 
paign  C^r.” 

The  car  was  ff)rmally  sent  off  on  its 
tour  of  Brooklyn  with  a  ceremony  on 
the  steps  of  the  Borough  Hall  at  which 
acting  Borough  President  Henry  Hester- 
berg  presided  and  proclaimed  a  Brooklyn 
safety  week.  Mayor  Walker  of  New 
York  attended  the  ceremony. 

Many  letters  from  mothers  have  been 
received  congratulating  the  Standard 
Union  on  its  campaign,  according  to 
Joseph  T.  Early,  associate  editor. 

N.  Y.  DAIUES  ATTACK 
CLAIM  ADJUSTERS 

Eveninc  Telegram  and  Brooklyn  Eagle 

Start  Editorial  Crusade*  Follow¬ 
ing  1.  R.  T.  Wreck — Diffi¬ 
cult  Story  to  Handle 

'  .  .  - 

Editorial  crusades  attacking  activities 
of  company  claim  adjusters  and  ambu¬ 
lance  chasers  were  started  by  the  New 
York  Evening  Telegram  and  the  Brook- 
Ivn  Daily  Eagle  following  the  disastrous 
Times  Square  subway  wreck  of  Aug.  24. 

In  front  page  editorials,  persistently 
played,  the  Telegram  suggested  that  the 
I.  R.  T.  and  President  Frank  T.  Hedley 
accept  the  offer  of  the  .American  Arbi¬ 
tration  .Association  as  arbiter  of  differ¬ 
ences  between  the  company  and  the  wreck 
victims.  It  also  urged  payment  of  the 
hospital  bills  by  the  comnany.  Both 
papers  gave  prominent  display  to  news 
stories  describing  efforts  of  company 
claim  adjusters  to  make  settlements  with 
victims,  telling  them  that  otherwise  the 
case  would  be  taken  to  the  courts,  settle¬ 
ment  would  be  long  and  drawn  out,  and 
the  company  might  go  into  bankruptcy. 

Happening  shortly  after  five,  the  acci¬ 
dent  story  was  difficult  for  evening 
pajK'rs  to  handle  with  extras.  Reporters 
were  not  allowed  in  the  subway  until 
victims  and  uninjured  passengers  had  left 
and  since  the  injured  were  taken  to  many 
different  hospitals  details  were  hard  to 
obtain.  Within  an  hour  of  the  wreck, 
however,  the  evening  papers  were  on  the 
street  with  from  300  to  500  words  under 
eight  column  banners.  Several  morning 
papers  advanced  the  time  of  their  first 
edition  in  order  to  supply  the  public  with 
early  wreck  news. 

DEVINE- WALLIS  APPOINTED 

The  Devine-Wallis  Corporation,  New 
York  and  Chicago  pu'alishers’  representa¬ 
tives,  were  this  week  appointed  national 
advertisir^  representatives  for  the  Ala¬ 
mosa  (Col.)  Courier,  Fort  Morgan 
(Col.)  Times,  Montrose  (Col.)  Daily 
Press,  Tellurid.'  (Col.)  Daily  Journal 
and  Hm'erhill  (Mass.)  Sunday  Sun. 
All  the  appointments  arc  effective  Sept.  1. 


TULSA  MANAGER  RESIGNS 


Crasrford  Wheeler  to  Become  Econo¬ 
mist  of  Seaboard  National  Bank 

Crawford  Wheeler,  business  manager 
of  the  Tulsa  (Okla.)  Tribune  has  re¬ 
signed,  effective  .Sept.  10,  to  become 
economist  with 
the  Seaboard  Na¬ 
tional  Bank  of 
New  York  City 
and  will  be  suc¬ 
ceeded  by  Arba  J. 

Irvin,  of  the  Chi- 
cago  firm  of 
Glass  and  Irvin. 

Mr.  Irvin  has 
had  wide  news¬ 
paper  experience 
as  nationsil  adver¬ 
tising  representa¬ 
tive  for  such 
newspapers  as  the 

Detroit  News.  A.  J.  l.v.x 

Philadelphia  Bul¬ 
letin,  Des  Moines  Register,  Buffalo 
Times,  Cleveland  Plain  Dealer,  Boston 
Post  and  Pitsburgh  Press.  With  many 
of  these  papers  he  has  acted  in  an  ad¬ 
visory  managerial  capacity. 

Mr.  Irvin  is  the  son  of  one  of 
Chicago’s  most  noted  newspaper  men,  for 
40  years  general  manager  of  the  old 
Chicago  Inter-Ocean. 

OKLAHOMA  EDITOR  SHOT 

J.  W.  Patton  in  Serious  Condition  in 
Shawnee  Hospital 

I.  W.  Patton,  59,  owner  of  the  Konowa 
((Jkla.)  Leader,  weekly  newspaper,  was 
shot  and  dangerously  wounded  Aug.  18 
by  Ed  Coleman,  secretary  of  the  Cole¬ 
man  Petroleum  Corporation  of  Okla¬ 
homa  City.  Coleman,  soon  after  the 
shooting,  was  arrested  and  taken  to  the 
county  jail  at  Wewoka  while  Patton  was 
rushed  to  a  Shawnee  hospital. 

ColeTnan  and  Patton  had  quarreled 
over  the  preparation  of  a  special  edition 
of  the  Leader  and  were  separated  several 
times  cn  the  verge  of  blows.  Sunday 
night.  Coleman  walked  info  the  news- 
j»per  office  with  a  bundle  of  papers  and 
a  revolver  in  his  arms.  Without  warn¬ 
ing  he  fired,  the  bullet  striking  Patton 
in  the  aMomcn  as  he  sat  at  his  desk. 

JOINS  FATHER’S  HRM 

Hubert  D.  White  has  joined  his  father, 
Frank  B.  White,  as  general  manager  of 
the  Frank  B.  White  Company,  agricul¬ 
tural  advertisers’  service.  The  company 
has  its  office  in  Chicago. 


WASHINGTON  EDITORS 
ASK  ADVERTISING  TAX 

Approve  Bill  Which  Would  Raise 

$120,000  Yearly — E.  L.  Wheeler 
of  Waitsburg  Times  Named 
President 

A  bill  levying  a  tax  of  one-tenth  of  a 
mill  on  real  and  pwsonal  property  in  the 
State  of  Washington  the  sum  to  be 
used  for  advertising  was  approv^  by  the 
W  ashingtun  State  Press  .Association  at 
its  42nd  annual  convention  in  Spokane, 
Aug.  24  and  25.  The  bill,  drawn  by  Fred 

L.  Wolf  of  the  Newport  Miner;  E.  L. 
Skeel,  the  association’s  attorney,  and  Fred 
Kennedy,  field  manager,  is  the  outcome 
of  the  three  year  “Awakening  of  Wash¬ 
ington"  campaign  conducted  by  the  asso¬ 
ciation. 

The  bill  will  be  presented  to  the  Wash¬ 
ington  legislature  next  winter.  It  would 
create  a  special  commission  to  be  com¬ 
posed  of  the  secretary  of  state  as  ex- 
officio  member  and  two  members  to  be 
appointed,  with  the  approval  of  the  state 
senate,  by  the  governor.  The  tax  would 
raise  $120,000  a  year.  This  money  would 
be  us^  for  advertising  the  resources  of 
the  state  for  the  purpose  of  bringing  more 
people  to  the  northwest. 

Circulation  contests  are  of  no  benefit 
for  country  papers  and  comic  sections 
likewise  are  deemed  unwise  for  the 
weeklies,  and  the  practice  of  uniform 
rates  for  local  and  national  advertising 
was  condemned  in  the  report  of  the  reso¬ 
lutions  committee. 

“Editorials  Not  Essential”  was  the 
topic  for  a  debate  with  Mr.  Wolf  taking 
the  affirmative.  Mr.  Wolf  declared  that 
the  editor  can  devote  his  time  to  better 
advantage  by  producing  interesting  news 
than  by  holing  himself  up  in  his  office 
writing  editorials.  He  believed  that 
many  people  did  not  read  editorials  and 
that  many  who  did  disagreed  with  them 
and  became  enemies  of  the  paper,  (ieorge 

M.  .Allen  of  the  Toppenish  Review  de¬ 
bated  the  negative  side.  He  said  that  a 
newspaper  without  editorials  lacked  pres¬ 
tige  and  balance  and  an  editor  who  did 
not  express  himself  through  editorials 
was  liable  to  do  so  in  his  news  columns, 
which  was  dangerous. 

Mr.  Allen,  also  declared  that  he  be¬ 
lieved  the  editorials  in  the  smaller  papers 
should  be  confined  as  much  as  possible  to 
local  topics. 

Sol  Lewis  of  Lynden,  retiring  presi¬ 
dent,  outlined  a  system  he  was  using 
which  had  obtained  him  617  subscribers 
outside  his  regular  trading  area  during 


m 


the  six  months  the  system  had  been  a 
use. 

His  plan  is  to  give  merchants  a  half 
rate,  allowing  them  the  rebate  of  a  com¬ 
mission  he  would  have  to  pay  a  solicitor. 
Frank  Evans,  of  the  Sedro  IVolley  Cow- 
ier,  said  he  had  increased  his  subset^ 
tion  list  by  about  1,000  by  a  similar 
method. 

Insurance  policies  as  a  circulation  get- 
ter  for  small  papers  were  frowned  upon 
by  the  editors. 

E.  L.  Wheeler  of  the  Waitsburg  Timet, 
came  to  the  defense  of  the  personal  item! 
He  declared  that  brief  notes  of  local  in¬ 
terest  are  so  valuaWe  to  the  rea<lers  of 
small  town  papers  that  many  turn  to  tk 
personal  page  before  reading  the  first 
page. 

Ben  F.  Glaser  of  the  Chicago  Tribune 
spoke  briefly  on  advertising  and  his  pa¬ 
per’s  advertising  service  for  weeklies. 

In  summing  up  the  year’s  work,  Mr 
Lew’is  told  of  the  association’s  progresi 
There  are  now  162  members  and  the  an¬ 
nual  budget  is  $7,000.  Demand  for 
Washington  newspapers  is  so  great  tbt 
an  average  of  four  inquiries  a  day  art 
received  by  Mr.  Kennedy’s  office  from 
prospective  purchasers,  but  very  few  pa 
pers  are  on  the  market,  he  said. 

Mr.  Lewis  was  succeeded  as  presidem 
by  Emerson  L.  Wheeler  of  the  Waits¬ 
burg  TinKS.  R(V  Rosenthal  of  the  Seattle 
University  District  Herald,  secretary,  and 
H.  E.  Van  Ommeren  of  the  Cashmere 
Record,  treasurer,  were  reelected. 

More  than  100  attended  the  conven¬ 
tion. 

Next  year’s  convention  will  be  held  in 
Seattle. 

HUMBOLDT  NEWS  SUSPENDS 

The  Humboldt  Netvs,  weekly  news 
paper  published  for  the  past  15  year- 
at  Eureka,  Cal.,  has  suspended  piiblica 
tion.  Its  history  since  1925  has  t)ee; 
featured  by  the  arrest  of  two  editors  or 
libel  charges.  Alfred  Lindsley  served  tw( 
years  for  contempt  of  court  growing  oir 
of  alleged  libel  against  a  “dry  si|uad 
official.  T.  P.  Magilligan,  his  successor 
was  arrested  for  alleg^  libel  against  ar 
Anti-Saloon  League  official,  but  aetkr 
was  dropped  by  the  grand  jury.  Lindsle 
is  now  handling  community  publici^ 
work  at  Eureka,  while  Magilligan  is 
managing  editor  of  the  San  Mateo  (Cal) 
Times. 

START  SPECIAL  AGENCY 

J.  K.  Evans  &  Associates  is  the  namr 
of  a  new  firm  of  publishers  representa¬ 
tives  formed  on  the  Pacific  C^ast.  Thr 
firm  has  offices  in  the  Western  Pacific 
Building,  Los  .Angeles. 
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Youngstown’s  children  are 
returning  to  school 

But  all  the  year  round  they  receive 
an  important  part  of  their 
education  from  THE  VINDI¬ 
CATOR — Youngstown’s  lead- 
>  ing  newspaper. 

Hindifalof 

First  in  Youngstown — Daily  and  Sunday 

Youngstown,  Ohio 

KELLY-SMITH  COMPANY,  R.rr.s.iitativ.s 
N.w  York  Chicato  Philadalpkia  Boston  Atlanta 


This  is  one  of  a  series  of  advertisements  appearing  in 
New  York,  Chicago  and  Philadelphia  newspapers 


Reproduction  oj  sculpture  on  facade  of 
New  Times-Union  Building  in  Rochester. 
Central figure  is  T ruth  Guarding  the  Eter¬ 
nal  Flame  of  Enlightenment.  Figures  on 
the  left  represent  Art  and  Industry  and  on 
the  right  Law  (or  Ethics f  and  Agricul¬ 


ture.  Kneeling  figures  at  extreme  left  and 
right,  respectively,  are  the  Heralds  of  the 
Day,  and  of  the  Night,  symbolizing  the 
activity  of  the  newspaper.  Executed  for 
The  Gannett  Newspapers  by  Edmond  R. 
Amateis,  brilliant  American  sculptor. 


Truth  Guards  the  Eternal  Flame 
of  Enlightenment 


The  heroic  group  sculptured  in  stone  upon  the 
facade  of  the  new  Home  Office  building  in 
Rochester,  symbolizes  the  purpose  and  ideals  by 
which  every  Gannett  Newspaper  is  guided  in  the 
service  of  its  readers. 

Truth  in  the  complete  and  unbiased  presentation 
of  the  news . . .  Truth  in  its  intelligent  interpretation 
.  .  .  Truth  in  the  championship  of  right  ...  in  the 
censure  cf  wrong  ...  in  the  prudent  development 
and  expression  of  public  opinion  .  .  .  Truth  is  the 
standard  borne  by  these  newspapers  into  hundreds 
of  thousands  of  homes. 


Each  Gannett  Newspaper  is  the  voice  of  the  com¬ 
munity  in  which  it  lives  .  .  .  the  expression  of  its 
culture,  of  its  industry,  of  its  government,  of  its 
people.  Each  has  been  an  intimate  factor  in  the 
daily  lives  of  its  readers  for  many  years.  Six  of  the 
newspapers  in  this  group  were  founded  a  century 
or  more  <tgo. 

Each  Gannett  Newspaper  is  a  family  newspaper 
. . .  clean,  wholesome,  informative  and  entenaining. 
Each  is  a  newspaper  that  you,  yourself,  would  read 
.  .  .  that  you  would  want  your  wife  and  children  to 
read ...  if  you  lived  in  one  of  these  fine  communities. 


The  Gannett  Newspapers 


ROCHESTER,  N.Y.,  TIMES-UNION  ^  »  »  ROCHESTER,  N.  Y.,  DEMOCRAT  &  CHRONICLE  »  ^  »  HARTFORD,  CONN.,  TIMES 
ELMIRA,  N,  Y.,  STAR-GAZETTE  »  »  »  ELMIRA,  N.  Y.,  ADVERTISER  '  ELMIRA,  N.  Y.,  SUNDAY  TELEGRAM 
UTICA,  N.  Y.,  OBSERVER-DISPATCH  »  »  '  NEWBURGH,  N.  Y.,  NEWS  »  '  /  BEACON,  N.  Y.,  NEWS 
ITHACA,  N.Y.,  JOURNAL-NEW'S  '  '  '  OGDENSBURG,  N.  Y.,  REPUBLICAN-JOURNAL 
OLEAN,  N.Y.,  HERALD  '  »  ^  PLAINFIELD,  N.  J.,  COURIER-NEWS 
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BELL  GETS  TWO  SERIALS 

Bajr*  RifkU  to  Secret  Serrice  Story 
jid  McEroy’*  “Show  GirlT 

Bell  Syndicate,  Inc,  has  purchased  the 
rights  to  “Secrets  of  Room  40  O.  B.,”  a 
story  of  the  British  Secret  Service  dur¬ 
ing  the  war.  The  story  is  centered 
around  the  room  where  German  messages 
were  decoded  by  the  British  Intelligence 
Bureau  and  was  written  by  the  Secretary 
of  Sir  Edmund  Hall,  head  of  the  Intelli¬ 
gence  Service.  Publication  of  the  story 
was  banned  in  England. 

The  rights  to  J.  P.  McEvoy’s  story  of 
theatrical  life,  “Show  Girl,”  have  also 
been  obtained  by  Bell.  In  addition  Mc- 
Evoy  will  write  a  series  of  10  articles 
on  Hollywood  for  the  syndicate.  They 
start  Sept.  1. 

GETS  NEW  SPORT  FEATURES 

Helen  Wills  to  Write  New  Series  and 

Ed  Smith  to  Do  Column  for  King 

Helen  Wills,  national  woman’s  tennis 
champion,  and  a  regular  King  Features 
staff  writer,  will  do  a  series  of  several 
articles  for  the  syndicate  on  various  an¬ 
gles  of  tennis.  Two  of  the  titles  in  the 
series  “Famous  Winning  Strokes,”  and 
“(ireat  Stars  of  the  Tennis  Courts.” 

F!d  Smith,  a  sports  writer  in  Chicago, 
will  write  a  daily  column  to  be  handled 
by  King.  The  column  will  contain  com- 
m  nt  on  all  branches  of  sport.  Smith 
was  formerly  a  professional  prize  fight 
referee. 

'  Distributes  Flowers 

For  the  third  consecutive  year  the 
Decatur  (Ill.)  Review  is  establishing  its 
mid-week  flower  service  for  hospitals. 
The  Review  nrovides  a  truck  for  the 
collection  of  nowers,  donated  by  house¬ 
wives  and  growers,  distributing  the  bou¬ 
quets  among  three  hospitals  and  a  sani¬ 
tarium  in  the  city.  It  is  estimated  that 
the  newspaper  service  provides  contact 
with  nearly  100  patients  in  these  four 
institutions  who  never  receive  flowers. 
Housewives  this  year  are  extending  their 
contributions  by  providing  vases  to  meet 
shortages  in  many  hospital  wards.  The 
truck  makes  its  collections  every  Wednes¬ 
day  during  the  late  summer  and  early 
fall  season. 

McClure  Steff  Members  TraveUing 

Helen  Jacobs,  runner-up  in  the  na¬ 
tional  women’s  tennis  tournament,  and 
writer  for  McOure  Newspaper  Syndi¬ 
cate.  relumed  this  week  to  her  home  in 
California,  prior  to  resinning  her  studies 
at  Stanford  University.  Irwin  Barbour, 
general  manager  of  the  syndicate  is  on 
vacation  in  California,  and  Glen  Mahar, 
Pacific  Coast  representative,  is  in  Maine 
with  his  family.  Fanny  Marshall,  asso¬ 
ciate  editor,  is  touring  the  New  England 
states. 

Form  New  Photo  Service 

A  new  photograph  service,  the  Knight- 
Morris  Photo  Syndicate,  began  activity 
this  week  with  offices  and  studios  at  614 
Central  Avenue,  East  Orange,  N.  J. 
The  service  is  headed  by  Frank  Jay 
Morris,  general  New  Jersey  correspond¬ 
ent  for  a  number  of  New  York  publi¬ 
cations,  and  Harold  L.  Knight,  a  news 
photographer. 

To  Uao  Dougbboy  Sketches 

When  “High  Li|hts  of  History,”  a 
daily  strip  by  J.  (^rroll  Mansfield  de¬ 
picting  the  history  of  the  United  States, 
takes  up  the  period  of  the  World  War, 
sketches  made  by  Mr.  Mansfield  while  a 
doughboy  in  France  will  be  used  to  illus¬ 
trate  the  strip.  McQure  Syndicate  han¬ 
dles  the  feature. 

Maher  on  Vacation 

Glen  Mahar,  Pacific  Coast  representa¬ 
tive  of  the  McClure  Newspaper  Syndi¬ 
cate,  is  in  Maine  with  Mrs.  Mahr  and 
their  children,  vacationing.  John  Cassel 
McOure,  cartoonist,  is  back  at  his  home 
in  Silvermine,  Cx>nn.,  after  a  month  on 
Cape  (jod. 


ADDITIONS  TO  FIFTH  ANNUAL  DIRECTORY 
OF  SYNDICATE  FEATURES 


DISTRIBUTES  MELONS 


Name 

Anta'.maa  . 

Current  Motorins . 

Fun  Shop  (d) . 


Name 

Park  Row  Mewa  Barrice. 
Federated  Freaa . 


Name 

Herbert  Photoa,  lac,. 


GENERAL  FEATURES 

Author  Srndicate 

.Frederick  O.  Ruaiell . RuaaplI  Serrice. 

.Frederick  C.  RuxaeU . Riiaaell  Service. 

.Maxaou  Fozball  Jndell . Tbe  Fun  Shop  Corporation. 

NEWS  SERVICE 

Addreaa  Hanaser 

.349  Broadway,  New  Tork ..  Theodore  Kaufman. 

.166  W.  Waablnston  St., 

Cblcaco;  799  Broadway, 

New  York;  1410  H.  St., 

N.  W.,  Waahlnrton, 

D.  C.  Carl  Haeaaler. 

NEWS  SERVICES 

Addreaa  Manater  Type  of  S< 

.480  I.exlnston  Are.,  New  Edward  J.  Rotosrarure 


! 


Type  of  Service 
Rotogravure  plcturea 
and  Patent  Printing 
Plate  Service. 


SYNDICATES 


Name  Addreae  Editor  Manacer 

The  Fun  Shop  Corporation . Tlniea  Bldg..  New  York . Haxaon  Foxball  Jndell 

Rnaaell  Bervioa . Hartford,  Coon . Frederick  C.  Rnaaell 


ChangM  on  King  Steff 

Chris  J,  Wall  of  the  King  Features 
Syndicate  left  that  organization  this  week 
to  join  the  publicity  staff  of  Goy.  Alfred 
E.  Smith,  Democratic  presidential  candi¬ 
date.  C.  V.  Stetson  of  the  King  promo¬ 
tion  staff  was  transferred  this  week  to 
the  sales  staff. 

Elaie  Robinson  Visits  New  York 

Elsie  Robinson  of  San  Francisco,  who 
conducts  a  daily  column,  titled  “Listen 
World,”  for  King  Features  Syndicate, 
arrived  in  New  York  this  week.  She 
spoke  over  the  radio  Thursday  night  <m 
the  regular  New  York  Journal  radio 
hour. 

Sponsors  Floral  Parade 

The  Memphis  Press-Scimitar  recently 
sponsored  the  annual  playground  floral 
parade,  gave  loving  cups  to  winners  of 
the  10  most  beautiful  floats  and  took 
movies  of  the  parade. 

FLORIDA  aRCULATORS 
TO  MEET  IN  TAMPA 

Two-Day  Convention  Will  Discuss 

Problems  of  Distribution — Meeting 

First  Under  New  Plan  of  Setting 
"Big”  Program  for  Fall 

The  Florida  Circulators’  Association 
will  meet  in  Tampa,  Sept.  5  and  6  at  the 
first  convention  under  the  new  plan, 
adopted  at  the  semi-annual  meeting  in 
March,  of  holding  strictly  business  ses¬ 
sions  at  small  cities  in  the  spring  and 
“big”  meetings  at  larger  cities  in  the  fall. 
The  business  meetings  are  to  be  one-day 
affairs. 

There  will  be  no  formal  addresses  at 
the  Tampa  meeting  all  discussions  being 
carried  on  under  the  round-table  plan,  ac- 
cordidg  to  John  A.  Watkins,  circulation 
manager  of  the  Daytona  Beach  News- 
Journal,  secretary-treasurer  of  the  Asso¬ 
ciation. 

Topics  scheduled  thus  far  are : 

New  Slants  on  Carrier  Campaigns ;  The 
Acceptance  of  Part  Payment  ^  Mail 
Subscriptions — Is  It  Good  or  Bad?;  Best 
Methods  of  House  to  House  Canvass; 
What  Is  Good  and  New  In  Circulation 
Promotion  ? ;  The  Circulation  Manager 
and  His  Department  From  the  Viewpoint 
of  the  Business  Manager,  to  be  discussed 
by  J.  S.  Mims,  general  manager  of  the 
Tampa  Morning  Tribune. 

An  extended  program  of  entertainment 
has  been  promised  by  the  committee  co¬ 
operating  with  the  convention  city. 

Plans  Carrier  Paper 

A  miniature  newspaper  is  to  be  pub¬ 
lished  for  carrier  boys  by  the  circulation 
department  of  the  Albany  (N.  Y.) 
Times-Union.  It  svill  be  edited  by  Henry 
Oschay,  circulation  manager,  assisted  by 
Harry  Malone,  home  delivery  manager, 
and  J.  S.  Jacobson,  suburban  and 
country  sales  manager. 


Daily  Host  to  Csuriers 

The  Brooklyn  Daily  Times  held  its  fifth 
annual  field  day  and  outing  for  Times  car¬ 
riers  at  the  Brooklyn  Athletic  Field  on 
Thursday,  Aug.  23.  More  than  1,500 
boys  turned  out  and  nearly  600  partici¬ 
pated  in  the  various  athletic  contests. 
Gold,  silver  and  bronze  medals  were 
awarded  to  the  leaders  in  each  event  as 
well  as  footballs,  watches  and  baseballs. 

Named  Circulation  Chief 

W.  G.  Andrews,  of  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press,  recently  became 
circulation  manager  of  those  papers,  suc¬ 
ceeding  J.  A.  Mathews.  Mr.  Andrews 
has  been  with  the  Dispatch  and  Pioneer 
Press  since  June,  1924,  and  has  served 
both  as  city  and  country  circulation  man¬ 
ager  He  was  also  connected  with  the 
business  department  for  a  short  time. 
Mr.  Andrews  was  at  one  time  on  the  staff 
of  the  New  York  Sun. 


Hired  Hand  of  Amon  Carter  Siaik 

Texas  Jumbos  to  Publisher’s  Friends 

As  in  past  years,  the  Hired  Hand  of 
Amon  G.  Carter,  publisher  of  the  Fort 
Worth  (Tex.)  Star-Telegram  and 
Record-Telegram  is  distributing  Texas 
Jumbo  watermelons  from  Mr.  Carter’s 
Shady  Oak  Farm  to  a  number  of  Mr. 
Carter’s  friends.  One  has  been  receive 
^  James  Wright  Brown,  publisher  of 
Editor  &  Publisher. 

Mr.  Carter  states  that  among  recent 
guests  at  Shady  Oak  Farm  were  Otto 
Kahn,  who  planted  the  melons,  and 
Mayor  James  J.  Walker,  who  said  that 
he  was  so  firmly  in  favor  of  farm  relief 
that  he  was  willing  to  relieve  Mr.  Carter 
of  his  farm.  The  Major  is  said  to  have 
made  heavy  inroads  upon  the  black 'bass 
of  the  nei^borhood. 

The  “Hired  Hand”  is  Hartdd  Hough, 
circulation  manager  of  Mr.  Carter’s  pa- 
pers. 

i  - 

MADE  ADVER-nSING  HEAD 

Widow  of  Prominent  ClMsified  Maim. 
ger  Now  With  St.  Paul  Store 

Mrs.  Genevieve  J.  Boughner,  widow 
of  the  late  L.  J.  Boughner,  has  been 
appointed  advertising  manager  of  Schune- 
mans  and  Mannheimers,  St.  Paul  de¬ 
partment  store,  to  succeed  Willard  H. 
Can^bell  who  recently  resigned  to  join 
J.  L.  Hudson  Company  of  Detroit,  with 
the  advertising  staff.  L.  J.  Boughner 
was  formerly  classified  manager  for  the 
Milwaukee  Journal  and  at  the  time  of 
his  death  in  1922  was  president  of  the 
national  association  of  classified  adver¬ 
tising  managers. 

Mrs.  Boughner  has  been  writing  style 
copy  for  the  store.  She  was  formerly  an 
instructor  in  journalism  in  the  University 
of  Minnesota  and  the  University  of  Wis¬ 
consin  and  was  at  one  time  moving  pic¬ 
ture  editor  of  the  St.  Paul  Dispatch  and 
Pioneer  Press. 


For  Every  Day 
Perfiormaiice 


Oac  ‘Policy 

for  your  protection 
Urtifocmify^ 

tklckness  cuxd  size 

Orve  Quali^ 

only  tK«  best  we 
con  make 

One  Price 
15c 

on  starulin^  order 


TN  over  four  hundred  newspaper 
^  plants  throughout  the  country. 
Certified  Dry  Mats  are  helping  pub¬ 
lishers  to  produce  well  printed 
papers  day  after  day. 

A  dry  mat  must  have  inherent 
quality  if  it  is  to  be  on  the  job  day 
in  and  day  out  That  Certified 
Quality  can  be  depended  upon  is 
best  proven  by  its  record  of  daily 
performances  during  the  past  five 
years. 

We  prefer  to  let  Certified  Quality 
speak  for  itself,  and  that  is  why  we 
respectfully  suggest  that  you  COM¬ 
PARE  them  in  your  own  plant 
under  your  own  working  conditions. 
To  compare  is  to  know. 


CERTIFIED  DRY  If  AT  CORPORATION 


^^4•  MadlsMi  Atmm,  Maw  TmIl,  N.  T. 
P*r  wst  asM  prtattag  with  1»T  MATIasUlty 
■ss  Csrtinsds— Msds  la  P.  B.  A. 


/ 


PLAIN 


COLLODION 

FOR  NEGATIVE  MAKING 

Photo-lithographers  using 
wet  plates  and  photo¬ 
engravers  would  do  well 
to  try  this  Collodion  and 
note  the  better  results 
IPa  obtainable  with  its  use. 


SAlLOfI 


LMWAYt  KEEP  bottle 

_ 

_  CBr-QNj  ^ . 

COLLODION 

i;  NBOATIVK  MAKIN*- 

tll«  tattl.  <1 M  «inrr  .)►»  ilK 

•nr  gMpYW'  *«*•*••• 

;  CHEMCO.  Inr 

tM  WMT  ftTRL  c  T 
NKWTOaKf  ITY 

r  .  UlofimiUES-CNXJlMiVI  . 

-  BMIMAPR*  Mftw  V«1«K _ ^ 


^  *’1 1 
m-it- 


We  are  prepared  to  make  shipments  to 

0 

all  parts  of  the  United  States  by  express. 

CHEMCO  INC. 

205  West  39th  St.  New  York  City 


J^aboratories: 

Glen  Cove,  Long  Island 
91  New  York 


Jl 

1 

I 
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DUPLEX  SUPER-DUT 


Leads  the  press  world  today  in  heavy  duty  net  production  capadt 
to  material  and  workmanship,  the  DUPLEX  SUPER-DUTY  PRES! 
PRODUCT  IS  THE  REAL  TEST. 


Go  belmd  the  salesman  talk,  study  DUPLEX  history  and  the  rap  gri 
factory,  plant  equipment,  engineering,  etc.  Thus  you  see  the  ex  rt 
built  into  DUPLEX.  This  sort  of  careful  investigation  has  put  hundn  $0 
trained  experts,  among  them  Mr.  James  T.  Peto  (Paterson  Press-Gua  Eai 
of  the  New  York  World,  and  others  too  numerous  to  mention. 

Why  does  a  visit  to  Battle  Creek  and  the  plant  work  so  convincing  ?  E 

The  great  essential  of  mechanical  advance  is  INVENTION.  Ever^paj 
DUPLEX;  a  leadership  which  has  won  the  sincere  compliment  of  immi 
device  never  before  known  for  the  small  paper;  the  DUPLEX  TUBUnR 
UNIT  TYPEl,  a  DUPLEX  invention  which  has  forced  the  skyscraper  I  ol 
trailing.  I 

PRACTICAL  EXPERIENCED  PRESS  DESIGNERS  and  TECHIf^ 
refining,  developing  and  improving.  MANY  SUPPLEMENTARY  DEH  M 
tionless  operation  at  top  speeds  of  running  (36,000,  40,000  yes,  high  r); 
carrying  and  cutting  at  speed  of  any  product. 

We  cordially  and  urgently  invite  publishers  to  visit  us  at  Battle  Cri  ak. 
various  plants — see  them;  but  visit  the  Battle  Creek  works — see  the  l  ie 
how  they  are  built,  designed.  Your  pri»s  investment  will  be  many  tha  lai 
other  experienced  users  say:  ^^the  best-built  presses  I  have  ever  seen”;  Sv 
the  fastest  producer  in  all  our  plant.”  ^^Have  never  seen  engineering  pin 


<<OUR  CU  STOMERS  W 


DUPLEX 


PRINTING 

BATTLE  CREEK 


lastern  Office:  Times  Building,  New  York 


Central  District :  77  W.  Waihit 
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PRESS,  UNIT  TYPE 


acii  Outstanding  in  inventive  design,  in  engineering  standards  both  as 
ES!  S  are  without  peer  in  net  efficient  running  pr^uct.  AND  NET 

rap  growth  of  DUPLEX  business.  Elxamine  yoiyself  the  DUPLEX 
!  ex  rt  experienced  designing,  enduring  quality  and  lifelong  efficiency 
idn  taf  DUPLEX  units  in  daily  use.  It  has  convinced  most  careful  and 
jua  Han)  of  the  A.  N.  P.A.  me^anical  committee,  Mr.  G.  S.  Williamson 

ingl  ?  Because  there  a  publisher  sees  for  himself. 

eiy  najor  invention  in  newspaper  presses  in  the  last  generation  has  been 
mit  [ions.  Think  in  review,  the  DUPLEX  FLATB^  WEIB  PREISS,  a 
BU  U(,  so  novel,  unbelievable  at  first — but  now !  and  more  lately  the 
»erf  old  out  of  manufacture  and  brought  every  other  manufacturer 

AL  EINGINEERS  in  foundry  and  shop  practice  are  continually 
DEflyi  INVENTIONS  carry  on  DUPLEIX  leadership.  Perfect,  vibra- 
lifinr);  a  folder  to  match — patented  double-duty  devices  enabling  the 


Cnek. 


Hundreds  of  DUPLEIX  SUPEIR-DUTY  units  can  be  seen  in 
latest  units  on  the  floor,  under  construction,  ready  for  shipment,  see 
ds  of  dollars.  Is  it  not  worth  while  to  see  and  compare  when 
jVe  beat  everybody  else  on  the  newsstands”;  "The  Duplex  is  by  far 
principles  so  thoroughly  and  practically  applied.” 


he 

tho^i 


WRITE  OUR  ADS^^ 


}  PRESS  COMPANY 

EK,  MICHIGAN 

X^aslsngton  Street,  Chicago,  III. 


Western  Office:  De  Young  Building,  San  Francisco 
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SEEKING  FUNDS 

HERE  is  about  to  be  launched  upon  the  patient 
public  and  press  a  nation-wide  campaign  to 
raise  funds  for  the  “control  of  cancer.”  The 
committee  in  charge  of  the  venture  numbers  persons 
of  good  repute  and  the  society  that  is  fostering  the 
campaign  is  incorporated  and  officered  by  ethical 
physicians.  During  November  there  will  be  a  “Cancer 
Education  Week”  and  before  the  Winter  holidays 
there  will  be  a  public  sale  of  Christmas  labels,  com¬ 
peting  with  the  familiar  labels  issued  in  behalf  of 
the  tuberculosis  crusade. 

The  first  and  presumably  leading  business  of  the 
cancer  control  society  is  to  ask  the  “co-operation” 
of  the  press.  Will  publishers  kindly  print  advertise¬ 
ments  of  the  Christmas  label  sale  gratuitously? 
Will  editors  kindly  publish  the  stories  that  the 
press  committee  is  writing  and  broadcasting  through 
the  mails?  Electrotypes  of  the  label  will  be  supidied 
cai  request,  any  size. 

All  of  which  raises  in  our  mind  the  curious 
question;  Is  it  necessary  in  this  state  of  society  to 
raise  funds  for  this  purpcjse  by  these  means?  Would 
the  plan  of  the  society  to  contrcd  cancer  meet  the 
approval  of  the  American  Medical  Association  or  the 
f^eral  or  state  medical  authorities?  Must  it  be 
another  label  sale?  Must  it  be  another  raid  on 
newspaper  space?  .And  after  the  fund  is  raised, 
thousands  of  dollars  of  space  donated,  hundreds  of 
thousands  of  dollars  accumulated  in  pennies  and 
nickels  of  the  people,  what  will  the  society  do  with 
the  money  to  control  cancer?  How  and  to  whom 
will  an  accounting  be  made?  How  many  people  will 
he  profitably  employed  in  the  campaign?  Will  the 
car-cards,  posters,  magazine  advertisements,  electro¬ 
types,  advertisement  writing  and  all  other  supfdies  be 
'donated  as  freely  as  the  society  asks  that  newspaper 
space  be  given?  Has  the  society  exhausted  its  efforts 
to  raise  a  fund  by  means  other  than  the  label  device 
or  is  this  just  another  money  raising  plan  along  the 
line  of  least  resistance? 

The  average  editor  will  hesitate  before  refusing  this 
.charity  because  of  its  humanitarian  appeal,  but  if  he 
must  carry  the  burden  of  public  responsibility  and  of 
expense,  since  newspaper  space  is  valuable,  he  should 
have  more  to  go  on  than  a  letter-head  bearing  the 
names  of  a  number  of  more  or  less  well  known  men 
and  women. 

All  newspaper  rules  are  made  to  be  broken 

in  the  light  of  higher  experience. 

UNUSUALLY  HOT  AUGUST 

CARTOON  by  Will  V.  Johnstone  in  New 
York  IVorld,  giving  his  idea  of  an  apiM'o- 
priate  prize  poster  to  boost  Chicago’s  World 
Fair  in  1933,  depicted  a  gunman,  leaning  over  the 
dome  of  an  exhibition  hall,  with  a  pistol  in  hand 
the  smoke  from  which  formed  the  legend  “Chicago 
Welcomes  You.”  Chicago  Daily  News  indignantly 
wired  the  editor  of  the  World  asking  if  this  cartoon 
expressed  the  sentiment  of  the  people  of  New 
York.  The  World  telegraphed  that  it  had  made  no 
canvass  of  the  sentiment  of  the  people  of  New 
York  and  was  unable  to  report  on  it  The  cartoon 
represented  the  artist’s  view,  the  World’s  telegram 
said,  and  ended  by  requesting  1,000  words  on  the 
public  excitement  arous^  in  Chicago  by  publication 
of  the  cartoon. 

Chicago  Daily  News  then  wired  the  World  1,000 
words  from  the  story  the  News  had  {U'inted  on  the 
cartoon  incident,  wherein  outraged  Chicago  business 
men  expressed  their  views  of  New  York.  In  general 
the  story  held  that  Chicago  and  New  York  stood  on 
even  ground  as  regards  crime.  The  World  printed 
the  1,000  words  story  as  news. 

Each  party  to  the  controversy  responded  properly, 
according  to  his  assigned  function,  all  were  wrong 
and  each  was  right,  the  unpleasant  episode  was 
thoroughly  enjoyed  by  all,  and  some  excellent  copy 
was  created  for  the  columns  of  both  newspapers. 
The  incident  also  serves  to  fill  this  space. 

Otherwise  it  has  been  a  hot  and  uninteresting 
August. 

The  American  people  buy  what  they  know 

.about  whether  they  need  it  or  not. 


COMMENCING  TO  SEE 

WHY  a  retail  clothier,  whose  identity  is  not 
revealed,  opposes  the  establishment  of  a 
“shopping  news”  in  his  city,  is  interestingly 
told  in  an  interview  in  the  Nation^  Retail  Clothier, 
for  the  issue  of  Aug.  16.  The  dealer’s  views  may 
be  summarized  as  follows: 

(1)  A  “shopping  newt”  in  s  city  creates  bad 
feeling  between  retailers  and  the  locU  newspapers. 

(2)  It  is  important  for  the  retailers  of  a  town 
to  be  on  friendly  terms  with  the  newspapers  because 
“the  newspapers  can  just  about  make  or  break  any 
merchant  if  they  set  their  attention  to  it.”  They  can 
help  the  dealers  to  put  across  co-operative  events, 
or  they  can  kill  such  events. 

(3)  A  shopping  news  inevitably  weakens  the  local 
newspapers  throu^  diversion  of  advertising  revenue, 
which  is  bad  business  for  the  town  and  its  commerce. 

"I  would  not  want  to  do  business  in  a  town  where 
there  was  no  newspaper;  I  am  proud  of  my  good 
home-town  newspaper  and  feel  it  is  my  duty  to  help 
make  it  successinl." 

(4)  In  most  cities  the  merchants  have  no  real 
control  over  the  shopping  news.  They  may  think 
they  have,  but  the  publications  are  controlled  by  the 
individuals  or  concerns  who  are  interested  in  m^ng 
profit  from  the  shopping  news.  These  publications 
finally  boil  doam  to  just  another  medium  of  adver¬ 
tising  and  drain  the  profits  of  the  merchants.  It  is 
absurd  for  merchants  to  advocate  a  shopping  news 
when  their  policy  is  to  keep  down  the  number  of 
local  papers. 

(5)  An  investigation  revealed  that  82  per  cent  of 
the  merchants  who  are  supporting  shopping  news  ven¬ 
tures  are  spending  more  money  for  advertising  now 
than  before  the  establishment  of  the  shopping  news. 

f6>  One  of  the  strongest  objections  to  a  shopping 
news  is  that  it  trains  the  merchant  to  cut  prices  and 
“just  about  give  away  his  goods."  The  shopping 
news  gets  the  business  for  the  merchant  because  the 
retailer  advertises  low-priced  specials  for  certain  days. 
There  is  no  profit  in  putting  out  specials  and  any 
advertising  medium  can  sell  goods  on  a  give-away 
basis.  The  good  medium  brings  people  to  the  store 
to  bur  goods  at  legitimate  profit.  The  shopping  news 
appeals  to  bargain  hunters. 

(7)  Well  patronited  newspapers  are  good  news¬ 
papers;  starv^  nesrspapers  are  no  credit  or  help  to 
any  city. 

(8)  The  shopping  news  will  eventually  pass  out 
like  any  other  freak  advertising  scheme  and  the 
merchants  will  have  to  start  all  over  again  to  build 
up  with  the  newspapers. 

(9)  Discussion  with  various  merchants  in  cities  i 
maintaining  shopping  news  ventures  convinces  that  this 
form  of  advertising  has  yielded  no  “tremendous 
amount  of  additional  business”  and  the  same  results 
might  have  been  gained  from  local  newspapers. 
Merchants  who  are  actuated  by  jealousy  of  news¬ 
paper  success  and  feel  that  such  success  is  due  to 
them,  forget  that  newspapers  have  other  resources 
than  local  retail  advertising — national  advertising  and 
subscriptions.  All  the  profit  that  a  shopping  news 
makes  it  sure  to  come  out  of  the  local  retailer. 

Coincident  with  this  plain  talk  by  a  merchant  who 
has  studied  the  question,  and  is  not  actuated  by  hos¬ 
tility  to  any  newspaper  on  pcditical,  economic  or  so¬ 
cial  grounds,  comes  a  bulletin  by  the  Ohio  Coimcil 
of  Retail  Merchants  to  its  members  listing  the 
dangers  and  pitfalls  of  the  shopiMng  news  idea  It 
warns  merchants’  groups  that  many  factors  should 
be  considered  before  a  shopping  news  is  established. 

Above  all,  if  such  a  paper  is  started  it  should  be 
merchant-owned  and  merchant-controlled  and  only 
in  case  the  local  newspaper  is  not  efficient  in  cover¬ 
ing  its  natural  circulation  territory.  It  must  be  re¬ 
membered  that  to  be  efficient,  newspapers  must  be 
fairly  supported  by  advertisers.  The  chief  point  in 
the  bulletin  is  that  anything  which  contributes  harm 
to  the  local  newspaper  is  a  detriment  to  the  city  and 
public  welfare.  As  Editob  &  Publisher  has  often 
said :  "The  throbbing  heart  of  any  American  community 
is  its  daily  newspaper,  and  he  who  draws  the  knife 
against  it,  to  limit  its  rightful  independence  or  cripple 
its  public  service,  thrusts  at  the  civic  institution  upon 
whom  all  depend,  as  children  depend  upon  their 
parents. 

Labor  Day  is  the  scratchline  for  the  big  last 
lap  in  the  annual  business  race.  The  Fall  ad¬ 
vertising  prospect  is  excellent. 


SAFEGUARDING  THE  PUBLIC 

N  California  the  Corporation  Commissioner  of  the 
state  has  issued  an  order  that  applications  for 
authority  to  promote  newspapers  through  public 
sale  of  stock  shall,  in  future,  not  be  granted  until  ques¬ 
tions  concerning  the  probable  success  of  the  venture 
have  been  decided.  To  this  end  the  commissioner 
asks  that  the  advice  and  opinions  of  the  California 
State  Press  .Association  and  the  Allied  Sacramento 
A'alley  Newspapers  be  obtained  in  all  instances. 

We  believe  this  is  good  public  policy.  It  will  stand 
as  a  bar  against  adventurers  seeking  to  exploit  the 
investing  public.  California  evidently  has  not  for¬ 
gotten  young  Vanderbilt  who  sent  into  the  field  a 
crew  of  high-powered  stock  salesmen  to  take  the  earn¬ 
ings  of  common  people  in  exchange  for  securities  in 
a  tabloid  venture  which  was  highly  speculative  and 
was  mainly  attractive  because  of  the  glittering  name 
of  the  promoter.  This  was  but  one  of  many  instances 
of  newspaper  “shoestringing”  in  that  and  other 
states. 

It  is  a  proper  safeguard  to  elicit  the  expert  opinion 
of  the  organized  press  before  granting  to  a  newspaper 
corporation  the  right  to  offer  stock  to  the  public. 

If  the  venture  is  reasonably  safe  the  promoters  may 
prove  their  right.  If  it  is  unsafe  the  investing  public 
and  the  established  newspapers  and  their  patrons  will 
be  protected.  To  assume  that  the  organized  press 
would  use  the  new  order  to  protect  the  field  for  an 
established  newspaper,  against  all  comers,  presupposes 
that  the  California  Corporation  Commissioner  would 
permit  such  injustice,  or  that  the  newspaper  organi¬ 
zations  he  has  named  would  be  so  short-sighted  and 
unfair  as  to  abuse  an  order  which  evidently  is  based 
on  public  policy. 

Did  you  ever  tear  yow  hair  out  to  land  a 
big  story  on  page  one  and,  on  the  street  car 
going  home,  see  people  glance  at  the  headline 
and  turn  to  a  short  item  that  you  didn’t  know 
was  in  the  paper? 

OBNOXIOUS  PICTURES 

BITTER  arraignment  of  newspaper  photog¬ 
raphers  for  invasion  of  the  private  rights  of 
citizens  was  recently  offered  by  Louis  Graves, 
in  his  Chapel  Hill  (N.  C.)  Weekly,  and  the  charge 
met  a  reply  in  the  Raleigh  Times,  whose  editor  con¬ 
tended  that,  however  objectionable  the  practice,  the 
demand  for  pictorial  vulgarity  is  from  the  public,  and 
editors  merely  cater,  often  unwillingly,  to  the  low 
tastes  of  the  people.  The  Times  admits  there  are 
pictures  in  print  which  “make  the  gorge  rise,”  but 
does  not  blame  the  editor  or  photographer.  Both 
the  reader  and  the  subject  of  the  offensive  picture 
dearly  relish  the  stuff  and — that’s  that ! 

There  is  no  excuse  for  any  press  practice  which 
violates  the  old  and  accepted  code  protecting  private 
rights.  The  pictorial  excesses  of  which  Mr.  Graves 
complains  must  inevitably  be  paid  for  in  precious 
coin.  We  do  not  deny  that  a  demand  for  unwhole¬ 
some  pictures  comes  from  the  public,  but  in  this 
country  there  is  an  element  of  decency  which  can 
always  be  depended  on  to  assert  itself  and  punish 
flagrant  wrong.  When  press  invasion  of  private 
rights  becomes  sufficiently  obnoxious,  the  movement,  i 
already  threatening,  to  put  the  newspaper  under 
state  control  will  succeed.  The  rank  and  file  of 
decently  edited  newspapers  will  then  suffer  for  the 
misdeeds  of  the  offending  few. 

We  do  not  think  it  an  answer  that  the  public 
demands  impudent  indignity  in  pictures.  The  editor 
who  is  merely  pulled  along  by  the  nose  in  catering 
to  public  taste,  however  depraved,  is  no  editor. 
Disregard  of  the  simjde  rules  of  decency  has  often 
been  tried  by  greedy  individuals,  sometimes  with 
temporary  gains,  but  there  is  no  record  in  America  j 
of  a  true  and  lasting  newspaper  success  which  has 
not  been  founded  on  some  principle  leading  to  the 
higher  morality  and  welfare  of  the  reading  public. 

The  phrase  "That’s  paper  talk”  is  Mr.  Bab¬ 
bitt's  favorite  defense  against  truth  uthich  he  is 
utmnlling  to  accept,  just  as  the  exposed  political 
grafter  yells  "That's  politics.” 


PURELY  PERSCWAL 


rOL.  R.  R.  McCORMICK  of  the  Chi- 
•*  cago  Tribune  plans  to  leave  on  Sept. 

for  Meadowbrook,  Long  Island,  where 
v-e  expects  to  take  in  the  international 
;olo  matches. 

George  Morris,  vice-president  of  Com¬ 
mercial  Appeal,  Inc.,  and  editor  of  the 
Memphis  Commercial  and  Evening  Ap~ 
peal,  is  on  a  month’s  vacation. 

Philip  L.  Jackson,  publisher  of  the 
Portland  'Oregon  Journal,  has  accepted 
an  appointment  as  director  of  finances  for 
the  ^mocratic  national  campaign  in 
Oregon. 

Pierre  Mas,  editor  of  the  Petite 
Marocain  of  Casa  Blanca,  Morocco,  and 
a  pioneer  of  Euro^an  journalism  in  that 
country,  was  a  visitor  in  Chicago  this 
i  week.  The  French  editor  is  studying 
.American  newspaper  methods. 

Jerome  D.  Barnum,  publisher  of  the 
Syracuse  (N.  Y.)  Post  Standard,  will  be 
host  to  200  farmers  at  a  party  next  week 
which  he  will  give  in  connection  with  the 
New  York  State  Fair  now  in  progress 
at  SyracusOk  Governor  Smith  is  expected 
to  attend. 

R.  F,  Sterling,  publisher  of  the  Houston 
(Tex.)  Post-Dispatch,  has  been  visiting 
in  Los  Angeles  and  San  Diego,  Cal. 

Wade  H.  Harris,  editor  of  the 

I  Charlotte  (N.  C.)  Observer,  and  Mrs. 
Harris,  have  returned  from  a  tour  of  the 
northwest  and  the  Canadian  country. 
Norman  E.  Mack,  publisher  of  the 
,  Buffalo  Times  and  Democratic  national 
i  committeeman  for  New  York,  accom- 
^  panied  by  Mrs.  Mack,  attended  the  notifi¬ 
cation  of  (jovernor  Smith  at  Albany. 

T.  E.  Sharp,  editor  of  the  Memphis 
Press-Scimitar,  returned  Sept.  1  from  a 
-  month’s  vacation  in  the  east, 
i  Curtis  B.  Johnson,  publisher  of  the 
-  Charlotte  (N.  C.)  Observer,  is  in  a  local 
hospital  recovering  from  a  minor  opera¬ 
tion. 

John  F.  Lubben,  secretary-treasurer  of 
the  A.  H.  Belo  Corporation,  publishers, 
of  the  Dallas  News  and  allied  publica¬ 
tions,  and  Mrs.  Lubben,  their  son  and 
daughter,  were  injured  recently  when 
their  automobile  overturned  near  Ozona, 
in  West  Texas.  The  Lubbens  were  on 
a  vacation  trip. 

D.  J.  Greenwell,  editor  Ogden  (Utah) 
Standard-Examiner,  is  vacationing  at 
Bear  Lake,  Utah,  for  two  weeks. 

A.  E.  Veatch,  publisher  of  the  Rainier 
(Ore.)  Review,  has  announced  he  will  be 
an  independent  candidate  for  the  legisla¬ 
ture  at  the  coming  election. 

Robert  Bell,  publisher  of  the  Christ¬ 
church  (New  Zealand)  Lyttlton  Times, 
arrived  in  Vancouver,  B.  C.  this  week 
after  an  extended  trip  through  Alaska 
and  the  Pacific  Northwest. 

Dwight  H.  Brown  of  Popular  Bluff, 
Mo.,  former  president  of  the  Missouri 
Press  Association,  won  the  Democratic 
nomination  for  secretary  of  state  in  the 
recent  primaries.  Although  blind,  he  con¬ 
ducted  his  own  campaign  through  the 
state,  traveling  alone  and  recognizing 
friends  through  the  sound  of  their  voices. 
He  formerly  edited  a  newspaper  at  Pop¬ 
lar  Bluff. 

H.  H.  Hudson,  puUisher  of  the  Titus¬ 
ville  (Fla.)  Star-Advocate,  returned  this 
*eek  with  his  family  from  a  month’s  trip 
to  central  and  southern  Texas. 


IN  THE  BUSINESS  OFHCE 


of  the  Newport  News- James  River 
Bridge.  Lewis  T.  Jester,  also  of  the 
Daily  Press  and  Times- Herald,  was 
named  vice-chairman. 

George  Schoenig,  advertising  manager 
of  the  St.  Louis  Westliche  Post,  is  hmne 
after  a  two  months’  trip  to  Europe. 

Christian  Science  Monitor  of  Boston 
has  named  Johannes  Marowski  advertis¬ 
ing  manager  in  Germany  with  headquar¬ 
ters  in  Berlin. 

Ole  Spelman,  advertising  manager  of 
the  Dodge  City  (Kan.)  Daily  Globe,  has 
been  visiting  in  southern  California. 

John  C.  Mack,  business  manager  of 
the  Newton  (Kan.)  Kansan-Republican, 
is  recovering  after  a  major  operation  in 
a  Halstead,  Kan.,  hospital 


FOLKS  WORTH  KNOWING 


pUSSELL  J.  BIRDWELL,  who  last 
week  joined  the  staff  of  the  New 
York  Evening  Telegram,  as  a  dramatic 
critic,  has  had  a  _ 


IN  THE  EDITORIAL  ROOMS 


piCHARD  J.  FINNEGAN,  managing 
editor  of  the  Chicago  Daily  Journal, 
is  spending  a  two  weeks’  vacation  at  his 
cottage  in  Wisconsin.  His  work  is  being 
handled  by  F.  1.  Francoeur,  assistant  to 
the  managing  editor,  while  William  Ab¬ 
bott,  city  editor  of  the  Tampa  (Fla.) 
Tribune,  is  acting  in  Francoeur’s  place. 
Don  Davis,  circulation  manager  of  the 
Tampa  Tribune,  is  temporarily  serving  in 
the  circulation  department  of  the  Journal. 
Both  papers  are  owned  by  S.  E.  Thoma¬ 
son  and  John  Stewart  Bryan  of  Rich¬ 
mond,  Va.  Mr.  Bryan  is  in  Chicago  this 
week. 

H.  Bond  Bliss,  associate  editor  of  the 
.Miami  Herald  has  returned  after  an  8,000 
mile  tour  of  the  United  States  which  in¬ 
cluded  visits  to  Yellowstone  and  Glacier 
National  Parks,  Denver,  Portland,  Seattle 
and  Vancouver,  and  to  his  old  home  in 
Saginaw,  Mich.,  where  he  was  joined  by 
his  wife  and  daughter,  Mary  Frances,  for 
the  return  to  Miami. 

Brock  Barkley,  veteran  newspaper  re¬ 
porter,  for  the  last  five  years  Raleigh 
correspondent  for  the  Charlotte  (N.  C.) 
Observer,  has  resigned  and  opened  an 
office  in  Charlotte  for  the  practice  of  law. 

_T.  C.  Cornell,  state  editor.  Salt  Lake 
City  Deseret  News,  has  left  the  paper 
to  join  a  new  publication  to  start  soon 
at  Logan,  Utah.  Thomas  Axelson, 
former  assistant  sports  writer.  Salt  Lake 
Tribune,  has  taken  his  place  on  the  state 
desk  at  the  News. 

James  A.  Stuart,  managing  editor  of 
the  Indianapolis  Star,  is  spending  a  vaca¬ 
tion  at  I^ke  James,  in  northern  Indiana. 

Joseph  T.  Fitzpatrick,  former  sports 
editor,  has  returned  to  the  staff  of  the 
Albany  (N.  Y.)  Times-Union  as  rewrite 
man. 

Ed  Mack,  member  of  the  editorial  staff 
of  the  Buffalo  Evening  News  for  the  past 
two  years,  has  resigned  and  after  a  vaca¬ 


varied  newspaper 
career  which  has 
taken  him  to 
many  different 
parts  of  this  con¬ 
tinent.  Born  in 
Mexico  City  he 
was  educated  in 
the  American 
University  in  that 
city  and  the  Uni¬ 
versity  of  Texas 
at  Austin.  He 
has  worked  on 
the  Houston  Russell  J.  Biedwsll 
Press,  the  Mexico 

City  Mexican  Post,  Los  Angeles  Times, 
Los  Angeles  Herald,  Los  Angeles  Record 
and  New  York  Mirror.  He  also  at  one 
time  conducted  a  Hollywood  column  for 
NEA  Service,  Inc. 

While  on  the  New  York  Mirror, 
he  went  to  Chicoutimi,  Canada,  to  search 
for  Nungesser  and  Coli,  the  lost  aviators, 
and  acted  as  press  representative  for 
“Old  Glory,’’  the  New  York  Mirror  plane 
in  which  Phil  Payne,  managing  editor  of 
the  Mirror,  sacrificed  his  life. 

A  short  career  in  the  movies  gave  Mr. 
Birdwell  the  background  for  the  column 
on  movie  personalities  and  Hollywood 
which  he  has  started  on  the  Telegram.  A 
meeting  with  Doug  Fairbanks  and  Mary 
Pickford  was  the  opening  wedge  for  Mr. 
Birdwell’s  entry  into  the  movie  business. 
He  took  a  screen  test  at  Doug’s  sugges¬ 
tion,  but  after  the  test  he  became  a 
scenario  writer  by  general  agreement. 

The  year-and-a-half  celluloid  career  of 
Mr.  Birdwell  came  to  an  abrupt  end  when 
a  movie  producer  for  whom  he  had 
written  a  scenario  of  a  newspaper  picture, 
demanded  that  a  fire  scene,  an  auto  wreck 
and  a  shot  showing  a  monkey  wrench 
thrown  into  a  newspaper  press  be  inserted 
in  the  film.  Mr.  Birdwell  quit. 


tion  expects  to  re-enter  newspaper  work 
in  Boston. 


Maurice  Henle,  formerly  with  the 
Cincinnati  Post,  New  York  Daily  News, 


United  Press  and  Newspaper  Enterprise 
Association,  now  connected  with  the  pub¬ 
licity  department  of  West  Coas'  Theaters 
in  I^s  Angeles,  has  sold  a  scenario,  “The 
Army  of  Silent  Women”  to  the  movies. 

John  M.  Henry,  managing  editor  of 
the  Council  Bluffs  (la.)  Nonpareil,  ac¬ 
companied  by  his  wife,  has  been  visiting 
in  southern  California. 

Frank  W.  Buxton,  managing  editor  of 
the  Boston  Herald  has  been  named  by 
Mayor  Nichols  of  Boston  as  a  member 
of  the  board  of  Public  Library  Trustees. 

Edwin  Holman,  state  news  editor  of 
the  Charlotte  (N.  C.)  Observer,  and  Mrs. 
Holman,  have  just  returned  from  a  waca- 
(Cemtinued  on  next  page) 


McNaught  Features 

Are  of  two  lands: 


yiLLIAM  T.  MILLER  has  been 
placed  in  charge  of  the  radio  and 
orting  goods  advertising  of  the  Chris- 
m  Science  Monitor  and  will  have  his 
■adquarters  in  the  Boston  office. 

Carl  E.  Mellen  has  resigned  as  the 
anager  of  the  Press  Publishing  Com- 
*ny  of  Rogers,  Ark. 

L.  E.  Pugh,  business  manager  of  the 
Snoport  News  (Va.)  Daily  Press  and 
rimes  Herald,  has  been  named  by  Henry 
ji  Little,  president  of  the  James  River 
'ridge  Corporation,  as  general  chairman 
a  committee  ta  arrange  for  the  cele- 
ration  in  connection  with  the  opening 


1.  Features  that  have  been  proven  by  time  and  ex¬ 
perience  to  be  first-class,  leaders,  goodvrill  creators. 

2.  New  features  of  the  highest  quality,  picked  and 
backed  by  the  same  selective  editorial  judgment  that 
picked  the  big-time  features  that  are  now  familiar  to  the 
whole  world. 


Newspaper  editors  know  that  McNaught  Syndicate  doesn’t  take  up 
their  time  with  consideration  of  trivial  features. 


McNaught  Featurea  Are  Headlinera! 


The  McNaught  Syndicate,  Inc. 


V.  V,  McNitt, 
President 


THMES  BUOniNG 
NEW  YORK,  N.  Y. 


Chablis  V.  McAdam, 
V1ce-Pre«ident 


NOW  READY! 


The  New 


MILDRED 

BARBOUR 


Seritd 


WILFUL 

WIVES 


TTie  Story  of  Two  Very 
Modern  Marriages 


COMING  SOON! 


GAT 

ADVENTURERS 


An  Heiress  to  Millions — 
and  Her  Fight  for  Love 


Mildred  Barbour’s  serials  are  of 
proved  circulation  power. 


Stimulation 

Suapenae 


Daily  Illustrations 
and 

9  Promotion  Mats 


Advance  advertising  in  full- 
page,  half-page  and  quarter- 
page  sizes,  and  six  one-column 
panels. 


Wire  for  Terma  to 


Metropolitan  Newspaper 


Service 


Maximilian  Elser,  Jr.  Earl  J.  fladley 
General  Manager  Aaaociate 

150  Nassau  St.,  New  York  City 


28 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  i,  1928 


EDITOR  PUBLISHER 

THE  FOURTH  ESTATE 

INCLUDING 

The  Journalist  Newspaperdom 
Advertising 

Title*  r«|iiilered  in  th«  United  States  Patent  Oftce. 

TTiE  OLDEST  PUBLICATION  OF  THE 
NEWSPAPER  AND  ADVER¬ 
TISING  HELDS 


Estoblisked  <«  1884  by  Allan  Forman 

THE  EDITOR  &  PUBLISHER  CO, 
INC,  PROPRIETORS 
Publication  Office: 

Suite  1700  Time*  Bnildinit — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
T  elephones : 

Bryant,  3052.  3053,  3054,  3055  and  3056 

President  and  Publisher,  James  W. 
Brown;  Treasurer,  Marlen  EL  Pew;  Secre¬ 
tary  and  business  manof'er,  Charles  B. 
Croomes;  promotion  manager,  James 
W.  Brown.  Jr.;  circulation  manager, 
GeorRe  Strate;  classified  advertising 
manager,  S.  L.  Dare. 

Editor.  Marlen  E.  Pew;  Managing  Edi¬ 
tor,  Arthur  T.  Rohb;  Feature  Editor, 
Philip  Schuyler;  Netvs  Editor,  Warren 
Bassett;  Associate  Editors,  Philip  Ston*, 
John  F.  Roche. 

London  Office:  4  Duke  Street,  Adelphi, 
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London  Exlitor:  Allan  Delafont,  113 
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c/o  The  Associated  Press,  21  rue  Vivi¬ 
enne.  Washington  Correspondent;  G. 
H.  ManninR,  National  Press  Club  Build¬ 
ing.  ChicaRo  Oflfice:  30  North  Dearborn 
Street.  _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January. 

“A.  N.  P.  A.”  service  numbers  last  two 
Saturdays  in  April. 

AdvertisinR  Convention  number  first 
Saturday  in  July. 

Newspaper  advertisinR  linaRe  tabula¬ 
tions  issued  in  March  and  September. 
Table  of  newspaper  rates  and  circula¬ 
tions  issued  in  January  and  July. 

Market  Guide  containinR  information 
on  1,^00  newspaper  markets  issued  third 
Saturday  in  November. 

Size  of  type  paae — 9  x  12  inches — or  168 
aRate  lines  113  ems)  on  four  columns 
— or  a  total  of  672  aRate  lines  to  the 
paRe.  LarRest  type  paRe  in  the  business 
paper  field. 

Display  advertisinR  rates:  transient.  75c 
per  aRate  line,  or  series  of  insertions  ns 
follows: 


Sis« 

Libm 

AcaU 

1 

Time 

6 

Timet 

Time* 

26 

TimM 

52 

Time* 

1  Pm* 

672 

I2S0 

*22S 

S200 

1190 

S168 

M  P«*« 

336 

140 

120 

110 

100 

95 

'«  P»*« 

I6t 

7S 

70 

65 

60 

55 

%  P***- 

Si 

SO 

45 

40 

ss 

SO 

A  Pm« 

42 

SO 

25 

20 

17 

16 

The  little  forty-two  aaate  line  rale  maker 
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Classified  advertisinR  rates:  75c  per 
.-iRate  line  one  time;  60c  per  agate  line 
four  times. 

Situations  Wanted:  50c  per  aRate  line 
one  time;  40c  per  aRate  line  three  times 
(count  six  words  to  the  line). 

Member  of  the  Associated  Business 
Paper*  and  subscribinR  to  it*  standard 
of  practice. 

Charter  member  of  the  Audit  Bureau 
of  Circulations  with  a  certified  net  paid 
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lion  in  the  North  Carolina  mountains  near 
VVilkesboro. 

Eddie  Brietz,  news  editor  of  the 
Charlotte  (N.  C.)  Observer,  has  suc¬ 
ceeded  Harry  Griffin  as  sports  editor,  and 
D.  G.  Spencer,  formerly  chief  of  the 
copy  desk,  has  assumed  the  duties  of  news 
editor.  Griffin  has  been  transferred  to 
the  general  copy  desk. 

William  Abbott,  city  editor  of  the 
Tampa  (Fla.)  Tribune,  was  introduced 
to  radio  fans  over  WLS  recently  by 
Rocky  Wolfe  of  the  Chicago  Daily 
Journal’s  sports  staff.  Wolfe  interviewed 
Mr.  Abbott  on  his  impressions  of  ^Chi¬ 
cago. 

James  Murphy,  the  Chicago  Daily 
Journal's  police  reporter,  is  on  his  vaca¬ 
tion.  Ted  Tod  is  covering  police  during 
his  absence. 

Frank  Honeywell,  veteran  county  build¬ 
ing  reporter  for  the  Chicago  Daily 
Journal,  is  away  on  vacation.  Nate 
Gross  is  covering  the  county  building  in 
the  meantime. 

Fred  Logan  is  serving  as  feature  editor 
of  the  Chicago  Daily  Journal  during  the 
absence  on  vacation  of  F.  M.  Brazleton, 
feature  editor. 

Maurice  Rosenfeld,  music  critic  of  the 
Chicago  Daily  News,  has  returned  from 
his  vacation. 

Max  Koiin,  chief  of  the  photographers 
of  the  Chicago  Daily  Journal,  is  on  his 
vacation.  John  Juricek  is  filling  his  place 
during  his  absence. 

Ted  Welty,  make-up  editor  of  Memphis 
Press-Scimitar,  has  returned  from  a  two 
weeks’  motor  trip  through  the  east. 

(jeorge  Williamson,  market  editor  of 
the  Memphis  Evening  Appeal,  and  C  H, 
Burr,  market  editor  of  the  Memphis 
Press-Scimitar,  are  on  a  vacation  and 
will  return  to  their  desks  in  two  weeks. 

Harry  G.  Head,  Houston  Post-Dispatch 
slot  man,  has  b^n  spending  a  vacation 
in  San  Antonio. 

Benjamin  D.  Kornfield.  night  city  edi¬ 
tor  of  the  New  York  Daily  News  Record 
and  also  a  lieutenant  in  the  Officers’  Re¬ 
serve  Corps,  has  just  returned  from  a 
two  weeks’  training  period  with  the  391st 
Field  Artillery  at  Pine  Plain  Camp. 
New  York. 

News  staff  of  the  Eureka  (Cal.) 
Humboldt  Standard  defeated  the  Hum¬ 
boldt  Times  staff  in  their  annual  ball 
game  played  recently.  The  score  was 
26  to  8.  The  game  was  played  in  a 
heavy  rain. 

Harry  Moore  has  rejoined  San  An¬ 
tonio  Evening  News  reportorial  staff. 
Van  Kennedy  has  resigned  from  the  staff. 

Harold  J.  Godschalk,  for  the  last  five 
years  managing  editor  of  the  Enid 
(Okla.)  Daily  Eagle  and  the  Enid 
(Okla.  )  Morning  Nnvs,  is  now  associated 
with  his  father,  M.  Godschalk,  Enid  busi¬ 
ness  man.  Tom  Campbell,  former  night 
editor  of  the  News  refjaces  Godschalk  on 
the  staff. 

Don  Weldon,  formerly  assistant,  is  the 
new  city  editor  of  the  San  Antonio  Eve¬ 
ning  News,  succ^ing  Hubert  Roussel, 
who  recently  joined  the  Gargoyle  at 
Houston.  H.  B.  Grobe,  formerly  rewrite, 
is  assistant  city  editor. 

Jim  Hopkins,  former  city-hall  reporter 
on  the  Oklahoma  City  (Okla.)  News  has 
been  made  sports  editor  of  the  News. 

Harry  R.  Burke,  dramatic  and  music 
critic  of  the  St.  Louis  Globe-Democrat, 
accompanied  by  Mrs.  Burke,  left  Monday 
for  California  on  a  six  weeks’  vacation. 

William  Newhart  of  the  Scranton 
Times  staff  spent  his  two  weeks’  vacation 
this  year  in  camp  with  the  109th  regiment 
of  Scranton  at  Mt.  Gretna,  Pa. 

Archie  Bell,  dramatic  critic  of  the 
Cleveland  News,  has  returned  from  a 
leisurely  journey  through  Europe. 

William  H.  Hendrix  of  the  Chicago 
Daily  News  staff,  who  recently  covered 
the  southeastern  states  in  a  survey  of 
political  conditions,  is  shortly  to  write 
a  new  series  based  on  reactions  and  de¬ 


velopments  following  Governor  Alfred  E. 
Smith's  speech  of  acceptance. 

Ralph  Loveland,  feature  writer  for  the 
Cleveland  Plain  Dealer,  has  returned 
from  a  vacation  spent  driving  through 
sections  of  Canada. 

Richard  Shafter,  news  editor  of  the 
A  bend  post,  a  German  newspaper  pub¬ 
lished  in  Chicago,  is  the  author  of  a  one- 
act  play,  “The  Raft,”  which  was  recently 
staged  by  the  Art  Colony.  It  is  his  first 
attempt  at  playwriting.  “The  (Colonel’s 
Lady”  by  Ashton  Stevens  and  (Sene 
Markey  was  also  presented  at  the  same 
time. 

James  O’Connor,  city  editor  Ogden 
(Utah)  Standard-Examiner  is  back  at 
his  desk  after  spending  two  weeks  tour¬ 
ing  Wyoming. 

James  Wells,  of  the  biographical  de¬ 
partment  of  the  New  York  IVorld,  may 
very  well  claim  a  unique  record.  He  has 
been  working  for  the  World  for  35  years 
and,  with  the  exception  of  annual  vaca¬ 
tions,  he  has  never  missed  a  day  during 
that  time. 

Dave  Robinson,  church  reporter.  Salt 
Lake  City  Deseret  News,  has  taken  a 
year’s  leave  of  absence  to  go  to  New 
York. 

John  C.  Selby,  music  critic  for  the 
Kansas  City  Star,  is  supplying  his  paper 
with  a  series  of  articles  on  music  and 
mannerism  in  Europe. 

Asa  Hudson,  political  reporter  for  the 
St.  Louis  Globe-Democrat,  has  been  vaca¬ 
tioning  in  the  Gzarks. 

John  C.  Johnsen,  news  editor  of  the 
Kansas  City  Journal-Post,  returned  Aug. 
27,  from  a  vacation  with  his  family  in 
the  Ozarks. 

John  J.  Wallace,  managing  editor  of 
the  Wichita  Evening  Eagle,  is  spending 
a  six  weeks’  sick  leave  at  Mifflinburg 
and  other  Pennsylvania  points  following 
a  partial  breakdown.  G.  B.  Winstead,  as¬ 
sistant  managing  editor,  is  in  charge  dur¬ 
ing  Wallace’s  absence. 

Harry  Tucker,  veteran  city  hall  re¬ 
porter  for  the  Richmond  (Va.)  Times- 
Dispatch,  has  returned  from  his  vacation, 
spent  in  New  York  and  the  Shenandoah 
Valley  of  Virginia. 

R.  B.  Pixley,  city  editor  of  the  New 
Orleans  Item-Tribune,  is  on  a  motor  trip 
to  Minneapolis,  Minn.  Don  Higgins  is 
acting  city  editor. 

W.  U.  Christman,  managing  editor  of 
the  Pittsburgh  Post-Gacette,  has  re¬ 
turned  after  a  vacation  at  Geneva  on  the 
Lake,  Ohio. 

Howard  McClain,  formerly  staff  artist 
of  the  Uniontown  (Pa.)  Herald,  has 
taken  a  similar  position  with  the  North 
Side  Ledger,  a  weekly  community  publi¬ 
cation  of  Pittsburgh.  < 

Fred  W.  Speers,  reporter  for  the 
Denz’er  (Ci>l.)  Post,  as  pilot  of  the  yacht 
Marchioness,  won  the  first  and  second 
heats  in  the  race  conducted  on  Grand 
Lake  in  Colorado  and  was  awarded  the 
Sir  Thomas  Lipton  cup  for  the  year. 

Albert  H.  King,  a  reporter  for  the 
Kansas  City  Star,  was  struck  by  a  motor 
car  last  week  on  a  downtown  Kansas 
City  street,  receiving  a  broken  ankle. 

John  Craig,  city  editor  of  the  Chicago 
Daily  News,  left  last  week  on  a  fishing 
trip  along  the  shores  of  Lake  Superior. 


WEDDING  BELLS 

f>OCKY  WOLFE  of  the  sports  sUff 
of  the  Chicago  Daily  News  and 
sports  announcer  for  radio  station  WLS, 
to  Miss  Alice  Halvorscn  of  Rainy  Lake, 
Canada,  Aug.  4. 

Charles  Harding  of  the  Chicago  Daily 
News  composing  room  to  Miss  (Stnevieve 
Conger  of  the  service  department,  July 
14.  Composing  room  employes  pre¬ 
sented  the  couple  with  a  chest  of  silver. 

Erwin  Wieland  of  the  classified  ad¬ 
vertising  department.  Chicago  Daily 
.\ews,  to  Miss  Nuren  Hise  on  July  24 
in  St.  Louis,  Mo. 

Miss  Florence  Martin  of  the  classi¬ 
fied  advertising  deiartment,  Chicago 
Daily  News,  to  William  M.  Nolan  of 
(Thicago  on  Aug.  18. 

Miss  Evel3m  Denecke  of  the  classified 
advertising  department,  Chicago  Daily 


News,  to  Dr.  Emmett  Denton  of  Mem¬ 
phis,  Tenn.,  on  Aug.  19.  They  will 
make  their  home  in  Memphis. 

F.  O.  Bailey,  Memphis  bureau  manager 
of  United  Press,  to  Miss  Frances  Berke- 
mayer,  of  St.  Louis,  at  the  bride’s  home 
on  Wednesday,  Aug.  29. 

Thomas  G.  Higgins,  San  Antonio  Eve¬ 
ning  .News  reporter,  to  Miss  Josefina 
Vega  in  San  Fernando  Cathedral,  .San 
.Antonio,  Aug.  23. 

Edward  Freeman  Dwight,  grandson  of 
the  late  John  Henry  Holmes,  for  35 
years  editor-in-chief  of  the  Boston 
(Mass.)  Herald,  to  Miss  Janice- Abell  of 
Milton,  Mass.,  at  the  New  Jerusalem 
Church,  Roxbury,  Aug.  16. 

Charles  E.  Allen,  assistant  publisher 
of  the  Cape  Vincent  (N.  Y.)  Eagle, 
to  Miss  Harriet  H.  Robertson,  Water- 
town  school  teacher,  last  week. 

Miss  Eloise  M.  Greene,  for  the  past 
several  years  a  member  of  the  staff  of 
the  Clifton  Forge  (Va.)  Daily  Review, 
to  Paul  G.  Campbell  at  Clifton  Forge 
recently. 

Rosemond  Follette,  daughter  of  Mr. 
and  Mrs.  G.  A.  Follette  of  Boswell,  Ind, 
to  Milton  Craw,  employed  on  the  Ox¬ 
ford  (Ind.)  Gazette,  which  is  edited  by 
his  father,  Charles  Craw, 

Miss  Jeane  E.  Smith,  daughter  of  Mr. 
and  Mrs.  Harry  G.  Smith  of  Hunting- 
ton,  Ind.,  to  G.  I>}nnelly  Sullivan,  ad¬ 
vertising  manager  of  the  Indiana  Farm¬ 
ers'  Guide,  in  Huntington. 
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NEW  PLANTS  AND  EQUIPMENT 

CTAMFORD  (Tex.)  LEADER, 
headed  by  G.  L.  Inglish,  is  prepar¬ 
ing  to  move  into  a  new  brick  building 
Sept.  10.  New  equipment  being  installed 
in  the  80  by  30- foot  structure  includes 
a  (joss  Comet  flat  bed  press.  | 

Sierra  Madre  (Cal.)  News,  published  ^ 

by  George  B.  Morgridge  and  Joseph 
R.  Eastwood,  has  taken  a  lease  on  a  i  a 
new  building  under  construction.  The  ^ 
newspaper  jJant  will  be  forty  by  seventy 
feet.  f 


SPECIAL  EDITIONS 

TOPEKA  (Kan.)  STATE  JOUR-  I 

-*■  NAL,  special  5^ page  historical  sec¬ 
tion  honoring  Senator  Charles  Curtis,  i 

Republican  Vice- Presidential  candidate.  ^ 

Hopewell  (Va.)  Neivs,  40-page  Prog-  ( 

ress  and  Prosperity  Edition,  Aug.  23.  ^ 

Oil  City  (Pa.)  Derrick  on  Saturday,  • 
-Aug.  25,  published  a  souvenir  edition  of  * 
36  pages  on  the  occasion  of  the  opening  of 
the  million  dollar  Colonel  Drake  Theatre, 
named  in  honor  of  Col.  Edwin  Drake 
who  drilled  the  first  oil  well  in  the  world  | 
near  Oil  City,  69  years  ago.  i 


FLASHES 


No  man  can  boast  that  he  has  never 
gambled  unless  he  never  bought  a  canta¬ 
loupe. — South  Bend  (Ind.)  Tribune. 


Memphis  thugs  manhandled  reporters 
and  broke  their  cameras  when  they  tried 
to  take  pictures  of  primary  polling  places. 
Where  were  the  Marines? — Florence 
(Ala.)  Herald. 


What  with  the  usual  World’s  Series 
and  big  football  matches  and  an  election 
besides,  the  exj^rts  are  in  for  a  busy 
autumn  of  guessing  wrong. — Detroit  Free 
Press. 

A  sure  sign  of  autumn  is  evident  when 
parents  count  the  days  until  college  opens 
and  they  can  ride  in  the  family  car  again. 
— Bradenton  (Fla.)  Herald. 


Half  of  our  population  are  looking  for 
lo.st  flyers,  and  the  other  half  for  lost 
golf  balls.— Ci»iri»»M»(i  Times-Star. 


It’s  just  about  as  easy  to  convince  a 
man  that  he  is  going  to  vote  the  wrong 
ticket  as  it  is  to  make  him  believe  that 
he  snores. — J.  R.  Wolf  in  MUwaukee 
Journal, 
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They’re  New  . .  .  Important .  .  . 
and  Worth  Knowing  About - 

page  of  recent  Linotype  developments  that 
will  add  efficiency  to  your  composing  room 


Bracket  U  It  pt.  Matrix  Slide  llS7e 

From  time  to  time,  a  goodly  amount  of 
new  Linotype  faces,  decorative  material 
and  machine  features  are  introduced. 
For  the  publisher  who  wants  to  keep  the 
appearance  of  his  paper  up  to  par,  and  who 
has  always  needed  a  larger  size  of  body  type 
for  the  main  leads  of  stories,  feature  articles, 
and  important  editorials,  we  have  made  a  9 
point  size  of  Ionic  No.  5: 

The  hundreds  of  papers  that  are  already 
set  in  that  more  readable  news  face, 
Ionic  No.  5,  will  welcome  this  9  pt.  size. 
It  Is  as  large  in  face  as  many  twelve 
point  types  and  fills  a  definite  need  for 
use  in  display  editorials,  feature  pages 
and  for  the  main  lead  of  important  news 
stories. 


Decorative  brackets  arc  enjoying  what 
might  be  termed  a  “vogue”  these  days.  They 
arc  used  in  various  forms:  in  place  of  a  border 
on  either  side  of  advertisements;  to  set  off  a 
portion  of  the  copy  within  the  advertisement; 
singly  or  in  pairs  to  form  an  eye-attracting 
part  of  headlines,  and  in  many  other  ways. 

We  arc  showing  three  new  decorative 
brackets,  keeping  them  simple  in  form  in 
order  that  they  may  be  used  with  almost  any 
combination  of  type  faces  and  yet  not  seem 
incongruous. 

Each  is  available  in  matrix  slide  form 
(casting  on  an  18  point  body,  30  picas  long, 
from  Slide  Block  J-1561).  Both  right  and  left 
brackets  cast  from  the  same  slide. 
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This  page  is  set  in  the  newest  of  Linotype 
faces,  Granjon,  which  Carl  Purington  Rol¬ 
lins  (printer  to  Yale  University)  has  termed 
the  “best  of  all  Linotype  faces — perhaps  the 
best  of  all  machine  faces.” 


T HE  NEWEST  ACCESSORY  tO  makc 

the  Linotype  even  more  econom¬ 
ical  to  operate  is  the  Linotype 
Metal  feeder.  It  is  automatic  in 
action,  feeds  metal  by  grav¬ 
ity.  It  saves  the  operator’s 
time  and  increases  produc¬ 
tion  by  eliminating  frequent 
refills  of  the  metal  pot  — 
and  assures  good  solid  slugs 
by  maintaining  even  metal 
temperature. 

Our  folder  *’Save  Money, 
Metal,  Time”  explains  its 
simple  mechanism  in  detail. 
Ask  for  a  copy. 


HERE  IS  A  NEW  NOTE  in  advertising  typog¬ 
raphy  these  days — a  fresh,  interesting,  spark¬ 
ling  note  that  has  been  termed  “modernistic.” 

It  has  much  to  recommend  it,  for  many 
newspaper  advertising  pages  have  become 
drab  and  uninteresting. 

/  Modernistic  Borders  \ 


t  pt.  Matrix  Slide  17M 


la  pt.  Matrix  Slide  ISOOb 
6  pt.  Matrix  Slide  1773 

13  pt  Border  Matrix  M< 


10  pt  Matrix  aude  1603 
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8  pt  Matrix  SUde  1713 
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10  pt  Matrix  Slide  1504 


6  pt  Matrix  Slide  1638 


13  pt  Border  Matrix  557 


6  pt.  Matrix  Slide  1573 

13  pt  Border  Matrix  501 


13  pt.  Jdatrix  Slide  1370 
Bracket  U  18  pt  Matrix  SUde  llSSe 


To  provide  suitable  decorative  material  for 
this  modernistic  movement,  a  selection, of 
Linotype  borders  has  been  shown  in  actual 
specimen  form  in  our  new  broadside  (now  in 
press)  "Advertising  Typography  in  the  Mod¬ 
ern  Manner” 

The  use  of  these  borders  will  make  small 
space  advertisers  (and  large  space  advertisers, 
too)  get  more  from  their  advertising  invest¬ 
ment  with  you,  because  their  space  will  be¬ 
come  increasingly  apparent  by  reason  of  its 
modern,  up-to-the-minute  dress.  And  that  is 
something  worthy  of  careful  consideration. 


Close  spacing  has  been  a  desired  factor  for 
years.  Publishers,  printers  and  typographers 
agree  that  annoying  “rivers  of  white”  in  nar¬ 
row-column  measures  are  difficult  to  elim¬ 
inate  without  copy  changing,  loss  of  time  by 
resetting,  etc. 

In  order  that  proper  spacing 
might  become  almost  automatic, 
we  nave  designed  a  new  extra-thin 
spaceband  (J'3163)  which  permits 
a  range  of  spacing  from  2  points 
to  6  points. 

Mr.  William  Edwin  Rudci,  the  eminent 
printer  and  publisher,  writes:  “May  I  be 
permitted  to  say  that  1  believe  this  one  of 
the  most  imfxirtant  things  the  Linotype 
Company  has  done.’  We  have  had  the 
opportunity  for  the  past  six  months  of 
trying  out  these  extra-thin  spacebands. 
and  up  to  the  present  time  not  a  single 
one  has  broken.  As  you  know  we  arc 
pretty  fussy  about  our  composition  and 
this  extra-thin  band  has  helped  us  more 
than  you  can  |x>ssibly  realize  to  achieve 
the  results  we  are  after.” 

Linotype  spacebands  are  now 
made  in  three  thicknesses,  to  ac¬ 
commodate  practically  every  spac¬ 
ing  requirement: 

Extra  Thin  (J-3163)  from  2  pts.  to  6  pts. 
Thick  (J-2384)  from  3  pts.  to  7  pts. 
Extra  Thick  (J-2389)  from  3  >4  pts.  to  10  pts. 


As  NEWSPAPERS  have  progressed  in  typo¬ 
graphical  appearance,  and  black  head-letters 
have  almost  become  taboo,  there  has  been  an 
increasing  demand  for  a  head-letter  of  medi¬ 
um  weight  and  marked  legibility. 

The  Linotype  Ionic  Condensed  is  a  happy 
choice  to  meet  this  demand.  It  is  unusually 
legible,  it  is  strong  enough  to  attract  readers, 
it  gives  maximum  letter  count,  and  the  vari¬ 
ous  sizes  make  up  well  in  one,  two,  three  or 
four  columns. 

Five  sizes  have  been  cut,  from  eighteen  to 
forty-two  point.  The  eighteen,  twenty-four, 
and  thirty  point,  in  upper  and  lower  case;  the 
thirty-six  and  forty-two  point  in  caps,  figures 
and  points  only.  These  hve  different  sizes  are 
shown  at  the  bottom  of  this  page. 


(•-“■LINOTYPE-’-) 

Mergenthaler  Linotype  Company,  Brook¬ 
lyn,  New  York.  San  Francisco,  Chicago, 
New  Orleans.  Canadian  Linotype,  Limited, 
Toronto  2.  Representatives  in  the  Principal 
Cities  of  the  World. 


T he  New,  Readable  Head  Letter — Linotype  Ionic  Condensed 


*0 


34  point 


LINOTYPE  COMPOSES 

XJXl  1 V  X  X  X  XJ  VVilXX  VUUU 

LINOTYPE  COMPOSES,  linotype  composes,  Jiisf 
LINOTYPE  composes,  jiisti  lines  in  sing  units  ready  for  the 
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CHANGES  OF  OWNERSHIP 

TTENRY  b.  WRIGHT  has  purchased 
the  Smitkland  (la.)  Sioux  Valley 
Tribune  from  W.  E.  Patterson  and  as¬ 
sumes  control  Sept.  1.  Mr.  Patter»n 
was  recently  appointed  federal  prohibi¬ 
tion  officer  in  Sioux  City  and  Mrs.  Pat¬ 
terson  had  been  in  charge  of  the  paper 
since  her  husband  took  his  new  post. 

Timothy  Brownhill,  former  publisher 
of  the  Puente  (Cal.)  Journal,  has  pur¬ 
chased  the  Graham-Firestone  City  (Cal.) 
News  in  Los  Angeles  from  Mrs.  Berle 
Deane  Maxson. 

Lloyd  E.  Swaim  has  purchased  an  in¬ 
terest  in  the  La  Jolla  (Cal.)  Journal. 

Mr.  and  Mrs.  Harry  Moore  have  sold 
the  Bald  Knob  (Ark.)  Review  and  the 
Kensett  (Ark.)  Herald  to  Mr.  and  Mrs. 
bavid  Townsend  of  North  Little  Rock. 
Associated  with  Mr.  and  Mrs.  Town¬ 
send  will  be  their  son,  Roy  Townsend, 
and  son-in-law,  BilHe  O’Curran.  Mr. 
and  Mrs.  Moore  have  gone  to  Conway, 
where  they  have  taken  charge  of  the 
Conway  Times. 

•  C  R.  Bishop  is  now  sole  owner  of 
the  Encinitas  (Cal.)  Post,  having  pur¬ 
chased  the  interests  of  R.  H.  Cyr. 

Bert  Perrin,  publisher  of  the  Gardena 
Valley  (Cal.)  News,  has  sold  his  news¬ 
paper  to  Louis  T.  C^ild  and  L.  E.  Gin¬ 
gery. 

Maywood  (Ill.)  Herald  has  been  sold 
by  its  owners  to  a  syndicate  of  May- 
wood  citizens.  The  syndicate,  headed 
by  Harry  E.  Ross,  purchased  the  paper 
from  Edward  A.  Cogley  and  associates. 
Associated  with  Mr.  Ross  are  R.  H. 
Maiwurm,  Sam  G.  Cutler,  G.  J.  Wilson 
and  Otto  C.  Braese.  Mr.  Ross  will 
serve  as  managing  editor  and  Charles  M. 
Guthrie  will  be  editor. 


PRESS  ASSOCIATION  NOTES 


\W/ILLIAM  WARNEl,  news  editor 
^  the  Calexico  (Cal.)  Chronicle, 


editor  of 
and 

former  city  editor  of  the  Brawley  (Cal.) 
News,  has  joined  the  Los  Angeles  of¬ 
fice  of  the  Associated  Press.  He  is  suc¬ 
ceeded  at  Calexico  by  Jesse  Worley  of 
Pasadena,  Cal. 

Under  the  expansion  of  Pacific  Coast 
News  .Service  for  the  Hearst  papers, 
William  Parker,  regional  director  for 
International  News  Service,  leaves  that 
organization  to  become  general  manager 
of  P.  C.  N.  S.  Capt.  Arthur  L.  Marek, 
formerly  of  the  Associated  Press  and  for 
the  past  year  in  charge  of  the  Los  An¬ 
geles  Bureau  of  I.  N.  S.,  is  transferred 
to  Pacific  Coast  News  Service  as  su¬ 
perintendent  of  the  Southern  district, 
with  headquarters  in  Los  Angeles,  with 
John  Turner,  superintendent  of  the 
Northern  district,  with  headquarters  in 
San  Francisco. 


Foster  Egan,  St.  Louis  bureau  man¬ 
ager  United  Press,  recently  came  to 
Memphis  and  aided  that  bureau  in  the 
handling  of  the  state  primary  election. 

George  D.  Crissey,  for  more  than  two 
years  Pacific  Northwest  news  manager 
of  the  United  Press,  with  headquarters 
in  Portland,  has  been  ^ansferred  to  the 
Kansas  City  office.  Hewill  be  succeeded 
in  Portland  by  Ben  E.  Titus,  recently 
transferred  there  from  the  San  Francisco 
office. 


Martin  Glenn,  who  has  been  Asso¬ 
ciated  Press  correspondent  at  San  An¬ 
tonio,  has  been  transferred  to  Dallas  as 
A.  P.  night  manager.  R.  B.  Niese,  who 
resigned  as  A.  P.  correspondent  at  Fort 
Worth,  has  joined  the  West  Texas  Pub¬ 
lic  Utilities  at  Abilene,  Tex.  Ted  Banks, 
formerly  with  the  Fort  Worth  Star-Tele¬ 
gram,  who  succeeded  Niese,  has  been 
transferred  to  the  day  A.  P.  staff  at 
Dallas. 


ASSOCIATIONS 

■\fRS.  MARY  STAFFORD  HIL- 
BURN  was  elected  president  of  the 
OzARKiANS,  an  association  of  journalists 
and  authors,  meeting  in  convention  at 
Hollister,  Mo.,  Aug.  19. 


Members  of  Newswwtebs'  Union  in 
Scranton  are  making  arrangements  for 
their  annual  outing.  It  will  be  held  on 
Sept.  1  at  Wallsville,  Pa. 


Ozark  Press  AssoaATiON  met  Aug. 
24  and  25  at  Ozark.  Barney  Finn  oi  the 
Sarcoxie  Record  was  the  principal 
speaker.  Others  were  H.  D.  Derry  of 
the  Bufflo  Reflex,  and  J.  E  Curry  of  the 
Ava  Herald. 

Annual  gridiron  dinner  of  the  Mem¬ 
phis  Newspaper  Men's  Club,  which  re¬ 
cently  moved  into  its  new  clubhouse  on 
top  of  the  nine-story  Medical  Arts  build¬ 
ing,  will  be  held  in  November,  it  has 
been  announced  by  A1  Mynders,  presi¬ 
dent,  and  R.  B.  Young,  vice-president,  of 
the  club.  The  Memphis  club  is  seven 
years  old,  has  80  active  newspaper  men 
as  members  and  100  associate  members, 
who  are  professional  and  business  men. 

Gordon  King,  publisher  of  the  Cal¬ 
edonia  (N.  Y.)  Era-Advertiser,  was 
elected  president  of  the  Livingston 
County  Press  Assuoation  at  its  an¬ 
nual  meeting  Aug.  27  at  the  Livingston 
Country  Qub  at  Mount  Morris,  \.  Y. 
Members  of  the  club  were  guests  of 
Samuel  T.  Jennings,  editor  of  the  Living- 
^on  Republican  of  Ciencsco  at  the  meet¬ 
ing  and  dinner.  Miss  Gertrude  Snapp 
of  the  Advertiser  was  elected  secretary 
and  treasurer  of  the  association.  Golf 
occupi^  the  afternoon  with  the  dinner 
following.  Oscar  Woodruff,  former  edi¬ 
tor  of  the  Dansville  (N.  Y.)  Express, 
and  dean  of  Western  New  York  news¬ 
paper  men,  was  guest  of  honor  at  the 
dinner. 

Representatives  of  four  daily  news¬ 
papers  addressed  the  Portland  (Ore.) 
Chamber  of  Commerce  Aug.  13.  They 
were  Lester  Adams,  managing  editor  of 
the  Telegram,  whose  subject  was  “Serv¬ 
ice  of  the  Newspaper  to  its  Public 
Fred  Boalt,  editor  of  the  News,  on 
“It  is  a  Newspaper’s  Duty  to  Shoot 
Straight  with  the  Public;’’  Horace 
Thomas,  city  editor  of  the  Oregonian,  on 
“The  Newspaper’s  Service  to  the  Com¬ 
munity  and  Frank  Irvine,  editor  of  the 
Journal,  on  “The  Duty  of  a  Newspaper,’’ 
contending  that  a  newspaper  should  battle 
for  all  the  people. 

At  the  monthly  meeting  of  the  Orange 
County  (Cal.)  Weekly  Publishers’ 
Association,  Edward  Eason  was  elected 
secretary. 

Fall  session  of  the  Northeast  Texas 
Press  Association  will  be  held  at  Green¬ 
ville,  Tex.,  Friday,  Sept.  14,  executives 
of  the  body  decided  at  a  recent  meeting. 

More  than  one  thousand  members  of 
advertising  clubs  in  Los  Angeles  and  other 
southern  California  cities  gathered  re¬ 
cently  at  I>ong  Beach,  Cal.,  to  celebrate 
“Ad  Men’s  Day’’  at  the  Pacific  South¬ 
west  Exposition,  the  world  fair  being 
held  there. 


PRESS  GROUPS  PLAN  MERGER 


Northern  end  Southern  LouUiene  Asso¬ 
ciations  Approve  Plan 

Consolidation  of  the  North  and  South 
I^uisiana  Press  .Associations  has  been 
recommended  by  a  joint  committee  of  the 
two  organizations.  The  two  bodies,  uiHler 
the  plan  submitted  at  sessions  in  Alexan¬ 
dria,  would  maintain  separate  identities, 
the  presidents  of  both  automatically  be¬ 
coming  vice-presidents  of  the  combined 
association.  Separate  meetings  also 
would  be  held  semi-annually.  The 
Northern  association  will  convene  at 
Bastrop  in  February  and  the  Southern 
association  at  Ponchatoula  the  same 
month. 

At  the  Alexandria  convention  the 
Northern  group  elected  J.  P.  Wade, 
Jena,  president;  Mrs.  C.  L.  Brezealc, 
Natchitoches,  vice-president;  Isaac  Chap¬ 
man,  Bastrop,  secretary-treasurer.  The 
Southern  group  named  Conrad  J.  Lecoq, 
New  Roads,  president;  J.  M.  Mcl^cse, 
Jennings,  vice-president;  J.  H,  Wade, 
Port  Allen,  secretary-treasurer. 


WINS  CONSERVATION  VICTORY 

V'ictory  was  won  this  week  by  the 
Binghamton  (N.  Y.)  Press  and  other 
newspapers  allied  in  a  movement  to  save 
the  grouse  and  partridge  from  extermi¬ 
nation  in  New  York  state.  The  conser¬ 
vation  commission  announced  enforce¬ 
ment  of  a  closed  season  on  the  birds 
throughout  the  state. 


SONS  POSE  FOR  AD  COPY  out  with  my  boys,  supervised  the  posing 
-  of  them  and  wrote  the  text.” 


Lyna  B.  Dudley,  of  Campbell -Ewald 
Company,  Puta  His  Boys  to  Work 

Lynn  B.  Dudley,  manager  of  the  New 
York  office  of  the  Campbell- Ewald  Com¬ 
pany,  is  putting  bis  sons  “Bob”  and 


Sons  of  Lynn  B.  Dudley  posing  for 
bicycle  advertisement. 

“I>ick,”  IS  and  13,  to  work  for  the  ad¬ 
vertising  agency. 

They  are  posing  for  advertising  copy 
prepared  by  Campbell-Ewald  for  the 
New  Departure  Manufacturing  Com¬ 
pany,  of  Bristol,  Conn.  “Dick,”  who 
is  inclined  to  chubbiness,  is  referred 
to  as  “Skinny”  in  the  copy  written  by 
his  father. 

“It  has  turned  out  to  be  quite  a  family 
affair,”  Mr.  Dudley  agreed.  “I  picked 
my  boys  for  models  because  they  were 
the  handiest.  I  could  always  get  hold 
of  them.  When  we  needed  copy,  I  went 


A.  P.  MAN  INJURED 

James  .A.  Best,  of  the  Charlotte  (N.  C) 
bureau  of  the  Associated  Press,  was 
severely  burned  about  the  head  while  en 
route  early  on  the  morning  of  Aug.  18 
to  Lake  Lure,  N.  C.,  to  cover  a  flood 
assignment  there.  Best  had  stopped  his 
machine  along  the  highway  near  Forest 
City  to  investigate  a  stopped  gas  line.  He 
inadvertently  held  a  cigarette  lighter  too 
near  the  machine  and  an  explosion  re¬ 
sulted.  His  condition  is  reported  im¬ 
proved. 


O’DAY  HLES  ANSWER 

New  developments  appeared  Aug.  18  in 
the  affairs  of  the  Salem  (Ore.)  Evening 
World,  which  suspended  publication  Aug. 
1,  when  C.  M.  O’Day,  former  editor, 
issued  a  statement  that  he  and  R.  J. 
O’Leary  signed  notes  to  cover  payments 
on  an  automobile  won  by  Mrs.  O’Leary 
in  a  subscription  contest  conducted  by  thie 
newspaper.  O’Day  said  he  assigned  cer¬ 
tain  accounts  receivable  of  the  World  to 
secure  such  notes.  The  statement  was 
filed  by  Mr.  O’Day  following  a  suit  for 
$1,000  filed  against  him  by  the  World 
Publishing  Company.  The  publishing 
company  indicated  that  O’Day  had  used 
the  $1,000  and  had  failed  to  credit  it  to 
plaintiffs. 


APPOINT  INLAND 

Inland  Newspaper  Representatives, 
Inc.,  of  New  York  and  Chicago,  have  [ 
been  appointed  national  advertising  rep-  i 
resentatives  for  the  East  St,  Louis  (Ill.)  ] 
Daily  Journal  and  the  Alton  (Ill.)  ' 
Evening  Telegraph,  effective  Sept.  1. 

HOLLAND  SUCCEEDS  MANSS  | 

Lou  Holland,  former  president  of  the  ! 
International  Advertising  Association,  ^ 
has  been  placed  in  charge  of  the  indus¬ 
trial  expansion  program  in  Kansas  City, 
Mo.,  replacing  W.  H.  Manss,  resigned.  j 


Exceptional  Opportunity  to  Buy  a  Press.  Address: 
DEMOCRAT  &  CHRONICLE,  ROCHESTER,  N.  Y. 


HOE  and  GOSS 
Odluple  Presses 

Modem  Design  Fine  Condition 

Hoe  superspeed  and  Goss  press  of  modem  design; 
capacity  up  to  64  pages.  With  a  starting  and  driving 
motor;  paper  hoisting  motors;  control  board,  etc. 
Both  presses  are  in  first  class  condition. 

Also  seven-ton  metal  pot  with  three  pumps  and 
casting  boxes;  one  finishing  machine.  Metal  pot  has 
new  Partlow  burner. 

Ludlow  tjrpe  caster,  comfdete  widi  Ludlow  pot, 
motcN’  and  feeder.  Wood  speed-o-matic  mailer; 
Model  21  Linotype;  Hoe  saw  amd  trimmer. 

The  merging  the  mechanical  departments  of 
the  Democrat  &.  Chronicle  and  the  Times-Union 
releases  the  above  equipment  for  immediate  sale. 


Democrat  &  Chronicle 

Address,  General  Manager  Rochester,  N.  Y. 
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y#  PRECISION  instrument  comprising  in 
QAf  numerable  delicate  parts,  requiring  765 
operations  in  manufacture 


Think  of  producing  such  an  instrument,  and 
having  only  one  in  every  five. thousand  rejected! 


That  record  is  maintained  by  one  of  America’s 
large  manufacturers— a  company  that  leads  the 
world  in  the  production  of  four  distinct  lines. 

This  company,  with  a  keen  eye  for  efficiency, 
uses  gas,  the  modem  fueL 

While  there  are  naturally  other  factors  than  gat  which  enter 
into  the  company's  low  record  of  rejects  .... 

Still  it  it  undeniable  that  the  result  is  due  in  no  small 
measure  to  refinement  in  heat  treating  processes. 

What  this  intemationally'knodm  company  hat  learned  about 
gat,  you,  too,  should  know.  Your  local  gat  company  will 
gladly  confer  with  you,  showing  you  exactly  how  gat  can 
be  employed  advantageously  in  your  plant,  and  what  it  will 
mean  to  you  in  increased  efficiency,  improved  product  and 
greater  economy.  Write  or  phone  them-today. 

For  free  copy  of  book,**Industrial  Gas  Heal,"  address 

American  Gas  Association 

420  Lexington  Avenue,  New  York  City 


i 


You  eandoit  better 
with  Gas 
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J.  GRANT  TANNER  DIES 
SUDDENLY 


REVIEWER  DEAD 


Friend  of  Mnny  Newspaper  Men  in 
Country — Had  Been  on  Staff 
of  Editor  dc  Publisher 
Since  1918 


J.  Grant  Tanner,  traveling  represen¬ 
tative  of  Editor  &  Publisher  and  an  ex¬ 
pert  on  newspaper  advertising,  died  at 


J.  Grain  Tanner 


the  Times  Square  Hotel,  New  York,  Aug. 
30  of  a  complication  of  stomach  trouble 
and  heart  failure  after  an  illness  of  only  a 
few  hours  duration.  He  was  60  years  of 


Henry  Longan  Stuart  of  Now  Yoric 
Times  Was  Author  of  Two  NoraU 


Henry  Longan  Stuart,  associate  editor 
of  the  Commcmxeeal  and  one  of  the  prin¬ 
cipal  reviewers  of  books  for  the  New 
York  Times,  died  Aug.  26  following  an 
operation.  Mr.  Stuart  was  53  years  old. 
He  was  born  in  Ireland  but  had  lived 
most  of  his  life  in  the  United  States. 

Mr.  Stuart  served  as  a  Captain  of  the 
Royal  Field  Artillery  during  the  war  and 
was  wounded  several  times.  Afterward 
he  came  to  the  United  States  and  joined 
the  news  staff  of  the  Boston  Herald, 
later  filing  the  wire  from  the  New  York 
Times  to  the  Herald. 

Mr.  Stuart  had  written  two  novels, 
“Fenela”  and  “Weeping  Cross,"  and  had 
translated  many  books  from  Italian  and 
French.  He  had  lived  in  Paris  and 
Florence  before  the  war.  Mr.  Stuart  h^ 
reviewed  for  the  Times  for  the  past  six 
years  and  had  also  contributed  reviews 
to  the  Sun  and  Herald  Tribune. 


tor  of  the  Lincoln  (Neb.)  Journal,  died 
last  week. 

David  R.  Gill,  62,  copy  reader  for  the 
Salt  Lake  Tribune  and  formerly  city  edi¬ 
tor  of  the  Deseret  News  and  old  Salt 
Lake  Herald-Republican,  died  recently. 


Mr.  Tanner  was  known  in  nearly  every 
daily  newspaper  office  in  the  United 
States.  He  was  recognized  among  pub¬ 
lishers  as  an  authority  on  newspaper  me¬ 
chanical  equipment.  His  newspaper  ex¬ 
perience  covered  various  phases  of  the 
business  from  publishers’  office  to  compos¬ 
ing  room.  He  was  loved  and  respected 
by  his  associates  on  Editor  &  Publisher 
as  well  as  by  hundreds  of  executives  of 
both  large  and  small  daily  newspapers 
throughout  the  country. 

Not  only  was  Mr.  Tanner  expert  in 
newspaper  production  methods,  advertis¬ 
ing  values  and  promotional  efficiency,  but 
he  could  set  type  at  the  case,  erect  a 
press  or  a  slug-caster  or  lay  out  a  system 
of  business  office  accounting.  He  was  a 
skilled  judge  of  news  quality  and  where- 
ever  he  travelled  he  was  consulted  by  pub¬ 
lishers’.  managers  and  editors.  He  held 
high  ideals  for  the  press. 

Mr.  Tanner  appeared  in  goixl  health, 
hut  when  he  returned  a  week  ago  from  a 
New  England  tour  had  com^ained  of 
pain  in  the  region  of  the  heart.  After  his 
semi-annual  southern  tour  two  months  ago 
he  had  been  ill  for  a  few  days,  but  ordi¬ 
narily  he  possessed  rugged  health.  He 
was  a  man  of  fine  spirit  and  possessed 
high  personal  integrity.  Funeral  arrange¬ 
ments  had  not  been  completed  when  this 
edition  of  Editor  &  Publisher  went  to 


D.  M.  TURNER 


Eifitor  and  Part  Owner  of  Towanda 
(Pa.)  Review  Had  Long  IIlneM 

David  M.  Turner,  principal  owner  and 
editor-in-chief  of  the  Towanda  (Pa.) 
Daily  Review  and  president  of  the 
Towanda  Printing  Company,  died  at  his 
home  in  Towanda  the  morning  of  Aug. 
27.  He  was  82  years  old  and  had  been 
ill  since  the  beginning  of  last  June. 

Mr.  Turner  was  born  at  Newfield, 
N.  Y.,  Feb.  4,  1847.  His  parents  moved 
to  Towanda  when  he  was  nine.  After 
leaving  school  he  learned  the  printing 
trade  m  the  office  of  the  Bradford  (Pa.) 
Argus. 

In  the  spring  of  1873  he  founded  the 
Towanda  Journal  which  was  consolidated 
with  the  Bradford  Reporter  in  1885  and 
issued  as  the  Reporter-J ournal. 

About  1893  Mr.  Turner  was  forced  to 
give  up  indoor  work  and  so  entered  the 
life  insurance  business,  working  for  the 
Penn  Mutual  Company.  In  1898  he  was 
appointed  postmaster  of  Towanda,  which 
position  he  held  for  four  terms  of  four 
years  each. 

In  1903  the  Reporter-Journal  and  the 
Towanda  Daily  Review  were  combined 
and  issued  as  the  Daily  Review,  with 
Mr.  Turner  as  editor  and  principal 


(f^bituary 


Bom  in  Toledo,  Ohio,  Mr.  Tanner  en¬ 
tered  newspaper  work  in  his  youth.  Dur¬ 
ing  the  decade  of  1890-1900  he  was  asso¬ 
ciated  with  his  brother.  G.  A.  Tanner  in 
the  publication  of  Toledo  (O.)  Times 
and  Rochester  (N.  Y.)  Times.  Later 
he  worked  on  the  Bridgeport  (Conn.) 
Post-Telegram  where  he  installed  a 
complete  new  mechanical  plant  and 
served  as  mechanical  superintendent.  He 
left  that  pai»r  to  come  to  New  York, 
where  he  joined  the  staff  of  Editor  & 
Publisher  in  1918,  remaining  without  a 
break  with  this  publication  until  his  death. 

Mr.  Tanner’s  wife  died  two  years  ago. 
He  had  no  children,  but  is  survived  by 
two  brothers,  two  nephews  and  a  sister, 
Mrs.  E.  H.  Hackett  of  Toledo.  G.  A. 
Tanner,  now  on  a  tour  of  the  world  and 
Frank  H.  Tanner  of  Columbus,  O.,  are 
brothers.  He  was  a  member  of  the  New 
York  Newspaper  Oub  and  the  National 
Press  Gub  of  Washington,  D.  C. 


Mrs.  C.  M.  Rucker,  69,  died  Thurs¬ 
day,  Aug.  16,  at  her  home  in  Richmond, 
Mo.  She  was  the  mother  of  L.  V.  B. 
Rucker,  state  editor  of  the  Miami  (Fla.) 
Herald,  formerly  of  the  New  York 
American  and  other  New  York  news¬ 
papers. 

Capt.  Charles  M.  Reilly,  82,  a  veteran 
of  the  Gvil  War  and  father  of  Albert  E. 
Reilly,  editor  of  the  Youngstown  (O.) 
Telegram  died  at  his  home  ffiere  on  Aug. 
28. 


Albert  M.  Slade,  dean  of  Lancaster 
(Pa.)  newspaper  men  died  at  his  home 
there  on  Aug.  20  after  a  long  illness.  He 
was  a  member  of  the  staff  of  the  Lan¬ 
caster  New  Era  for  44  years  and  served 
as  the  Lancaster  correspondent  of  the 
Philadelphia  Public  Ledger  for  many 
years. 

William  F.  Seward,  75,  one-time 
managing  editor  of  the  Binghamton 
Republican,  which  is  now  the  Binghamton 
Morning  Sun,  died  at  his  home  in  Bing¬ 
hamton,  Aug.  28.  For  the  last  24  years 
he  was  litvarian  of  the  Binghamton 
Public  Library.  In  1893  he  began  his 
newspaper  career  on  the  Syracuse  Herald. 


was  connected  with  several  large  iniddit 
western  dailies. 

Leon  Bassein,  for  the  past  10  yean 
a  member  of  the  staff  of  The  Day,  i 
New  York  Jewish  newspaper,  died  thu 
week  in  Montefiore  Hospital,  New  Yort, 
after  a  prolonged  illness.  Mr.  Hassca 
was  born  in  Minsk,  Russia,  Sept.  2S, 
1879.  He  is  survived  by  his  wife  and 
two  children. 

He.vry  Harris,  85,  formerly  publisho 
of  the  Practical  Farmer,  Philadelphia, 
Pa.,  died  recently  in  Long  Beach,  GJ. 

Mrs.  Delia  Brady,  mother  of  John  J. 
Brady,  sports  editor  of  the  IVilmingtM 
(Del.)  Morning  Nexos,  died  recently  at 
her  home  in  that  city. 

Charles  Herbert  Miles,  74,  senior 
editor  of  the  fVarsaw  (Mo.)  Times,  died 
at  his  home  recently. 


I 


WAR  WRITER  DIES 


Dr.  Bela  Sekeley,  51,  editorial  super¬ 
visor  of  First  National  Pictures,  and 
former  war  correspondent  of  the  Nen 
York  Sun,  died  in  Los  Angeles,  Aug.  27 


JOHN  P.  WALDEN,  73,  former  pub- 
J  Usher  of  the  Naha  fCal.)  Journal. 


Peter  P.  Heim,  for  many  wars  a 
roof  reader  for  the  Chicago  Tribune, 


proofreader  for  the  Chicago  Tribune, 
died  on  August  28  as  the  result  of  a 
skull  fracture  he  suffered  several  days 
before  when  he  slipped  and  fell  down  a 
flight  of  stairs  in  his  home.  He  was 
73  years  old  and  is  survived  by  one 
daughter,  Mrs.  Elsie  L.  Nystrom. 


ASSAULT  CHARGES  IGNORED 

The  grand  jury  of  Shelby  county, 
Tenn.,  Aug.  ignored  charges  of  as¬ 
sault  brou^t  against  William  E.  Getter, 
assistant  attorney  general  of  Shelby 
county,  by  Billy  Sisson,  reporter  for  the 
Memphis  Evening  Appeal.  Charges 
brought  by  other  reporters  against  polios 
men  and  politicians  last  week  were  ala 
ignored  by  the  grand  jury. 


REPORTER  COMMITS  SUICIDE 


The  Rev.  Albert  Waldron  Yale,  79, 
founder  of  the  Wichita  (Kan.)  Tribune, 
which  was  succeeded  by  the  Wichita 
Eagle  when  purchased  by  the  late  Col. 
M.  M,  Murdock  in  1871,  died  recently  at 
the  home  of  his  son  in  Waynesville,  O. 
He  retired  last  year  after  60  years  of 
journalism,  during  which  he  owned  or 


Qarence  Sully,  27,  a  New  York  rt 
porter  committed  suicide  Aug.  24  by  i 
haling  gas  while  a  phonograph  soft 
played  a  waltz.  He  left  a  note  saying  ht 
was  disappointed  in  love.  Before  comioi 
to  New  York  he  was  on  the  staff  of  th« 
New  Haven  Eivning  Union  and  the  Nn 
Haven  Evening  Register.  In  New  Yor. 
he  worked  on  the  Bronx  Home  Navi 
the  New  York  Evening  Graphic,  and 
then  went  to  Zit’s  Theatrical  Weekly. 


L 

L 

L 
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Again 

America’s  Most  Widely  Read  Motor  Writer 

Frederick  C.  Russell 


d  Usher  of  the  Napa  (Cal.)  Journal, 
died  in  Napa  Aug.  23. 

John  Newton  Philups,  Jr.,  25,  a 
member  of  the  editorial  staff  of  the  El 
Paso  (Tex.)  Post,  was  drowned  in  the 
surf  at  Redondo  Beach,  Cal.,  Aug.  17. 

Frank  M.  Litchfield,  58,  veteran 
newspaper  photographer  on  the  staff  of 
the  Los  Angeles  (Ci.)  Times,  died  Aug. 
19. 

Fjiward  R.  Walsh,  vice-president  of 
the  Union  News  Company,  Chicago,  died 
at  his  apartment  in  the  Congress  hotel 
last  Wednesday  night,  Aug.  22.  Mr. 
Walsh  came  to  Chicago  nearly  50  years 
ago  to  establish  the  business  of  the  Union 
News  Company  in  the  west.  He  is  sur¬ 
vived  by  a  wife  and  a  daughter. 

Col.  Robert  Seat,  Confederate  veteran 
and  connected  with  the  Cincinnati  En¬ 
quirer  for  many  years,  died  recently  in 
l.ouisville,  Ky.,  after  a  three  days’  ill- 


Scores  with- 


Frederick  Jurden  Doztater,  former 
reporter  on  the  Utica  (N.  Y.)  Daily 
Press,  died  recently  in  the  Los  Angeles 
Veterans’  Hospital.  He  was  a  member 
of  the  Utica  Newswriters’  Club.  Fu¬ 
neral  services  were  held  in  Oneida. 

Donald  C.  Oviatt,  29,  publicity  di¬ 
rector  for  the  Qeveland  (O.)  Commu¬ 
nity  Chest  Fi^,  was  drowned  while  bath¬ 
ing  at  Chagrin  Harbor  beach,  a  few  miles 
from  Qeveland,  Aug.  25. 

Ge(»ge  S.  Bentley  of  Hutchinson, 
Kan.,  father  of  John  Bentley,  sports  edi- 


Current 


Motoring 


The  new  daily  fea¬ 
ture  for  newspapers 
that  are  alive  to  reader 
demand  for  helpful, 
interesting  facts  about 
their  cars. 

Your  readers  know  the 
Russell  hy-line 
through  Popular  Me¬ 
chanics,  Motor  Life, 
American  Motorist, 
Motor  News,  Literary 
Digest,  Touring 
Topics,  Motor  Land, 
Psychology  and  the 
New  York  Times. 


Anlhar  at 

Jakm  Smith  mtd  BU  Cm*,  Aumlhm,  Ufthtt 
lh»  Hood,  D»tr»ll  Mtm  DUpmUit,  VoMr 
Fmturm  Artidm^. 

Ca-Aothw  n 

Tim  Smtdmr  Maaarfal*  »mA  Thm  OU  Mmhmtb*. 

NaU:  Faalniat  Barkad  wtUi  atlariak  41a- 
iribolad  bjr  Tha  Ulloua  Faalarat  Sarrka,  WaaS- 
ward  Bldt.,  Vatbiaglaa,  D.  C. 


Ready  Now! 

The  Russell  Service 
115  Walbridge  Road 
HARTFORD,  CONN. 
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Some  of  the  Many  Paperti 

who  have  made  the  te*t 

Montgomery  Journal . Ala. 

Mobile  Register . Ala. 

Buckeye  valley  Review . Aria. 

The  Arizona  Sentinel . Aris. 

Jonesboro  Sun . Ark. 

Chico  Record . Cal. 

Press-Telegram . Cal. 

Advertiser-Review . Cal. 

San  Bernardino  Sun . Cal. 

Sacramento  Bee . Cal. 

Stockton  Record  . Cal. 

Cortez  Journal-Herald . Col. 

Montrose  Daily  Press . Col. 

Boulder  News  Herald . Col. 

Bridgeport  Times  Star . Conn. 

Meriden  Republican . Conn., 

Levy  County  Journal . Fla. 

Gainesville  Sun  . . Fla. 

Macon  Tele^aph . Ga. 

Thoniaston  Times . Ga. 

Priest  River  Times . Idaho. 

Liberty  Bell . Ill. 

Svenska  Tribunen  Nyheter  . .  .Ill. 

Decatur  Herald . Ill. 

Anderson  Herald . . . . .  .Ind. 

Gary  Post  Tribune  . . Ind. 

Indianapolis  Star . Ind. 

Burlington  Hawk  Eye  . Iowa. 

Davenport  Times  . . .Iowa. 

Columbus  Advocate  . Kans. 

Hutchinson  News  . Kans. 

Hopkinsville  New  Era  . .Ky. 

Louisa  Big  Sandy  News - v.Ky. 

Shreveport  Caucasian . ..La. 

Times  Picayune  . . La. 

Portland  News  . Me. 

Berlin  Times . Md. 

Fairhaven  Star . Mass. 

Fall  River  Herald  News  ...  .Mass. 

Bay  City  Tlmes-Trlbune' . .  .Mich. 

Detroit  Free  Press . Mich. 

Ionia  County  News  . Mich. 

Minneapolis  Journal . Mihn. 

St.  Paul  Dally  News  . -.Minn. 

St.  Paul  Dispatch . Minn. 

Jackson  Clarion  Ledger  ....Miss. 

Bethany  Republican -  - Mo. 

Joplin  Globe  ..^ . Mo. 

St.  Charles  Banner  News . Mo. 

St.  Joseph  News  Press . Mo. 

Sikeston  Herald . Mo. 

Beatrice  Daily  Sun  . . Neb. 

Omaha  World -Herald . Neb. 

Tribune . Neb. 

Ravena  News . . Neb. 

St.  Paul  Phonograph . Neb. 

Manchester  Union  . N.  H. 

Manchester  Leader  . N.  H. 

Bayonne  Times . N.  J. 

Camden  Daily  Courier . N.  J. 

Camden  Morning  Post . N.  J. 

Jersey  Journal  . . N.  J. 

Plainfield  Courier-News - N.  J. 

Elmira  Advertiser . N.  Y. 

Elmira  Star-Gazette . N.  Y. 

Ithaca  Journal-News . N.  Y. 

L.  I.  City  Dally  Star  . N.  Y. 

Catholic  News  . N.  Y. 

New  York  Sun  . N.  Y. 

New  York  Times . N.  Y. 

Wall  Street  Journal  . N.  Y. 

Western  Newspaper  Union  N.  Y. 

Women’s  Wear  Dally . N.  Y. 

Rochester  Times  Union . N.  Y. 

Staten  Island  Advance  . N.  Y. 

Utica  Observer-Dispatch  ...N.  Y. 

Concord  Tribune . N.  C. 

Elizabeth  City  Advance . N:  C. 

Bottineau  Courant  . N.  D. 

Walsh  County  Record  . N.  D. 

Canton  News  . Ohio. 

Oeveland  Plain  Dealer . Ohio. 

Dayton  News . Ohio. 

Lima  News  . Ohio. 

Harper  County  Journal  ....Okla. 

Durant  Democrat . Okla. 

Mangum  Star . Okla. 

Heppner  Gazette-Times . Ore. 

Portland  Oregonian . Ore. 

Rose  City  Herald . Ore. 

Portland  Telegram . Ore. 

Altoona  Mirror . Penn. 

Catholic  Standard-Times  ..Penn. 

Evening  Bulletin . Penn. 

Pittsburgh  Sun  Telegraph  Penn. 

Brookings  Register . S.  D. 

Chattanooga  News . .Tenn. 

Springfield  News-Herald  ..  .Tenn. 

Corsicana  Dally  Sun . Texas. 

Dallas  Tlmes-Herald . Texas. 

Galveston  Tribune . Texas. 

Galveston  News  . . Texas. 

Galveston  Times . Texas. 

Wichita  Falls  Times  . Texas. 

Midvale  Journal . Utah. 

Provo  Evening  Herald . Utah. 

Seattle  Daily  Times . Wash. 

Walla  Walla  Bulletin . Wash. 

Logan  Democrat . W.  Va. 

Mingo  Republican . W.  Va. 

Antigo  Journal . Wis. 

Beloit  News . Wis. 

Wausau  Record  Herald  - - Wis 

Waushara  Argus . Wis 

West  Bend  News .  . Wis 

Rock  Springs  Rocket . Wyo 

Saratoga  Sun  . . . . jWyo 


Meat  Test 


Intertype  ideal  news 


is  a  fundamentally  correct  and  perfectly  shaded  news 
face.  It  was  designed  especially  for  newspapers.  The 
thin  lines  are  stronger  than  ordinary,  but  the  letters 
haven’t  been  ruined  by  making  the  strokes  all  the  same 
thickness.  A  blacker  face  doesn’t  mean  greater  legibility, 
neither  does  it  mean  a  better  stereotype . . .  The  sales  of 
Intertype  Ideal  News  are  jumping  up  every  day. 

Let  your  readers  decide  whether  your  newspaper 
needs  a  new  dress  . . .  Why  not  try  this  test  now? 

Select  an  inside  page  of  your  newspaper  and  set  half 
the  news  items  in  the  face  you  are  now  using.  Set  the 
other  half  of  the  news  items  in  IDEAL  News  Face.  Ask 
your  readers  for  a  vote. 

This  will  prove  more  than  all  the  sound  reasons — 
which  we  now  have — why  you  should  change  to  the  kind 
of  news  face  that  will  increase  reader  interest. 


The  list  of  newtpapera  shown  ia  picked  from  forty  States.  They  are  only  a  few 
of  the  hundreds  who  have  chosen  the  Ideal  dress.  If  you  make  your  readers  judge 
and  jury  the  chances  are  ten  to  one  that  they  will  do  the  same  thing.  Get  in  touch 
with  the  nearest  Intertype  office  for  details. 


Intertype  Corporation:  New  York  1440  Broadway;  Chirago  130  North  Franklin  St.; 
New  Orleans  816  Howard  Ave.;  San  Francisco  152  Fremont  St.;  Los  Angeles  1220 
South  Maple  Ave.;  Boston  80  Federal  St.;  London;  Berlin 
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SPACE  BUYER  PRAISES 
SPACE  SELLERS 


Miaa  £iic«iii«  Stamler,  Picard,  Bradner 
4b  Brown,  Likas  Solicitations  Clear, 
Concise,  and  Conclusiee — Sbe 
Likes  "All  Specials" 


Space  solicitations  that  sell  are  “clear, 
concise,  and  conclusive,”  in  the  opinion 
of  Miss  Eugenie  Stamler,  space  buyer  of 
Picard,  Bradner, 

&  Brown,  Inc., 

New  York  ad¬ 
vertising  agency. 

Miss  Stamler 
has  been  space 
buyer  for  the 
same  agency 
since  1921,  and 
she  knows  hun¬ 
dreds  of  special 
representatives  of 
both  newspapers 
and  magazines. 

Before  being  ap¬ 
pointed  space 
buyer,  she  was 
assistant  space 
buyer,  and  has  had  considersd)le  experi¬ 
ence  in  selecting  advertising  media.  Be¬ 
tween  25  and  30  special  representatives 
call  on  Miss  Stamler  every  day. 

“I  like  all  the  special  representatives,” 
she  said  this  week.  “The  majority  are 
fine  types  who  know  how  to  sell. 

“Of  course  there  are  bound  to  a 
few  pests^  among  them  all.  TIm  ideal 
representative  states  his  solicitation 
clearly  and  concisely,  and  the  brevity  of 
his  message  makes  it  conclusive.  But 
the  bore  is  the  man  who  comes  in  and 
bluntly  says  that  the  agency  has  made 
a  poor  selection  because  his  paper  has 
been  left  off  the  list.  Such  a  solicitor 
seems  to  fail  to  realize  that  there  are 
many  angles  of  space  selection  which  arc 
considered  by  the  client  and  the  agent 
and  which  the  representative  cannot  know 
about. 

“Then  there  is  the  time-waster  who 
crKnes  in  to  solicit  an  account  which 
obviously  does  not  belong  in  the  medium 
he  represents.  The  third  pest  among  the 
‘specials’  is  the  one  with  the  antagonistic 
attitude,  who  acts  always  as  if  you  have 
a  personal  grudge  against  him.” 

.Miss  Stamler  said  she  has  often  won¬ 
dered  why  women  have  not  become  space 
salesmen.  She  knows  only  a  few  in  the 
business  now  and  believes  it  is  a  field 
in  which  feminine  cliarm  and  ability 
might  shine. 


League  Resume*  Meetings 

The  Buffalo  (N.  Y.)  League  of  Ad¬ 
vertising  Women  will  resume  its  meet¬ 
ings  Sept.  6,  after  the  summer  vacations. 
The  vacation  period  was  marked  by  an 
outing  and  dinner  held  recently  at  the 
Pinehurst  Club  on  Lake  Erie. 


Writing  Series  on  Ireland 

Grace  V.  Kelly,  art  editor  of  the 
Cleveland  Plain  Dealer,  is  touring  Ire¬ 
land  and  writing  a  series  of  articles. 


ON  SIGNING  ADVERTISEMENTS 


Liggett  4b  Myers  Tobacco  Company 
Likens  it  to  Signing  Contracts 

In  copy  placed  by  the  Newell-Emmett 
Company,  Inc.,  New  York  advertising 
agency,  the  Liggett  &  Myers  Tobacco 
Company  comments  on  the  subject  of 
signing  advertisements. 

A  star  after  the  Chesterfield  slogan 
‘'Mild  Eimugh  for  Anybody  .  .  .and 

Vet  They  Satisfy,”  carries  the  reader 
down  to  the  following  ex(Janati<Hi : 

“When  we  sign  our  name  to  a  state¬ 
ment  in  an  advertisement  we  mean  just 
that.  To  us,  signing  an  advertisement  is 
in  no  way  different  from  signing  a  con¬ 
tract. 

“There  is  no  double  meaning,  no  half- 
truth,  no  false  note  in  our  statement  that 
Chesterfield  Cigarettes  are  mild  enough 
for  anybody — and  yet  they  satisfy.” 


INCREASES  APPROPRIATION 


Blosser’s  Medicated  Cigarette  in  Spe¬ 
cial  Sales  Drive 

Working  with  an  increased  appropria¬ 
tion  a  special  sales  drive  is  being  made 
for  Blosser’s  medicated  cigarettes.  Copy 
is  placed  by  the  Charles  C.  Green  Adver¬ 
tising  Agency,  New  York. 

The  cigarette,  a  product  of  the  Blosser 
Company,  Atlanta,  contains  no  tobacco, 
but  it  has  been  learned  that  druggists 
are  increasing  sales  by  displaying  them 
at  the  cigar  counter  where  they  attract 
the  attention  of  women  buyers. 

George  J.  Jewett,  managing  director 
of  the  Blosser  Company,  returned  to  this 
country  this  week  from  London  on  the 
S.S.  Laconia.  Mr.  Jewett  spends  his 
summers  at  the  British  plant  and  is  in 
Atlanta  during  fall  and  winter. 


Community  Copy  Coming 

Community  copy  is  coming  to  news¬ 
papers  and  trade  papers  about  Oct.  1 
from  the  Kansas  City  Chamber  of  Com¬ 
merce.  Newspapers  will  also  be  used  in 
a  $50,000  campaign  to  be  placed  by  Okla¬ 
homans,  Inc.  The  Tampa  (Fla.)  Board 
of  Trade  has  appropriated  more  than 
$17,000  for  newspaper  advertising.  The 
Tampa  copy  will  be^aced  by  the  Lesan- 
Praigg  Agency,  St.  Petersburg. 


Canada  Dry  Profits  Up 

Canada  Dry  Ginger  Ale  Company  re¬ 
cently  reported  for  the  three  months  end¬ 
ing  June  30  a  net  of  $859,786  after 
cliarges  as  compared  with  $589,407  in  the 
jrreceding  quarter  and  $765,419  in  the 
same  quarter  of  1927, 


Plan  Fall  Campaign 

An  increased  newspaper  campaign  for 
fall  and  winter  months  is  being  {banned 
bv  the  Northwest  Fruit  Exchange  of 
Wenatchee,  Wash.,  which  markets 
Skookum  Apples.  The  Izzard  Company, 
Seattle,  handles  the  account. 


Five  Months’  Schedule 

A  five  months’  schedule  to  newspapers 
is  being  sent  out  by  the  Chase  Candy 
Company  of  New  York. 


To 

Neifspaper  Publishers 

CONTEMPLATING  THE  BUILDING 
OF  NEW  PRODUCTION  PLANTS 

Hojvell  &  Thomas 

No.  3868  Carnegie  Avenue,  Cleveland,  Ohio 

offer 

an  architectural  and  engineering 
service,  combining  newspaper 
production  engineering  with  ex¬ 
perienced  architectural  training 

QrreUnd  Pres* — Pittsbargfa  Press — Rochester  Ttmes-Union — Houston  Press 


AD  TIPS 


BlrohJ'isU  h  Os.,  42  Bzchsoc*  strsot, 
Koebester,  N.  X.  Piscine  account  for  tb* 
I'uban  Bbade  Corporation,  Boebostar,  manufac¬ 
turer  of  Bwnines. 

Blaekatt-Samplo-Bununsrt  Ounpany,  58  East 
tVashlncton  street,  Cblcaco.  Is  now  piscine 
tiie  account  of  tbe  Bit  Product*  Company 
tsoap),  Cblcaeo. 

Brandt  Adrsrtisine  Company,  Tribone  IVnrsr, 
Cbicaeo,  Now  bandline  account  for  tbe  Allen- 
W'lalley  Company,  candy,  Minneapolis. 

Brooks,  Smith  *  Frsach,  206  Eliot  street, 
Detroit,  Micb.  I*  preparine  a  list  of  news- 
ps|>ers  for  tbe  adrertisine  of  Sparks  Witbine- 
ton  Company,  Jackson,  Micblean. 

Biealow  Burton,  Inc,,  296  Delaware  arenue, 
Buffalo,  N.  X.  Makine  contracts  with  news¬ 
papers  in  Tsrious  sections  tor  the  Dnited  Badio 
Corporation,  Boebester. 

Campbell-Ewald  Company,  General  Motors 
Buildlne,  Detroit.  Placine  orders  with  news¬ 
papers  in  selected  sections  for  the  Silent  Auto¬ 
matic  Company,  nolselesa  oil  burner,  Detroit. 

Cloasaland  A.  Chandler  A  Co.,  SB  Concress 
street,  Boston,  Mass.,  usiog  newspapers  for  the 
advertising  of  Bledell  Corporation,  Bepeater 
pencils.  New  Tork  City. 

ChnrchlU-Hall,  Inc,,  60  Union  Square,  New 
York.  Has  seenred  account  of  the  Standard 
Neckwear  Comisiny,  Boston. 

Otovsland  A  Shaw,  Inc.,  SO  East  42nd  street. 
New  York,  N.  Y.  Will  handle  the  following 
accounts:  Geo.  P.  Ide,  Inc.,  collars  and  shirts, 
Troy,  N.  Y. ;  J.  0.  Haarts  A  Company,  Dura 
Gloss  auto  top  6nisb,  New  Haven,  Connecticut; 
Hunter  Manufacturing  Company,  cotton  goods. 
New  York  City:  Permuttit  Company,  water 
softener.  New  York  City:  Fort  Mill  Manufac¬ 
turing  Company,  and  Mooresvllle  Cotton  Mills. 

R.  0.  Crass  Adssrtisiag  Agsney,  Drezel 
Building,  Philadelphia.  Placing  orders  for 
Merchants  A  Evans  Company,  Philadelphia. 

OrowsU-WiUiams  A  Company,  612  North 
Michigan  avenue,  Chicago.  la  buying  color 
pages  for  the  Christmas  advertising  of  tbe 
Parker  Pen  Company,  Janesville,  Wisconsin. 

CntaJar  A  Provost,  Xno.,  120  West  42nd 
street.  New  York.  Now  handling  account  of 
tbe  Sylvester  Oil  Company,  New  Tork. 

Dauohy  Company,  9  Murray  street.  New  York. 
Now  handling  account  of  tbe  Beat  Manufac¬ 
turing  Company,  radio,  Irvington,  N.  J. 

Dollanmayor  Advertising  Company,  Metropoli¬ 
tan  Life  Building,  Minneapolia.  Ha*  materially 
cut  down  tbe  fall  schedules  for  daily  news¬ 
papers  on  PlUsbnry  Flour  Mills  Company,  Min¬ 
neapolis. 

C.  L.  Doughty  Advortising  Agoncy  Company, 
448  Main  street,  Cincinnati,  Ohio.  Placing  or¬ 
ders  w<tli  general  and  rural  mail  order  maga¬ 
zines  for  Perry  Mason  Company,  Cincinnati. 

John  H.  Dunham  Company,  Tribune  Tower, 
Chicago,  has  been  selected  to  handle  the  adver¬ 
tising  of  American  Eagle  Aircraft  Corporation, 
Kansas  City,  Mo. 

Erwin,  Wasey  A  Company,  844  Biisb  street, 
Chicago.  Now  handling  account  for  the  Hoover 
Company,  manufacturers  of  the  Hoover  Electric 
Cleaner. 

Fisher-Wilson  Advertising  Agency,  1627  locust 
street,  St.  louls.  Mo.  Copy  to  newspapers  for 
Herli  Juice  Med.  Company,  Jackson,  Tenn. 

Fitzgerald  Advertising  Agency,  Southern 
Building,  New  Orleans,  La  Placing  account  for 
Godchaiiz  Sugars,  Inc.,  Golden  Star  Syrup. 

Fuller  A  Smith,  1601  Kiiclld  avenue,  Cleve¬ 
land,  Ohio.  Have  prepared  fall  schedules  on 
Willard  Storage  Battery  Company,  Cleveland, 
Ohio. 

Oale  A  Pietsch,  6  North  Michigan  avenue. 
Chicago.  Will  use  newspapers  In  Ohio,  Mis¬ 
souri.  Pennsylvania  and  Virginia  for  the  adver¬ 
tising  of  the  National  Board  of  Fire  Under¬ 
writers.  < 

M.  P.  Gould  Company,  4.V)  Fourth  avenue. 
New  Tork.  Hns  se<Mired  account  of  tbe  Cana¬ 
dian  Colonial  Airway,  Inc.,  New  York. 


Gottachaldt-Humphrsy,  lae..  Palmer  Bslij., 
Atlanta,  Ga.  Ha*  secured  account  of  th*  ] 
tiooal  Fruit  Flavor  Company,  New  Orte,, 
Loniniana.  manufacturers  "Squease." 

Oroaa  A  Taa  laat  Company,  CItItaaw  s 
tional  Bank  Building,  Baltimore,  Md.  PU.^ 
account  for  tbe  Bealrlght  Company, 

N.  Y. 

Orifin,  Johnson  A  Mans,  lao.,  18  Bast  g 
street.  Now  Tork  City.  Placing  the  foiloti 
accounts;  Splitdorf  Bethlehem  Electrical  Cs 
pany,  Newark,  N.  Y.;  International  AgrlcgJi, 
Corporation,  Fos-Forus,  minoral  miztnro,  h 
York  City;  J.  B.  Wood  A  Bona,  Omega  wtta, 
New  Tork  City. 

H.  W.  Xaator  A  Bens  Ompany,  14  t, 
Jackson  Boulevard,  Chicago.  Placing  ar-t, 
for  tbe  Hartman  Trunk  Company,  Bacine,  T. 
cousin. 

Xoolor  A  Btites  Company,  18  West  Sefg 
street,  Cincinnati,  Ohio.  Placing  accouali  l 
the  Perkins-Campbell  Company,  and  Campi 
and  Brazton  belts. 

Klau-Tan  Fistorsom-Dunlap-Tonnggrssa,  U 
421  Michigan  avenue,  Milwaukee,  Wtad,^, 
la  to  take  up  the  fall  and  winter  new^, 
list  Immediately  on  Badger  Balncoat  Compti. 
Fort  Washington,  Wisconsin.  Will  also  Uk> 
the  fall  list  of  newspapers  on  Bogie  Kef. 
Company,  Milwaukee. 

Lesan-Praigg  Advertising  Agoncy, 
Building,  St.  Petersburg,  Fla.  Now  hacc 
account  for  tbe  Chamber  of  Commerct,  F< 
Meyers,  Fla. 

MoJunkin  Advartiaing  Company,  228  N  - 
La  Salle  street,  Chicago.  Issuing  orders  to  - 
ligious  publications,  etc.,  for  Messenger 
ing  Company,  Chicago. 

Metropolitan  Advartaing  Company,  111  Bn* 
way.  New  Tork.  Has  secured  account  of  t: 
Perth  Amboy,  N.  J.,  Chamber  of  Comaatea 

Midland  AAvortising  Agoncy,  Atlas  tb. 
Building,  Cincinnati,  Ohio.  Sending  copy  : 
newspapers  for  American  Beauty  Malt  c., 
pany,  Cincinnati. 

Earl  0.  Moyas  Advortising  Agoncy,  12 
Garfield  Boulevard,  Chicago.  Is  Issuing  tj 
page  copy  to  47  newspapers  scattered  thru.^: 
out  tbe  United  States  and  Mezico, 
Alaska  on  Bnd-O-Com  Laboratories,  Inc.,  i- 
cago. 

Bodfiold-Conpo,  lac.,  84  West  83rd  a!~ 
New  Tork.  Has  secured  accounts  of  Bar-- 
Gould,  Ltd.,  lotions,  etc.,  and  Woodworth,  I- 
perfumes,  etc. 

F.  J.  Boss  Company,  49  West  46th  ttru 
New  York.  Now  handling  account  of  tbe  Ca 
lold  Corporation,  New  York. 

Bshl  Advertising  Company,  860  North  Ml! 
gan  Boulevard,  Chicago.  la  considering  the  t 
and  winter  list  on  the  Calumet  Baking  Povi 
Company,  Chicago. 

Allen  C.  Smith  Advertising  Company, 
son  Building,  Kansas  City,  Mo.  Placing  oru 
with  newspapers  In  various  sections  for 
Knoz  Company,  "Cystez,"  Kansas  City,  y. 
soiiri. 

F.  B.  Steel  Company,  201  East  Ontario  i-: 
Chicago.  Sending  orders  to  mail  order  and  f 
papers  for  Benuzit  System,  auto  aiKi--- 
Chicago. 

J.  Walter  Thompson  Company,  410  N~ 
Michigan  Boulevard,  Chicago.  Will  use  a  !• 
metroitolltan  cities  for  the  advertising  of  T:  ; 
of  Wheat  Company,  Minneapolis. 

Chas.  H.  Touzalin  Agency,  Inc.,  7 
Dearborn  street,  Chicago.  Placing  order* 
general  and  mral  mall  order  publicatioai  i 
Acorn  Brass  Works,  Chicago. 

0.  B.  Tyson  A  Company,  Inc.,  16  East  n 
street.  New  York.  Has  secured  account  $f  'i 
Kobell  Electric  Motor  Corporation,  Grirr’l 
N.  J. 

Yandarhoof  A  Company,  Ontario  and  St.  >  ^ 
streets,  Chicago.  Placing  copy  with  mall  pi 
magazines  for  Hartman  Furniture  A  C:-? 
Company,  Chicago. 

C.  0 ,  Winningham,  Inc.,  General  V.-.- - 
Building,  Detroit,  Mich.  Ha*  secured 
of  Chatterton  A  Sons,  bean  packers.  Ic-- 
Michigan. 


(♦^LINOTYPE^^-^O 


METAL  FEEDER 

Easily  installed  on  any  Linotype.  Keeps  metal 
at  even  temperature.  Can’t  feed  too  fast 
or  too  slow.  Requires  little  attention. 


F*43n — Linotype  Metal  fetdtr,  for  all  modeli  (eiceyt 


42  em)  without  electric  pot . $40.H 

F*4)14^Liootypc  Metal  Feeder  for  electric  pot.  All  modah 
except  42  em . $40.M 

F-4J15 — ^Linotype  Metal  Feeder,  for  all  42  em  modih 
without  electric  pot . $S9.H 

Fw4)14— Linotype  Metal  Feeder  for  electric  pot.  Ail 

em  modelf . .  $30*91 


(Alt  pricn  imMjeci  to  chsugr  without  uotict) 


Order  from  tbe  Neorett  Agency 

Mergenthaler  Linotype  Co. 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
Aepreieniethet  in  tbe  frimeipol  Citier  of  tbe  World 


LIKOTTPtD  I 


Why  shouldnH  the  Keystone  State  prosper?  Classify  its  industries  and  you 
will  find  it  fills  a  good  sized  volume,  for  the  Keystone  State  is  the  country’s  work¬ 
shop.  No  other  state  possesses  such  a  diversity  of  industry.  From  the  production  of 
coal,  iron,  steel,  oil,  down  to  the  finest  of  tools,  silks,  mechanical  instruments,  jewelry, 
are  produced  in  the  Keystone  State’s  mills,  factories,  plants  and  workshops. 

These  diversified  industries  furnish  skilled  employment  at  the  highest  wages  all 
the  year  around,  thus  giving  its  workers  a  steady  and  uninterrupted  yearly  income. 
This  is  the  main  reason  for  Pennsylvania’s  continuous  prosperity.  You  can  readily 
understand  why  the  people  have  plenty  of  money — why  jhey  are  all  in  comfortable 
circumstances  and  enjoy  life. 

You  can  advertise  to  the  PENNSYLVANIA  CONSUMER  any  time  of  the  year 
and  he  will  respond,  provided,  of  course,  your  product  is  useful  and  meritorious. 

Why  don’t  you  plan  a  campaign  now?  Consult  with  these  newspapers  for 
further  information  about  this  market.  .  Vy  ' 
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BROWN  HEADS  AGENCY 
SUCCEEDING  LOGAN 


CAMPBEU^EWALD  TRAVEL  GROUP  MEETS 


Was  One  of  Organisers  of  TlM>mas  F. 
Logan,  Inc. — Other  Changes  Made 
in  Executire  Personnel,  Due 
to  Death  of  President 


L.  Amos  Brown  has  been  elected  presi¬ 
dent  of  Lord  &  Thomas  and  Logan,  Inc., 
succeeding  the  late  Thomas  F.  Logan, 
it  was  announced  this  week. 

Mr.  Brown  was  one  of  the  organizers 
of  the  firm  of  Thomas  F.  Lc^n,  Inc.,  in 
1919  and  served  as  first  vice-president 
and  treasurer  until  the  merger  of  that 
ageiKy  with  Lord  &  Thomas  in  1926. 


Columbus  Dispatch 

.  "Ohio'$  Grtattst  Home  Daily''  . 


L.  A.  Bro%vn 


ADS  HELPED  Y.  M.  C.  A. 


Paid  Circulation 


.  .  .  more  lhan  93%  <*! 

concentrated  in  the  Great 
Central  Ohio  Market.  <::: 


Budget  buying  is 
modern  buying  .  .  . 
NEA,  with  one  com¬ 
plete  service,  oflfers 
the  modern  solution 
to  feature  and  new’s- 
picture  problems. 


— the  most  eco^ 
nomical  method 
of  producing  all 
your  leads,  slugs 
and  rules* 


Ludlow  Ty pograph  Co. 

2032  Clyboum  A ve.,  Chicago 

Bostoa  — New  York — Atlanta  — San  Francit.  o 


NEA  Service,  Inc., 

1200  W.  3rd  St.,  Cleveland,  Ohio 


• 


Editor  &  Publisher 


and  The  Fourth  Estate  for  September  1 ,  1928 


You  Can  Profitably  Concentrate  Your  Promotion  In  EDITOR  8C  PUBLISHER 


Because  It  Has  91.4%  Coverage  of 
Known  Newspaper  Appropriations 

This  area  chart  ^graphically  shows  the  total  newspaper  appropriations  of 
national  advertisers  in  ten  major  classifications  representing  100%  of  the  known 
expenditure,  or  $128,459,000,  as  estimated  bv  the  Bureau  of  Advertising. 


10%  20%  30%  40%  50%  60%  70%  80%,  90%  100% 

(•)  Compiled  from  A.  N.  P.  A.  Burenu  of  Advertising  data. 

(**)  Calculated  by  subtracting  appropriations  of  tboae  few  advertisers  not  served  by  your  Editob  A  PuaLiiHaa. 


The  chart  gfives  the  percentage  of  the 
expenditure  of  each  classification  relative  to  the 
total  amount  of  $128,459,000  as  appropriated  by 
the  ten  groups — (reading  chart  from  left  to 
right).  It  further  shows  the  coverage**  of 
national  newspaper  advertisers’  appropriations 
by  EDITOR  &  PUBLISHER,  The  Fourth  Es¬ 
tate  in  each  classification. — (reading  chart  from 
bottom  upwards). 

Of  the  total  amount  of  $128,459,000 

invested  in  newspaper  advertising  in  the  ten 
classifications,  EDITOR  &  PUBLISHER.  The 
Fourth  Estate  subscribers  controlled  $117,469,- 
000,  or  91.4%. 

In  the  six  largest  classifications,  EDITOR 
&  PUBLISHER,  The  Fourth  Estate  controlled 
coverage  averaged  over  93%. 


These  national  advertisers  would  not 
want  EDITOR  &  PUBLISHER,  The  Fourth 
Estate  unless  they  were  interested  believers  in 
newspaper  advertising,  because  newspapers  and 
newspaper  advertising  are  the  sole  topics  of  our 
“convcr.sation.” 

The  advertising  and  sales  executives  who 
are  using  newspapers  for  advertising,  as  well  as 
their  agents  “take”  EDITOR  &  PUBLISHER, 
The  Fourth  Estate  and  read  it. 

Advertising  agents  and  advertising  and 
sales  executives  who  do  not  use  newspapers  are 
not  interested  in  your  promotion  messages. 

Be  sure  your  advertising  is  in  the  one 
publication  which  advocates  only  newspaper  ad¬ 
vertising  and  which  provedly  covers  91.4%  of 
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4*^OME,”  said  Little  Rollo  to  his 
father,  "come  out  to  Uncle  Zed’s 
Summer  home,  far  from  the  hot  and 
sticky  city,  and  rest  your  tired  body,  re¬ 
fresh  your  weary  soul,  forget  for  a  few 
days  the  miseries,  lusts,  banalities  and 
futile  strivings  of  the  unwashed  mob 
that  you  write  about  in  the  paper  every 
morning.  You  know.  Father,  that  Uncle 
Zed  for  years  has  been  asking  you  to 
come  and  spend  a  week  at  his  beautiful 
Summer  home  and  meet  his  nice  neigh¬ 
bors.  Uncle  Zed  is  rich  and  we  are  only 
comfortable,  but  both  he  and  Aunt  Alice 
have  always  admired  your  literary  at¬ 
tainments  and  do  not  look  down  on  us. 
They  will  give  us  a  good  time,  Father, 
and  we  shall  sit  all  day  in  the  shade  of 
an  old  apple  tree,  listening  to  the  birdies 
as  they  flit  from  limb  to  bough,  or  we 
shall  lie  on  the  soft,  moist  sand  and  let 
the  little  wavelets  bathe  our  fevered  feet. 
At  sunset  all  will  be  quiet  save  the 
croaking  of  the  frogs,  the  distant  screech 
of  the  loon  or  the  tinkle  of  the  lead-cow 
bell  on  the  hillside.  You  may  read  all  of 
the  books  you  have  been  putting  aside 
for  a  quiet  day.  Come !”  said  Little  Rollo 
to  his  l  ather.  The  old  dish-man’s  vaca¬ 
tion  week  was  scheduled  for  Monday. 

TITONUAY:  Jennie  Firestone,  who 
lives  in  the  flat  on  the  top  floor  of 
the  Lexington  Avenue  walk-up  where 
Father  has  resided  with  Rollo  since 
Mother  died  years  ago,  kindly  volun¬ 
teered  to  drive  them  out  to  Uncle  Zed’s 
place  in  her  new  canary-colored  roadster. 
She  had  hoped  to  make  the  76  miles  in 
one  hour  and  a  half,  but  Jennie  has  only 
been  driving  since  June  and  twice  the 
car  behaved  badly,  leaving  the  road,  on 
one  occasion  knocking  over  two  concrete 
posts,  which  dented  a  fender  quite  badly, 
and  once  ploughed  into  a  corn-field  which 
annoyed  the  farmer  so  much  that  Father 
handed  him  five  dollars  to  staunch  the 
flow  of  rough  language.  But  the  chief 
delay  was  caused  by  the  argument  that 
Jennie  got  into  with  a  truckman  who  had 
hogged  the  road  for  eight  miles.  Neither 
Father  nor  Rollo  joined  in  the  debate. 
Jennie  only  averaged  38  miles  an  hour  on 
the  trip.  Uncle  Zed  and  Aunt  Alice  and 
the  children  were  well,  except  the  baby, 
who  was  swathed  from  head  to  toe  in 
soft,  damp  bandages  to  relieve  ivy  poi¬ 
soning.  Uncle  Z^  complained  of  the 
unusually  wet  Summer  and  Aunt  Alice 
brought  out  pillows  and  comfortables  for 
Father  and  Rollo  to  see  and  smell  the 
ravages  of  mould.  Aunt  Alice  was  sorry 
the  baby’s  illness  had  prevented  h^r  from 
doing  any  cooking,  but  she  sw^ly  con¬ 
sent^  to  “scrape  up  something”  and 
they  all  had  luncheon  on  the  porch, 
which  would  have  been  nice  if  tlK  milk 
had  not  been  sour  and  if  Aunt  Alice  had 
found  anything  else  to  serve  besides  corn¬ 
flakes.  Father  invited  the  family  to  have 
dinner  at  his  expen.se  that  evening  at  the 
Inn.  Rollo  generously  consented  to  re¬ 
main  at  the  cottage  and  sit  with  the  baby. 
Uncle  Zed  brought  Rollo  a  double  cone 
as  a  reward.  Night  dropped  her  black 
robes  over  the  countr>’side  and  all  was 
silent,  save  for  the  occasional  buzz  of  a 
mosquito  bent  upon  exploring  Father’s 
eardrums.  Father  and  Uncle  Zed  talked 
politics  for  a  long  time  on  the  porch, 
while  Rollo  listened  politely.  Uncle^Zed 
said  Tammany  was  as  “filthy  rotten”  to¬ 
day  as  in  the  days  of  Croker;  he  knew 
because  he  had  bwn  in  the  fruit  business 
and  had  contact  with  many  street  ven¬ 
dors  in  New  York  and  they  told  him 
that  the  cops  stole  more  peanuts  and 
peaches  from  their  carts  than  ever  before 
and  if  they  yelled  thev’d  lose  their  li¬ 
censes.  Uncle  Zed  said  Father  was  crazy 
for  comparing  the  Teapot  Dome  case 
with  Tammany  graft,  because  one  was 


business,  and  nothing  wrong  had  been 
proved  against  any  of  the  oil  men  or 
officials,  but  the  other  was  just  low  down 
political  thievery.  Father  said  he  thought 
the  country  couldn’t  lose  this  time  be¬ 
cause  both  Hoover  and  Smith  were  won¬ 
derful  men.  Uncle  Zed  said  he  lik«l  a 
glass  of  beer  as  well  as  any  man,  and 
knew  that  prohibition  would  never  work, 
but  Smith  was  out  to  bring  back  the 
corner  saloon  and  was  secretly  working 
for  the  Hard  Liquor  Ring.  Aunt  Alice 
said  she  had  never  seen  Mrs.  Smith,  but 
didn’t  think  she  would  know  how  to  act 
in  the  White  House.  Father  said  he  had 
seen  both  Mrs.  Smith  and  Mrs.  Hoover 
and  they  were  fine  women.  Uncle  Zed 
said  it  made  him  sick  to  think  of  a  man 
like  A1  Smith  telling  great  men  like 
American  Ambassadors  what  to  do  and 
how  to  act.  Aunt  Alice  then  told  us  how 
she  had  been  worrying  about  Mary,  this 
Summer.  Mary,  only  17,  and  out  until 
2  a.  m.  one  night  last  week  with  an¬ 
other  girl,  who  never  comes  to  the  cot¬ 
tage,  and  two  boys  that  looked  like 
bums.  Aunt  Alice  said.  Mary  replied  that 
the  boys  were  real  nice  to  the  girls  and 
only  took  them  for  a  long  ride  in  their 
car.  One  boy  had  a  flask,  but  he  didn’t 
even  offer  any  liquor  to  the  girls.  But 
Aunt  Alice  said  she  felt  worried.  And, 
so  to  bed. 

*  ♦  ♦ 

'TUESDAY:  Father  and  Little  Rollo 
went  clamming  thfs  morning,  but  the 
gxeen  flies  drove  them  home  with  only 
half  a  dozen  clams  to  show  for  their 
long  walk.  They  cooled  off  on  the  porch 
while  Aunt  Alice  changed  the  baby’s 
bandages.  How  the  poor  child  did  moan 
and  wail — it  would  wring  a  heart  of  iron. 
Mary  came  in  from  the  road,  looking 
very  pretty  in  a  fresh  pink  gown.  She 
said  she  had  been  on  a  little  trip  to  town 
with  her  “boy  friend.”  Aunt  Alice  re¬ 
peated  “your  boy  friend”  with  bitter 
contempt,  and  that  made  Mary  cry.  She 
rushed  into  the  cottage  and  Aunt  Alice 
followed.  There  was  a  painful  argument 
and  Father  and  Rollo  decided  to  take  a 
walk.  In  a  field  nearby  a  farmer  was 
ploughing  with  an  ill-matched  team,  one 
heavy  horse  and  one  much  lighter.  The 
small  horse  constantly  fell  behind  the 
other  and  the  brutal  farmer  would  then 
lash  the  unfortunate  animal  with  a 
blacksnake  whip  he  carried  for  the  pur¬ 
pose.  Father  said  he  would  speak  to  the 
man  about  it.  He  walked  across  the  field 
and  said:  “My  good  man,  I  have  been 
noticing  you  from  the  road.  That  small 
horse  cannot  pull  as  much  as  the  heavy 
horse  and  it  is  cruel  to  lash  it  so.”  The 
farmer  did  not  answer  Father,  but 
droiMJed  his  plough  handles  and  deliberately 
struck  Father  in  the  face  with  the  whip. 
He  then  ordered  both  Father  and  Rollo 
off  his  property.  Father  had  a  great  blue 
and  red  welt  on  his  cheek  and  a  cut 
on  his  neck.  The  blue  flies  stung  both 
Rollo  and  Father  very  badly  on  arms  and 
face  as  they  walked  back  to  the  cottage. 
Aunt  Alice  had  sweet  com  on  the  cob 
for  dinner,  but  unfortunately  there  was 
no  butter  and  that  rather  spoiled  the 
feast.  Uncle  Zed  said  he’d  have  the  law 
on  the  brutal  farmer,  who  was  well 
known  locally  as  a  crook,  except  that 
Father  had  no  right  trespassing  and  be¬ 
sides  the  farmer  made  hooch  on  the 
side  and  was  friendly  with  the  state 
trooper  who  patrols  that  road.  Uncle 
Zed  showed  Father  a  copy  of  the  Knights 
of  Columbus  oath  and  when  Father  said 
it  was  a  fake  which  had  long  ago  been 
exploded  Uncle  Zed  replied  that  Father 
thought  he  knew  more  than  anybody  else 
because  he  was  a  newspaper  man.  but  a 
friend  of  Uncle  Zed’s  had  told  him  that 
the  oath  was  copied  from  the  original 
ritual  Uncle  Zed  said  Father  was  foolish 


to  stick  to  reporting  as  there  was  no 
money  in  it.  And,  so  to  bed. 

*  *  • 

^J^EDNESDAY :  .\t  breakfast  Father 
”  remarked  he  thought  Mr.  Hoover 
had  made  a  splendid  record  as  a  commis¬ 
sioner  and  as  a  Cabinet  officer,  but  he 
doubted  if  he  had  greater  executive  ca¬ 
pacity  than  A1  Smith.  Uncle  Zed  folded 
up  his  napkin  and  walked  off,  without 
saying  good-bye.  Father  feared  he  had  of¬ 
fended  him,  but  he  was  pleasant  again  in 
the  evening  and  no  mention  was  made  of 
politics,  except  that  Aunt  Alice  said  that 
all  the  complaining  the  farmers  were  do¬ 
ing  made  her  tired,  because  she  was  pay¬ 
ing  more  for  vegetables,  meat  and  bread 
than  at  any  time  in  her  life  and  the  farm¬ 
ers  must  be  rich.  Uncle  Zed  said  that  was 
true.  The  family  was  sitting  quietly  gos¬ 
siping  on  the  porch  that  afternoon.  Aunt 
Alice  having  reopened  the  question 
whether  Mary  had  any  moral  right  to 
stay  out  until  2  a.  m.,  when  Mrs.  Quale, 
a  neighbor,  ran  into  the  yard  and  asked 
if  the  folks  had  heard  the  news.  There 
was  an  automobile  accident  about  a  mile 
and  a  half  up  the  road,  on  the  curve  that 
leads  to  the  mill-pond.  Aunt  Alice  just 
screamed  the  one  word  “Mary”  and 
fainted.  Father  dashed  water  on  her  face 
and  held  her  in  his  arms  and  Mary,  who 
was  upstairs  and  had  heard  her  mother 
scream  her  name,  came  running  out. 
When  Aunt  Alice  revived  she  said  she 
rejoiced  that  Mary  was  not  in  the  wreck. 
Father  and  Rollo  then  hastened  to  the 
scene  of  the  disaster.  Mrs.  Quale  said 
she  had  heard  that  three  women,  two 
children  and  a  man  had  been  killed,  but 
when  Father  and  Rollo  appeared  on  the 
scene  they  saw  only  two  women  and  a 
man.  The  man  was  drunk  and  babbling. 
Father  thought  both  women  were  dead. 
He  examined  the  body  of  one  and  found 
that  her  head  was  crushed,  legs  broken 
and  death  had  evidently  been  instanta¬ 
neous.  The  other  woman  had  been  dragged 
to  the  over-turned  touring  car  and  left  in 
a  sitting  posture.  She  appeared  to  be  dead, 
but  Father  felt  her  pulse  and  discovered 
a  heart-beat.  “This  woman  is  living,”  ex¬ 
claimed  Father  to  a  stranger,  who  then 
leisurely  approached  from  the  side  of  the 
road.  “Well,  what  about  it?”  asked  this 
individual.  “Ill  go  get  a  car  and  take 
her  to  a  hospital,”  said  Father.  The 
man  said :  “You  mind  your  damn  busi¬ 
ness,  I’m  in  charge  here.”  “Who  are 
you?”  asked  Father.  The  man  pulled  a 
deputy  sherifFs  badge  from  his  i^ket. 
“That’s  who  I  am,”  he  said,  “and  if  you 
raise  any  fuss  around  here  I’ll  run  you 
in.”  He  then  said  the  accident  had  hap¬ 
pened  nearly  an  hour  before  and  he  had 
notified  the  coroner  and  was  waiting  for 
that  official  to  come  out  from  town.  “But 
the  woman — we  might '  save  her,”  ex¬ 
claimed  Father.  The  deputy  then  took 
Father  by  the  arm,  said  he  didn’t  want 
any  excitement  and  roughly  ordered  both 
Father  and  Rollo  to  fade  away.  The 
woman  soon  died.  Father  told  Uncle  Zed 
about  it.  He  laughed.  “Why,  that  dep¬ 
uty  bird  is  a  nut — everyone  around  here 
knows  him  and  you  shouldn’t  pay  any 
attention  to  him.  Why  didn’t  you  haul 
off  and  sock  him  a  couple?”  Aunt  Alice 
knew  both  of  the  women  by  reputation 
and  while  it  was  too  bad,  on  account  of 
one  woman  who  had  several  little  chil¬ 
dren  at  home.  Aunt  Alice  said  both  of 
the  women  were  cheap  and  perhaps  were 
better  out  of  the  way.  The  family  spent 
the  evening  talking  about  road  accidents 
which  made  Aunt  Alice  so  nervous,  with 
fears  for  Mary  running  around  all  hours 
of  the  night  in  a  strange  automobile  and 
with  drinking  going  on,  that  Uncle  Zed 
got  out  his  car  and  all  went  to  a  nearby 
town  to  see  a  movie.  The  picture  was 
of  Emil  Jannings  in  “Variety,”  which 
Father  and  Rollo  had  seen  a  year  ago 
last  Winter,  but  which  was  new  to  Aunt 
Alice  who  screamed  when  Jannings 
washed  the  murdered  victim’s  blood  off 
of  his  hands.  And,  so  to  bed. 

0  0  0 

'THURSDAY :  Father  was  mowing  the 
lawn  for  Aunt  Alice  when  a  strange 
man  pushed  through  the  gate  and  seized 
the  handle  of  the  machine.  Father  at 
once  perceived  that  the  man  was  in¬ 
toxicated.  Bragging,  he  said  he  would 
do  the  job  .“for  the  fun  of  it,”  but  after 
he  had  mowed  one  zig-zag  swath  he  sat 


down  on  the  steps  ami  told  Father  and 
Kollo  alxjut  his  wife.  He  said  she  had 
driven  him  to  drink  with  her  slothful- 
iiess  and  he  suspected  her  morals.  He 
said  she  was  no  good  as  a  girl  and  he 
had  made  a  mistake  in  marrying  her. 
Her  father  had  cut  her  mother’s  throat 
in  a  fit  of  insane  jealousy  and  that  wa» 
the  kind  of  folks  she  had  sprung  from. 
He  went  on  at  length  about  his  wife  and 
also  his  daughter,  whose  morals  he  said 
were  very  low,  and  he  told  Father  that 
he  was  broke  and  asked  for  ten  dollars 
until  noon  the  next  day.  Father  loaned 
him  five  dollars  and  he  then  went  away. 
Aunt  Alice  said  that  one  of  the  boys 
Mary  had  been  out  with  was  the  drunk¬ 
ard’s  son.  Mary  heard  this  remark  and 
yelled  from  the  kitchen,  “Mother,  that 
is  a  lie.”  Aunt  Alice  cried  so  much 
over  this  incident  during  the  rest  of  the 
day  that  her  face  was  swollen.  That 
night  the  Quales  came  over  to  play 
bridge.  Aunt  Alice  painted  up  and  tried 
to  conceal  her  unhappiness,  but  Mrs. 
Quale  asked  her  several  times  if  she 
had  hay-fever.  Father  won  six  dollars 
in  the  game.  Mrs.  Quale  said  Father 
was  too  expert  for  players  who  only  had 
time  to  play  once  in  awhile.  Uncle  Zed 
had  been  mixing  rickeys  all  of  the  eve¬ 
ning  and  no  doubt  it  was  the  drink  which 
made  him  say  that  Father’s  Scotch 
“would  out.”  Aunt  Alice  put  a  jazz 
record  called  “Constantinople”  on  the  ma¬ 
chine  and  kept  it  going  until  a  woman  in 
the  cottage  on  the  north  side  yelled  “For 
God’s  sake,  don’t  you  people  ever  sleep.” 
And,  so  to  bed. 

*  *  * 

FRIDAY :  A  strange  thing  happened 
at  breakfast.  A  Mrs.  Waverly, 
widow  and  old  friend  of  Aunt  Alice, 
had  been  a  guest  at  the  card  party  and 
owing  to  the  late  hour  had  accepted  Aunt 
Alice’s  invitation  to  spend  the  night  at 
the  cottage.  The  family  was  just  fin¬ 
ishing  the  last  scraps  of  toast  when  Mrs. 
Waverly  looked  right  at  Father  and 
said,  “You  tried  to  get  into  my  room 
last  night,  didn’t  you,  you  naughty  man." 
Father  blushed  scarlet  and  for  a  moment 
seemed  stunned.  Then  he  managed  to 
say,  quite  coldly,  “Madam,  you  are  mis¬ 
taken.”  Mrs.  Waverly  smiled  and  said, 
“W’ell,  perhaps  so  and  perhaps  no.” 
Father  said  there  was  no  perhaps  about 
it,  and  Uncle  Zed  had  a  big  laugh.  Aunt 
Alice  did  not  laugh.  She  looked  at 
Father  for  a  long  time  and  then  she 
glanced  at  Uncle  Zed.  Uncle  Zed  quit 
laughing.  Mrs.  Waverly  then  said:  “I 
suppose  I  am  mistaken,  but  I  was  sure 
I  iieard  a  noise  in  the  hall."  Father  ate 
some  green  grapes  this  morning,  saying 
he  used  to  like  them  when  he  was  a 
boy.  They  did  not  agree  with  Father. 

man  at  the  store  had  promised  to- 
take  Father  golfing  in  the  afternoon,  but 
he  didn’t  show  up.  Father  spent  the 
afternoon  reading  Jonathan  Brooks’  new 
newspaper  story  “High  Ground”  and 
would  have  finished  the  book  in  an  hour, 
had  not  Aunt  Alice  accidently  dropped  a 
bottle  of  iodine  which  the  ^ok  sopped 
up  like  a  blotter.  That  night  Mary  did 
not  come  home  for  dinner.  When  she 
arrived  at  3  a.  m.  in  a  car  with  a  middle- 
aged  man  she  explained  she  had  intended 
to  send  word  that  she  was  all  right  and 
was  only  on  a  little  automobiling  party 
with  friends,  but  had  forgotten  to  do  so. 


SATURDAY :  Uncle  Zed  was  away  in 
his  car  and  as  Father  wanted  to  go  to- 
a  nearby  town  to  get  a  morning  news¬ 
paper  he  employed  a  neighbor  to  drive- 
him  over.  Soon  after  Father’s  return 
he  received  a  telegram  by  telephone 
saying  it  was  important  that  he  re¬ 
turn  to  the  city  at  once  on  business. 
.\unt  Alice  cried  because,  she  said,  she 
was  sure  that  Father  and  Rollo  had  not 
had  a  good  time  and  that  Father  had 
sent  the  telegram  to  himself,  just  to  get 
away.  Father  only  smiled  at  this.  Aunt 
Alice  then  said  Father  and  Rollo  acted 
as  if  they  thought  they  were  better  peo¬ 
ple  than  their  relatives.  Father  said  she 
was  mistaken.  She  made  them  promise 
to  come  again  and  was  sure  they  wouM 
like  the  country  better  when  they  were 
acouainted  with  local  customs.  Father 
and  Rollo  took  the  noon  train  for  the 
hot  and  sticky  city. 


/  C' 
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'•'Pibcbbort  fcntln.l  . (E) 

ttEoTorhlll  GoMtt.  . (E) 

***lA«T.ne.  EorU-Tribnii. 

(MAE) 

***1^00  ItM.  . (E) 

ttliMroU  Oourinr-OltliM  ond 

EToninc  Load.r  . (MAE) 

***low  Bodford  BUndard 

Moreury  . (MAE) 

^•■*«  BodfMd  Buaday 

„  Btaadard  . (B) 

*l.nh  Adam.  Traoi^pt.  .(E) 

^Pltt.«.ld  EacU  . (E) 

“*«aUm  Koir.  . (E) 

***TaBBton  Gaaatt.  . (E) 

^Marctor  ToUrram-GaMtt. 

(MAE) 

wwcmUt  Buoday  T.Uffram 

(I) 


(WMEECrnCUT— PopnUtioB,  l.SM.BBl 


Cirou- 

8,600 

10.000 

Utlon 

line. 

llnaa 

***Brid(aport  Poat-Tolacram 

(EAM) 

46.646 

.16 

.16 

•••Brldf.port  Poat  . 

....(B) 

88,467 

.10 

.10 

***Hartford  Conrant  . . . . . 

....(M) 

86.879 

.09 

.09 

***Hartford  Oeurant . 

. . . .  (B) 

60.847 

.18 

.18 

ttHartford  Tima.  . 

....(E) 

68.688 

.16 

.16 

***Mlddlatown  Prau  . . . . 

....(E) 

8.741 

.06 

.08 

ttBmr  Ha  ran  Rorlatar., 

.(EAB) 

61.607 

.166 

.146 

***Haw  London  Day . 

....(E) 

18.846 

.07 

.60 

f Borwioh  Bullatln  ..... 

....(M) 

18,048 

.07 

.06 

***Borwalk  Hour  . 

....(E) 

6,769 

.046 

.00 

ttBouth  Borwalk  Bantinal. . .  (— ) 

6.608 

.00 

.086 

***Btamford  AdvoeaU  ... 

....(*) 

11,886 

.066 

.06 

***WatarbuTy  Bapublican- 

Amarlcan  . 

.  (MAE) 

86.10 

.08 

.00 

***Wat.rbury  RapubUoan 

....(B) 

17,176 

.06 

.08 

MAIVE— PopuUtlon, 

768,014 

■''Portland  PrM.-HOTald  Ezpraaa. 

Bunday  ToUcram  . . 

.(MAE) 

61,847 

.80 

.16 

HEW  HAMPBHZRE— PopuUtion,  448.688 

"■(Unoord  Monitor-Patriot.... (E) 

6.684 

.086 

.086 

ttKMna  Bantinal  . 

....(I) 

4,088 

.086 

.083 

ttManehaatar  TTnion-Laadar 

(MAE) 

81,800 

.16 

.18 

RHODE  IBLAHD— Population.  604.397 


"'Pawtuokat 

Tima.  . . . 

. (E) 

Oircu- 

Ution 

89.784 

8,600 

lina. 

.06 

10.000 

linaa 

.08 

"'ProTidanca 

BnUatin  . 

. (E) 

76.000 

.80 

(B).87 

'"Proaldanoa 

Journal  . . 

. (M) 

41.800 

.18 

(■).87 

"'ProTidanca 

Journal  . . 

. (B) 

78.797 

.80 

.80 

♦"ProTidanca 

Haw.  .... 

. (E) 

88.187 

.06 

.06 

'"ProTidanca 

Tribnna  .. 

. (E) 

19.804 

.10 

.00 

ttWaaUrly  Bun  . 

,..(EAB) 

6,680 

.06 

.08 

ttWoanMckat 

Call  .... 

. (E) 

16,01 

.06 

.06 

▼ERMOMT— PopoUtUa.  SM.dlB 


Barra  Timai  . 

.(E) 

7.708 

.04 

.08 

ttHrattlabera  Raformar  , . . . 

.(E) 

8.686 

.086 

.08 

'"BnrliBKtan  Fraa  Prati . . . . 

.(M) 

16.004 

.06 

.06 

ttRutland  Barald  . 

.(M) 

ll.OM 

.066 

.066 

tot.  Jahntbnry  OaUdoalan- 

Raoord  . 

.(E) 

4.874 

.08 

.00 

•••  A.  B.  0.  Publiahw'.  BUt.ro.nt.  March  81,  1913. 
t  GoymimMt  BUtamant.  Octobar  1,  1987. 
ft  Govnnromt  BUUmant.  March  SI,  1988. 

(jS)  Combinatton  rata  Dally  Journal  and  Era.  Bullatla. 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  1,  1928 


WHAT  OUR  READERS  SAY 


NEWSPAPER  PROMOTION  BUDGET 

To  Editor  &  Publisher:  On  what 
basis  and  how  much  money  is  involved 
in  placing  or  setting  aside  a  newspaper 
publicity  budget? 

In  this  day  of  advertising  appropria¬ 
tion  and  budgets  for  every  imaginable 
purpose,  a  newspaper  or  an  advertising 
man  will  suggest  to  a  prospective  client 
that  he  should  set  aside  an  advertising 
fund  of  some  amount  covering  his  adver¬ 
tising  for  a  certain  period  of  time. 

But,  when  an  advertising  man  asks  a 
newspaper  man  how  much  or  what  per¬ 
centage,  of  his  national  advertising  rev¬ 
enue  he  sets  aside  as  a  publicity  fund  of 
his  own,  he  generally  hums  and  haws  and 
finally  admits  that  he  uses  whatever  he 
thinks  that  he  needs,  or  can  spare. 

I  would  like  to  know  how  this  is 
handled.  I  know  a  newspaper  that  is 
using  better  than  7  per  cent  of  its  na¬ 
tional  advertising  revenue  yearly  as  an 
advertising  fund  to  further  increas>e_  its 
national  linage.  I  realize  that  conditions 
will  differ  in  different  localities,  but  what 
is  a  safe  per  cent  to  base  this  fund  on? 
Is  7  per  cent  too  high,  or  is  10  per  cent 
near  right? 

Tracy-Locke- Dawson,  Inc. 

H.  D.  Phillips, 
Director  of  Space  Audit. 

(Answers  from  the  field  to  this  in¬ 
teresting  question  will  be  appreciated. — 
Editor.)  J. 


GRADE  CROSSING  PERIL 

To  Editor  &  Publisher:  I  was  very 
much  interested  in  your  “Shop  Talk  At 
Thirty,”  in  the  .\ug.  4  Editor  &  Pub¬ 
lisher. 

Being  in  traffic  and  safety  work,  so  to 
speak.  I  read  with  care  any  comment 
the  press  makes  regarding  traffic  accident 
prevention.  Engineers  and  officials  gen¬ 
erally  lose  sight  of  the  personal  equation 
when  drawing  up  rules  and  regulations 
for  traffic.  The  psychology  of  the  in¬ 
dividual  plays  a  large  part  in  automobile 
accidents,  and  this  is  slowly  being  real¬ 
ized  by  our  law  makers. 

Editor  &  Publisher  is  to  be  com¬ 
mended  for  publishing  your  column, 
which  is  very  fine  indeed. 

A.  L.  F1NE.ST0NE. 

Eiditor,  Nation’s  Traffic. 


ARTICLE  TIMELY 

To  Editor  &  Publisher:  Enclosed  is 
a  clipping  from  the  'Sunday  Gazette  & 
Telegraph  showing  how  we  handled  your 
grade  crossing  story.  It  came  right  on 
the  heels  of  the  worst  grade  crossing 
accident  in  the  history  of  the  state,  four 
being  killed  near  here,  and  proved  very 
timely.  It  also  goes  to  prove  that  one 
cannot  overlook  a  thing  any  week  in  the 
Editor  &  Publisher. 

Very  truly  yours 

T.  \V.  Ross, 

News  Director, 

Colorado  Springs  Gazette  6*  Telegraph. 


W.  U.  AND  FREE  PUBUCITY 

To  Editor  &  Publishfji:  In  line  with 
your  efforts  to  drive  free  advertising 
from  columns  of  newspapers,  it  has  oc¬ 
curred  to  me  that  you  have  overlooked 
one  of  the  worst  offenders — the  Western 
Union  Telegraph  Company. 

I  imagine  newspapers  contribute  more 
to  the  maintenance  of  this  vast  wire  sys¬ 
tem  than  all  other  patrons  combined.  Yet 
to  date  I  have  my  first  Western  Union 
newspaper  advertisement  to  see. 

The  other  day  I  received  from  the  local 
manager  of  the  Western  Union  a  nicely 
written  advertisement  of  a  new  cable  be¬ 
ing  installed  by  the  Western  Union.  A 
note  came  along  saying  I  would  be  fur¬ 
nished  with  additional  “releases"  as  the 
work  progressed. 

I  returned  the  copy  to  the  Western 
Union  manager  suggesting  that  he  refer 
my  letter  to  the  propw  officer,  and  advis¬ 
ing  him  that  our  advertising  columns 
were  open.  The  Western  Union  utilizes 
pamphlets,  etc.,  but  cannot  patronize 


its  largest  customers,  the  newspapers. 

The  Bell  Telephone  Company  no  doubt 
attributes  much  of  its  recent  vast  expan¬ 
sion  to  newspaper  advertising.  Perhaps 
a  little  newspaper  advertising  may  awaken 
the  Western  Union. 

W.  T.  SiTLINCTON, 

Editor,  Little  Rock  Arkansas  Democrat. 


ENLISTS  AS  CRUSADER 

To  Editor  &  Pubusher:  “ - ” 

has  been  my  favorite  word. 

Despite  the  pang  that  parting  with  it 
will  cause,  I  am  here  to  tell  you  that  your 
petition  of  Aug.  11  has  struck  a  responsive 
chord  with  me  and  I  join  you  not  only  as 
a  convert  but  as  a  crusader. 

More  power  to  you. 

•Andrew  H.  Lyon 
Bridgeport  (Conn.)  Post-Telegram 


PUBUSHERS  AND  UNIONS 

To  Editor  &  Publishes:  I  have  just 
read  Article  X\’  of  your  “Labor  and  the 
Daily  Newspaper”  series.  I  am  going  to 
paste  it  in  my  scrapbook  and  read  it  ten 
years  from  now,  if  I  am  still  here. 

After  stating  so  very  accurately  in  the 
lieginning  of  this  article  just  how  the 
unions  are  taking  from  your  “free-born” 
American  the  right  to  make  his  living  in 
his  own  way,  I  am  stumped  at  your  con¬ 
cluding  remarks. 

Is  it  not  a  fact  that  the  unions  gained 
their  present  stranglehold  because  the 
average  publisher  is  dollar-yellow  ? 

Is  there  any  longer  such  a  thing  as  “a 
quasi-tmblic  institution  like  a  newspaper”? 
There  may  have  been  some  such  recogni¬ 
tion  accorded  the  industry  in  days  gone  by. 
It  is  your  humble  writer’s  opinion  that  it 
has  passed,  along  with  “personal  journal¬ 
ism,”  “a  fair  day’s  work  for  a  fair  day’s 
pay,”  “an  honest  man  asks  nothing  for 
himself  that  he  is  unwilling  to  concede  to 
his  fellow  man.” 

I  realize  the  dollar  necessity  of  sur¬ 
rendering  to  the  union  but  I  don’t  see  why 
blunt  facts  should  not  be  met  with  blunt 
explanations. 

.As  a  military  man,  did  you  ever  con¬ 
sider  why  a  man  should  rmlunteer  in  time 
of  war  to  serve  a  country  wherein  he  is 
denied  the  right  to  work  at  whatever  he 
pleases?  Or  should  he  permit  himself  to 
be  drafted?  After  reading  your  explana¬ 
tion  of  the  advantages  to  ^  derived  hy  a 
“quasi-public  institution  like  a  newspaper” 
through  dealing  with  a  union,  should  any¬ 
body  pay  any  attention  to  old  ideas  like 
patriotism,  “dirty  dollars”  “man  to 
man,”  etc. 

The  day  is  coming  when  the  dear  pub¬ 
lic  will  know  union  labor  for  what  it  is — 
hut  it  will  not  learn  its  lesson  from  the 
newspaper  managers. 

W.  H.  Ritenour, 
Linotype  Operator,  Pittsburgh,  Pa. 

ONE  PAPER  IN  ABILENE 

To  Editor  &  Publisher:  In  your  issue 
of  Aug.  18,  are  listed  the  towns  in  Kan¬ 
sas  being  served  by  only  one  daily  news¬ 
paper,  Please  add  Abilene  to  that  list. 
The  Daily  Chronicle  was  suspended  on 
July  21,  by  its  purchase  by  the  Reflector. 

The  Refi.ector  Ptg.  Co. 

H.  W.  Wilson,  Secretary -Treasurer. 


“ - ”  STARTED  SOMETHING 

To  Editor  &  Publisher  :  1  thoroughly 

enjoyed  your  “Shop  Talk”  on - , 

and  at  the  same  time  it  recalled  a  news¬ 
paper  story  in  which  the  use  of  the 
phrase  by  another  resulted  in  a  satis¬ 
factory  rai^  for  the  young  reporter,  and 
provided  him  with  one  of  his  first  prac¬ 
tical  examples  of  the  power  of  the  press 
to  right  a  wrong.  Perhaps  it  will  in¬ 
terest  you. 

The  young  reporter  was  on  “day  po¬ 
lice”  run  in  Omaha  in  1916.  Late  one 
afternoon  two  railroad  detectives  broi^ht 
in  a  Slav  prisoner  who  had  a  limited 
English  vocabulary.  They  reported  he 
had  been  trespassing  on  the  ri^t  of  way, 
had  stolen  articles  from  a  suit  case  and 


had  resisted  arrest.  He  Iwre  marks  of 
their  resistance  to  his  resistance. 

The  case  came  up  in  police  court  the 
next  morning.  The  detectives  testified 
that  an  insane  prisoner  riding  into  the 
city  under  guard  had  become  violent  a 
few  miles  from  the  station  and  had 
thrown  a  suit  case  out  of  the  window. 
The  railroad  detectives  had  been  forc^ 
to  take  a  long  walk  in  the  hot  sun  in 
search  of  the  suit  case.  When  they  ar¬ 
rived  they  had  seen  the  prisoner  bending 
over  the  case,  claimed  he  had  taken  some 
of  the  articles,  and  had  resisted  when 
they  attempted  to  arrest  him. 

The  judge  then  called  on  the  prisoner 
who  said  he  worked  for  an  aimy  officer 
who  lived  a  mile  or  so  up  the  track  and 
was  on  his  way  home  when  he  saw  the 
suitcase  lying  open  beside  the  track.  He 
stooped  down  to  close  it  and  pick  it  up 
when  these  men  came  up  and  said  “bad 
words”  and  hit  him.  The  police  judge, 
a  blustering  red  faced  individual  of  the 
ward  heeler  type,  was  given  to  joking 
from  the  bench,  asking  questions  sug¬ 
gested  by  a  reporter  with  a  passion  for 
promoting  amusing  incidents  in  police 
court  which  would  help  him  fill  his 
string.  He  said  to  the  prisoner,  “Well, 
what  was  it  these  men  said  to  you  when 
they  caught  you  taking  things  out  of  the 
suit  case?”  The  prisoner  replied.  “I 
not  take  things,  I  honest.  I  work  for 

Col.  - .  You  ask  him  if  I  not 

good  man.  These  man  he  say  bad  words 
to  me,  and  then  he  hit  me.”  Shaking 
his  finger  the  judge  asked,  “Now  listen 
to  me!  What  did  this  man  say  to  you?” 
“He  call  me  dirty  name.  It  make  me 
mad.  But  I  no  hit  him  like  he  say.”  To 
which  the  judge  replied,  with  rising  chol- 
er,  “Now  I  have  asked  you  twice  what 
this  man  said  to  you,  and  you  say  it  is  a 
bad  name.  Did  he  call  you  a  thief,  or 
what?  I  want  you  to  tell  me  just  exactly 
what  the  man  said.”  To  which  the  be¬ 
wildered  prisoner  returned,  “Well,  I  tell 
you.  He  call  me  a - 

Then  the  judge’s  face  flamed  with 
fury.  Hammering  his  desk  he  said.  “That 
will  be  all  for  you.  I’ll  dismiss  the 
larceny  case.  But  I’ll  give  you  thirty 
days  for  contempt  of  court.  I’ll  show 
you  that  you  can’t  come  into  this  court 
and  talk  that  way.  Take  him  away.” 

If  the  judge  had  been  sentencing  all 
for  contempt  of  court  he  would  have  im¬ 
posed  a  life  sentence  on  the  young  report¬ 
er,  who  returned  to  the  office  and  wrote 
three-quarters  of  a  column  of  the  de¬ 
tailed  story.  Next  morning  he  was 
grieved  to  see  only  two  paragraphs  be¬ 
low  the  break  on  the  second  page.  And 
about  an  hour  later  the  managing  editor 
called  him  over,  and,  in  a  stern  tone, 
asked,  “Did  yeju  write  that  story?” 
There  was  no  denying  it.  “Well,  do  you 
think  tliat  a  bare  statement  of  the  tact 
was  enough  to  use  on  a  story  like  that?” 
That  was  a  cheering  word.  “No  sir,  I 
didn’t.  Colonel,”  he  replied.  “I  guess 
they  must  have  been  tight,  for  they  just 
cut  hell  out  of  my  story.” 

“You  go  and  get  the  copy,  and  let  me 
see  it.” 

It  was  a  pretty  good  story,  as  stories 
go,  a  little  too  editorial  perhaps  in  spots. 


ADVERTISING  MEN 
WANTED 

Only  experienced  Special 
Edition  men  who  have  rec¬ 
ords  at  producers  need 
apply. 

Work  on  Special  Editions 
for  bin  newspapers  in  De¬ 
troit,  Baltimore,  Boston  and 
New  York  will  start  Septem¬ 
ber  10th.  Also  have  several 
contracts  in  smaller  cities 
and  some  Special  Pages. 

Do  not  wire.  Write,  giv¬ 
ing  full  details  of  experi¬ 
ence. 

Jolm  6.  Gallagher  Company 

48  W.  45th  St.,  N.  Y.  City 


and  with  contempt  of  court  thinly  cr- 
ccaled.  But  the  Old  Man’s  temp? 
mounted  as  he  read.  He  edited  it  sligh;. 
ly  here  and  there  and  marked  “steu 
along  the  butchered  copy.  Then  he  p,-| 
a  new  head  on  the  piece  and  mard 
over  to  the  desk  with  the  reinstated  cfn 
It  was  about  half  an  hour  before  t 
first  edition  of  the  afternoon  paper 
to  go  out,  and  he  ordered  the  story  ins 
run  on  the  second  column  and  to  si 
there  all  day  unless  he  counter,,. an' 
the  order.  The  desk  had  nothing  to  s-. 
but  “Yes,  sir!” 

“Now,  you,”  he  turned  to  the  cu. 
“You  go  down  to  the  Rome  Hotel  i 
you  fird  Col.  - ,  I  think  he’ll  h 


there  at  this  time  of  the  day,  and  you  t, 
him  about  the  story  just  as  you  told 
there,  and  add  anything  you  think  > 
Then  you  come  back  and  tell  me  v.' 
Col.  -  says." 

The  Old  Man  knew  his  Colonel.  T 
Colonel  blew  up.  He  was  a  big  h 


officer  and  had  spent  time  trying  to  t;: 
the  prisoner,  the  day  before  when 
frantic  wife  came  to  him  with  the  str 
that  her  husband  had  not  come  home  t 
night  before.  He  got  into  his  autonK.'r  -j 
'The  paper  was  out  as  he  passed  the  c 
ncr  and  grabbed  a  copy.  “Down  to  [x  1 
headquarters  he  drove,  with  the  cub  hus^ 
ging  himself  with  glee  and  wonder  as 
what  would  happen.  Police  court  ij 
just  adjourned,  and  by  good  luck  t 
judge  was  in  his  office.  The  Col- 
stormed  in  and  demanded  to  kn- 
whether  the  story  in  the  paper  was  tr 
The  judge  admitted  substantial  actuu-J 
“Well,  by  God,  sir,”  the  Colonel  sa| 
you  had  better  change  your  mind  ah 
that  sentence,  and  turn  that  poor  H 
loose,  or  I’ll  have  him  out  on  a  hab 
corpus  in  less  than  an  hour,  and  my  g. 
is  that  the  higher  courts  will  have  ; 
in  a  position  where  you  can’t  play  such| 
trick  again.”  It  was  melodramatic,  : 
a  doubt  of  it.  But  it  worked.  w,,r'. 
gloriously.  The  police  judge  caved  r 
pletely.  The  prisoner  rode  home  w 
the  (iilonel,  and  the  cub  went  to  w 


Censorship 


■pVERY  advertUement  offered  to 
^  The  New  York  Times  is  subject 


to  its  censorship.  Despite  this  css 
sorship  The  Times  publishes  a  larger 
volume  of  advertising  than  any  othtr 
New  York  newspaper. 


In  seven  months  this  year  Tk 
New  York  Times  published  I7.29I,2M 
agate  lines  of  advertising,  a  gain  si 
400,069  lines  over  the  c3rresnondia( 
period  of  1927  and  an  excess  of  i 
277,487  lines  over  any  other  N«« 
York  newspaper. 


The  Times  gain  was  greater  than  lU 
of  any  other  New  York  standard  sits 
newspaper  (morning  or  evening),  almost 
twice  the  combined  gains  of  any  ha 
other  morning  newspapers  and  neorit 
at  great  as  the  combined  gains  of  iH 
morning  and  evening  newspapers. 
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a  new  Iwd-whii*  stayed  the.  fi«t  BOMB  RUINS  PLANT  OF 

page  The  Old  Man  had  not  finished. 

He  wanted  to  know  about  that  detective. 

The  morgue  gave  suggestive  hints.  A 
visit  to  railroad  headquarters  drew  a  re¬ 
buff  from  the  “secret  service  chief’’  but  a 
hearing  from  the  executive  in  charge. 

The  cub  never  did  see  the  record  of  the 
dete  ctive’s  employment,  but  he  did  see  an 
order  for  his  discharge.  After  that  the 
Old  Man,  the  soul  of  conservatism,  in  dynamite  bomb  wrecked  the  offices 

most  matters,  wrote  an  editorial  on  “ar¬ 
rogant  judges”  and  “railroad  Cossacks,’ 
and  the  intervention  of  the  paper  in  behalf  last  Sunday, 
of  justice  and  law,  and  the  incident 
closed — with  the  exception  of  a  " 
for  a  reporter.”  It  was  a  grand  little  day 
for  a  cubbish  cub. 

So  when  the  reporter  sees  the  ob¬ 
jectionable  word  he  doesn't  think  of 
“When  you  say  that,  smile, 
of  The  Old  Man’s  frown. 

Palmer  Smith, 

Press  Service, 

U.  S.  Department  of  Agriculture. 


Work  of  Gangsters,  Declares  King 
Williams,  Editor  of  Chicago 
Heights  Star  —  Damage 
ToUlled  $5,000 


INDIANA  NEWSPAPER 


and  plant  of  the  Chicago  Heights  (Ill.) 
Star,  86  Illinois  street,  Chicago  Heights, 
It  was  apparently  set  off 
was  by  gangsters  against  whom  the  paper  has 
$3  raise  conducted  a  vigorous  crusade.  King 
Williams,  editor  and  one  of  the  owners 
of  the  paper,  said  that  the  outrage  was 
the  result  of  the  Star’s  editorial  policy. 
The  paper  has  opposed  the  city  adminis- 
He  thinks  tration  and  has  fought  the  bootleg  gang 
and  criminal  element.  He  had  received 
numerous  threats,  Williams  said,  but  had 
ignored  them. 

Windows  in  the  business  district  for 
a  block  around  were  shattered  by  the 
LEAVENWORTH’S  BUYING  POWER  explosion  and  guests  were  driven  in  panic 

-  _ «  o  \7  ••v  from  a  hotel  nearby.  The  blast  wrecked 

To  Editor  &  Publish^:  Your  fey  ^  two-story  building, 

to  Consumer  Buying  Ability  edition  ar-  ^  ^  j^^ed  and 

nved  in  yesterday  s  mail  and  it  is  traly  wication  was  resumed  at  oncHn  a  new 
a  result  of  painstaking  work  and  should  ^  ^  j  .,  j 

kind  Sr"4rS:ti^^^^^^^^ 

brotl,.,,,  Norn^  Williaim  and  William 
my  ZvJ  TrJw  nsrf  ”^2?:  E.  WillUma,  J,.  Withinaf.wwaak.it 
t  ^as  to  have  been  moved  into  new  quarters 

™y2:r^‘ad',2d2aSa  at  ISy  Ottn  ^layard  from  th.  ,t,«a- 

This  city  has  a  popntation  of  about  21,;  -to,  latast  "^^a  i.  aharactaristic 
000.  It  IS  chiefly  industrial.  However,  it  ,u„ 

JtnTnd  ^nny^SJn^^^rri^^  crimiml  Element  for  ifw  and 

own  and  cannot  be  '^or^  if  a  fair  re-  ^  jj  editor  of  the  Star.  “The 

search  of  L^venworths  buying  ^wer  is  obviously  the  work  of  one  of 

presented  Fort  Uayenworth,  the  home  climaxed  a 

of  the  General  Service  Schools  of  the  ^ 

^y  has  more  than  350  army  officers  on  underworld  activities 

duty  each  year.  These  officers  are  high  jn'^is  community.” 

ranking,  the  average  grade  of  the  officer  Lea^j  yj, 

personnel  at  the  post  «  that  of  major.  bombing  and  hinted 

.  f  post  adjoins  the  city  immedi-  ^  y  conditions  in  the  town 

ately  at  the  ncjrth  city  limits  so  that  Fort  be  nit>dc  to  Frank  J.  Loesch, 

Uavenworth  is  rightfully  a  part  of  the  prosecutor  for  Cook  c^nty,  who 

community.  j  n  is  now  conducting  an  investigation  of  the 

Thew  officers  receive  pay,  and  dlow-  ^yyy  between  crime  and  politics  in 

ances  that  equal  a  salary  in  civil  life  of 

from  $4,500  to  $7  000.  We  are  sure  that  explosion  which  wrecked  the 

m  your  income  tax  statistics  the  Fort 

Leavenworth  element  could  not  show  up  three  months.  The  first 

u  credit^  to  this  city  and  when  you  ^  y^^  ^ 

subdivision  and  the  second  wrecked  a 
age  of  $5,000  into  a  community  of  20, OM  y 

you  can  sec  how  greatly  the  buying  power  Heights 

nf  fhaf  rommiinitv  i«  inrrM«aH  #*sn<TiaIlv  '-^•CaffO  HClgntS. 


Advertise  your  product  in  the  Indiana  daily  newspapers 
and  watch  your  volume  of  sales  grow. 

Back  up  your  salesmen  in  Indiana  with  local  newspaper 
advertising,  and  they  will  have  a  different  story  to  relate. 
Their  sales  reports  will  tell  about  new  accounts,  big  orders, 
and  volume  business.  They  will  not  send  back  hard 'luck 
stories  and  reasons  why  the  dealer  and  consumer  won’t 
buy. 

Use  the  daily  newspapers  freely  and  you  will  find  a 
response  to  your  product  in  this  market  that  will  please 
you — for  both  dealer  and  consumer  in  the  Hoosier  market 
are  sold  on  advertised  goods.  When  they  see  products 
featured  in  the  daily  columns  of  their  favorite  newspapers, 
they  are  satisfied  that  the  products  must  be  good  and 
useful. 


A  test  campaign  will  convince  you  that  Indiana  is  your 
market.  Select  any  of  the  markets  covered  by  these  news¬ 
papers  and  try  out  a  test*  campaign.  The  results  will  prove 
that  the  Indiana  daily  newspapers  should  be  on  your 
permanent  list. 

SatofM 

Ciron.  1.000 

Utloo  UOM 

. (E)  5,005  .03 

. (M)  41,693  .09 

. (S)  31,024  .09 
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. (M)  24,685  .08 
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(S)  25,104  (E)  26395  .07 

. (E&S)  22,300  .06 

. (M)  27,169  .07 

. (S)  26,151  .07 

**A.  B.  C.  Pablithen’  Statement,  March  31,  1928. 
ttCovenunent  Statement,  March  31,  1928. 


**Colnmhas  Republican  . 

**Fort  Wayne  Journal-Caiette 
••Fort*  Wayne  Jonrnal-Cacette 
••Fort  Wayne  News-Sentinel.. 

••Gary  Post-Tribune  . 

••Indianapolis  News  . 

ft  Indianapolis  Star  . 

ttindianap.olis  Star  . 

••Lafayette  Journal  &  Courier 

tfLa  Porte  Herald-Argus 
••Marion  Leader  Tribune 

••Muncie  Star  . 

••Muncie  Star  . 

ttf^helbyville  Democrat  . 
••South  Bend  News-Times. 
••South  Bend  News-Times. 
••South  Bend  Tribune. 
••Terre  Haute  Tribune. 
••Terre  Haute  Star.... 
••Terre  Haute  Star. . . . 
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HUNTING  APARTMENTS 
HER  ASSIGNMENT 

Betty  Kirk  Spen«liii(  Month  Looking 

at  Rooms  (or  New  York  Telegram 
— Lister  Sees  Big  News  in 
Moeing  Day 

In  the  fall  family  fancies  turn  to¬ 
wards  thoughts  of  a  new  apartment  home 
in  New  York,  and  this  year  Walter  Lister, 
city  editor  of  the 
New  York  Even¬ 
ing  Telegram,  has 
decided  to  help 
out. 

He  has  assigned 
Betty  Kirk,  young 
writer  on  the 
Telegram’s  staff, 
to  spend  a  month 
tramping  streets 
and  looking  at 
apartment  houses 
for  the  conveni¬ 
ence  of  Telegram 
Bitty  Kis*  readers.  In  her 

reports.  Miss 
Kirk  does  not  give  definite  addresses.  She 
covers  different  districts  each  day,  des¬ 
cribing  the  neighborhood,  and  giving  the 
general  location  of  the  apartments  she 
describes.  She  looks  at  all  types  of  vacant 
living  accommodations,  ranging  from  hall 
bedrooms  to  duplex  $10,000  a  year  apart¬ 
ments. 

While  the  series  is  obviously  good  pro¬ 
motion  for  the  classified  advertising  de¬ 
partment,  Mr.  Lister  said  he  did  not  have 
this  in  mind  when  he  gave  Miss  Kirk  the 
assignment. 

“Thousands  of  people  are  now  thinking 
about  moving  which  makes  the  series 
news  in  my  opinion,”  he  said. 

The  series  began  this  week  with  a  front 
page  play.  Miss  Kirk  writes  in  enter¬ 
taining  fashion  and  her  stories  would  in¬ 
terest  even  those  not  worrying  about 
where  they  will  move  to  in  the  fall. 

She  came  to  New  York  not  long  ago 
from  Oklahoma  City,  where  she  had 
worked  for  14  months  on  the  News.  She 
is  23  years  old  and  was  graduated  from 
the  University  of  Oklahoma.  Her  first 
fiction  story,  called  “An  Ace  Her 
Sleeve,”  was  publi.shed  in  August  Cosmo¬ 
politan. 

SHANAHAN  APPCMNTED 

Leave*  Chicago  New*  to  Become  Jour¬ 
nal’s  Circulation  Manager 

John  F.  Shanahan,  country  circulation 
manager  of  the  Chu  ago  Daily  News,  has 
been  appointed  circulation  manager  of  the 
Chicago  Daily  Journal  and  will  assume 
his  new  duties  Sept.  3. 

Mr.  Shanahan  has  been  with  the  Daily 
News  since  \907,  with  the  exception  of 
a  period  of  less  than  a  year  in  1912.  He 
has  driven  wagons,  handled  the  bundle 
toys,  served  as  division  superintendent, 
and  for  the  past  ten  years  has  been  in 
charge  of  special  circulation  assignments. 
Even  before  joining  the  Daily  News  in 
1907,  he  carried  bundles  for  the  paper 
while  still  in  school.  Fw  the  past  year 
he  has  served  on  the  personnel  conmittee 
of  the  Daily  News,  in  which  capacity  the 
ratings  of  the  various  units  of  the  cir¬ 
culation  department  came  under  his  super¬ 
vision. 

William  Tracy  has  been  acting  tem¬ 
porarily  as  circulation  manager  of  the 
journal. 

NEW  COAST  ORGANIZATION 

Organization  has  been  effected  of  ^ 
Inter- Mountain  Publishers  Association 
at  Lancaster.  Cal.  Member  newspapers 
include  the  Davis  Publications  compris¬ 
ing  the  Randsburg  Times,  Mojave  Rec- 
oiM,  Tehachapi  News,  the  Antelope  Val¬ 
ley  Ledger-Gasette,  and  the  South  An¬ 
telope  Valley  Press. 

W,  L.  Davis,  Jr.,  of  the  Tehachapi 
News  was  elect^  president;  R.  B.  Cam¬ 
eron  of  the  Antelope  Valley  Ledger- 
Gazette,  I.jmcaster,  vice  president;  and 
W.  K.  Williamson  of  the  ^uth  Antelope 
Valley  Press,  Palmdale,  secretary. 


MASSACHUSETTS  MAN  BUILDS  HOUSE  AND 
FURNITURE  FROM  OLD  NEWSPAPERS 


Courtesy  Bciten  Post 

Mrs.  EKthrr  Stenman  and  her  daughter  photographed  on  the  porch  of  their 
house  of  paper.  Mrs.  Stenman  is  sitting  in  a  paper  chair  and  her  daughter  is 
standing  near  a  lamp  made  of  the  same  material. 


^HE  paper  house  begun  in  Rockport, 
■*-  Mass.,  by  Ellis  F.  Stenman  nearly 
seven  years  ago  is  now  nearing  comple¬ 
tion.  Conceiving  the  idea  of  construct¬ 
ing  a  house  practically  entirely  of  paper 
back  in  1921,  Mr.  Stenman,  then  a  resi¬ 
dent  of  Cambridge,  Mass.,  started  to 
build  one  on  a  tract  of  land  on  Pigeon 
Hill.  .Stenman  collected  thousands  of 
newspapers.  Following  lengthy  experi¬ 
mentation,  he  decided  the  frame  of  the 
building  must  be  built  of  wood  with  the 
ceiling  and  the  door  frames  of  the  same 
material. 

With  the  exception  of  these  essential 
parts,  he  was  firmly  convinced  that  the 
rest  of  the  house,  even  including  the 
furniture,  could  be  built  of  newspapers. 

Making  a  small  beginning  with  a  few 
hundred  newspapers  and  a  handful  of 
boards,  he  worked  steadily  and  slowly 
until  tfxlay,  his  “House  of  Paper”  is 
practically  finished.  He  made  the  ceil¬ 
ing,  the  eaves,  and  the  floor  of  wood 
but  the  rest  of  the  house  is  constructed 
of  newspaper,  215  sheets  in  thickness  and 
varnish^  until  it  is  not  only  solid  but 
also  waterproof. 

Between  55,000  and  60,000  newspapers 
went  into  the  walls  and  furniture  of  the 
house,  according  to  Mrs.  Stenman’s 
estimate. 

Although  the  work  has  consumed 
seven  years,  the  family  moved  in  three 
years  ago  when  it  was  suffitiently  com¬ 
plete  and  has  been  living  there  ever  since 
in  comfort  and  happiness.  Ingenuity  of 
the  old  Yankee  type  has  gone  into  the 
construction  of  the  house. 

Layers  of  paper,  one  over  the  other, 
cut  in  such  a  manner  as  to  resemble  tri¬ 
angular  shingles,  have  been  cleverly 
matched  together  for  the  walls,  the  novel 
boarding  being  held  together  by  common 
nails  and  heavy  glue,  followed  by  a  liber¬ 
al  coating  of  waterproof  shellac,  and  then 
another  and  still  another,  so  that  the  wall 
not  only  keeps  out  the  rain  and  weather 
but  also  makes  the  little  four-room  cot¬ 
tage  as  warm  as  any  house  in  the  winter 
time. 

Viewed  at  a  distance  of  40  feet  away, 
from  the  rrad  which  passes  it,  the  house 
is  hardly  distinguishable  from  any  of  the 
others  as  bein^  at  all  different.  How¬ 
ever,  at  close  view,  the  print  of  the  news¬ 
papers  is  clearly  readable  through  the 
many  coats  of  varnish.  A  few  feet  dis¬ 
tant,  however,  the  appearance  is  that  of 


shingles  as  the  yellow  color  of  the 
varnish  dominates. 

More  interesting,  perhaps,  than  the 
house  itself,  is  the  furniture  fashioned 
out  of  paper.  Tb*  various  pieces  have 
an  air  of  real  distinction.  Giairs,  tables, 
lamps,  writing  desks,  and  a  flower  pot 
stand  have  all  been  fashioned  out  of 
newspaper,  rolled  tightly  in  solid  lengths 
which  look  like  stocks  of  bamboo  and  arc 
much  sturdier  than  the  real  article. 

Standing  in  a  comer  of  the  sun  parlor, 
in  a  place  of  honor,  is  a  writing  desk, 
made  of  similarly  rolled  papers,  all  of 
them  giving  accounts  of  the  flight  to 
Paris  of  Col.  Charles  A.  Lindbergh. 
According  to  Mrs.  Stenman,  the  desk 
will  be  presented  Col.  Lindbergh  if  he 
ever  passes  that  way. 


KANSAS  EDITORS  NOMINATED 

Five  Kansas  editors  were  nominated 
as  candidates  for  various  offices  in  the 
recent  primaries  in  that  state.  They  are ; 
Gyde  Reed,  Parsons  Sun,  for  governor; 
Jack  Harrison,  Beloit  Gasette,  for  state 
senator;  Charles  Mann,  Osborne  Farmer, 
for  state  senator;  John  Mack,  Newton 
Kansan,  for  representative;  Gark  Conk- 
ling,  Lyons  News,  for  representative. 
All  are  Republicans. 


LOST  FLYERS  FOUND 
BY  N.  Y.  DAILY  NEWS 

Party  Headed  by  Frank  Hauae,  Ma» 

aging  Editor,  First  to  Reach  Wrecked 
Plane  of  M.  M.  Merrill 
and  Ed  Ronne 

A  searching  party  organized  by  the 
New  York  Daily  News  and  headed  by 
Frank  Hause,  its  managing  editor,  was 
first  to  find  the  wrecked  airplane  of  M.  M. 
Merrill  and  Ed  Ronne  for  which  100 
aviators  had  been  hunting. 

Spotted  by  Casey  Jones  from  the  air, 
the  airplane,  with  the  bodies  of  the  two 
men  was  in  the  midst  of  a  deep  forest 
near  Milford,  Pa.,  difficult  to  penetrate. 
Mr.  Hause,  who  is  summering  in  Milford, 
got  in  touch  with  the  New  York  office, 
and  five  minutes  after  word  from  Jones 
had  been  flashed  over  the  wires,  a  re¬ 
porter  and  cameraman  were  on  their  way 
to  the  scene. 

James  Cannon,  reporter,  and  Charles 
Brinkman,  cameraman,  were  assigned  to 
the  story  in  New  York.  They  left  the 
city  at  six  o’clock  in  the  evening  Aug.  29 
in  a  high-powered  Packard.  Reaching 
Milford  the^  were  joined  by  Mr.  Hause 
and  five  guides.  The  100  miles  between 
New  York  and  Milford  was  made  in  less 
than  three  hours.  From  nine  in  the  eve¬ 
ning  until  six  o’clock  in  the  morning  of 
Aug.  30,  the  News’  party  beat  its  way 
through  narrow  forest  trails  and  the 
matted  underbrush.  At  six  o’clock,  as 
the  sun  was  rising,  one  of  the  guides 
climbed  a  tree  and  spotted  the  wreck  200 
yards  away.  • 

Cannon  and  Brinkman  returned  to  New 
York,  reaching  the  city  at  2  o’clock 
Thursday  afternoon. 

AUSTRAUAN  HONORED 

President  of  Sydney  Agency  Guest  at 

N.  Y.  Advertising  Club  Luncheon 

Gaude  H.  Willmott,  president  of  the 
Willmott  Advertising  Agency  of  Sydney, 
Australia,  and  founder  and  past  president 
of  the  Advertisers’  Association  of  New 
South  Wales,  was  guest  of  honor,  August 
30,  at  a  luncheon  given  by  the  Advertising 
Gub  of  New  York.  Mr.  Willmott,  who 
is  in  America  on  a  two  weeks’  visit  pre¬ 
sented  the  Advertising  Gub  with  a  flag 
in  behalf  of  the  Publicity  Club  of 
Australia. 

Speakers  at  the  luncheon  were  Jesse 
H.  Neal,  H.  C.  Lequatte,  H.  R.  Swartz, 
treasurer  of  the  New  York  Advertising 
Club,  Lee  J.  Eastman,  and  Hector  Fuller. 
Gilbert  Hodges,  president  of  the  New 
York  Advertising  Guh,  presided. 

James  Russell,  general  manager  and 
publisher  of  Austrdia  Home  Journal,  a 
woman’s  magazine,  is  accompanying  Mr. 
Willmott  on  his  trip  to  this  country. 

JOINS  SMART  SET 

David  J.  Crimmins,  space  buyer  of  the 
Newell-Emmett  Company,  Inc.,  New 
York  advertising  agency,  has  resigned  to 
sell  space  for  Smart  Set. 


*'The  Largest  Business  of  Its  Kind  in  America** 

Hotaling^s  News  Agency 

(Em.  1905) 

Has  inaugurated  a  Direct-To-The-Customer  delivery  aervice  to 
guests  of  the  principal  New  York  hotels.  Our  slogan  and  trad¬ 
ing  title  (better  suited  to  telephone  usage  than  Hotaling*s  News 
Agency)  for  this  branch  of  our  business  will  be: 

When  You  LAND  in  New  York 

Order  Your  “Home  Paper”  Delivered  to  Your  Hotel 

PHONE  LONGACRE  4649— WE’LL  DO  THE  REST 

Long  Acre  Newspaper  Delivery 

OuPof-Tovjn  Newspapers  Exclusively 


^  roto¬ 

gravure 

Sections 


Newspapers 
&  Magazines 

STANDARD 

GraVure  Corporation 

l,()ri>'Vii  1  E.  h^  NTi  f  hY 


LABOR  AND  THE  DAILY  NEWSPAPER 


wages  possible  and  probtable.  This,  PottorfT  says  he  refused  to  do  this, 
clearly,  is  a  world-wide  question  and  one  getting  a  job  as  advertising  solicitor  on 
that  cannot  be  determined  by  any  econ-  the  Memt'his  Fress-Scimitor  at  $75  a 
omic  or  pditical  policy  of  the  United  week. 

States  alone.  It  involves  not  only  em-  He  asks  damages  for  the  difference  in 
ployment  and  production  in  the  indus-  the  amounts  paid  him  in  his  present 
tries,  but  in  agriculture  as  well ;  the  op-  capacity  and  the  amount  contract^  for 
portunities  afforded  American  manufac-  from  the  Appeal  papers  before  their  sale 
turers  and  farmers  by  the  markets  of  the  to  the  Lea  interests  at  Nashville,  $7,078. 
the  numerous  labor  meetings  rise  of  that  abnormal  organization,  the  world;  the  hnancial  and  credit  conditions  Pottorff  says  Luke  Lea  wrote  him  the 
1  this  country  to  protest  against  I-  W.  W.  The  Knights  chose  a  reliance  ©f  other  nations,  etc.,  etc.,  with  some  in-  Commercial  Apipeal,  Inc.,  did  not  take 
»-Vanzetti  execution,  many  of  on  economic  pressure  as  the  best  plan  to  direct  bearing  on  the  spending  and  saving  over  the  old  contracts  of  the  Commercial 
ompanied  by  disorderly  out-  further  its  purposes  and  as  soon  as  it  habits  of  our  people.  Prohibition,  even.  Publishing  Company  and  so  the  new 
tie  might  gain  the  idea  that  began  to  use  the  weapon  it  had  elected,  is  an  element  to  be  considered  in  the  company  had  no  contract  with  Pottorff. 
organiz^  labor  is  tinged  with  it  found  itself  at  war  with  mankind,  and  sum-up  of  the  factors  affecting  the  pros- 
m,  if  not  actually  communistic,  its  early  doom  was  inevitable.  The  I.  perity  of  the  nation  and  its  ability  to 
ly  is  not  the  case,  and  the  head  W.  W.,  like  Coxey’s  army,  was  at  first  carry  on.  These  are  considerations  for 
nerican  Federation  of  Labor,  in  protest  against  the  unsatisfactory  stotc  the  future. 

address  at  Indianapolis,  took  of  the  workers,  and  in  an  effort  to  im-  (Article  XXI  on  "Indictment  AgainsI 
sxplain  that  though  he  had  ap-  prove  it,  direct  action  and  syndicalism  Trade  Unions"  will  appear  next  week.) 

the  name  of  the  Federation  to  were  seized  upon  as  soverei^  remedies  - 

nor  of  Massachusetts  for  clem-  and  their  use  brought  them  into  insUnt  ADVERTISING  MAN  SUES 

the  condemned  men,  he  was  not  conflict  with  the  law-enforcing,  peace 
sympathy  with  the  ideals  they  preserving  om^rs  of  the  community,  who 
**I  want  to  make  the  state-  could  see  no  difference  between  the  mem- 
said,  “that  I  have  not  been  as-  bers  of  the  organization  engaged  in  the 
with,  nor  will  I  be  associated  work  of  destruction  and  any  ordinary 
e  extremists  who  engage  in  the  law-breakers.  But  intelligent  labor  dis- 
on  and  the  commission  of  crime  carded  the  methods  of  the  Knights  and 
ten  and  condemn  and  denounce  refused  to  ally  itself  in  any  way  with  the 
women  and  who  charge  every-  I-  W.  W.  wrecking  crews, 
ligh  and  low  places  with  being  That  does_  not  mean  that  there  are  to 
We  are  not  made  of  that  type  be  no  conflicts  between  employers  and 
re  associated  with  such  extrem-  their  organized  workers.  Whenever  there 
rchists  and  communists.  No  ?  failure  to  agree  on  a  wage  scale  a 
matter  how  worthy  or  noble,  can  strike  may  be  expected,  and  any  effort 
:ed  in  the  United  States  through  to  replace  the  strikers  with  non-unionists 
[  the  bomb  or  the  bayonet.  The  '?  usually  opposed  with  more  or  less  fric- 
uence  of  the  American  people  is  tion  and  violence,  if  other  methods  faih 
s  and  righteousness  will  prevail  That  there  were  only  1035  strikes  in  1926 
lie  opinion  is  aroused,  but  when  **  ag;ainst  3789  in  1916  (Labor  Reinew, 
roup  here  and  there,  who  wish  to  June  1927),  was  due  in  greatest  measure 
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S«cr«tary  St.  Louis  Newtpapor  Publishers’  AssocietioB 

(Cbpyright  1928  by  Editos  &  Poblishkb) 


BUYS  AND  SUSPENDS  PAPER 

Fdgar  C.  Nelson,  publisher  of  the 
Boonville  (Mo.)  Daily  News  has  pur¬ 
chased  and  discontinued  the  Boonxnlle 
(Mo.)  Central  Missourian.  Both  were 
evening  papers. 


Asks  $7,078  of  Commercial  Appeal 
Claiming  Broken  Contract 

suit  charging  breach  of  contract  has 
been  filed  in  Shelby  county,  Tennessee, 
Chancery  court  by  E.  C.  Pottorff,  adver¬ 
tising  salesman,  against  the  Commercial 
Publishing  Company  and  the  Commercial 
Appeal,  Inc.  He  asks  $7,078  damages. 

Pottorff  charges  that  when  the  Com¬ 
mercial  Appeal,  Inc.,  bought  out  the 
Commercial  Publishing  Company,  former 
publishers  of  the  Commercial  Appeal  and 
EiKming  Appeal,  his  contract  with  the  old 
company  was  broken  and  he  was  re- 
move<l  as  display  advertising  manager 
for  the  Commercial  and  Evening  Appeal. 

Pottorff  says  he  had  a  contract  with 
the  old  company  calling  for  $150  a  week 
and  for  a  $500  bonus  for  each  gain  of 
one  per  cent  that  the  Appeal  papers 
showed  in  1927  and  1928.  He  states  that 
shortly  after  the  sale  of  the  Commercial 
Publishing  Company  Luke  Lea  wrote 
him  that  Enoch  Brown,  of  Nashville, 
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Buffalo 


The  Wonder  City  of  America 


in  the  building  statistics  tor  that  year, 
showing  a  total  of  200,531  permits  for 
one-family  dwellings,  or  39.5  per  cent  of 
the  total  for  residential  purposes.  More 
money  was  spent  for  the  erection  of  one- 
family  dwellings  than  for  the  erection 
of  any  other  class  of  building;  25.9  per 
cent  of  all  money  spent  for  the  erection 
a  of  buildings  in  2^  cities  of  25,000  popu- 
lation  and  over  was  for  this  type  of 
j.  As  the  average  cost,  exclusive 

. .  u.i  ground,  was  $4,684,  these  structures 

general  principles  and  who  have  no  fixed  were  evidently  intended  for  people  in 

modest  circumstances.  This  home  build¬ 
ing  program,  made  possible  by  increased 
earnings,  has  a  tendency  to  make  owners 
conservative  and  disinclined  to  go  into 

_ _  .  ■  '  ■ ‘i 

the  payments  due  on  these  newly  acquired 


is  msLsj  for  any  talos- 
man  to  cover,  if  ho 
works  from  tke  district 
routes  and  maps  given 
him  by  the 


ly  froiii  unorganized  groups  ami  from  the 
tgoistic  types  who  forge  to  the  front  on 
every  occasion  that  promises  to  afford 
little  excitement  and  some  notoriety,  me., 
of  the  agitator  class,  who  are  against  the  dwelling, 
government  and  the  governing  officials  on 

purpose  or  plan  in  life  except,  perhaps, 
to  take  part  in  a  scrimmage  of  some  sort. 

They  are  of  the  soap-box  orator  kind, 

•ho  are  allowed  by  the  London  police  - -  —  — .  , 

to  spout  to  their  hearts’  content  in  Hyde  movement  that  might  interfere  with 
Plrk  but  who  are  kept  under  close  watch,  *'  -■  “ 

nevertheless.  dwellings. 

American  labor  is  fundamentally  safe 
^  sane  and  is  not  in  the  habit  of  fol-  I 
lowing  will-of-the-wisps  or  chasing  the  I 
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rambows  of  economic  theories,  or  of 
^pting  any  of  the  many  cure-alls  for 
the  ills  that  society  is  heir  to.  That  as- 
wioii  may  safely  be  made,  notwithstand- 
the  temporary  aberrations  of  the  old 
Knights  of  Labor  and  the  spectacular 
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or  Liters 


land,  France,  and  the  United  States.  Not  that  is  well  laid  out  It  is  something  oi 
a  great  deal  of  literature  exists  which  a  treat  just  to  turn  the  pages  and  To^ 


seriously  has  tried  to  ^um  up  the  essential  at  the  illustrations  even  if  one  has  oo 
differences.  M.  Lauzanne  has  attempted  direct  interest  in  advertising. 


to  do  just  that  in  three  succinct  and  com-  ♦  ♦  * 

prehensive  paragraphs,  the  gist  of  which  TN  a  presidential  year  any  book  aboot 
..  .u;.  •  x  gj^her  of  the  two  leading  candidate 


M  given  in  this  very  free  translation : 


By  JAMES  MELVIN  LEE 


Th.  Encliih  pres.  U  serioa.  and  con^rientiou.  j*  sure  to  be  a  much  used  referee  ^1 
bnt  it  always  remains  exclusively  EncUsh.  It  in  the  newspaper  ofnce.  This  Mnl 


TNTO  the  \ 
Printing' 


lacks  at  the  same  time  nimbleness  and  objectiy-  Hoover”  (A.  L.  Burt  Company)  by  Earl 
ity.  It  is  manufactured  and  aiven  to  the  public  deserves  mentinn  in  “Our  O*. 

with  no  other  view  than  to  serve  the  interesu  deserves  mention  in  uur  Uaj 


of  researdi.  He  has  produced  a  book  Presse”  (Artheme  Fayard  et  Cie)  by  jective  and,  I  dare  say,  impartial.  Those  who  how  he  has  made  his  book  a  “human  is- 
tracing  the  development  of  printing  Stephane  Lauzanne.  one  of  the  ablest  *"  ten^‘i.'‘?e.tocreTS  story”-rcprdless  where  we  pu 

through  the  five  hundred  years  of  its  journalists  France  ever  product.  Start-  SST^M^Vl^rt,  sacrifice  or  strategy  is  too  uu*"  ^  u”  lallot  this  fall. 


existence — a  bo^  filled  to  the  brim  and  ing  with  a  short  history  of  French  jour-  great.  The  press^  is,  moreover,  not  party-  .1"^® .  book  is  divided  into  two  parU 


running  over  with  facts,  to  use  a  Biblical  nalism  he  disgresses  from  a  strict  discus-  ^nd.  ft  hu  neither  f^'  kwes  w  great  First,  is  the  story  of  Hoover’s  life  froal 
phrase  .  sion  of  the  press  of  his  own  country  to  t^t^A^^i^^  ‘he  time  when  Indian  teys.gave  him  is 


K“*****^’  ^  f'- - —  — -  -  - - -  w  BUDBcrvicni  u>  one  uhiik*  •“O  Ms«a  a*  uiv  M^ssas«»  ,,  j  *  l.  I 

The  primary  interest  of  the  volume  is,  throw  a  cursory  glance  at  two  outstanding  ©f  a  food  itonr.  .  .  struction  in  making  ana  using  oows  aodl 

of  course,  for  printers,  engravers,  and  journalistic  ventures  in  England  and  the  .  down  to  the  present,  when  he  u| 


biook  collectors  but  it  is  not  without  its  United  States.  Throughout  the  pages  in 


individual.  It  has.  however,  for  the  last  twenty- 
five  years  be«  greatly  influenced  in  many  ways 


a  first  page  story. 


appeal  to  the  regular  members  of  the  which  he  t^es  up  newspaper  editing  and  by  the  American  press.  This  influence  particu-  The  section  devoted  to  college  days  ■ 
working  press.  It  may  be  noted  that  making,  the  traditions  of  the  press,  tne  Urly  .how.  itself  in  the  qi^tity  of  one  of  the  most  illuminating  in  the  volum 

from  its  cradle  days  the  craft  has  had  development  of  mechanical  equipment,  etc.,  {hTi^lflS^ce  thT  l^^Sd.  “«»;  nc^rAdeMl  hoover  wp  a  m^^r  of  th 

tramp  printers — only  Mr.  Oswald  calls  he  scatters  anecdotes,  experiences  and  remains  the  most  individual  of  all.  *.°*f**r  LIms  at  Leland  otaniord 

them  by  the  more  dignified  name,  “tour-  memories  which  he  has  pick^  up  through  However  much  one  may  or  may  not  r  conditioned  in 

ist  printers.”  years  of  personal  conUct  with  the  press,  aarw  wUh  th^  ^ve  su“  cfSimrats  a?e  *"i°^ 

American  newspaper  men  who  w^n  In  this  way  he  toth  lightens  and  brightens  ^nd  ^11  ’too  infrequent.  M.  J^Jed^^ilhe"  iCfesM?  sJdth^M^^^ 

a  printer’s  pilgrimage  to  Cologne,  a  most  fascinating  chromcle.  Tjinrann^’t  "Sa  Maieste  la  Presse"  con-  when  troieswr  Simtn  took  a  gtol- 

Germany,  to  see  the  international  press  The  beginnings  of  French  journalism  ^  ^  ogy  pa^r,  turned  m  ^  Hoover,  wawd 

exhibition  in  that  city  will  read  with  more  date  back  to  the  founding  of  La  Gasette.  'f  »t  in  the  face  of  an  English  instructor 

than  usual  interest  what  Mr.  Oswald  has  May  30.  1631,  with  which  will  always  be  ^Session  a^d  has  and  demanded  why  a  y^g  chap  who 

had  to  say  about  the  printers  in  such  associated  the  name  of  that  first  great  'ess^^  could  write  with  such  lucidity  on  a  subjw 

German  cities  as  Augsburg,  Mainz,  French  journalist,  Thfophrate  Renaudot.  iouii^  As  tos  sm^^  that  really  interested  him  should  not  bt 

N„,«b»rg  C.1.^  «c.,  A..^„.rol  Fron.  ,h,,  ,im.  onto,  ....  ,h,  up,  »d  hb '«£r’.S 

fact  one  entire  chapter  is  de^ed  to  the  downs  the  periods  of  fecundity  a^  conditions  here  arc  not  S  of text 

early  printers  of  Cologne.  One  of  the  sterility,  common  to  the  presses  of  ^1  ^Iv  interestinir  but  vitallv  sienificant.  ,  1  he  part  ot  the  text  that  relates  dire^ 

most  striking  illustrations  is  a  reproduc-  other  nations  with,  of  course,  certain  VS  8“  to  journalism,  however,  is  where  Mr 

tion  of  several  pages  from  The  Cologne  dates  memorable  to  all  students  of  journal-  *  •  ♦  .Y.  Charge  trat  Hoovtr 


tion  of  several  pages  from  The  Cologne  dates  memorable  to  all  students  oi  journal- 


The  part  of  the  text  that  relates  directljl 
to  journalism,  however,  is  where  Uri 
Reeves  refutes  the  charge  that  HoovtJ 


Chronicle  of  1499,  because  the  pages  re-  ism.  One  such  date,  the  year  1881,  marks  A  MARBLE  pillar  does  not  lose  one  is  a  “publicity  Iwund.’’  On  this  point  Mr 
produced  contain  passages  referring  to  the  real  beginnings  of  the  French  press  of  iota  of  its  _  strength  because  it  is  Reeves  takes  the  stand  to  say ; 


the  invention  of  printing  from  movable  to-day,  for  that  year  saw  the  passage  of  polished.  Copy  in  a  newspaper  adver-  .  *  .“•'•■psper  nun  I  am  glad  to  tatif, 

types.  It  was  this  account  that  started  the  the  law  about  the  press  still  in  force  which  tisement  loses  none  of  its  pulling  power  ,  ••  He*gets*pubHcity”T' 

controversy  between  the  German  and  the  corresponds,  to  a  certain  extent,  with  our  if  its  layout  has  an  artistic  arrangement,  he  gets  it  by  the  column  upon  relumn;  fmt 

Dutch  in  the  matter  of  priority  claims.  own  great  amendment  to  the  constitution  Both  the  pillar  and  the  advertisement  gets  it  not  ^  seeking  it  but  by  making  nei 

In  taking  up  the  pioneer  printers  in  the  giving  us  fredom  of  the  press.  have  greater  value  l^ause  of  the  polish-  ij?here°ls  ^'re**l^tt*e  H<k>v^  **optoiOT”*in"'i 

various  European  countries,  Mr.  Oswald,  M.  Lauzanne  makes  two  major  divi-  ing  of  rough  material.  Hoover  "facts,"  yes.  and  Hoover  sc 

seldom,  if  ever  has  occasion  to  refer  to  sions:  the  controversial  and  the  informa-  Consequently  “Advertising  Layout’  but  of  the  verbiage  which  tfie  straight-line  p 

the  printers  of  crantoes  or  of  gazetti.  tive  (or  strictly  news)  press.  It  is  while  (Pascal  Covici)  by  Frank  H.  Young  tician  counts  yon  for 

But  when  he  takes  up  early  printing  in  discussing  the  latter  type  that  perhaps  the  should  have  a  place  on  the  shelves  of  the 

America,  his  account  reads  like  a  chapter  most  interesting  material,  from  the  point  newspaper  library  even  though  one  shelf  - 

in  the  history  of  American  journalism.  >f  view  of  the  American  reader,  is  brought  has  to  be  widened  slightly  to  accommo- 

Those  who  know  Mr.  Oswald  can  easily  out.  For  it  is  here  that  the  author  com-  date  that  volume.  In  many  resp^s  this  /MDMs  ,,, 

understand  the  high  praise  which  he  be-  ments  on  “the  most  formidable  example  volume  is  the  most  comprehensive  dis-  QWIt  CQUUlv 

stows  on  B.  Franklin,  publisher  of  The  oi  a  true  newspaper — ^the  Metv  York  cussion  of  advertisement  arrangement 

Pennsylvania  Gazette — “the  most  dis-  Times,  a  magnificent  institution  which  that  has  yet  appear^.  What  is  said 

tinguished  printer  not  only  of  America  honors  not  only  America  but  the  entire  about  magazine  advertising  applies  equally  These  two  newspapers  of- 

but  of  the  world.”  In  chatting  about  the  world  and  which  gives  a  truly  photo-  as  well  to  newspaper  advertising  because  fer  the  most  powerful  all-day 

pioneer  printer  in  Kentucky,  John  Brad-  graphic  resume  of  the  events  of  the  whole  the  author  has  confined  himself  to  gen-  service  in  New  York  avail- 

ford,  who  established  the  Gazette  at  Lex-  planet,  a  daily  encyclopedia  which  does  cral  principles  rather  than  to  picayune  able  as  a  unit  tmder  a  single 

ington,  Mr.  Oswald  does  not  confuse  the  not  allow  itself  to  be  swamped  by  pub-  details.  contract.  The  oOO.OOO  Daily 

Bradfords  of  Virginia  with  the  Bradfords  licity  and  whose  most  meritorious  char-  While  the  volume  is  doubtless  designed  World  —  Evening  World 


Ote  aahnto 


While  the  volume  is  doubtless  designed 


of  Pennsylvania  and  New  York — a  mis-  acteristic  is  the  jealous  care  with  whiA  primarily  for  the  advertisement  writer  it 


take  frequently  made  by  writers  about  fact  is  separated  from  comment." 
arly  American  printing.  *  *  ♦ 


ought  to  make  the  compositor  a  better 
craftsman.  Even  the  advertising  solicitor 


Chapters  that  will  hold  the  attention  'T'HE  other  great  representative  of  the  would  benefit  from  the  perusal  of  its 
of  newspaper  men  are  “Type-Making,”  innrnxl  of  new«  a«  HUtinrt  from  pages.  i 


journal  of  news  as  distinct  from 


“Type  Faces,”  “The  Story  of  Engraving,  opinion  is,  oi  course,  the  London  Times,  Different  chapters  take  up  the  different 
“Paper,”  and  “The  Evolution  of  the  the  first  number  of  which,  as  all  good  fools  used,  such  as  balance,  rnovement. 
Printing  Press.”  Illustrations  for  the  last  newspaper  men  know,  appeared  Jan.  1,  emphasis,  whito  spaw,  perspectives,^  con- 
mentioned  chapter  are  presses  that  often  1788.  The  author,  commenting  on  the  f'ouity,  etc.  The  chapter  on  continuity 
have  been  used  in  the  production  of  news-  ups  and  downs  of  this  great  paper  from  esprcially  valuable  for  anyone  loter- 
papers.  the  time  of  its  appearance  under  the  pro-  *sfca  m  newsjaper  advertising.  Nws- 

To  open  the  book  is  to  find  interesting  prietorship  of  John  Walter,  stresses  the  layouts  have  a  chapter  in  whirt 

facts.  For  example,  here  is  the  way  the  fact  that  in  more  than  130  years  an  issue  the  iMtter  of  continuity  is  again  stressra. 
chapter  about  book -binding  begins ;  has  never  been  a  minute  late,  all  obstacles  author  has  practiced  what  he 


The  chapter  on  continuity 


These  two  newspapers  of¬ 
fer  the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  imder  a  single 
contract.  The  600,000  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be 
reckoned  with  in  any  cam¬ 
paign  designed  to  effect  dis¬ 
tribution  in  Greater  New 
York. 


aaodd 


chapter  about  book-binding  begins 


the  matter  of  continuity  is  again  stressed. 
The  author  has  practiced  what  he 


Pnlltzmr  BulMiag,  N«w  York 
TrlbuM  Tewar,  Chicafo 


Phiiliatius,  an  Athenian  who  iiTed  in  the  firit  have  been  surmounted — prison,  strikes,  preached  and  thus  produced  a  volume 
cr^itH  with  bring  the  fath^  of  and  even  intervention  on  the  part  of  the  i  '  ■  i 


bookbinding.  He  invented  glue,  or  at  least  he  ...v 

was  the  first  to  use  it  for  piecing  together  parts  government  itself  in  order  that  its  sub- 
of  paprmt  manuscript  hooks.  Papyri  were  kept  scribers  might  not  be  disappointed.  Para- 


in  rolls,  which  continued  to  be  the  fora  of  graphs  deal  with  the  Times  regime  under 

books  for  about  four  hundred  years.  So  highly  «i_  j..  :™„_i: _ _ » 

was  Phiiliatius  esteemed  because  of  his  inven-  Napoleon  du  joumalisme,  North- 


tion  that  the  Athenians  erected  a  statue  to  Us  cliffe,  who,  though  neither  a  great  organ- 


memory. 

The  chapter. 


izer  nor  a  great  journalist,  was,  after  all, 
“Organization  in  the  the  power  behind  the  throne  “who 


SPECIAL  NEWS 
ASSIGNMENTS 
in  NEW  YORK 


Trade,”  is  one  of  the  historical  sections  breathed  life  into  his  publication.” 


that  should  not  be  skipped.  The  first  The  conception  governing  the  London 


account  of  cooperation  in  America,  ac-  Times  according  to  the  author,  is  entire- 
cording  to  Mr.  Oswald  may  be  found  in  ly  different  from  that  behind  the  New 


cording 

Franklin’s  “Autobiography.”  When  his  York  Times.  The  former  great  daily 
brother,  James,  received  young  Franklin’s  follows  a  policy  strictly  natural,  smiling 


resignation  as  an  apprentice  printer,  he  consistently  upon  the  friends  of  Eng- 
promptly  went  to  the  other  printers  in  land  and  frowning  always  upon  her 


Boston  and  persuaded  them  to  refuse  em-  enemies.  This  policy,  M.  Lauzanne  as- 
ployment  to  his  younger  brother,  then  in  a  serts,  shows  itself  not  only  on  the  edi- 


state  of  rebellion  against  contracts. 


torial  page  but  in  each  and  every  col- 


By  wire  or  mail — Your 
local  angle  on  spot 
news  in  New  York 
City.  Prompt,  accurate 
service  by  an  experi¬ 
enced  reportorial  staff. 
No  contracts  to  sign. 
Just  wire  the 


One  of  America**  rich¬ 
est  and  most  responsive 
merchandising  markets 
—easily  and  economic¬ 
ally  reached. 


It  is  carrying  coals  to  Newcastle  to  say  umn  of  the  pajwr — in  straight  news  re- 
that  Mr.  Oswald  is  the  former  editor  of  ports  as  well  as  in  special  articles  and  dis- 


The  American  Printer  and  is  now  the  patches.  A  hint  of  a  more  personal  jour- 
managing  director  of  the  New  York  nalism  than  ours  may  be  found  in  what  the 


Employing  Printers’  Association.  It  is  author  says  about  correspondents  as 
but  justice  to  D.  Appleton  &  Co.,  to  say  moulders  of  public  opinion. 


that  the  volume  is  a  fine  specimen  of 
American  bookmaking. 


Many  books  have  been  written  about  the 
press  of  each  of  the  three  countries :  Eng- 
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Editor  &  Publisher  and  The  Fourth  Estate  for  September  1 ,  1928 


Be  does  not  “dreoi  np”  hi*  sUtemenU,  or  hi* 
gets;  be  ■*  o"  dre**  parade  before  corre- 
f^ents — or  ha*  not  been.  A  "pre**  apent" 
Uegid  lay  that  he  nii**e*  a  million  chance*  no 
pllitician  *houId  overlook. 

The  second  part  whidi  carries  the  head. 
•/is  a  Man  Thinks”  is  a  compilation  of 
Tver’s  thoughts  on  various  topics. 
Here  is  one  of  the  brief  ones : 

The  beating  of  tomtoms,  throwing  of  mud, 
^ice  and  hate  and  lie*,  slin^ng  of  phrase* 
led  slngan*.  are  no  contribution  to  national 

The  brief  paragraph  just  quoted  could 
etsily  be  expanded  into  an  editorial,  worth 
feinting  in  any  newspaper,  regardless  of 
folitics. 

The  make-up  editor  should  not  skip 
this  thrust : 


in  a  series  of  lectures  were  not  reported  -from  three  and  one  half  years  to  two 
in  the  newspapers.  Then  follows  this  hours.” 
comment : 


“When  all  i*  said  and  done,’’  comment*  the 
expert,  “it  i*  the  advertising  that  count*.  The 
electric  light  and  power  companies  are  good  cus¬ 
tomers  of  the  newspapers.  It  is  not  very  easy 
to  bite  the  hand  of  a  good  customer.’’ 


We  need  to  get  the  demand*  on  Washin|^n 
id  the  front  page  for  at  least  a  part  of  the  time. 


If  I  continue  to  quote  any  more  I  am 
afraid  someone  will  say  I  am  a  press 
ment  for  Hoover.  So  here  comes  my 
-30. 


The  trouble  with  such  criticism  of  the 
press  as  that  just  given,  is  that  it  is  not 
specific.  Praise  may  be  in  given  terms 
but  condemnation  should  always  be  spe¬ 
cific  so  that  facts  may  be  checked.  What 
is  the  name  of  this  electric  power  com¬ 
pany?  In  what  newspapers  were  its  ad¬ 
vertisements  inserted?  What  is  the  name 
of  the  advertising  expert?  What  proof  is 
there  that  Mr.  Thompson’s  lectures  con¬ 
tained  anything  of  news  value?  Lots  of 
people  make  addresses  that  are  not  re¬ 
ported  in  the  daily  press — a  fortunate  thing 
for  newspaper  readers. 


He  abandoned  his  first  novel  in  tlw 
middle.  He  stored  his  second  in  the  attic 
b^use  he  had  not  done  the  job  to  his 
own  satisfaction.  He  wrote  the  present 
one,  “Diversey”,  after  hanging  around  the 
Diversey  district  of  Chicago — a  famous 
rendezvous  in  that  city  for  gunmen,  boot¬ 
leggers,  and  politicians.  This  novel  shows 
traces  not  only  of  the  author’s  newspaper 
life  but  also  of  the  life  he  has  led  in 
other  fields.  His  accuracy  as  a  reporter 
and  his  poetic  imagination  explain  the 
success  of  his  fiction. 


CIMEON  STRUNSKY  who  used  to  be 
chief  editorial  writer  of  the  New 


COME  amusing  things  about  journalism 

^  arp 


are  said  by  Aldous  Huxley  in  his 
amtribution  to  Vanity  Fair  for  August. 
If  he  became  dictator  of  his  country,  he 
would  promulgate  an  edict  to  the  effect 
that  all  newspapers  be  required  to  publish 
olaustive  and  truthful  biographies  of 
their  proprietors,  editors,  and  writers. 
He  would  insist  that  these  biographical 
dertches  show  the  financial  positions  of  the 
members  of  the  staff  and  should  name  the 
friends  of  the  editorial  staff  and  should 
eren  set  forth  their  private,  political. 


York  Evening  Post  but  is  now  a  member 
of  the  editorial  staff  of  the  New  York 
Times  will  soon  have  published  through 
Longmans,  Green  &  Co.,  his  historical 
novel,  “King  Akhnaton.” 

This  tale  of  ancient  Egypt  is  the  story 
of  how  King  Akhnaton  and  Prince 
Tutankhamen — two  members  of  the  royal 
Egyptian  family  whom  the  New  York 
Times  has  made  familiar  to  every  news¬ 
paper  reader — stage  an  international  peace 
conference  at  Jerusalem  and  organize  the 
Atonian  League  of  Nations.  Egypt  had 
its  own  Washingtonian  policy  of  no 
foreign  entanglements — but  read  the  tale 
if  details  are  wanted. 


\  MEMBER  of  the  editorial  staff  of 
The  Nation  who  usually  writer 
with  rare  charm  is  the  “Drifter.”  In  his 
department  for  Aug.  29  he  chats  about  the 
question,  asked  recently  of  six  New 
Yorkers  by  the  inquiring  photographer 
of  the  Daily  News,  “Europe  or  .\merica 
first  ?” 

I  forgot  to  add  that  the  question  in  full 
was :  “If  you  were  given  $1,000  for  travel¬ 
ing,  would  you  see  Europe  or  America 
first?”  The  “Drifter’s”  point  of  view  was 
most  nearly  approached  by  the  young  lady 
who  remarked,  “I  could  see  b^  Europe 
and  America  on  $1,000.” 

The  inquiring  photographer  seems  to 
have  found  a  place  in  the  sun  for  his 
camera. 


H' 


moral,  and  philosophical  opinions. 

foing  still  farther,  he  would  insist  that 
all  newspaper  articles  be  signed  and  that 
they  should  be  accompanied  by  photo¬ 
graphs  of  their  writers.  Again,  if  dicta-  TJEADERS  of  the  Chicago  Tribune  will 
tor,  he  would  order  the  daily  publication 
of  chatty  bits  about  the  private  lives  of  the 


ovners  and  the  editors. 

Results  which  he  claims  would  come 
from  such  drastic  action,  would  be  that 
the  prestige  of  the  printed  word  would 
lOon  be  broken.  Readers  would  lose  their 
■perstitious  reverence  for  what  he  calls 
mere  print:  they  would  learn  to  see  the 
man  behind  the  works  and,  after  discount- 


doubtless  peruse  with  interest  the 
popular  novel,  “Diversey”  (Coward-Mc- 
Cann)  by  MacKinlay  Kantor.  He  first 
became  known  as  a  poet  because  of  his 
contributions  to  the  famous  column,  “Line 
O’  Type,”  conducted  by  Richard  Henry 
Little. 

Mr.  Kantor  in  addition  to  having  been 
newsboy,  reporter,  advertising  manager, 
and  editor  has  served  as  cement  tester. 


■lie  personal  element,  they  would  be  in  tree;trimmer,  claim  correspondent,  waiter 


an  incomparably  better  position  than  they 
are  now  to  assess  real  value  of  what  is 
printed  in  the  newspapers. 

Fireside  editors  —  and  we  have  enough 
of  them  and  to  spare — certainly  have 
ftnrny  ideas  about  the  editing  and  making 
of  newspapers. 


in  a  Greek  ice  cream  parlor,  mosser — one 
who  wraps  wet  moss  around  plants  in  a 
greenhouse  —  department  store  claim 
tracer,  ticket  taker,  usher,  watcher  at 
polls,  and  so  on  od  infinitum. 

He  worked  at  these  jobs  “anywhere 


PAN  newspaper  opinion  be  purchased 
by  placing  copy  in  the  advertising 
columns?  “Yes,”  says  an  editorial  in 
America  for  Aug.  11. 

The  editorial  relates  how  an  electric 
power  company  inserted  “a  very  hand- 
aome  little  ad”  in  a  number  of  newspapers. 
The  assertion  is  then  made  that  “because 
of  these  advertisements”  one,  Carl  D. 
Thompson,  had  received  practically  no  no¬ 
tice  in  the  newspapers. 

It  was  then  explained  that  Mr,  Thomp- 

Jion  was  head  of  a  group  of  men  who  be- 
Keved,  rightly  or  wrongly,  that  the  elec¬ 
tric  power  companies  were  not  dealing 
hirly  with  the  people.  His  views  given 
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Prints  more  real 
estate,  building 
and  building  sup¬ 
ply  advertising 
than  both  other 
Detroit  news¬ 
papers  combined. 


ElfB  Betraft 


CHORT  stories  by  McCready  Huston 
^  have  been  noticed  from  time  to  time 


in  “Our  Own  W'orld  of  Letters.”  The 
news  columns  of  Editor  &  Pubusher 
have  already  told  how  he  is  now  managing 
editor  of  the  News-Times  of  South  Bend. 
Ind.  This  item  is  just  a  tip  that  his  new 
novel  “Dear  Senator,”  is  scheduled  for 
publication  in  September. 


ryOWN  in  Virginia  Sherwood  Anderson 
^  is  having  a  lot  of  fun  with  his  two 
weekly  newspapers,  Smythe  County  News 
and  Marion  Democrat.  Obviously  he  has 
not  much  time  to  write  stuff  for  the  maga¬ 
zines  but  he  has  written  a  whimsical  little 
tale  “The  Lost  Novel.”  ScribnePs  \laga- 
sine  gives  it  a  leading  place  in  its  issue 
for  September. 


A  N  advertising  book,  announced  for  im- 
mediate  publication  by  Charles 
Scribner’s  Sons  is  “This  Advertising 
Business.”  It  is  from  the  pen  of  Roy  S. 
Durstine,  of  the  Barton,  Durstine  & 
Osborn  advertising  agency. 


fUMOR  is  sometimes  found  in  the 
newspaper  headline.  At  times  the 
thing  that  brought  a  smile  to  the  reader 
may  cause  a  lil^l  suit  for  the  newspaper 
concerned. 

Under  the  caption,  “No  Joke  in  This,” 
The  Christian  Endeavor  IVorld  tells  of  a 
man  at  the  copy  desk,  going  to  his  chief 
with,  “Here  are  a  couple  of  stories  of 
divorces  in  our  most  exclusive  circles. 
What’s  a  good  head?”  There  was  not 
a  moment  of  hesitation  in  the  reply, 
“Cream  of  society  goes  through  the  sep¬ 
arator.” 
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DAILY  CLAIMS  PROFIT  i 
AT  10  CENTIMES  PRICE  ! 

_  a 

L'Ami  do  Peupla  of  Pori*  RepHo*  to  | 
Critics  Thouch  Trade  Journal —  ^ 

Figures  Show  Daily  N«^  of 
15,000  Francs 

(Special  to  Editor  of  Publisher)  ^ 
Paris,  Aug.  21. — L’Ami  du  P tuple,  the  ] 
recently  founded  Paris  newspaper,  more  ] 
talked  about  than  any  other  newspaper  j 
produced  in  France  in  the  last  quarter  j 
of  a  century,  has  replied  to  critics  who  j 
professed  to  show  that  a  daily  paper  at 
10  centimes — less  than  half  a  cent— -could 
not  be  made  to  pay.  It  alls  to  its  aid, 
in  su{^x>rt  of  its  contention  that  a  six 
page  paper  can  be  produced  for  that 
small  sum,  an  article  which  has  appeared 
in  La  Papeterie,  a  technical  journal  de¬ 
voted  to  the  interests  of  the  paper  trac^ 
Studying  cost  prices  and  receipts  in 
their  different  elements,  La  Papeterie  is 
of  the  ofMnion  that  a  six  page  newspaper 
with  a  circulation  of  500,000  copies  con¬ 
sumes  for  each  issue  about  20  tons  of 
print  paper  costing  36,000  francs,  to 
which  must  be  added  2  per  cent,  for  loss 
during  prodiKtion,  or  a  total  expenditure 
of  36720  francs  ($1,831). 

Nonnally  the  paper  should  sell  150,000 
copies  in  Paris,  300, OCX)  in  the  rest  of 
France,  with  50,000  returns.  Receipts 
in  Paris  at  10  centimes  a  copy  would 
be  1S,(X)0  francs,  and  the  rest  of  France, 
at  15  centimes  a  copy,  45, OCX)  francs;  and 
the  50,000  unsolds  should  realize  as  waste 
paper  1,100  francs;  that  is,  a  total  of 
61,000  francs  ($2,392). 

From  this  fi^re  must  be  deducted  for 
transport,  distribution,  return  of  unsolds, 
commissions,  25  per  cent.,  leaving  net 
receipts  45,ffi5  francs  ($1,790). 

The  difference  between  36,720  francs, 
expenses,  and  45,825  francs,  receipts,  that 
is  to  say  9,105  francs,  is  evidently  too 
little  out  of  whidi  to  pay  for  editing, 
managing,  printing,  folding,  etc.  And 
here  comes  in  the  question  of  advertising. 
La  Papeterie  estimates  that  out  of  the 
six  pages  of  the  newspaper  two  pages 
filled  with  advertising  represent  a  daily 
revenue  of  32,000  francs  ($1,254)  net, 
to  be  added  to  the  9,105  francs  mentioned 
above. 

“Taking  away  a  further  2  per  cent,” 
says  La  Papeterie,  “from  the  total  round 
figure  of  the  receipts,  that  is  about  2,300 
francs,  we  get  a  daily  revenue  of  39,000 
francs.  Om  can  therefore  admit  as 
proved  that  this  sum  of  39,(X)0  francs  will 
allow  fully  for  all  daily  expenses,  me¬ 
chanical,  manual  and  intellectual,  of  a 
normal  daily  newspaper,  and  we  feel  sure 
that  the  net  profit  cannot  be  far  from 
15,000  francs  ($.“^88)  per  day,  or  in  round 
figures  5,500,000  francs  ($214,600)  a 
year.” 

TO  LAUNCH  HALL  OF  FAME 

lUinoia  Group  to  Honor  Two  Editors 
at  Coming  Meeting 

The  Illinois  Newspaper  Hall  of  Fame, 
authorized  two  years  ago  by  the  Illinois 
Press  Association,  to  be  established  at 
the  University  of  Illinois  School  of 
Journali.sm,  will  be  inaugurated  this  fall 
with  the  election  of  the  first  two  mem¬ 
bers.  Two  are  to  be  elected  annually 
hereafter.  The  association  will  meet  Oct. 
11-13.  Newspaper  consolidations  promise 
to  be  a  central  theme  of  the  discussions. 

W.  W.  Loomis,  editor  of  the  L(^ 
Grange  Citizen,  president  of  the  organi¬ 
zation,  will  preside  and  other  press  as¬ 
sociation  presidents  who  will  speak  will 
be:  Erwin  Funk.  National  P'ditorial  As¬ 
sociation  ;  W.  M.  Harrison,  Oklahoma 
City  Times,  president,  American  Society 
for  Newspaper  Editors;  John  Harrison, 
Danville  Commercial-News,  president.  In¬ 
land  Daily  Press  Association,  and  Bert 
Hill,  Carbondale  Herald,  president. 
Southern  Illinois  Elditorial  Association. 

Boyd  F.  Gurley,  editor  of  the  Indian¬ 
apolis  Times;  Grorge  R.  Dale,  Muneie 
Post-Democrat;  A.  T,  Spivey,  East  St. 
Louis  Journal,  and  W.  J.  Smith,  retiring 
editor  of  the  IVaubegan  Sun  will  discuss 
crime,  corruption,  intimidation,  contempt 


and  the  courts.  Willis  J.  Abb^  editor 
of  the  Christian  Science  Monitor,  has 
accepted  an  invitation  to  speak.  The 
annual  banquet  will  be  held  Friday  night 
and  the  next  day  the  visiting  editors  will 
be  guests  of  the  University  at  a  foot¬ 
ball  game. 

SEARCHING  FOR  EDITOR 

Authorities  are  searching  for  Earl  E. 
Vail,  editor  of  the  Grafton  (O.)  Citizen. 
He  fled  from  the  Memorial  Hospital  in 
Elyria,  O.,  where  he  was  being  treated 
for  a  nervous  breakdown  since  last  Feb¬ 
ruary.  Hospital  attendants  say  he  was  in 
a  serious  condition  when  he  fled. 


NEWSPRINT  FROM  BAMBOO 

Intfian  Expert  Believes  Native  Forests 
WUI  Yield  New  Cheap  Source 

Newsprint  from  bamboo  will  furnish 
the  world  a  cheap,  virtually  inexhaust¬ 
ible  supply  for  its  presses,  according  to 
Mahesh  P.  Bhargava,  paper  technologist 
of  the  Forest  Research  Institute  of  the 
British  government  at  Dehra  Dun,  India, 
who  is  in  this  country  seeking  capital 
to  invest  in  paper  making  mills  in  his 
country. 

Bhargava  said  that  process  of  manu¬ 
facture  hitherto  had  been  too  expensive 
but  that  research  and  improved  machin¬ 


ery  had  noYz  made  it  entirely  practicabit 
Bhargava  pointed  out  that  whereas  30 
or  40  years  are  required  for  the  growfk 
of  ordinary  pulp  sources,  the  Indian  bao- 
boo  grows  100  feet  in  12  months  and 
thrives  even  after  repeated  cuttings. 

MORRISON  1.  T.  U.  SKAKER 

Frank  Morrison,  secretary  of  tht 
American  Federation  of  Labor,  is  to  be 
one  of  the  speakers  at  the  annual  conven. 
tion  of  the  International  Typograplflcal 
Union,  to  be  held  in  Charleston,  S.  C, 
on  Sept.  10-15,  according  to  Dowell  E 
Patterson,  president  of  the  South  (Caro¬ 
lina  Federation  of  Labor. 


Supplies  and  Equipment 


HOE 

Day  vnd  Night 

Emergency 

Service 


“We  want  to  take  this  opportunity 
of  expressing  our  appreciation 
for  the  splendid  service  rendered. 
The  writer  was  in  phone  conversa¬ 
tion  with  your  man  Sunday  morn¬ 
ing,  and  the  service  we  received 
from  him  was  splendid.” 

The  Lynchburg  News  and  Advance. 
July  3,  1928. 


TELEPHONE 

Day,  DRY-dock  8200,  New  York 
Night,  DRY-dock  8207,  New  York 
Sunday,  DRY-doek  8200,  New  York 
Sunday,  WIC  kersham  9224 
New  York 


R.  HOE  &  CO.,  Inc. 

504  Grand  St.,  New  York, 
N.  Y. 

Boston  (Chicago  San  Francisco 
New  Orleans  Dunellen  London 


USED  NEWSPAPER  PRESSES 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


Modem 


Composing  Room 
Furniture 


as  made  by  us  will  speed 
up  produetion  and  re¬ 
duce  eosta — a  real  aaying 
in  year  Pay  Roll.  Are 
yon  interested?  If  ao, 
eonanlt  your  regular 
dealer  in  printers’  anp- 
pliet  or  write  ns  direct. 

Do  it  now! 

HAMILTON  MFC.  CO. 

TWO  RIVERS,  WIS. 


IT  CASTS-.IT  FINISHES.. nr  COOLS 

Eoablw  ofM  mu  to  finiih 
**•  plat*  a  minuM” — 3  tmm 
as  fast!  Tima  Mvinga  •em 
par  tor  if.  For  full  partio 
ulan  addrcaat 

OSS  PRINTING  PRESS  CO. 

Chicago  San  FraodM 
Salliag  Agents 


Scott  16. 


24  and  32-page  Pr 


COSS  24  and  28-paga  praaaaa  good  fo*  . 
Mack  or  color  work,  alao  Goaa  Sextuple  i 

HOE  Pony  Quadruple,  Quadruple,  Sextuple  I 
Sextuple  color  Preta,  Octupla  and  Doubk  | 
Soxtupla  Praaaea.  j 

DUPLEX  Matropolitan  Quaiirupla  atarootyp- 
preaaoa — print  up  to  32  pagoa. 

Availsdile  for  Early  Ddivery 

WALTER  SCOTT  8C  COMPANY 

Kaia  Ofloa  *  Factory . Flalntold,  V,  t. 

Mew  Tcrk  OaM..Brokaw  sidg.,  I4ST  Broadway 

Ckioaga  OAoa . Xaaadaaok  Bleak 


INVISIBLE  EXPENSE 

When  your  blankets  are  old  and  worn  out,  they  cause  poor 
printing  and  many  delays,  due  to  the  sheets  breaking. 
Complaints  from  readers  on  late  delivery  and  loss  of  sales. 
Rebates  to  advertisers  for  poor  printing. 

Excessive  waste  paper  and  extra  expense  for  power  and 
light. 

The  saving  in  these  items  of  Invisible  Expense  for  one 
week  will  buy  a  new  set  of  blankets. 

You  cannot  afford  to  lower  your  efficiency  by  false 
economy. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

Cabl.  Addru.  NENSCO,  Worcutmr. 


CLASSIFIED  Points  out  die  o^xirtunities  of 

today  and  makes  contacts  with  tomorrow’s  prospects. 


/ 


Editor  &  Publisher  and  The  Fourth  Estate  for  September  1  ,  1928 


47 


Employment 

■ 

Equipment 

B 

XBSSS=S=^=SS=B^SS^^==^^ 

Services 

EDITOR  &  PUBLISHER 
Classified  Advertising 
Information 

RATES 

SITUATIONS  (Cash  witk  Ordw) 

1  Tima  —  ^  par  lina 

3  Timaa—  AO  par  Una 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Ordar) 

I  Tima  —  .75  par  Una 

4  Timas —  .60  par  lina 
Count  six  words  to  tha  lina 

White  spaca  charpa  at  sama  rata  par  Una 
par  insartion  as  aamad  bp  froquaner  of  in¬ 
sertion.  Minimum  Contract  spaca,  throa 
lass.  Tha  Editor  A  PuhUshar  rosarros  tha 
fifht  to  classify,  adit  or  rajact  any  copy. 


BUSINESS  OPPORTUNITIES 


Broknrs 


Istsmoblla  Onlda  Books,  estsbllsbed,  woU 
ksown,  up-to-data,  STsilabla  for  $10,000.  Pnb- 
Hiber  harint  dlstrlbotion  facllltlM  could  bandlo. 
■srrls-DIbble  Company,  11  West  42nd  Streot, 
Hew  York  City. _ 


Assthar  Onstomar  Flaaaad,  J.  B.  Shale,  Timas 
•sliding.  New  York.  Dear  Ur.  Shale:  I  enclose 
ksrewith  my  check  corering  your  commission 
«  the  mle  of  New  Dominion  to  Ur.  John  L. 
itewart.  I  wish  to  extend  my  thanks  for  the 
SKceas  of  your  good  oflices,  and  with  all  good 
ariabes,  I  remain,  cordially  yours,  Charles  B. 
Badges.  Uorgnntown,  W.  Ya. _ 

Igpralasls,  Burraya,  Tinaneiag  and  PubUoatiea 
braikerage.  Bxperlenced  work  on  mergers  or 
taandal  expansion.  Lonis  Eddy,  Uarsball  field 
lldg.,  Chicago.  Uet.  Theatre  Bldg.,  Los  An* 
galas.  Calif. _ 

liddls  West  Propartlaa — BxcIoslTe  listings.  No 
dusaglng  publicity.  Personal  serrlce  In  erery 
taal.  Brerytblng  confldentlal.  Clyde  H.  Knox, 

>1  Board  of  Trade,  Ksnaaa  City,  Uo. _ 

wsr  Os  for  Information  about  Kansas  aeml- 
saakly  with  dally  possibilities  netting  $7,000. 
fllce  $20,000.  One-third  cash,  balance  flee 
lasn.  Harwell  A  Rockwell,  814  Times  Bulld- 
lai.  New  York. 


For  SoU 


Win  8aU  best  Jewish  weekly  In  Booth  or  South- 
vast.  With  proper  care  will  produce  better 
thiB  an  oil  well.  A-835.  Editor  A  Publisher. 


For  Sole  or  Loose 


far  Sals  or  Lsasa — Well  established  weekly 
■tvapaper  and  job  printing  plant  in  Virginia. 
Oily  ootllt  in  county.  Uodem  equipment,  well 
aatabllshed  job  prices  and  ad  rates.  Orer  $20,000 
a  yssr  business.  ProgresalTe  community,  town 
$,100,  county  18,000.  Crowing  rapidly  and  a 
gaad  opportunity  to  make  money.  Climate  and 
lletag  conditions  Ideal.  Editor  retiring.  Terms 
<aa  be  arranged.  A-B20.  Editor  A  Publisher. 


Nearspeper  Flnencins 


Bavipapsr  financing — While  we  are  In  no  sense 
Mvapaper  brokers,  nerertheleas,  we  are  In  a 
gaaitlon  to  finance  or  boy  outright  either  single 
ar  a  chain  of  newspapers  up  to  the  extent  of 
tlO.OOO.000.00.  Properties  moat  be  well  estab- 
Hahed  and  represent  a  $2BO.OOO  ralne.  Cor- 
Nspoodence  confidential.  W.  0.  Bryan,  The 
•ryan  Organisation,  478  fifth  Arenoe,  New 
lark  nty.  _ 


Newspnp«rs  Wnntad 

lay  or  Loaao  weekly,  semi-weekly  or  dally, 
leva  of  10,000;  price,  terms  must  be  right; 

glee  details.  A-817,  Editor  A  Publisher. _ 

kaiaairs  Aftamora  Daily  wasted  iii  city  of 
Iventy  to  fifty  thousand.  East  or  Uiddle  West 
ireferred.  All  or  part  cash.  If  whole  property 
asi  BTsllable.  might  take  substantial  part.  In- 
galry  is  from  young,  successful  newspaper 
•vner  who  recently  sold.  Information  held  la 
Arict  ■■onfidence.  A-Olfi,  Editor  A  Publisher. 

I  Daalro  to  purchase  a  small  dally  or  seml- 
vaekly  paper;  prefer  west  of  Ulssourl  Riser  or 
•Mthwestem  state.  A-ei7,  Editor  A  Publisher. 


Wanted 


A  Hek  newspaper  or  sdeertlsing  department 
Vested — preferably  on  contingent  basis.  Work- 
^  knowledge  erery  department  dally— cities 
•nail  to  large.  Would  consider  good  trade  pub- 
fcatlon.  W.  B.  C.,  care  Editor  A  Publisher, 
®  No.  Dearborn  Street,  (Hilcago,  Dl. 


CIRCULATION 


Promotioit 

fcalatloB  Bnildan  —  Blair  A  Austin,  IBU 
ftTeBse.  BMdtnCe  Pena.  Orlflaatan 
^  tBlMtnaaahlp  dab  Campalraf 


CIRCULATION 


Promotion 


Oironlation — When  quick,  additional  circulation 
corersge  becomes  necessary,  remember  that  our 
twenty  years  In  this  one  line  of  endearor  Is 
your  proof  against  experimenting.  Write  or 
wire.  O'Dell  (Ttrculatlon  Service  Bureau,  Bell 
Block.  Cincinnati.  Ohio. 


Annonimemsnt 

0,  J,  O’Dall,  formerly  doing  bnaineas  as  The 
Pacific  Coast  Circulation  Serrlce,  811  Bell 
Block.  Cincinnati,  Ohio,  wishes  to  announce  to 
newspaper  publishers  and  the  public  geuerally 
that  henceforth  he  will  do  bnalnesa  under  tha 
firm  name  of 

Tha  O'Dall  Oironlation  Barrios  Bureau 
611  Ball  Block  Cinoinnatl,  Ohio 

and  will  bo  raspoasibla  only  for  oontraots  made 
by  tha  O'DMl  Olrcnlation  Barrios  Bureau. 


Tha  World’s  Largaat  Claculation  Building  Or¬ 
ganisation — The  only  circulation  building  serr¬ 
lce  In  Newspaperdom  furnishing  publishers* 
aflidarlts  of  the  exact  results  of  Its  erery 
campaign.  The  Charles  Partlows  Oimpaay, 

Occidental  Building,  Indianapolis. _ 

Bupaiior  Oironlstiea  Bnildan — The  W.  S.  Ken¬ 
dall  Company,  104  North  Bailey  arenne,  Louls- 
rllle,  Kentucky.  The  circulation  building  or¬ 
ganisation  that  has  set  the  standard  for 
aggressire,  successful  circulation  campaigns  for 
twenty  years. 


EMPLOYMENT 


_ Halp  Wanted _ 

Editorial  Director,  trained,  wanted  for  news¬ 
paper  In  Eastern  city.  Population  orer  100,000. 
Excellent  opportunity  for  man  with  executlre 
ability.  OIre  complete  newspaper  record.  Also 
state  salary  expected  in  application.  All  appli¬ 
cations  will  be  treated  confidentially.  A-80S, 
Editor  A  Publisher. 


SituadoBs  Wanted 

Adrertising — Business  and  Promotion  ICanagar  - 
exceptional  record  as  executlre  and  personal  pro¬ 
ducer.  Homing,  evening  and  combination  ex¬ 
perience  in  Metropolitan  and  gmaller  citi^ 
Harried,  80,  unquestionable  referencee.  Including 
past  employers.  Now  executive  on  (concededly) 
the  hardest  proposition  In  Eastern  Metropolis. 
No  objection  to  second,  third  or  last  paper  If  op¬ 
portunity  Is  real  and  permanent.  Address  Box 

A-BOfi,  Editor  A  Publisher. _ 

Adrertialng — Young  and  able  executive,  now 
employed,  proven  ability,  college  education,  de¬ 
sires  position  as  advertising  manager  of  dally 
with  circulation  of  18,0(X>  or  over.  Smalt  aalary 
with  bonus  to  apply  as  company  stock.  A-618, 

Editor  A  Publisher. _ 

Advertising  Manager — Record  of  results.  Copy 
and  layout.  Anywhere.  A-811,  Bditor  A  Pub¬ 
lisher _ 

Advertising  Manager,  spare  time.  P.  Com, 

3878  East  70th  Street,  Chicago.  111. _ 

Advertising  —  Young,  wide  awake  newspaper 
solicitor,  classified  or  display.  Layout  and  copy 
writer,  four  years'  expmdence.  A-907,  Editor 

A  Publisher. _ 

Advsrtising  Itan— Thoroughly  trained  In  selling, 
planning,  copy  writing  and  lay-out.  Capable  of 
handling  advertising  staff.  Desire  connection 
with  dally  newspaper  or  magasine.  Best  refer¬ 
ences.  A'flBl,  Editor  A  Publisher. 

Advertising  Solicitor  Producer,  collega  grad- 
nate,  80.  capable  building  accounts,  seeks  op¬ 
portunity  New  York  suburbs.  A-983,  Editor  A 

Publisher. _ 

Circulation  Manager-  -Eight  years'  experience 
on  small  city  and  metropolitan  newspapers. 
Principally  home  delivery.  Handling  boys.  A1 
references,  full  of  pep.  sober,  twenty-five  years 
old.  married.  Will  accept  fair  aalary  with  fu¬ 
ture.  Available  at  once.  A-920.  Editor  A  Pub¬ 
lisher.  _ 


Circulation  Manager  —  Experienced,  reeoocefnl, 
with  record  of  worthwhile  accomplishments 
which  demonstratea  ability  and  Integrity. 
Twelve  years*  experience  with  Ohio.  Michigan, 
Mlasonri  and  Pennsylvania  publications.  8lx 
years  with  one  of  the  outstanding  publications 
of  the  middle  west,  net  gain  one  hundred  per 
cent.  Practical  knowledge  of  every  branch  of 
circnlatlon  and  a  thorough  and  complete  under¬ 
standing  of  routine  work  and  ABC  regnlatlona. 
Bspeclally  strong  personality  and  executive  abil¬ 
ity  which  results  In  direction  of  department 
without  friction  or  lost  motion.  Past  few 
months  have  directed  retail  bnalnesa  which  was 
eoccesifnl  and  recently  sold  at  a  profit.  Now 
seek  permanent  position  with  live  organisation 
where  real  task  la  at  hand.  Interviews  solic¬ 
ited.  K.  L.  Butler,  Oeneral  Delivery,  Kenton, 
Ohio.  ,, 


Oirenlstion  Manngee  Experienced  large  and 
small  dallies.  No  swivel  chair  warmer.  Will 
go  ont  and  pep  things  up.  Consider  anything. 
References.  A-g28,  Bditor  A  Publisher. 


EMPLOYMENT 


SitoatioBS  WgBtgd 


OirooUtion  Manager — Bight  years*  Intensive  pro¬ 
motion  experience.  Thoroughly  honest,  compe¬ 
tent,  intelligent  worker.  Home  delivery  builder. 
Ex|>erlenred  morning  and  evening  field.  Small 
paper  desirable,  opportunity  being  right.  Re¬ 
plies  confidential.  Northern  field  preferred. 
Available  reasonable  notice.  A-810.  Editor  A 
Publisher. 


(hrouiation  Manager  largo  dally  In  small  city 
desires  opportunity.  Large  and  small  city  ex¬ 
perience  In  all  branches,  A.  B,  0.  records,  car¬ 
riers.  Direct  mall  and  country  agent  specialist. 
Proven  record  for  honesty  and  bulk  production 
at  minimum  expense.  No  offer  from  wet  paper 
will  be  considered.  Willing  to  accept  permanent 
offer  at  extremely  low  Initial  salary.  A-980, 
Bditor  A  Publisher. 


Ciroulation  Manager  desires  connection  in  or 
near  New  York.  Will  act  as  assistant  or  take 
other  position  In  department  where  be  can 
utilise  knowledge  gained  during  10  years*  ex¬ 
perience  In  every  phase  of  circulation  work. 
A-91B.  Bditor  A  Publisher. _ 


Cinonlation  Manager — Twenty  years*  experience, 
large  and  small  cities.  Thoroughly  familiar 
with  every  known  method,  all  detail,  etc.  Cap¬ 
able,  economical  worker.  Any  location.  Rea- 
sonsble  salary.  A-892.  Editor  A  Publisher. 


Circulation  Manager  wants  connection.  Experi¬ 
ence  In  practically  every  capacity  In  depart¬ 
ment.  Highest  references  from  previous  em¬ 
ployers  proving  Integrity  and  ability  as  a  result 
getter.  Capable  of  prancing  under  most  dis¬ 
couraging  conditions.  Will  organise  and  build 
a  loyal  and  hard  hitting  department  at  a  me¬ 
dium  cost,  securing  maximum  results.  Will  use 
promotion  that  brings  results  through  the  circu¬ 
lation  organisation  and  direct  from  the  public. 
No  premiums  or  contest  necessary.  Increases 
will  be  brought  In  through  carriers,  dealers  and 
solicitors  trained  to  sell  a  paper  on  its  merits. 
Not  an  offlee  man,  but  supervises  and  trains 
organlsatiOB  in  field.  Married,  thirty  years  old 
and  member  I.  C.  M.  A.  Will  go  anywhere  for 
right  opportunity.  Prefer  second  paper,  fifteen 
to  twenty-five  thousand  circulation.  Salary 
secondary  until  ability  proven.  A-912,  Bditor 
A  Publisher. 


Classified  Manager,  age  29,  married,  11  years* 
experience,  8  as  manager,  wants  change. 
Tougher  the  better.  I  ran  sell,  originate  Ideas 
for  others  to  sell,  and  KNOW  classified.  Box 
A-914.  Editor  A  Publisher. _ 

Classified  Manager.  Mr.  Publisher,  yon  need 
me!  I  spent  three  years  learning  classified 
from  ground  up;  then  two  years  as  display 
salesman;  one  year  editorial;  then  five  years 
classified  management.  I  THINK  I  Many  of 
my  schemes  for  building  classified  have  been 
mention^  In  Bditor  A  Publisher.  I  build 
morale.  I  make  salespeople  sell  because  I*ve 
sold,  myself.  And  a  sample  of  my  promotion 
will  show  what  I  know  of  dlsolay  copy  and  lay¬ 
outs.  I*m  married,  29,  and  willing  to  go  any¬ 
where.  Employed  at  present;  same  job  nearly 
two  years — but  conditions  are  not  pleasant. 
Best  references  from  papers  N.,  E.,  8.  and  W, 
In  earnest  when  I  say  I  want  permanent  place. 
Wire  me  collect  for  details.  Box  A-918,  Editor 
A  Publisher.  _ 

Classified  Advertising  Manager — Young  man,  28, 
six  years*  experience  selling  classified  on  metro¬ 
politan  dallies  and  advertising  agency,  seeks 
opportunity  as  classified  manager  on  newspaper 
In  smaller  city.  Excellent  sales  record,  A-1 
references,  now  employed.  Available  two  weeks* 
notice,  A-8M.  Editor  A  Publisher. _ 

Display  Balesman,  copy  writer,  layout  man;  one 
year  editorial,  two  years  display,  five  years 
classified  management  large  papers.  Want  to 
get  back  to  bIg-tIme  display  or  national  job. 
Best  references.  Box  A-filS,  Editor  A  Pub¬ 
lisher. 


Editorial  Writer,  non-realdent  —  Metropolitan 
newspaper  man  of  Intensive  education  and  edi¬ 
torial  training  whose  judgment  is  sound  and 
whose  pen  Is  both  versatile  and  adroit,  wishes 
to  write  from  his  small  town  retreat  the  edi¬ 
torials  for  at  least  one  progressive  newspaper. 
Charges  will  be  fraction  of  resident  salary, 
with  same  service.  Editorials  duplicated  for 
two  or  more  far-separated  dallies  If  desired, 
cost  being  divided.  Address  Box  A-926,  Eklltor 
A  Publisher. 


‘‘Wets”  Can’t  Hafe  This  Man 

ABd  he  comet  ritht  out 
end  tayt  to  ib  a  ClAttified 
Ad,  this  ittue.  Here’s  a 
chABce  for  a  boBe  dry 
Publisher,  operetiBK  a 
boue  dry  Newspeper,  to 
Cet  A  boBA  dry  CircuIetioB 
MeBAcer. 


EMPLOYMENT 


SitUAtioBs  WABted 


Editor — Employed  on  dally  ha  has  helped  build, 
seeks  change;  experience  combines  reportorial  oe 
metropolitan  and  all  desks  on  small  dty  dalllaa. 
80,  college  training,  good  referencaa.  A-96^ 
Editor  A  Publisher. 


Editorial — Reporter,  28,  marriad.  New  York  ex¬ 
perience,  excellent  reference,  available  October. 
Oo  anywhere.  $40  week.  A-88S,  Editor  A 
Publisher. 


Oeneral  Manager — Business  Manager  with  envi¬ 
able  record  of  ten  years  on  paper  of  80,000 
circulation,  where  circulation  trebled  and  adver¬ 
tising  earnings  quadrupled  during  bis  Incnia- 
bency.  In  above  positions,  will  be  at  liberty  to 
consider  offers  for  acceptance  by  November  lat 
or  later  on  salary  and  bonus  propoaitlnn  with 
opportunity  for  investment.  A-82T,  Editor  A 
Publisher. 


Managing  Editor,  with  30  years*  experience  in 
all  branches  of  the  newe  room  from  small 
dallies  to  larger  newspapers;  now  employed; 
good  health  and  good  habits:  marked  success  la 
highly  competitive  field.  Welcomes  searching 
Investigation  of  record.  Position  in  city  of 
80.000  to  100,000  preferred.  A-897,  Bditor  A 
Publisher.  _ 


Photo  Retoucher  desires  connection  with  South- 
ern  newspaper.  Employed  on  Chicago  dally. 
Can  qualify  as  one  man  art  department.  A-e04. 
Editor  A  ^bllsher. 


Superintendant — .Married  man  with  several  years 
experience  as  property  man  or  superintendent  of 
dally  newspaper  plant.  Now  bolding  similar  po¬ 
sition  with  Southern  dally.  Best  references. 
A-870.  Bditor  A  Publisher. _ 


Two  executives,  general  manager  and  managing 
editor,  available  for  newspaper  In  need  of  re- 
organlxatlon.  Personal  Interview.  A-8e8.  Edi¬ 
tor  A  Publisher. 


MECHANICAL 


EquipmeBt  for  SaIa 


Tor  Sale— Sixteen  page  Potter  rotary  press  with 
complete  stereotype  equipment.  In  excellent 
condition.  Recently  rebuilt.  TMkes  8  column 
page.  Priced  for  quick  sale.  'nmee-Preaa. 

Htrestor,  Illinois. _ 

Tor  Sale— Linotype  Machine  Na  8,  now  run- 
nlng,  to  be  replaced  with  No.  18.  Excellent 
condition.  Boxed  and  crated,  I*.  0.  B.  cars,  for 
$800.  Record  Publishing  Oo.,  IT  West  Street. 
Haverhill.  Mass. 

Tor  aale:  13-page,  flat  bed  Duplex  press,  ex¬ 
cellent  mechanical  condition,  with  it  free,  28 
chaaea.  motor,  belt,  electiical  equipment.  Lib¬ 
eral  discount  for  cash.  Condition  can  be  veri¬ 
fied  through  Duplex  factory.  Star,  Tucson, 

Arisons.  _ _ 

job  Presses,  Paper  Onttars,  Wire  ttikohara, 
etc. — A  complete  line.  Overbanlad  and  guaran¬ 
teed  machines  at  bargain  prices.  Easy  terms. 
Hoffman  Type  A  Engraving  Oo.,  114  B.  I8th 
St.,  New  York  Olty. 

Used  Oosa  Mat  Roller  for  wet  mats  only,  for 
sale  cheap.  'The  Ooas  Printing  Press  Co..  188 
Sooth  Paulina  St.,  Chicago,  III. 


WE  BUY  NEWSPAPERS  FOR  CLIENTS 
WE  SELL  “  - 

WE  APPRAISE  -  “ 

WE  CONSOLIDATE  “  ** 

And  we  always  try  to  conduct  our  olisata* 
bntlnsas  without  pnblloity. 

Back  of  us  la  a  record  of  1$  ysars  of 
ferries  to  satisfied  customers. 

Write  our  nearest  Oflics,  or  bettor  yet, 
call  In  person  if  possible, 

HARWELL  &  ROCKWELL 

Comer  Building  Times  Building 

Birmingham,  Ala.  New  York  City 


We  hAYA  the  excIusiYe  aele  of 
a  morning  and  Sunday  naws- 
paper  in  a  mid-wegt  city  of  About 
30,000  population  which  can  be 
purchstoed  on  14%  net  earning 
bAgif.  Caih  required  $150,000. 
For  further  deteib,  price,  tenna, 
etc.f  communicAte  with 

PALMER,  DEWrrT&  PALMER 

Newspaper  Prepartias, 

3S0  MAtfiaoB  Aye.,  New  York 
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OY  means  of  a  special  page,  the  Bos- 
^  ton  Sunday  Advertiser  appeals  to 
the  civic  spirit  of  the  motorists  of  Bos¬ 
ton  to  park  their  cars  in  garages  in¬ 
stead  of  driving  into  the  city.  The  basis 
of  the  feature  is  a  diagram  of  sub¬ 
way,  tunnel,  and  elevated  transit  routes 
of  the  city  on  which  the  principal  ga¬ 
rages  on  the  main  travel  arteries  enter¬ 
ing  the  city  are  indicated.  These  ga¬ 
rages  are  alphabetically  indexed  in  dis¬ 
play  ads  of  uniform  space,  and  the  index 
is  correlated  with  corresponding  letters 
of  the  alphabet  indicated  on  the  map.  In 
the  center  of  the  upper  section  of  the 
page,  there  is  a  large  display  ad  of  the 
traction  company.  The  feature  is  sup¬ 
ported  by  lithographed  replicas  of  the 
page  dismayed  continuously  on  advertis¬ 
ing  boards  in  the  subway,  elevated  sta¬ 
tions  and  terminals  of  the  Boston  Ele¬ 
vated  Railway  Company.  Victor  N. 
Vetromile,  Malden,  Mass. 


The  New  Bedford  (Mass.)  Times  re¬ 
cently  made  up  a  double-page  layout  of 
advertisements  featuring  Texaco  prod¬ 
ucts,  with  the  lower  half  of  the  truck 
given  over  to  nine  small  advertisements 
on  each  page  from  automobile  supply 
dealers  and  filling  stations  and  garages 
hooking  up  with  the  big  ad. — D.  P. 


The  Cincinnati  Enquirer  has  prepared 
a  large  loose-leaf  book  containing  sev¬ 
eral  hundred  memoriam  verses  for  use 
of  its  readers  desiring  to  insert  such 
verses  in  the  paper’s  column.  In  an  ad¬ 
vertisement  announcing  this  service,  the 
Enquirer  says :  “Lf  you  contemplate 
inserting  a  memorial  notice  call  at  the 
Enquirer  office  and  ask  to  be  assisted  in 
preparing  your  copy.  There  is  no  addi¬ 
tional  cost  for  this  service.  A  charge 


will  be  made  only  for  the  actual  space 
your  notice  consumes.” — L.  B.  Foster. 


“We  Believe  In  Metropolitan  Boston” 
js  the  title  of  a  full  page  of  advertis¬ 
ing  made  up  from  various  business 

houses  in  that  section.  Many  of  the 
ads  are  not  much  larger  than  classified 
space  usually  runs  but  what  it  lacks  in 
size  it  makes  up  in  numbers.  As  a  re¬ 
sult  a  full  page  is  sold.  Other  large 

cities  or  cities  with  substantial  suburbs 
can  make  this  plan  practical  on  their 

papers. — C.  E.  P. 


An  extra  page  of  advertising  may  be 
obtained  by  canvassing  the  small  stores 
in  the  neighborhood  of  the  public  schools 
for  “first  day  of  school”  supplies  adver¬ 
tising  as  the  time  for  the  opening  of 
school  nears.  Such  stores  do  not  ordi¬ 
narily  take  space  but  could  be  sold  a 
small  part  of  a  page.  Stores  in  a  cer¬ 
tain  district  could  be  grouped  in  cover¬ 
ing  the  city. — Wes  W.  Dunlap. 


The  Akron  Times- Press  recently  con¬ 
duced  a  “Who’s  the  Dealer”  contest 
which  climaxed  in  the  running  of  72 
quarter  page  ads  in  one  day’s  paper. 
Seventy-two  dealers  and  their  pr^ucts 
were  the  subject  matter  for  the  contest. 
Qjntestants  were  asked  first  to  name 
a  local  dealer  for  a  nationally  advertised 
product  displayed  in  the  Times-Press, 
s«ond  the  address  of  the  dealer,  third 
his  telephone  number,  and  fourth  the 
city  in  which  the  product  was  manufac¬ 
tured.  Answers  were  also  accompanied 
hjr  1. SO- word  letters  on  "Why  I  Buy 
Xationally  Advertised  Articles.” — U.  S. 
V..  Akron. 


HUNCHES 


One  Dollar  will 
be  paid  for  each 
idea  pttblished. 
Send  clipping 
for  payment. 


TNTERVIEW  a  mother  of  the  old- 
fashioned  school  who  has  reared  a 
family,  and  ask  her  what  she  thinks 
of  installment  buying,  jazz,  juvenile 
courts  in  relation  to  discipline  of  the 
rising  generation,  automoWles,  present- 
day  politics,  women  in  politics,  the  best 
way  to  spend  the  family  income  so  as 
to  make  it  go  farthest,  etc. — Fred  L.  W. 
Bennett. 


A  good  subject  for  a  feature  story 
is  “What  Do  People  Look  For  When 
They  First  Pick  Up  the  Paper?”  Such 
a  story  was  recently  published  in  the 
PlainfCeld  (N.  J.)  Courier-News.  Those 
interviewed  said  they  first  look  for  the 


Newspaper  Engineering 

An  organization  sp^ializinp 
in  newspaper  buildings,  all 
phases  of  newspaper  en¬ 
gineering,  operation  and 
production  problems, 
analytical  surveys  and 
valuations. 

S.  P.  WESTON,  INC. 

Sewtpeper  BntUinrt, 
PredmetUu,  Opereti^, 

Suroeyt,  Vuhtatiem. 

420  Lexington  Avenue,  New  York 


weather  report,  questions  and  answers 
department,  news  index,  sport  results,  ad¬ 
vertisements,  editorials.  Wall  Street  quo¬ 
tations,  etc. — A.  S.  K.,  Plainfield,  N.  J. 

Under  a  1-col.  box  head  “Was  It 
You?”  the_  Akron  Beacon- Journal  runs 
an  interesting  feature  on  the  first  page 
of  the  second  section  daily.  The  ar- 


TODAY’S 

sports 

politics 

DISPATCHES 

business 

finance 


TODAY 


radio 

world  news 


Consolidated  Press 


tide  always  begins  “a  certain  Akronite” 
and  tells  in  intimate  fashion  the  story 
of  some  recent  neighborhood  gossip,  a 
husband’s  new  alibi,  a  humorous  incident, 
a  “wise-crack,”  etc.  The  article  does 
mention  names  but  is  otherwise  quite 
personal. — U.  S.  V.,  Akron. 


As  a  means  oi  stimulating  interest  in 
English  studies,  and  developing  latent 
literary  talents  among  high  school  stu¬ 
dents,  Frank  A.  Bayrd,  publisher  of  the 
Malden  (Mass.)  Evening  News,  offers 
an  annual  cash  prize  to  the  toy  and 
girl  producing  the  best  composition  on 
a  subject  of  current  interest  during  the 
school  year.  School  authorities  judge 
the  compositions,  and  the  winning  pamrs 
arc  published  in  the  newspaper. — V.  N.  V. 


Newspapers  can  build  more  good  will 
by  running  drives  for  autoists  to  share 
the  joys  of  motoring  with  those  who  have 
no  cars.  The  Champaign  (Ill.)  News 
Gazette  used  a  story  headed  “Borrow  a 
child  and  fill  up  that  extra  auto  seat.” 
Clevelotui  Plain  Dealer  is  running  a  se¬ 
ries  of  appeals  to  motorists  to  take  old 
persons  and  poor  children  on  pleasure 
trips. — H.  S.  B. 


The  Des  Moines  (la.)  Register  re¬ 
cently  offered  a  group  of  prizes  for 
the  most  accurate  advance  rankings  of 
players  entered  in  the  annual  Iowa  toH 
tournament  held  at  Des  Moines.  (Con¬ 
testants  were  required  to  list  the  ten 
players  in  the  order  they  expected  them 
to  finish. — L.  G.  M. 


-Send  one  of  your  reporters  out  some 
dull  day  to  find  out  how  many  different 
states  in  the  United  States  and  how  many 
countries  are  represented  by  the  fruits 
and  vegetables  which  he  will  find  in  the 
markets  in  your  community. — D.  P. 


The  Utica  (N.  Y.)  Observer-Dispatch 
each  Monday  publishes  a  news  item  with 
two-column  head  “News  That  You 
Didn’t  (jet  Unless  You  Bought  The  0-D 
Sunday  Issue.” — Oxie,  Utica,  N.  Y. 


Pittsburgh 

Newspaper  map  has  changed 

The  Sun -Telegraph 

(Combining  the  Chronicle  Tele¬ 
graph  and  Sun  in  the  evening 
field,  and  The  Sunday  Post  and 
Sunday  Gazette  Times  in  the 
Sunday  mornine  field). 

U 

AMERICA’S  FASTEST 
GROWING  NEWSPAPER 

Largest  Sunday  Circulation 
in  Wastem  Pennsylvania 

M  ttisBsl  advsrtitiBt  rsprsisatatlvss!  Pssl 
Bt  Mk,  Iso.,  StT  Fsrk  Avssas.  Bsw  Tsek: 
Csttnry  Bids.,  Oklesss;  Osasral  Hstsrs 
Bk  v..  Dstroit;  Uttls  Bl^.,  Bsstsa;  0i» 
ms  iwsaltk  Tnut  BUg.,  TkUadslpkla. 


Wc  ten  aewtpapert 

SERIALS 

that  sen  newspapers 

"DAPHNE”  by  Hazel  Livinfstoa 
“DELUGE”  by  S.  Fowler  Wrigbt 
“AUAS  THE  SPOOK”  by  Wlaifred 
Van  Duzer 

“HALF-WIVES”  by  Winifred  Van 
Duzer 

“CRIME  IN  THE  CRYPT”  by 
Carolvn  Wells 

“BROADWAY  LOVE”  by  Tbomat 
Edge!ow 

"LOVE’S  ECSTACY”  by  May  Christie 
“MUSSOLINI — Man  of  Destiny” 
by  Vittorio  De  Feori 
“THE  NEWPORT  GIRL”  by  Gilbert 
Rogers 

And  Other  assured  circulation 
buildera,  wire  or  write 

KING  FEATURES 
SYNDICATE,  INC. 

NSW  TOaa  CITY 


SERVES  DAILY  80  YEARS 

Charles  Hunt  of  InAanepolis  New, 
Presented  with  Diamoml  Service  Buttes 

diamond  service  button  was  preset^ 
Aug.  20  to  Charles  Hunt  of  the  Indies^ 
apolis  News  who  on  that  day  complcNl 
SO  years  of  service  on  the  composin| 
room  force  of  the  paper.  It  was  the  sec¬ 
ond  presentation  of  the  kind  within* rece* 
months,  the  other  recipient  being  Williaa 
T.  Ellis,  also  of  the  composing  rooa 
force.  Both  Mr.  Hunt  and  Mr.  Ellis  art 
still  in  active  service. 

Curtis  A.  Hodges,  general  manager  of 
the  News,  and  William  A.  (Sreene  of 
the  comixjsing  room  force  spoke  at 
presentation. 

There  are  now  Jn  the  service  of  the 
News  70  employes'  who  have  been  whb 
the  News  25  years  or  more.  One  of  that 
is  Hilton  U.  Brown,  chairman  of  the 
board,  and  another  James  P.  Honiaday, 
Washington  correspondent. 


The  ChiUreo  of  Todiy  Are  Your 
Subscribers  of  Tomorrow 

— Win  them  over  now  with  juve¬ 
nile  features  they  will  clamor  for 
We  have  three  without  peer: 

Carol  dolIa-Cbiosa’t 
Adaptation  of 
“PfnoccMo” 

Judd  Mortimar  Lawiz’ 
"JabfWs  PardiMr” 
David  Cory’a 
"LIttU  Jack  KmbUt" 
“Pinocchio’i”  adventures  will 
never  fail  to  thrill — 

Judd  Lewis’  pranksome  boy, 
“Thomas  Aristides,”  and  his 
dog,  “Jubilee,”  are  irresistible — 
The  Cory  stories,  woven  about 
true  animal  life  incidents,  en¬ 
thrall — 

let  ■  stsi  simflB  if  III  Urn  fir  )fs*  euaiMliii 

The  George  Matthew  Adams  Serrice 

2S0  Park  Avenae,  Naw  Tatk  CUy 


“Today*!  New*  Today** 


Complete  Mrire 
reports  for  eve¬ 
ning,  morning  and 
Sunday  news- 
papers  everywhere. 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  CU,  an  organiza¬ 
tion  of  college  trained  news¬ 
paper,  magazine  and  advertising 
men,  wants  to  help  you  find  him. 
The  Bureau  puta  you  in  touch 
with  experienced,  energetic  men 
— it  aaves  you  time  by  recom¬ 
mending  o^y  thoee  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  John  G.  Earhart,  Erector, 
Personnel  Bureau  of  Sigma  Del¬ 
ta  Chi,  836  Exchange  Ave., 
Chicago,  III. 

NO  CHARGE  TO 
EMPLOYERS 


